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Reno  Gazette-Journal  Editor  Ward  Bushee  and  Manapng  Editor  Tonia  Cunning. 


Rewarding  High  (lnal% 
with  Dollars  and  Gold 


Reno  Gazette-Journal  readers  know  to 
expect  two  things  from  their  newspaper: 
High  quality  and  smart  innovation. 

During  the  year,  Reno  expanded  its 
suburban  coverage,  increased  its  enterprise 
reporting,  developed  a  new  food  section 
and  a  Home  and  Decor  page,  examined 
critical  issues  of  gambling  addiction  and 
family  poverty,  provided  a  consumer  guide 
to  HMOs  and  created  a  Health  Directory. 

A  “Your  Vote  Counts”  campaign 
registered  1 0,000  new  voters  for  the 
general  election. 

Such  special  efforts  demonstrate  why 


the  Gazette-Journal  was  named  Gannett ’s 
top  newspaper  for  1 996  and  awarded 
$5,000  and  a  Gold  Medal  for  Outstanding 
Achievement.  And  why  Ward  Bushee  was 
named  Gannett ’s  Editor  of  the  Year. 

Reno’s  work  represents  the  many 
outstanding  efforts  recognized  and 
rewarded  in  the  1996  Best  of  Gannett 
competition.  Thousands  of  dollars  in  prizes 
went  to  staffers  and  newspapers  across  the 
company  in  this  20th  year  of  the  contest. 

Such  work  deserves  significant  rewards 
because  such  work  rewards  our  readers 
significantly  every  day. 


m 


(To  see  all  the  top  winners  in  the  19%  Best  of  Gannett  competition,  please  turn  to  pages  6-7.) 
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We're  not  just  Atex  anymore. 

We're  the  consolidation  of  five  companies  with  the 
most  experienced  people  and  the  best  products 
in  the  industry.  We're  the  company  with  over 
150  live  client/server  installations  worldwide. 
We're  solutions  for  today  and  technology  for 
tomorrow.  It's  all  right  here,  in  our  name. 


Atex  Media  Solutions,  Inc. 
15  Crosby  Drive 
Bedford.  MA  USA  01730 
1-800-433-ATEX 
http;//www.atex.com 
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'A  respected, 
comfortable 
friend'' 

Every  day  at  the  St.  Petersburg  Times,  we  work  hard 
to  bring  our  readers  the  news,  information  and 
entertainment  they  need  in  their  daily  lives.  So  it’s 
nice  when  they  take  the  time  to  compliment  us. 

Here  are  some  of  the  things  they  notice: 

On  home  delivery  -  “Our  business  required  us 
to  have  very  erratic  schedules  and  Bill  faithfully 
attended  to  our  account ...  We  can  always  depend 
on  his  5  a.m.  delivery.”  -  Mildred  Myers, 

Treasure  Island,  Fla. 

On  news  services  -  “(The  Action  column)  alone 
has  probably  saved  me  several  thousand  dollars 
and  many  headaches  through  the  fair  and  impartial 
articles  and  advice  for  unfamiliar  and  innocent 
newcomers  to  the  Florida  ways.” 

-  Robert  Laundree,  Jr.,  New  Port  Richey,  Fla. 

On  our  insight  -  “...  the  St.  Petersburg  Times,  which 
is  welcomed  into  the  house  at  7  a.m.  daily  as  a 
respected  comfortable  friend;  a  wise,  sometimes 
firm,  but  always  clear-thinking  companion.” 

-  Allen  Selby,  Madeira  Beach,  Fla. 

Insight,  delivery  and  news  that  people  use  - 
a  few  reasons  why  we’re  Florida’s  best 

&t.pctersburg  ®itnes 

Florida’s  Best  Newspaper 

http://www.sptimes.com 


CALENDAR 


JULY 

9-13 


International  Society  of  Weekly  Newspaper  Editors, 
North  Arizona  University,  Flagstaff,  Ariz. 

North  Carolina  Press  Association  124th  Annual 
Convention,  Sea  Trail  Plantation,  Sunset  Beach,  N.C. 
Newspajjer  Association  of  America  Connections  ’97, 
San  Francisco  Hilton,  San  Francisco 
Newspaper  Association  of  America  Marketing 
Conference,  San  Francisco  Hilton,  San  Francisco 
Association  for  Women  in  Communications, 
Minneapolis,  Minn. 

E&P  Editorial  Issues  on  the  Web  Conference, 
Sheraton  New  York  Hotel  &  Towers,  New  York 


AUGUST 

14-16  Inland  Press  Association  Newspaper  Special  Sections 
Conference,  the  Drake  Hotel,  Chicago 
14-17  Mid-Atlantic  Newspaper  Advertising  and  Marketing 
Executives  Summer  Meeting,  Marriott,  Chattanooga, 
Term. 

28-31  National  Lesbian  and  Gay  Journalists  Association 
Convention,  Sheraton  Chicago  Hotel  &  Towers, 
Chicago 

SEPTEMBER 

10- 12  Inland  Press  Association  Newspaper  Group 

Executives  Conference,  the  University  Club,  Chicago 

11- 13  Washington  Newspaper  Publishers  Association 

Annual  Convention,Tri-Cities 

17- 20  National  Newspaper  Association  Convention, 

Worthington  Hotel,  Fort  Worth,Texas 

18- 20  Independent  Free  Papers  of  America  Fall 

Conference,  Airport  Marriott  Hotel,  St.  Louis,  Mo. 

21- 24  New  York  Newspaper  Publishers  Association  Annual 

Meeting,  Otesaga  Hotel,  Cooperstown,  N.Y. 

22- 24  Newspaper  Association  of  America  Board  of 

Directors  Meeting,  Ritz-Carlton  Tysons  Comer, 
McLean,  Va. 

OCTOBER 

3-6  Society  of  Professional  Journalists  National 
Convention,  Denver,  Colo. 

9-11  Society  of  Newspaper  Design  Annual  Workshop, 
Hyatt  Regency  San  Diego,  San  Diego 

12- 15  Southern  Newspaper  Publishers  Association 

Convention,  the  Greenbrier,  White  Sulphur  Springs, 
W.  Va. 

14- 16  Associated  Press  Board  Meeting,  New' Yoik  City 

15- 18  Associated  Press  Managing  Editors  Conference, 

Westin  Peachtree  Plaza,  Atlanta 


August 


September 
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ABOUT  AWARDS 


STQCKQUQTHS 


HEARST  FOUNDATION  JOURNALISM  AWARDS. 

Journalism  students  from  Iowa  State  University,  the 
University  of  Nebraska  and  Arizona  State  University  took  top 
honors  recently  in  the  print  category  of  the  1997  National 
Print,  Photojournalism  and  Broadcast  News  Championships 
sponsored  by  the  William  Randolph  Hearst  Foundation 
Journalism  Awards  Program. 

The  37th  annual  championships  are  the  culmination  of  the 
1996-97  Journalism  Awards  Program,  in  which  103  schools 
competed  during  the  academic  year  under  the  auspices  of 
the  Association  of  Schools  of  Journalism  and  Mass 
Communication.  Onl)'  accredited  programs  are  eligible. 

Christopher  Miller  of  Iowa  State  won  first  place  and  a 
$3,000  scholarship.  Nebraska’s  Matthew  Waite  was  second, 
winning  $2,500.  Ruthann  Hogue  of  Arizona  State  was  third 
and  grabbed  a  $2,0(X)  scholarship. 

In  photojournalism,  Mark  Adams  of  the  University  of 
Georgia  finished  first.  Thomas  J.  Hurst,  San  Francisco  State 
University,  was  second.  Alan  Spearman,  also  of  Georgia,  was 
third. 

Finalists  in  the  comjxrtition  were  brought  to  San  Francisco, 
where  they  vied  in  on-the-spot  assignments  and  were  judged 
by  a  panel  of  professionals  in  each  field.  Awards  were  pre¬ 
sented  at  a  dinner  aboard  a  y'acht  that  sailed  from  San 
Francisco  harbor. 

In  the  past  academic  year,  the  pmgram  gave  out  $324,000 
in  awards  in  six  monthly  print  competitions,  three  in  photo¬ 
journalism  and  two  in  broadcast,  with  championship  finals  in 
all  divisions. 
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E61P  Newspaper  Stocks 

(weekly  stock  prices  of  public  companies 

with  significant  newspaper  interests) 

U.S. 

G/24/97 

6^3/97 

6/19/96 

A.H.  Belo  Corp.  (NY) 

42.250 

39.750 

37.125 

American  Media  Inc.  (NY) 

6.250 

6.000 

4.625 

Central  Newspapers  Inc.  (NY) 

65.625 

65.375 

37.500 

Dow  Jones  &  Co.  Inc.  (NY) 

39.375 

41.500 

39.125 

Gannett  Co.  Inc.  (NY) 

98.250 

95.500 

69.750 

Gray  Comm.  Sys.  (NY) 

20.750 

20.375 

22.000 

Harte-Hanks  Comm.  (NY) 

30.375 

30.125 

26.500 

Hollinger  International  (NY) 

11.437 

12.000 

11.500 

Journal  Register# 

18.125 

15.750 

N/A 

Knight-Ridder  Inc.  (NY^ 

46.687 

45.875 

35.500 

Lee  Enterprises  Inc.  (NY) 

26.312 

26.625 

23.500 

McClatchy  Newspapers  Inc.  (NY)***  28.375 

29.000 

20.400 

Media  General  Inc.  (AM) 

34.437 

33.188 

36.000 

New  York  Times  Co.  (AM) 

50.062 

49.000 

32.125 

Pulitzer  Publishing  Co.  (NY)** 

52.875 

51.500 

41.062 

E.W.  Scripps  Co.  (NY) 

39.125* 

39.500* 

28.215* 

Times  Mirror  Co.  (NY) 

57.437 

58.375 

43.875 

Tribune  Co.  (NY)# 

47.500 

46.500 

36.812 

Washington  Post  Co.  (NY) 

399.750 

402.375 

318.250 

*  Adjustment  to  reflect  receipt  of  1.16  shares  of  Comcast  for  each 

share  of  E.W.  Scripps  as  of  1 1/13/96 

**  Adjusted  for  4-for-3  stock  split  as  of  1 1/1/96 

***  Adjusted  for  5-for4  stock  split 

#  Adjusted  for  2-for-1  stock  split 

D  Company  went  public  on  5/18/97 

Non-U.S. 

wm 

6/13/97 

6/19/96 

Hollinger  Inc.  (a) 

15.901 

16.517 

15.728 

News  Corp.  Ltd.  (c) 

19.125 

18.375 

23.125 

i 

Pearson  Ltd.  (b) 

7.050 

7.170 

6.740 

j 

Quebecor  Inc.  Class  A  (a) 

25.800 

26.750 

21850 

i 

Reuters  Holdings,  ADR  (c) 

64.812 

68.312 

71.812 

Southam  Inc.  (a) 

23.500 

22.350 

15.900 

Thomson  Corp.  (a) 

32.350 

34.150 

22.050 

Torstar  Ckirp.  (a) 

42.250 

42.750 

25.250 

(a)  Canadian  dollars 

|b)  British  pounds 

Id  U.S.  dollars 

Soiffce:  Schroder  Wertheim  &  Co.  Inc. 
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The  Oldest  Publishers 
and  Advertisers  Newspaper  in  America 


With  which  have  been  merged:  The  Journalist,  established  March 
22, 1884;  Neu'Spaperdom,  March  1892;  The  Fourth  Estate,  March  1, 
1894;  Editor  &  Publisher,  i\me  29, 1901;  /l</tmisln^,  June  22, 1925. 
James  Wright  Brown,  Chairman  of  the  Board.  1912  -  1959 
President, 

Editor  Emeritus  Robert  U.  Brown  im  iisi 
Publisher, 

Advertising,/Research  D.  Colin  Phillips  ion  in 


Publisher, 

Circulation/Production  Christopher  Phillips  icm  ii6) 


Right  To  Know  Week 

The  AMERICAN  SOCIETY  of  Newspaper  Editors’  Freedom  of 

Information  Committee  has  designated  this  coming  week  Oune 
29-July  5)  as  “Your  Right  to  Know  Week.” 

The  goal  is  to  educate  the  public  about  the  rights  afforded  them  by 
the  First  Amendment  and  open  government  laws. 

According  to  ASNE,“the  lack  of  appreciation  for  freedom  of  informa¬ 
tion  is  becoming  more  glaring.”  The  group  cites  a  recent  Freedom 
Forum  poll  that  found  that  one-third  of  those  surveyed  were  unable  to 
name  any  of  the  five  freedoms  guaranteed  by  the  First  Amendment. 

“If  the  public  Ms  to  understand  what  they  lose  when  open  government 
laws  are  weakened,  the  potential  for  erosion  is  hightened,”  says  ASNE. 

The  editors’  group  has  distributed  a  kit  to  newspapers  which  contains 
a  “Your  Right  to  Know”  logo,  with  suggestions  on  how  to  use  it  to  label 
stories  that  would  not  have  been  published  without  open  government 
laws.  The  kit  also  contains  commentary  on  freedom  of  information  by 
columnists  and  editors;  editorial  cartoons;  sample  introductory  blurbs; 
story  suggestions;  house  ads;  and  a  source  list  if  you  want  more  informa¬ 
tion  about  freedom  of  information. 

It’s  been  31  years  since  Lyndon  Johnson  signed  into  law  a  Congress¬ 
ional  bill  entitled  the  federal  Freedom  of  Information  Act,  but  many  peo¬ 
ple  are  still  ignorant  to  its  significance  to  their  lives. 

Paul  McMasters,  First  Amendment  ombudsman  at  the  Freedom  Forum 
and  a  member  of  the  ASNE’s  Fol  committee,  said  the  “culture  of  secrecy” 
still  “permeates  our  federal  government,”  adding,  “Secrecy  for  secrecy’s 
sake  has  reached  the  point  that  it  is  damaging  national  security  as  well 
as  democracy.” 

“Your  Right  to  Know  Week”  should  not  just  be  the  week  of  June  29- 
July  5.  Educating  the  public  on  what  the  First  Amendment  is  and  why 
it’s  important  to  them  should  be  a  year-round  project  for  all  newspa¬ 
pers.  — J.C. 


The  Fourth  Estate  By  Steve  Greenberg 


Executive  Editor  John  P  Consoli  lot  225| 
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LETTERS  TO  THE  EDITOR 


A  call  for 
mediation 

As  PRESIDENT  OF  CoUege  Media 
Advisers,  the  major  national  orga¬ 
nization  of  college  advisers  with  over 
700  members,  I  share  a  concern  with 
other  advisers  about  the  situation  develop¬ 
ing  between  the  student  media  at  Iowa 
State  University  and  the  Ames  Tribune. 

The  Tribune  has  recently  filed  a 
complaint  against  the  student  newspa¬ 
per  citing  “unfair  competition”  by  the 
Iowa  Daily  Student  requesting  a  limit¬ 
ed  number  of  professional  advisers,  a 
limited  sales  area,  and  limited  promo¬ 
tional  and  advertising  efforts  solely  to 
the  campus. 

Should  this  battle  between  the  stu¬ 
dent  press  and  the  commercial  press 
continue,  it  could  be  very  damaging  to 
both  parties.  Student  media  depend  pri¬ 
marily  on  revenues  from  off-campus 
advertising  and  could  not  survive  with 
only  on<ampus  advertising  as  suggest¬ 
ed  in  the  complaint.  This  demand  alone 
would  quickly  put  student  newspapers 
out  of  business. 

Student  media  programs  across  the 
country  have  an  educational  mission 
providing  excellent  training  and  experi¬ 
ence  for  prospective  employees  of  the 
commercial  press.  Professional  advisers 
adhere  to  a  code  of  ethics  that  pro¬ 
motes  freedom  of  expression  by  the 
students  as  essential  to  the  effective¬ 
ness  of  an  educational  community  in  a 
democratic  society. 

The  board  of  directors  of  College 
Media  Advisers  strongly  urges  both 
sides  in  Ames  to  come  together  to 
work  out  their  disagreements  out  of 
court. 

We  would  encourage  non-binding 
mediation  with  assistance  of  College 
Media  Advisers  representatives  or  other 
journalism  professionals  to  work  out 
these  differences. 

The  mission  of  college  media  advis¬ 
ers  is  to  support  students  and  to  defend 
their  editorial  independence,  not  to 
take  control  away  from  them. 

Protecting  this  freedom  is  essential  to 
the  student  press,  as  well  as  to  the  com¬ 
mercial  press. 


Jan  Childress 
Childress  is  president  of  the  College 
Media  Advisers  and  is  head  of  student 
publications  at  Texas  Tech  University 


Correction 

IN  A  JUNE  21  article  on  press  training 
(E&P,  p.  32),  the  identifications  of 
four  executives  appeared  under  the 
wrong  photos. 

We  are  again  publishing  the  photos  of 
the  four,  along  with  their  correct  identi¬ 
fications. 


—  Bob  Kuhn,  Goss  —  Ed  Padilla, 

Graphic  Systems  Global  Press  Sales 
chairman  and  CEO  president 


—  Beau  Campbell,  —  Helgi  Schmidt- 
Inland  Newspaper  Liermann,  MAN 

Machinery  Corp.  Roland  Inc.  CEO 

president 


He*s  chuckling 

The  HEADUNE  on  page  34  of  your 
June  7  issue,  “Apple  won’t  compete 
with  newspapers,”  gave  me  quite  a 
chuckle.  It  brought  to  mind  the  intro¬ 
duction  of  USA  Today,  when  the  Gannett 
folks  were  running  all  over  the  country 
“assuring”  publishers  that  “USA  Today 
will  not  compete  with  newspapers.” 
Yeah  right. 


Jim  Hayden 

Hayden  is  national  advertising 
manager  at  the  Washington  (D.C)  Times 


For  additional  stories,  analysis' 
and  industry  resources, 
visit  us  on  the  Web 

http://www.mediainfo.com 


Newspaperdom* 


50  YFAf  s  AGO. .  •  Grove  Patterson, 
editor  in  chief  of  the  Toledo  (Ohio) 
Blade,  chairman  of  the  Advisory 
Committee  of  the  American  Press 
Institute,  announced  plans  to  raise 
$850,000  for  that  organization. 

In  its  first  year  the  institute  held 
seminars  for  150  newspaper  people. 
Six  more  seminars  are  planned  fw 
the  coming  year.  The  work  of  the 
institute  heartily  endorsed  in  a 
resolution  by  the  American  Society  of 
Newspaper  Editors. 

A  British  Royal  Commission  of 
Inquiry  of  the  Press  announced  it  will 
hold  secret  sessions. 

From  Editor  &  Publisher 
June  28,  1947 


M. 


lARKET 

Analysis  and 
Development 

Currow  &  de  Montmollin,  Inc., 
conducts  comprehensive  market 
potential  analyses  and  develops 
new  strategies  to  maximize 
revenue  growth. 

C&de  is  a  full  service  newspaper 
consulting  company,  run  by 
former  newpaper  executives,  that 
also  provides  a  full  range  of 
marketing  support  including 
customer  service  programs, 
{xxxluct  development,  acquisition 
analysis,  subscriber  and 
consumer  research,  and  strategic 
planning. 


c4de 


CuRRCw  Sc  DE  Montmollin  Inc 


I 


Newspaper  Management 
Consultants 


7010  S.W.  54th  Street 
Miami,  Florida  33155-5624 
(305)  662-8924  •  FAX  (305)  665-1563 
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Best  of  Gannett  1 996 


We  at  Gannett  recognize  and  reward  excellence.  Here 
are  the  top  winners  of  our  20th  annual  Best  of  Gannett 
contest  and  of  other  company  news  awards.  On  behalf 
of  their  readers,  we  thank  all  of  these  editors  and  staffers 
for  their  commitment  to  quality  work. 


Winners 


Outstanding  Achievement  for 
Best  News  Performance  by  a 
Newspaper  and  Gold  Medal  Winner 

Winner:  Reno  (Nev.)  Gazette-Journal. 

Finalists  and  Gold  Medal  winners:  The  Detroit  News; 
Marin  (County,  Calif.)  Independent  Journal;  The 
Tennessean,  Nashville;  Poughkeepsie  (N.Y.)  Journal; 
Rochester  (N.Y.)  Democrat  and  Chronicle. 


EDITOR  OF  THE  YEAR 

Winner:  Ward  Bushee,  Reno  (Nev.)  Gazette-Journal. 
First  runner-up:  Frank  Sutherland,  The  Tennessean, 
Nashville.  Second  runner-up:  Jennifer  Carroll,  The 
Burlington  (Vt.)  Free  Press. 

President’s  Ring  winners:  Larry  Beaupre,  The 
Cincinnati  Enquirer;  Tom  Bray,  Visalia  (Calif.)  Times- 
Delta;  Tom  Callinan,  Rochester  (N.Y.)  Democrat  and 
Chronicle;  Penny  Feuerzeig,  The  Virgin  Islands  Daily 
News;  Randy  Hammer,  Springfield  (Mo.)  News- 
Leader;  Bennie  Ivory,  The  News  Journal,  Wilmington, 
Del.;  Derek  Osenenko,  Poughkeepsie  (N.Y.)  Journal. 


Public  Service 

Division  I:  The  Cincinnati  Enquirer. 
Division  II:  Observer-Dispatch,  Utica,  N.Y. 
Division  III:  The  Virgin  Islands  Daily  News. 


MOST  Improved  Newspaper 

Winner:  The  Burlington  (Vt.)  Free  Press. 
Runner-up:  The  Ithaca  (N.Y.)  Journal. 


Freedom  of  information  award 

Winner:  Poughkeepsie  (N.Y.)  Journal.  Finalists: 

The  Cincinnati  Enquirer;  News-Press,  Fort  Myers,  Fla.; 
The  News-Star,  Monroe,  La.;  The  News  Journal, 
Wilmington,  Del. 


William  ringle  Outstanding 
Achievement  Career  Award 

Winner:  Mike  Lopresti,  Gannett  News  Service, 
Washingron,  D.C. 


Outstanding  Achievement  by  an 

INDIVIDUAL 

Division  I:  Mike  Gallagher,  The  Cincinnati  Enquirer. 
Division  II:  Elizabeth  Mundschenk,  Observer- 
Dispatch,  Utica,  N.Y.  Division  III:  John  Partipilo,  The 
Baxter  Bulletin,  Mountain  Home,  Ark. 


'*  M 


Ward  Bushee 


Mike  Lopresti 


Outstanding  Achievement 
IN  Writing 

Division  I:  Linda  Quigley,  The  Tennessean,  Nashville. 
Division  II:  Nancy  Bazilchuk,  The  Burlington  (Vt.)  Free 
Press.  Division  III:  Nicole  Bollentini,  The  Virgin  Islands 
Daily  News. 


Outstanding  Achievement  by  a 
USA  TODAY  News  Staffer 

Winner:  Monte  Lorell. 


FEATURE  WRITING 

Division  I:  Linda  Quigley,  The  Tennessean,  Nashville. 
Division  II:  Mike  Nistler,  St.  Cloud  (Minn.)  Times. 
Division  III:  J.C.  North,  Public  Opinion, 
Chambersburg,  Pa. 


Spot  News 

Division  I:  The  Greenville  (S.C.)  News. 
Division  II:  St.  Cloud  (Minn.)  Times. 
Division  III:  The  Marietta  (Ohio)  Times. 


INVESTIGATIVE  REPORTING 

Division  I:  Gary  Craig  and  Lisa  Gutierrez,  Rochester 
(N.Y.)  Democrat  and  Chronicle.  Division  II:  Sam 
Hemingway,  The  Burlington  (Vt.)  Free  Press. 


IN-DEPTH  Reporting 

Division  I:  Norm  Brewer  and  John  Hanchette,  Gannett 
News  Service,  Washington,  D.C.  Division  II:  Dan 
Williams,  El  Paso  (Texas)  Times. 


IN-DEPTH/INVESTIGATIVE  REPORTING 
Division  III:  Brian  Sharp,  Iowa  City  (Iowa)  Press- 
Citizen.  (In-Depth  and  Investigative  Reporting  categories 
were  combined  for  Division  III.) 


Specialty  Reporting 

Division  I:  Veda  Morgan,  The  Courier-Journal, 
Louisville,  Ky.  Division  II:  Kathryn  Winiarski,  Rockland 
(N.Y.)  Journal-News.  Division  III:  Nicole  Bollentini, 
The  Virgin  Islands  Daily  News. 


Sports  Reporting 

Division  I:  The  Courier-Journal,  Louisville,  Ky. 
Division  II:  Star-Gazette,  Elmira,  N.Y. 


Sports 

Division  III:  Jan  Clark,  Jess  Price  and  Charlie  Svihlik, 
Palladium-Item,  Richmond,  Ind. 


Sports  Columns 

Division  I:  Bob  Wojnowski,  The  Detroit  News. 
Division  II:  Henry  Miller,  Statesman  Journal,  Salem, 
Ore.  (There  was  no  Sports  Columns  category  in 
Division  III.) 


Business/Consumer  Reporting 

Division  I:  Greg  Otolski  and  R.G.  Dunlop,  The 
Courier-Journal,  Louisville,  Ky.  Division  II:  Diane 
Alaimo,  Rockland  (N.Y.)  Journal-News.  Division  III: 
Commercial-News,  Danville,  Ill. 


II 


Mike  Galtaghe 


Elizabeth 

Mundschenk 


John  Partipilo 


Linda  Quigley  Nancy  Bazilchuk  Monte  Lorell 


Staff  Enterprise 

Division  I;  The  Courier-Journal,  Louisville,  Ky. 

Division  II:  Statesman  Journal,  Salem,  Ore. 

Division  III:  The  Reporter,  Lansdale,  Pa. 

COMMENTARY  COLUMNS 

Division  I  (tie):  Laura  Pulfer,  The  Cincinnati  Enquirer; 
Beverly  Bartlert,  The  Courier-Journal,  Louisville,  Ky. 
Division  II:  Susan  Reinhardt,  Asheville  (N.C.)  Citizen- 
Times.  Division  III:  Derek  Melot,  Muskogee  (Okla.) 
Daily  Phoenix  and  Times-Democrat. 

Editorials 

Division  I:  Bruce  Bledsoe,  Reno  (Nev.)  Gazette- 
Journal.  Division  II:  Jane  Futcher,  Marin  (Counry, 
Calif.)  Independent  Journal.  Division  III:  Tom  Berger, 
Wausau  (Wis.)  Daily  Herald. 

Editorial  Cartoons 

All  Divisions:  Nick  Anderson,  The  Courier-Journal, 
Louisville,  Ky. 

PACKAGING  AND  PRESENTATION 

Division  I:  Patrick  Davis,  The  Idaho  Statesman,  Boise. 
Division  II:  Craig  Kurtz,  Statesman  Journal,  Salem, 

Ore.  Division  III:  The  Marietta  (Ohio)  Times. 

Headlines 

Division  I:  George  Petras,  Reno  (Nev.)  Gazette-Journal. 
Division  II:  Marin  (County,  Calif)  Independent 
Journal.  Division  III:  Norwich  (Conn.)  Bulletin. 

Graphics 

Division  I:  Leslie  Udry,  The  News  Journal, 

Wilmington,  Del.  Division  II:  Take  Uda,  Great  Falls 
(Mont.)  Tribune.  Division  III:  Dino  Mufioz,  Visalia 
(Calif)  Times-Delta. 

Photography 

Division  II:  Elizabeth  Mundschenk,  Observer-Dispatch, 
Utica,  N.Y.  (Black  and  White  and  Color  Photography 
categories  were  combined  for  Division  11.) 

Color  photography 

Division  I:  Cory  Lum,  The  Honolulu  Advertiser. 
Division  III:  Kevin  Pieper,  The  Baxter  Bulletin, 
Mountain  Home,  Ark. 

Black  and  White  Photography 

Division  I:  Kevin  Wolf  The  Des  Moines  Register. 
Division  III:  John  Parripilo,  The  Baxter  Bulletin, 
Mountain  Home,  Ark. 

Reader  Involvement 

Division  I:  Springfield  (Mo.)  News-Leader. 

Division  II:  El  Paso  (Texas)  Times. 

Division  III:  Wausau  (Wis.)  Daily  Herald. 


Best  of  Gannett  Judges 

Division  I 

Gilbert  Ballon,  executive  editor.  The  Dallas  Morning 
News,  and  past  president  of  the  National  Association 
of  Hispanic  Journalists. 

Susan  Bischoff,  assistant  managing  editor,  Houston 
Chronicle. 

Timothy  Bunn,  deputy  executive  editor,  Syracuse 
(N.Y.)  Herald-Journal,  The  Post-Standard. 

Bill  Hilliard,  retired  editor  of  The  Oregonian, 

Portland,  Ore. 

Dorothy  Sato-Brooks,  a  civil  rights  investigator  for  the 
State  of  Washington  and  a  reader  of  The  Olympian, 
Olympia,  Wash. 

Ellen  Shearer,  co-director  of  Medill  News  Service  in 
Washington,  D.C.,  and  associate  professor,  Medill 
School  of  Journalism,  Northwestern  University, 
Evanston,  Ill. 

Division  II 

Ken  Bunting,  managing  editor,  Seattle 
Post-Intelligencer. 

Jody  Calendar,  deputy  executive  editor,  Asbury  (N.J.) 
Park  Press. 

Jeff  Cohen,  executive  editor.  Times  Union  ar 
Albany,  N.Y. 

Tim  Gilbert,  supervisor  of  technology.  Bossier  Parish 
Schools,  and  a  reader  of  The  Times,  Shreveport,  La. 

Nancy  Maynard,  chairman.  The  Freedom  Forum 
Media  Studies  Center,  New  York. 

Carl  Sessions  Stepp,  professor.  College  of  Journalism, 
University  of  Maryland,  and  a  senior  editor  of 
American  Journalism  Review. 

Division  III 

Del  Brinkman,  journalism  program  officer.  The 
John  S.  and  James  L.  Knight  Foundation,  Miami. 

A1  Fitzpatrick,  retired  assistant  vice  president/minority 
affairs,  Knight-Ridder,  Inc.,  adjuncr  professor  in 
communications  at  Kent  State  University  and  a  past 
president  of  the  National  Association  of  Black 
Journalists. 

Karla  Garrett  Harshaw,  editor,  Springfield  (Ohio) 
News-Sun. 

Ed  Petykiewicz,  editor.  The  Ann  Arbor  (Mich.)  News. 

Anne  Smiley,  executive  director.  Dispute  Resolution 
Center,  Lansing,  Mich.,  and  a  reader  of  the  Lansing 
State  Journal. 

Mark  Trahant,  editor  and  publisher.  The  Moscow- 
Pullman  Daily  News,  Moscow,  Idaho,  and  a  past 
president  of  the  Native  American  Journalists 
Association. 


e)  GAMBIT 
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You  Ask  Questions. 
API  Has  Answers. 

How  can  I  experience  the  best  in  newspaper  training  with¬ 
out  ever  ieaving  my  desk? 


Sign  up  for  the  American  Press  Institute’s  new  series  of  seminars  online, 
beginning  in  September.  For  complete  course  descriptions,  call,  e-mail  or 
visit  our  Website  www.newspaper.org/apixl. 


■  Introduction  to  Computer-Assisted  Reporting 

Skills  to  evaluate  and  interpret  information:  techniques  for  integrating  computer-assisted  report¬ 
ing  into  day-to-day  operations 

■  Reporter’s  Workshop  I:  Skills  for  Enlivening  Everyday  Stories 

Elements  of  compelling  storytelling;  ways  to  improve  creativity  in  information  gathering  and 
reporting;  exercises  and  discussion  of  writing  principles  and  practices 

■  Creative  Copy  Editing  I:  Improving  Skills  for  the  Job 

Balancing  page  production  against  core  journalistic  values;  strategies  for  keeping  journalism  in 
the  job;  ideas  for  creating  and  maintaining  strong  copy  desk  operations 

■  Creative  Copy  Editing  II:  Compelling  Headlines  and  Captions 

Uses  and  functions  of  headlines  and  captions  as  storytelling  devices,  typography  and  presenta¬ 
tion  challenges,  creative  and  specialty  use,  and  tips  and  techniques  for  writing  better  headlines 

■  Circulation  Supervisory  Skills:  Strategies  for  Growing  Sales 

Analysis  of  myths  and  realities  of  single-copy  sales;  which  strategies  yield  the  best  results; 
implementing  a  plan  for  success:  reviewing  sales  efforts  and  areas  for  improvement 

■  Advertising  Sales  I:  Resttlts-Oriented  Sales  Techniques 

How  to  use  information  to  know  customers  better;  writing  and  delivering  a  sales  proposal; 
improving  account  management  techniques  and  customer  relationships 

■  Building  a  Newspaper  Marketing  Plan 

Identifying  marketing  needs;  crafting  a  focused  message;  creating  a  strategic  campaign  and 
tactics  to  support  the  message;  leveraging  the  strengths  of  various  newspaper  departments 


PI 

American  Press  Institute 

1 1690  Sunrise  Valley  Drive 

Reston,  VA  20191 

Phone:  (703)  620-361 1;  Fax:  (703)  620-5814 
e-mail:  api(a) apireston.org;  Web:  www.newspaper.org/apixl 

- 
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This  space  provided  by  McClatchy  Newspapers  as  a  tribute  to  the  American  F*ress  Institute's  50  years  of  extraordinary  service  to  newspapers. 
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The  mood-  System  vt 

and  the  sales  —  ' 

were  positively  neWSOdpt 

buoyant  among  ~  ~ 

computer  system  bUVifll 

vendors  at  the  '  *■ 

Nexpo  exposition  in  New 
Orleans  last  week.  BY  GEORG 

Almost  in  unison,  they 
crooned  about  sales  to  newspapers  increasing  15% 
to  30%  or  more  this  year  —  a  welcome  turnaround 
after  several  years  of  lackluster,  if  not  dreary,  busi¬ 
ness  conditions. 

Following  a  “record”  19S>6,“We  figure  we’re  going 
into  a  boom  time,”  said  Geoff  Osier,  marketing  direc¬ 
tor  of  Baseview  Products  Inc.  of  Ann  Arbor,  Mich. 

“This  is  the  big  year.  . . .  We  are  on  a  roll,”  echoed 
CText  president  and  CEO  Larry  H.  Moore,  who  said 
in  25  years  of  attending  Nexpo,  he’s  “never  seen  this 
much  buying  activity.  I  don’t  see  it  slowing  down  in 
the  next  two  or  three  years.” 

Such  ebullience  is  unusual  from  a  category  of  ven¬ 
dors  known  more  for  high  attrition  rates  than  high 
growth  rates.  Down  at  the  prepress  end  of  Nexpo, 
anyway,  the  usual  gripes  about  thin  traf- 
fic  were  conspicuously  absent. 

Take  System  Integrators  Inc.,  for  exam- 
pie.  Recovering  from  a  wrenching  bank-  '  ' 

ruptcy,  SlI  posted  system  sales  about  dou-  ^ 

ble  the  projections  for  the  last  two  quar- 
ters  and  is  operating  in  the  black,  said  A1 
S.  Marshall,  sales  and  marketing  director. 

sn  said  26  prospective  sales  to  big  pa- 
pers  were  pending  —  worth  $25  million.  i 

According  to  marketers,  a  confluence  SSHS^ST 
of  conditions  is  driving  newspapers  to 
invest  in  new  technology.  Among  them: 
a  healthy  national  economy,  surging  1C** 
newspaper  ad  revenues,  low  newsprint 
prices,  aging  “legacy”  systems,  the  matur-  | 
ing  of  microcomputer-based  systems  and 
looming  problems  posed  by  the  year 

Newspapers  also  are  investing  in  new  ^ 
technology  to  better  service  customers, 
and  to  cut  costs  by,  for  example,  combin-  > 
ing  systems  for  two  newspapers  at  one 
site,  vendors  say.  ^ 

Other  phenomena  in  evidence:  The  CTei 

♦  A  second  European  migration  —  the  said,  "T1 
arrival  in  force  of  pagination  power-  attendim 
house  CCI  Europe  and  a  reconstituted  slowing 


System  vendors  say 
newspapers  are  in  a 
buying  mode 

BY  GEORGE  GARNEAU 


nWnrc  QP]/  linopress  Publishing  Systems 

'  under  Heidelbei^  ownership. 

9  ^rp  in  P  ♦  The  materialization  of  the 

biblical  prophec'y  about  the 
mod 6  becoming  last  and  the 

last  first.  In  this  case,  former 
dominant  suppliers  of  propri- 
GARNEAU  etary  systems,  Atex,  SIl  and 

Harris  among  them,  are  strug¬ 
gling,  while  one-time  upstart  desktop  publishing  sys¬ 
tems  —  CText,  Baseview,  DTI  —  have  grown  up 
from  small  newspapers  to  big-league  metros. 

♦  Growing  acceptance  of  Microsoft’s  Windows  NT 
operating  system  running  client  server  architecture. 

♦  The  git)wing  influence  of  the  Internet  on  news¬ 
paper  systems. 

Here’s  what  some  executives  had  to  say  about 
their  systems  and  the  market. 

CTEXT 

While  installing  a  400-seat  classified  pagination 
system  for  the  Los  Angeles  Times,  CText  President 
Larry  H.  Mtwre  was  optimistic  about  his  company, 
one  of  the  first  to  introduce  microcomputer-based 


,  A  -  r 


#«ir 


The  CText  booth  at  Nexpo,  where  company  president  and  CEO  Larry  H.  Moore 
said,  "This  is  the  big  year. ...  We  are  on  a  roll,'  adding  that  in  25  years  of 
attending  Nexpo.  he's  “never  seen  this  much  buying  activity.  I  don't  see  it 
slowing  down  in  the  next  two  or  three  years.' 
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Going 

Gangbusters 


Almost  in  unison,  they 
crooned  about  sales  to 
newspapers  increasing 
15%  to  30%  or  more  this 
year  —  a  welcome 
turnaround  after  several 
years  of  lackluster, 
if  not  dreary,  business 
conditions 


newspaper  systems.  AlmOSt  in  i 

With  a  recent  recapitaliza¬ 
tion  and  a  new  president,  CrOOnCU  at 
Tony  Peri,  hired  from  Harris,  nCWSpapet 

Moore  said  sales  are  up  20%  1  co/  t  -2  no/ 

to  25%  this  year,  after  a  flat  Ij/o  tO  jO /o 

year  in  1S>96,  with  ad  systems  year _ I 

“realh'  hot.” 

Newspapers  "want  to  be  tUVnarOUfW 

more  competitive  with  tools  yeaVS  of 

and  technology,"  he  said,  cit-  ^  , 

ing  the  LA  Times  and  a  68-  v  ^^t  UteCi 
user  ad  system  installed  last  COttC 

month  at  the  Pittsburgh  Post- 
Gazette,  which  also  contracted  for  a  270-seat  editor¬ 
ial  and  pagination  system. 

Moore  said  many  newspapers  are  “re-engineer¬ 
ing”  operations,  often  merging  systems,  in  an  effort 
to  improve  customer  service  by,  for  example,  giving 
customer  reps  access  to  not  only  circulation  but 
also  accounting  databases  so  they  can  solve  cus¬ 
tomer  problems  without  transferring  calls. 

CText  is  seeking  to  license  components  such  as 
an  archive  rather  than  developing  its  own. 


Don  A.  Oldham,  chairman  and  CEO  of  Digital 
Technology  International,  emphasized  the  strengths 
of  DTl’s  database  approach,  especially  in  Web  pub¬ 
lishing,  where  new  Web  Client  software  puts  infor¬ 
mation  up  automatical!)'. 

This  year  the  company  added  PC  capabilities  to 
its  previously  all-Macintosh  systems,  with  a  choice 
of  Windows  NT  or  Unix  servers. 

DTTs  archive  system  does 

-  sophisticated  semantic  searching 

of  photos  and  graphics  and  is  in 
testing  at  the  library  of  the 
Atlanta  Journal  and  Constitu¬ 
tion,  Oldham  said. 

New  products  include  a  com¬ 
bined  ad  order  entry  system  for 
classified  and  display  and  an  edi¬ 
torial  budgeting  system  that  helps 
editors  assign  and  track  news  and 
photos,  even  among  multiple 
I  j  papers  linked  on  a  wide  area  net- 
’  woric  (WAN). 

Following  a  nearly  30%  spike 
in  sales  to  set  a  record  last  year, 
Don  A.  Oldham,  chairman  business  was  on  track  to  double 
and  CEO  of  Digital  this  year,  Oldham  said. 

Technology  International,  The  company  has  200  systems 

said  after  a  nearly  30%  installed  worldwide  directl)'  and 

spike  in  sales  to  set  a  200  more  through  licensing.  Cus- 

record  last  year,  business  tomers  include  14  Cox  papers, 
was  on  track  to  double  this  which  are  linked  and  share  news 
year.  and  features  on  a  WAN. 


CCl  Europe,  owned  buy  a  two-century-old  Dan¬ 
ish  company,  acquired  a  U.S.  pagination  system  in 
1977  and  developed  it,  mainly  in  Europe,  before 


nison,  they  marketing  it  to  U.S.  papers, 
starting  with  Phoenix  News- 
)Ut  sales  to  papers  about  four  years  ago. 
increasing  now  CCl  has  systems  run- 

,  ,  ning  in  or  contracted  to  nine 

)t  mote  tens  major  North  American  sites, 

welcome  including  the  Washington 

,  Post,  Chicago  Tribune  and 

jfter  seiieral  Tomnu,siar^ 

ICklUSter,  It  started  paginating  exist- 

.  ,  ing  front-end  systems  l>efore 

y,  oust  ness  adding  its  own  editorial  sys- 

tionS  NewsDesk,  which  is  run¬ 

ning  in  European  papers  and 
scheduled  for  Indianapolis  Newspapers,  the  Hart¬ 
ford  Courant  and  Arizona  Republic.  With  systems 
based  on  Oracle  SQL  databases  and  Windows  NT 
servers,  CCl  ported  its  LayoutChamp  from  Unix  to 
NT  this  year  to  solidify  its  newsroom  system. 

Jorgen  Valker,  vice  president  for  North  American 
sales,  attributed  the  U.S.  acceptance  to  the  ability  to 
integrate  with  other  systems  and  the  customizability 
that  allows  the  system  to  adapt  to  individual  papers. 

An  ad  management  system  is  in  development. 

With  a  U.S.  office  in  Marietta,  Ga.,  North  Ameri¬ 
can  operations  are  profitable,  Valker  said. 

ATEX 

Atex  Media  Solutions,  set 
back  by  ownership  and  tech¬ 
nology  shifts,  got  its  third 
owner  in  about  as  many  years 
in  January,  and  has  rebounded 
to  sign  55  contracts  this  year. 

The  company’s  Enterprise 
ad  system  is  “extremely  popu¬ 
lar”  and  accounts  for  about 
100  of  Atex’s  150  client- 
server  installations  (in  addi¬ 
tion  to  5(X)  older  systems), 
according  to  Allen  Miller,  mar¬ 
keting  vice  president. 

Now  with  an  experienced 
management  team  led  by  With  an  experienced 
Larry  Mihalchik,  $20  million  management  team  led  by 
in  new  financing  and  a  Larry  Mihalchik,  $20 
“healthy”  balance  sheet,  the  million  in  new  financing 
company  is  rebuilding  and  and  a  "healthy"  balance 
“can’t  hire  people  fast  sheet,  Atex  is  rebuilding, 
enough,”  Miller  said,  attribut¬ 
ing  some  of  the  sales  to  renewed  customer  confi¬ 
dence. 

Atex  will  maintain  and  upgrade  the  DewarView 
system.  Miller  said,  while  at  the  same  time  develop¬ 
ing  new  products  based  on  Windows  NT  and  other 
Microsoft  products.  The  strategy,  he  said,  is  to  stick 
to  the  editorial  and  ad  systems  Atex  does  best  and 
leave  the  rest  to  others. 

Industrywide,  as  client-server  technology  and 
applications  have  matured  to  the  point  they  can  meet 
newspaper  expectations,  new  competition  and 
new  media  have  created  impetus  for  newspapers  to 
(See  Vendors  on  page  52) 
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End  The 

Cross-Owner  Ban 

The  22-YEAR-OlD  ban  on  newspaper/  and  40  radio  stations.” 

broadcast  cross-ownership  is  “unfair,”  The  greater  number  and  variety  of  information 
“seriously  out-of-date,  at  least  for  major  sources  that  have  developed  since  the  1970s  show 
markets”  and  is  no  longer  needed,  said  that  the  marketplace  has,  on  its  own,  achieved  the 
Gannett  chairman,  president  and  CEO  ban’s  purpose,  Curley  said. 

John  J.  Curley.  There  are  50%  more  licensed  TV  stations  and 

The  ban  is  meant  to  foster  competition,  guard  radio  stations  today,  he  said,  and  “95  percent  of  all  TV 
against  concentration  of  ownership  and  foster  diver-  households  are  in  markets  with  five  or  more  T\'  sta- 
sity  of  opinion.  Instead,  Curley  contended,  it  has  sti-  tions,  and  60  percent  are  in  maricets  with  10  or 
fled  competition  by  keeping  companies  such  as  more.” 

Gannett  out  of  desired  markets.  Also,  cable  TV  reaches  97%  of  all  U.S.  homes,  two- 

Similar  restrictions  on  electronic  media  providers  thirds  of  those  homes  subscribe,  and  most  cable 
recently  have  been  lifted,  giv-  households  get  30  or  more 
(jdnriGtt  UbU  ^8  them  an  unfair  advantage  channels.  And  then  there’s 
II  •  newspapers,  he  .said,  direct  satellite  TV,  the  Internet, 

UiiriGy  CGlIS  it  group-owned  stations  and  weekly  and  suburban 

have  been  found  to  provide  publications. 

'unfair' and  more  local  news  and  pro  “All  these  other  informa- 
gramming  than  others,  he  tion  providers  compete  with 
'out-of-date'  added.  newspapers  in  information 

Curley  spoke  in  Washing-  and  advertising,”  Curley  said, 
ton,  D.C.,  at  the  Media  Insti-  “yet  newspapers  are  left  with 
tute’s  summer  luncheon  program,  in  the  Dumbarton  their  hands  tied  by  this  selec- 
Room  of  the  Four  Seasons  Hotel.  His  remarks  dove-  tive  cross-ownership  provi- 
tailed  with  the  release  of  Cross  Ownership  at  the  sion.” 

Crossroads,  published  by  the  Media  Institute.  The  Curley  said  antitrust  laws 
book,  written  by  Richard  T.  Kaplar,  details  the  history  are  a  sufficient  guard  against  a 
of  the  1975  regulation  and  makes  a  case  for  ending  single  company  buying  up  “All  these  other  information 
the  rule.  most  of  the  major  media  providers  compete  with 

Curley  agreed  with  the  book’s  findings,  noting  providers  in  individual  mar-  newspapers  in  information  and 
that  other  types  of  media  have  been  unfettered.  kets.  And  he  cited  a  1995  advertising,  yet  newspapers 
“The  epic  1996  Telecommunications  Act  opened  Strategic  Policy  Research  are  left  with  their  hands  tied  by 
the  doors  for  local  phone  companies  to  get  into  study  that  found  group)-  this  selective  cross-ownership 
long  distance  and  cable,  for  long  distance  to  get  into  owned  TV  stations  —  those  provision.” 
local  telephone  service,  for  cable  to  get  into  telco . . .  grandfathered  in  before  the  —  John  Curley, 

all  in  the  same  geographical  area,”  he  said.  “And  the  ban  —  often  provide  more  Gannett  Co.  president. 

Congress  removed  the  legislative  bar  to  cable/  local  news  than  their  non-  chairman  and  CEO 

broadcast  crossownership,  so  that  issue  is  left  to  the  group>owned  counterparts. 

FCC  ”  “TV  stations  rise  or  fall  based  on  their  dedication 

One  consequence  of  the  rule  is  that  it  freezes  to  quality  local  news  and  pn)gramming,”  he  said, 
companies  out  of  large  markets  where  there  is  lots  adding  that  Gannett  stations  carry  19%  more  local 
of  comp)etition.  news  today  than  they  did  two  years  ago. 

“That  same  regulation  prevents  a  company  from  Sen.  John  McC-ain  (R-Ariz.),  chairman  of  the  Sen¬ 
owning  a  19,000  daily  circulation  newspapjer  in  ate  Commerce  Committee,  has  introduced  a  bill  that 
Lansdale,  Pa.,  and  one  TV  station  in  downtown  would  negate  the  ban.  Curley  said  he  would  prefer 
Philadelphia,  25  miles  away  ...  a  DMA  with  75  p)er-  the  FCC  to  act  on  its  own. 

cent  cable  pjenetration,  2  million  cable  households.  The  Telecommunications  Act,  he  said,  stipulates 
15  television  stations  and  over  25  radio  stations,”  that  the  agenc'y  review  its  regulations  every  two 
Curley  said.  years. 

“And  it  prevents  common  ownership  of  a  daily  in  “The  1998  review  mast  be  a  serious  undertaking, 

San  Bernardino,  Calif.,  and  one  TV  station  50  miles  done  in  light  of  today’s  multidimensional 
away  in  Los  Angeles,  the  No.  2  market,  with  at  least  communications  marketplace,  not  in  the  mind-set  of 
20  television  stations,  cable  in  3  million  households  25  years  ago,”  he  said.  ■ 
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Belo  To  Acquire 
California  Daily 


The  riverside,  QMIY.,  Press-Enterprise, 
one  of  the  nation’s  dwindling  number 
of  famil>’-owned  newspapers,  has  been 
sold  to  the  A.H.  Belo  Corp.,  publisher  of 
the  Dallas  Morning  News  and  six  other 
daily  newspapers. 

The  sale,  which  is  expected  to  close  30  days  from 
the  June  21  announcement,  would  end  119  years  of 
private  ownership,  67  of  them  by  the  Hays  family, 
which  owns  a  controlling  interest  in  the  newspaper. 
The  sale  price  was  not  disclosed  but  the  Press- 
Enterprise,  in  a  stor>'  alx)ut  the  deal,  quoted  Indus- 

Inheritance  tax 
considerations, 
scattered  family 
necessitate  sale 
of  Riverside,  Calif, 

Press-Enterprise 

Press-Enterprise  Co.  chairman  Howard  H.  “Tim” 
Hays  stated  in  the  paper’s  story'  that  the  deciskm  to 
sell  was  prompted  by  inheritance  tax  considera¬ 
tions  and  the  fact  that  family'  members  are  scattered 
throughout  the  United  States. 

Hays,  80,  said  the  family  chose  the  Belo  firm 
because  of  its  reputation 
as  a  responsible  publisher. 
“We  couldn’t  put  our 
paper  in  better  hands,”  he 
said. 

When  Belo  acquired  the 
Providence  Journal  earlier 
this  year,  a  similar  reason 
was  given  for  selling  to  the 
Texas-based  chain. 

Hays,  a  Harvard  law 
graduate  and  former  FBI 
agent,  is  highly  regarded  as 
an  aggressive,  civic-minded 
owner  whose  newspaper 
has  won  a  number  of 
awards,  including  the 
Pulitzer  for  meritorious 
public  service  in  1968.  He 
is  a  member  of  the  Pulitzer 
board,  a  past  president  of 


"We  couldn't  put  our  paper  in 
better  hands." 

—  Howard  H.  "Tim"  Hays, 
Press-Enterprise  Co.  chairman 


try'  analysts  as  estimating  that 
it  could  be  w'orth  about  $243 
million  based  on  the  paper’s 
circulation  of  over  162,235  in 
a  growing  area.  Newspaper 
purchasing  prices  are  usually' 
based  on  $1,000  to  $1,5(X) 
per  subscriber. 

Last  year,  Belo  acquired 
21.47%  interest  in  the  Press- 
Enterprise  from  Dow  Jones 
and  Co.  Several  months  later, 
Belo  increased  its  stake  to 
38.5%. 


the  American  Society'  of  Newspaper  Editors  and  a 
member  of  the  Associated  Press  board  of  directors. 

In  the  1970s,  Hays  launched  one  of  the  few  local 
news  councils  in  the  country,  footing  the  bill  until  it 
was  funded  by  a  foundation.  He  also  started  the 
Press-Enterprise  lecture  series,  which  brought  a 
number  of  distinguished  journalists  and  media  lead¬ 
ers  to  the  University'  of  California  campus  in  River¬ 
side. 

Burl  Osborne,  president  of  Belo’s  publishing  divi¬ 
sion,  said  decisions  affecting  the  Press-Enterprise 
will  continue  to  be  made  locally. 

“We  re  not  here  to  make  it  over  and  change  its 
direction,”  he  said. 

The  Press-Enterprise  Co.  also  owns  the  weekly 
Business  Press  and  six  weekly  community  papers  in 
its  Inland  Empire  area. 


Knight-Ridder 
Papers  Up 
For  Sale 

For  five  financially  under-performing 
Knight-Ridder  newspapers,  the  other  shoe 
just  dropped  from  the  chain’s  recent  acqui¬ 
sition  of  four  big  papers  from  the  Walt 
Disney  Co. 

Knight-Ridder  announced  it  is  putting  up  for  sale 
the  110,000-circulation  Press-Telegram  in  Long 
Beach,  Calif.;  the  67,000-circulation  Post-Tribune  in 
Gary',  Ind.;  and  three  Southern  papers  that  will  be 
sold  as  a  package:  the  17,000-circulation  Boca 
Raton  (Fla.)  News',  the  8,4(XKirculation  Union- 
Recorder  in  Milledgeville,  Ga.;  and  the  three-day-a- 
week,  6,00(R'irculation  Neu'berry  (S.C.)  Observer 
Having  just  paid  $  1 .65  biUion  for  the  Kansas  City 
Star,  the  Fort  Worth  Star-Telegram  and  two  smaller 
papers  —  and  taken  on  nearly'  $1  billion  in  debt  to 
swing  the  deal  —  Knight-Ridder  says  it  is  taking  a 
hard  look  at  all  its  properties. 

Long  Beach,  Gary,  B(x:a,  Milledgeville  and  New¬ 
berry'  are  all  gcHxl  companies,  but  they  are  not,  at 
present,  performing  according  to  the  profit  stan¬ 
dards  we  have  set  for  our  paper,  chairman  and  chief 
executive  officer  P  Anthony  Ridder  said. 

As  much  as  we  would  like  to  keep  everything,  the 
wiser  course  is  to  be  selective,  he  said. 

(See  Knight-Ridder  on  page  54) 
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Postal  Service 
Takes  Sides 

The  U.S.  postal  service’s  renewed  not  represented  at  the  February’  unveiling  of  the 
ad  campaign  touting  direct  mail  advertisements. 

pn)mpted  a  rare  joint  letter  of  com-  He  said  there  wxs  no  opportunity  to  offer  input 
plaint  from  two  major  newspaper  ass<>  into  the  campaign. 

ciations  demanding  the  Postal  Service  “Basically,  the  ads  were  ready  to  go,”  he  said, 
call  it  off  Boone  said.  “We  did  raise  our  concerns  at  that 

“The  average  business  doesn’t  use  Direct  Mail  to  time.” 
build  brand  image,”  .states  a  twopage  ad  that  Newspaper  and  magazine  git)ups  heavily  criti- 
appeared  in  Adi<ertising  Age.  “The  above  average  cized  a  previous  series  of  ads  that  compared  the 
business  dfws!’  effectiveness  of  direct-mail  advertising  with  that  of 

Ads  from  the  “Direct  Mail  Delivers”  campaign  newspapers,  magazines  and  radio.  That  campaign 
have  appeared  in  several  mainstream  and  trade  was  withdrawn. 

publications,  including  the  “We  are  questioning 
NGWSpdDGr  Street  Journal,  New  whether  this  is  advisable  for  a  Thc  CCltnpCli^Yl 

York  Times,  Time  magazine,  government  agency,”  Ikxme 

groups  dGUlGOd  ^  Report,  said.  uHll  Continue 

Forbes  and  Ini’estors  Bust-  “Here  is  the  P«)stal  Service  iytfr, 

an  end  to  ness  Daily,  said  Sandra  Hard-  basically  providing  a  large- 

ing,  a  Postal  Service  spokes-  scale  advertising  campaign  for  yeUT,  SUid  SundrU 

pro-direct  mail  woman.  one  (class  of]  advertiser.”  _ 

The  campaign  will  con-  She  criticized  the  Postal  nciruiTi^,  C€ 

ad  campaign  tmue  at  least  mto  next  year.  Service  for  “giving  unfair  postal  Service 

_ '  she  .said.  advantage  to  the  direct-mail 

“1  think  they’ve  been  well  industry,  which  is  perfectly  SpOkeSWOntUn 
received,”  she  said.  capable  of  advertising  for 

However,  the  letter  of  complaint,  addressed  to  itself." 

Postmaster  Cieneral  Marvin  Runyon  on  June  5,  blasts  Direct  marketers  found  little  to  criticize, 

the  Postal  Service  for  the  ad  campaign.  “We’re  generally  supportive  of  the  campaign,”  said 

“We  simply  do  not  believe  it  is  an  appnipriate  Richard  Barton,  senior  vice  president  of  congres- 
nile  for  a  government  agencty  to  favor  one  form  of  sional  relations  for  the  Direct  Marketing  Association 
advertising  over  others,”  the  letter  states.  “As  cus-  Inc. 

tomers  of  the  USPS,  spending  approximately  $500  “The  advertising  is  accurate  in  [.showing]  what 
million  per  year  on  postage,  we  strongly  object  to  direct  mail  can  do.” 

the  use  of  mail  revenues  generated  by  the  newspa-  “We  think  and  the  Postal  Service  thinks  it’s  a  very 

per  indastry  in  a  campaign  designed  to  take  bu.si-  important  pixxluct,”  he  said, 

ness  from  newspapers.”  Direct  marketers  tend  to  view  the  Postal  Service 

The  letter  of  complaint  is  signed  by  Kenneth  B.  as  a  business  that  has  to  compete  in  the  marketplace 
Allen,  executive  vice  president  and  CEO  of  the  with  all  comers.  Barton  said,  but  newspapers  see  it 
National  Newspaper  AsstK'iation,  and  John  E  Sturm,  more  as  a  government  agencty  that  mast  provide  a 
president  and  CEO  of  the  Newspaper  Association  of  neutral  service. 

America.  “We  would  disagree  with  that  without  getting 

Senny  B(X)ne,  director  of  government  relations  for  into  a  fight  over  it,”  he  said.  “The  l\)stal  Service  is 
NNA,  .said  neither  organization  has  received  a  going  to  have  to  be  like  a  basiness  if  it  is  going  to 
response.  survive.” 

Harding  said  the  ads  were  presented  before  focus  That’s  the  pn)blem,  B(K)ne  said, 
groups  that  included  second-class  mailers  such  as  “They’re  really  focusing  on  being  like  a  Fortune 
Time  magazine,  and  also  before  key  associations  500  company  rather  than  f(x:using  on  key  delivery 
such  as  NAA,  NNA,  the  Magazine  Publishers  of  Amer-  issues,”  she  said.  “Our  whole  thrust  is  that  the  Postal 
ica  and  American  Business  Press.  Service  should  be  fcKusing  on  service  and  delivery 

“While  they  did  not  support  the  idea  of  the  ad  issues  rather  than  going  into  these  advertising  for- 
campaign,"  she  said,  “they  felt  the  ads  we  showed  ays.” 

them  were  fair  and  responsible.”  “1  think  they  view  newspapers  as  direct  competi- 

Paul  Boyle,  an  NAA  spokesman,  said  his  gnmp  was  tors  rather  than  castomers,”  Boyle  said.  ■ 
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Where  Are 
Newspapers  Headed? 


Kevin  Gruenich 

Senior  Managing  Director 
Bear  Stearns 

The  diversified  newspaper  stocks 
should  be  thought  as  great  free  cash 
flow  generators  —  even  more  so  these 
days. 

Current  profit  growth  has  not  been 
witnessed  for  more  than  a  decade.  And 
capital  spending  is  essentially  flat.  Five 
of  the  nine  diversified  newspaper  com¬ 
panies  we  cover  will  actually  exhibit 
lower  capital  expenditures  in  1997 
than  in  1996. 

New  media  development  spending  is 
trending  much  the  same  way.  Much 
free  cash  flow  is  going  to  share  repur¬ 
chases,  a  healthy  sign  given  the  (gener¬ 
ally)  underieveraged  nature  of  the 
group. 

Knight-Ridder  and  the  E.W  Scripps 
Co.  lead  the  repurchase  parade  follow¬ 
ing  equity-linked 
acquisition 
announcements. 
But  Times  Mirror 
has  been  aggres¬ 
sive  and  the  New 
York  Times  Co. 
has  recently  accel¬ 
erated  its  buy¬ 
back. 

Much  invest¬ 
ment  is  also  being 
made  industrywide  in  circulation.  This 
comes  in  the  form  of  stepped-up  pro¬ 
motion  expenditures.  But  publishers 
are  also  taking  a  conservative  pricing 
tact,  a  trend  we  think  will  persist  in  the 
intermediate-term . 

Persistent  daily  circulation  declines 
coupled  with  the  recent  (modest) 
downturn  in  Sunday  circulation  has  got¬ 
ten  the  attention  of  publishers  with 
Times  Mirror  taking  the  lead,  but  with 
efforts  to  stem  the  tide  especially 
notable  at  Gannett  and  the  New  York 
Times  Co.  as  well 

We  find  it  especially  comforting  that 
managements  have  focused  on  circula¬ 
tion  even  though  the  declines  have 
been  at  a  low-single-digit  rate  and  local 


With  hi}»her  ad  rales 
and  Unver  newsprint 
prices  keeping  prt>fits 
strong  in  1996,  and 
^  through  the  first 
quarter  of  1997,  where 
is  the  newspaper 
industry  headed  and  ' 
which  ctnnpanies  are  - 
strategically  positioned 
to  take  advantage  of  . 
any  changes  in  the  next 
ctmple  of  yearsy 


advertisers  in  newspapers  typically  do 
not  buy  on  the  basis  of  cost-per-thou- 
sands  (readers/audience)  as  they  do  in 
other  media  seen  as  magazines  and  net¬ 
work  television.  Thus,  modest  circula¬ 
tion  losses  have  little  impact. 

Meanwhile,  the  “Big  Four”  networics 
give  short  shrift  to  their  audience  rat¬ 
ings  declines,  down  another  6%  this 
year.  The  belief  is  that  advertisers  will 
always  flock  to  the  networks,  given 
they  are  the  only  mass  media  on  a 
national  level.  They  may  be  a  mess 
media  before  long.  At  the  same  time, 
newspapers  are  a  mass  media  on  the 
local  level  and  publishers  have  acceler¬ 
ated  efforts  to  maintain  that  mass. 

Free  cash  flow  is  also  being  increas¬ 
ingly  employed  in  acquisitions  and  we 
think  acquisitions  that  diversify  cash 
flow  streams  are  generally  positive  to 
the  long-term  story.  Tliat’s  why  we  like 
Scripps’  acquisition  of  the  Harte-Hanks 
newspaper  and  television  properties 
(and  will  like  it  even  more  if  it  is  com¬ 
pleted  at  a  tax  —  protected  9.6  times 
forward  EBITDA).  Although  Scripps’ 
exposure  to  newspaper  and  television 
properties  is  already  high,  its  geograph¬ 
ic  exposure  to  Texas  has  been  close  to 
nil.  With  this  acquisition,  it  picks  up 
five  small  to  mid-sized  dailies  in  rela¬ 


tively  isolated  Texas  markets  (and  one 
in  South  Carolina),  along  with  a  televi¬ 
sion  property  in  San  Antonio,  a  CBS 
affiliate  that  provides  some  diversifica¬ 
tion  away  from  Scripps’  current  heavy 
ABC  exposure.  We  look  for  more  acqui¬ 
sitions  in  the  months  to  come,  hoping 
that  diversified  newspaper  companies 
will  further  diversify  into  direct  market¬ 
ing  and  into  international  areas. 

Seven  years  into  an  economic  expan¬ 
sion,  we  wonder  if  investors  are  too 
focused  on  growth  relative  to  consis¬ 
tency  of  results.  Although  swings  in 
newsprint  pricing  can  obviously  lead  to 
cyclicality  in  newspaper  company 
results,  the  fact  that  the  industry  has 
had  just  one  “down”  revenue  year 
(1991)  in  the  past  35  is  pretty  remarit- 
able. 

Furthermore,  diversity,  either  in  asset 
type  or  geography,  further  smoothes 
out  the  inevitable  cycles,  as  well  as 
allows  for  better  capital  allocation  deci¬ 
sions. 

Lanny  Baker 

Vice  President 
Salomon  Brothers 

Newspaper  companies  came  back  into 
fashion  on  Wall  Street  in  1996,  as 
investors’  interest  was  piqued  by  major 
restructurings  and  turnarounds. 

Times-Mirror’s  stock  jumped  50% 
thanks  to  Mark  WiUes’  cost-cutting,  and 
the  New  York  Times  Co.’s  shares  gained 
28%  as  management  promised  and 
delivered  higher  margins.  Knight- 
Ridder’s  scrip  also  outpaced  the  S&P,  as 
Tony  Ridder  pared  the  portfolio  and 
pushed  for  improved  returns. 

However,  with 
costs  reduced 
amidst  an  excel¬ 
lent  advertising 
climate,  investors 
are  asking  them¬ 
selves,  “What’s 
next?”  Cleariy,  the 
memory  of  prior 
cyclical  down- 
drafts  in  the  rev- 
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enue,  margins,  earnings  and  stock  prices 
of  newspaper  companies  has  some 
investors  inching  nervously  toward  the 
exits.  We  doubt  that  the  true  top  in  the 
industry’s  fundamentals  will  occur  in 
1997,  but  we  all  know  it  is  out  there 
sometime. 

While  no  newspaper  publisher  or 
investor,  for  that  matter,  can  escape  the 
fact  that  newspaper  publishing  is  a 
cyclical  business,  the  current  tidal  wave 
of  free  cash  flow  presents  an  opportu¬ 
nity  for  newspaper  companies  to  invest 
in  their  future. 

Acquisitions,  such  as  Knight-Ridder’s 
purchase  of  Disney’s  papers  or  E.W 
Scripps’  buy  of  Harte-Hanks’  properties, 
are  only  the  most  obvious  way  compa¬ 
nies  can  reinvest  their  financial 
resources. 

Publishers  who  are  experimenting 
with  new  media,  and  taking  on  small 
losses  to  do  so,  are  serving  investors’ 
long-term  interests,  building  experience 
and  brand  recognition  in  what  could 
become  a  new  line  of  business  in  the 
future.  And,  investments  such  as 
Tribune’s  big  television  deal  and  the 
contingent  WB  Network  strategy  or 
New  York  Times'  new  color  metro  print¬ 
ing  facility  make  gcxxl  use  of  healthy 
current  cash  flows  to  build  future  earn¬ 
ings  power  and  potential  for  investors. 

Perhaps  the  most  interesting  change 
we  see  over  the  horizon  is  an  increasing 
emphasis,  at  some  newspapers,  on  cir¬ 
culation  growth.  Recent  readership  sur¬ 
veys  have  confirmed  and  accentuated 
the  industry’s  historical  loss  of  circula¬ 
tion,  but  some  papers,  most  notably  the 
Los  Angeles  Times,  now  are  acting 
aggressively  to  reverse  this  trend.  If  cir¬ 
culation  can  be  built,  so  too  then  will 
be  newspaper  earnings  power,  and  that, 
at  the  end  of  the  day,  is  what  all 
investors  seek. 

Peter  P.  Appert 

Managing  Director 
Alex.  Brown  &  Sons 
Newspaper  publishers  enjoy  a  strong 
but  mature  franchise  as  primary  distribu¬ 
tors  of  news,  information,  and  entertain¬ 
ment  content  in  the  local  market.  While 
technology  has  significantly  reduced  the 
cost  of  printing  and  distributing  the  tra¬ 
ditional  print  newspaper,  the  ink-on- 
paper  format  of  newspapers  has  not 
changed  meaningfully  in  100  years. 

Publishers  have  traditionally  viewed 
technology  as  an  avenue  to  cost  reduc¬ 
tion  but  not  necessarily  a  tool  for  prod¬ 


uct  or  revenue  cre¬ 
ation.  Advanced 
presses,  electronic 
page  layout  sys¬ 
tems,  better  materi¬ 
als  handling  sys¬ 
tems,  etc.,  have  all 
contributed  to 
reduced  head- 
count  in  the  news¬ 
paper  industry’  in 
recent  years,  pmviding  the  basis  for  sig¬ 
nificant  productivity  gains. 

Increasingly,  publishers  are  also  view¬ 
ing  technology  as  a  way  to  both  protect 
and  expand  existing  franchises  through 
the  creation  of  new  products  distrib¬ 
uted  through  existing  and  new  chan¬ 
nels. 

We  sense  that  the  severe  advertising 
recession  of  the  early  1990s,  the  extended 
decline  in  retail  ad  linage  of  the  past  five 
years,  and  the  general  decline  in  ad  share 
(particularly  to  direct  mail)  that  many 
publishers  experienced  in  recent  years 
served  as  a  wake-up  call  for  the  indiLstry. 

We  detect  a  much  more  aggressive 
attitude  on  the  part  of  publishers 
toward  both  protecting  and  gniwing 
their  existing  advertising-based  business, 
as  well  as  finding  ways  to  leverage  their 
content  and  financial  strengths  into 
new  business  opportunities. 

As  evidence  of  the  above  observa¬ 
tions,  we  note  the  following: 

♦  Virtually  all  publishers  offer  Web  ver¬ 
sions  of  their  pnxlucts.  These  prxxlucts 
have  proven  to  be  among  the  most  pop¬ 
ular  sites  on  the  Web  (e.g.,  the  San  Jose 
Mercury  News’  Merc  Center). 

♦  Newspaper’s  share  of  the  total  adver¬ 
tising  market  will  likely’  be  up  slightly  in 
1997,  based  on  first  half  trends. 
Publishers  have  succes.sfully  reversed  the 
direct  mail  threat  thmugh  increased  zon¬ 
ing  and  other  efforts  to  ftx:us  on  better 
meeting  advertisers’  needs. 

♦  Leveraging  their  considerable  free 
cash  flow,  publishers  are  both  diversify¬ 
ing  their  business  mixes  (e.g.,Tribune 
Co.’s  expansion  into  educational  pub¬ 
lishing)  as  well  as  consolidating  their 
dominant  positions  in  newspaper  pub¬ 
lishing  (e.g.,  Knight-Ridder’s  acquisition 
of  the  Disney  newspapers). 

William  Drewry 

Vice  President 
PaineWebber 

The  current  operating  environment  and 
outlook  for  the  newspaper  industry  is  as 
positive  now  as  it  has  been  at  any  peri¬ 


od  over  the  past  10  years. 

We  believe  that  the  newspaper  conv 
panies  could  show  better  profit  gniwth 
over  tljie  next  several  years,  with  a  major 
catalyst  being  tighter  management  of 
costs.  Over  the  past  two  to  three  years, 
we  have  seen  many  companies  in  the 
newspajx;r  industry  reducing  head 
count  and  keeping  the  lid  on  year-to- 
year  cost  gniwth,  and  we  expect  that  to 
continue. 

Meanwhile,  on  the  advertising  side, 
we  think  the  newspapers  could  contin¬ 
ue  to  see  solid  mid-single  digit  growth. 
The  newspaper  industry  is  relatively 
mature  from  an  advertising  growth  per¬ 
spective,  as  is  much  of  the  media  sector. 

PaineWebber  believes  that  the  eco¬ 
nomic  cycles  are  more  muted  now,  and 
the  peritxl  between  recessions  will  con¬ 
tinue  to  be  stretched  out.  In  that  sce¬ 
nario,  we  believe  the  newspajjer  indus¬ 
try  can  perform  well,  especially  with 
leaner  cost  structures  than  10  years  ago. 

Classified  advertising  should  continue 
to  be  primarily 
driven  by  help 
wanted,  and  we 
believe  unemploy¬ 
ment  will  contin¬ 
ue  to  be  low  for 
the  foreseeable 
future.  Retail 
advertising  has 
been  stronger 
over  the  past  six 
months,  and  we 
attribute  that  parth’  to  the  department 
store  consolidation  playing  out.  Retail 
could  be  more  of  a  contributor  to  top¬ 
line  growth  going  forward  than  it  has 
been  over  the  last  several  years.  And 
finally,  national  ad  dollars  have  been 
coming  back  into  print  media,  and  the 
newspapers  have  seen  a  nice  uptick  as 
well. 

We  believe  that  the  newspapers  have 
put  more  ftx:us  on  selling  and  service  in 
the  last  few  years  that  has  started  to 
show  up  in  the  top-line  results.  The 
industry  will  always  be  subject  to  the 
vagaries  of  the  economy,  but  are  better 
situated  competitively  now  than  at  the 
beginning  of  the  decade. 

Kevin  Lavalla 

and  Robert  J.  Broadwater 

Managing  Directors 
Veronis,  Suhler  &  Associates  Inc. 

In  the  1997  Veronis,  Suhler  &  Associates 
Communications  Industry  Forecast,  we 
project  spending  on  daily  newspapers 
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VIEW  FROM  THE  STREET 


Selected  Newspaper  Companies  Financial  Data 

(companies  mentioned  in  View  From  The  Street  article) 


Company 

Ticker 

stock 

Price 

6/5/97 

52-Week 

Price 

Range 

RevenL-ea 
(in  miliiona) 

1996  1995 

Net  Income 
(In  millions) 

1996  1995 

Earnings 

Per  Share 
(in  millions) 

1996  1995 

Dividemis 
Per  Share 
(1996) 

Total  Shares 
Outstanding 
(in  millions) 
(1996) 

Central  Newspapers  Inc. 

ECP 

$65 

$66-33 

$620.3 

$579.9 

$61.5 

$53.9 

$2.31 

$2.03 

$0.72 

26.6 

Dow  Jones  &  Co.  Inc. 

DJ 

41 

46-32 

2,481.5 

2,283.7 

189.9 

189.5 

1.96 

1.96 

0.96 

102.1 

Gannett  Co.  Inc. 

GCI 

93 

94-62 

4,421.1 

3743.8 

943.0 

477.2 

6.69 

3.41 

1.42 

140.8 

Harte-Hanks  Comm. 

HHS 

31 

32-25 

665.8 

603.5 

49.3 

36.8 

1.28 

0.98 

1.69 

38.6 

Knight-Ridder  Inc. 

KRI 

44 

44-32 

2,774.8 

2,751.8 

267.8 

160.0 

2.75 

1.60 

0.58 

93.3 

McClatchy  Newspapers  Inc. 

MNI 

28 

29-20 

624.2 

540.8 

44.4 

33.6 

1.18 

0.90 

0.32 

37.7 

New  York  Times  Co. 

NYTA 

46 

48-28 

2,615.0 

2,409.0 

84.5 

135.8 

0.87 

1.40 

0.57 

97.2 

E.W.  Scripps  Co. 

SSP 

38 

40-25 

1,121.8 

1,030.3 

157.4 

133.3 

1.96 

1.67 

0.50 

79.9 

Times  Mirror  Co. 

TMC 

57 

59-40 

3,400.9 

3,448.2 

206.4 

1,226.7 

1.55 

10.02 

0.36 

96.7 

Tribune  Co. 

TRB 

43 

45-32 

2,405.7 

2,244.6 

372.0 

278.1 

2.15 

1.75 

0.60 

122.9 

will  grow  at  a  6.3%  compound  annual 
rate  through  2001,  while  spending  on 
weeklies  will  increase  at  a  6.5%  rate  — 
fester  than  what  historically  would  be 
attributed  to  the  economy. 

Newsprint  prices  will  continue  their 
up-and-down  pattern,  which  will  result 
in  fester  circulation  price  increases 
when  costs  are  rising,  and  slower 
increases  when  costs  are  coming  down. 

Advertising  growth  for  daily  papers 
will  accelerate  and  weekly  newspaper 
advertising  will  experience  continued 
growth  over  the  next  few  years. 

Newspaper  companies,  which  are  the 
most  adept  at  capitalizing  on  the  inher¬ 
ent  opportunities  arising  from  a  prolifer¬ 
ation  of  competing  media,  will  be 
among  the  best  positioned  to  take 
advantage  of  industry  changes. 

Classified  advertising  in  daily  newspa¬ 
pers  is  frequently  cited  as  being  vulnera¬ 
ble  to  the  emergence  of  new  online 
media  and  other  traditional  print  media 
because,  as  essentially  database  informa¬ 
tion,  classifieds  are  inherently  well-suit¬ 
ed  to  online  distribution.  However,  the 
continued  strength  of  classified  advertis¬ 
ing  in  daily  newspapers  illustrates  the 
benefits  to  an  incumbent  media  of  a 
proliferation  of  competition. 

Despite  the  emergence  of  online 
media  and  the  growth  in  weeklies  and 
stand-alone  classified  media  covering 
automobiles,  real  estate  and  housing  and 
employment,  spending  on  classified 
advertising  in  daily  newspapers 
increased  by  $3.9  billion  between  1993 
and  1996,  whereas  over  the  preceding 


nine-year  period  (1984-1993),  it  ntse  by 
only  $3-5  billion. 

The  emergence  of  a  new  advertising 
vehicle  traditionally  allows  advertisers  to 
better  reach  their  target  audience  and 
increase  their  return  on  investment, 
thus,  more  resources  are  spent. 

While  increased  comi>etition  from  a 
new  medium  may  result  in  a  loss  of 
market  share  for  the  incumbent  tradi¬ 
tional  media,  it  also  generates  accelerat¬ 
ed  gn)wth  in  overall  spending. 

Daily  newspapers  have  successfully 
grown  in  the  past  several  years,  despite 
the  emergence  of  new  online  and  print 
media  although  they  continue  to  be  left 
with  a  smaller  share  of  a  larger  and 
fester  growing  pie. 

The  relationship  between  the  emer¬ 
gence  of  new  media  providing  a  boost 
to  traditional  media  is  true  across  media 
industry'  segments  as  well.  The  surge  in 
broadcast  network  television  revenues 
have  continued  despite  an  unabated 
decline  in  network  ratings  and  a  dou¬ 
bling  of  broadcast  networks  (fntm  three 
to  six),  and  the  rise  of  cable  and  radio  is 
another  recent  example  of  this  acceler¬ 
ated  growth  phenomenon  that  incum¬ 
bent  media  benefit  when  there  is  a  pn> 
liferation  of  competition. 


Lauren  Rich  Fine 

First  Vice  President 
Merrill  Lynch 

The  newspaper  industry  is  more  inter¬ 
esting  today  than  it  has  been  for  a  num¬ 
ber  of  years,  in  our  view.  New  manage¬ 
ments,  new  revenues  and  better  returns 


are  the  attraction.  It  also  doesn’t  hurt 
that  retail  ad  volume  is  gn)wing  at  a 
decent  pace  for  almost  the  first  time  in 
eight  years. 

There  have  been  significant  manage¬ 
ment  changes  throughout  the  newspa¬ 
per  industry  over  the  last  two  years.  It 
began  with  a  new  CEO  at  Times  Mirror 
and  was  quickly  followed  by  changes  at 
Central  Newspapers,  Knight-Ridder, 
McClatchy,  New  York  Times  Co.,  E.W. 
Scripps.  and  Tribune.  Each  of  these  new 
teams  are  demanding  better  financial 
returns.  Each  are  aggressively  pursuing 
new  revenues  and  acknowledging  that 
they  are  in  a  competitive  industry  (and 
losing  share).  Each  are  .scrutinizing  costs 
in  a  more  rigorous  fashion  than  in  the 
past. 

The  result  has  been  that  earnings 
have  been  terrific.  To  date,  the  gains  are 
largely  explained  by  a  stn)ng  economy 
(i.e.,  solid  classified  gains)  and  declining 
newsprint  prices.  While  classified  is  like¬ 
ly  closing  in  on  a  cyclical  peak,  we 
believe  some  gntwth  is  sustainable  due 
to  the  expected  continuation  of  gains  in 
retail  linage  and  growing  new  revenues. 

It  is  hard  to  explain  the  sudden  resur¬ 
gence  of  retail  advertising  in  newspa¬ 
pers,  but  in  part  the  gains  could  be 
attributable  to  newspapers’  dominance 
compared  to  fragmenting  local  media. 
New  revenues  are  coming  from  event 
marketing,  database  marketing,  direct 
mail  campaigns,  etc.  Eventually,  we  will 
even  go  out  on  a  limb  and  suggest  that 
newspapers  might  even  make  money 
online. 
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Current  investors  remember  how 
devastating  the  1S>90-1991  recession 
was  for  newspaper  sttKks.  We  attribute 
some  of  that  to  how  protracted  the 
recession  was  for  all  advertising  and 
specifically'  to  the  fact  that  retail  was 
experiencing  a  secular  decline. 

In  prior  recessions,  retail  advertising 
grew  throughout,  allowing  the  sttK’ks  to 
perform  fairly’  well  relative  to  other 
groups.  We  believe  the  same  could  be 
true  next  time  around. 

In  summary,  we  expect  continued 
fundamental  strength  among  the  news¬ 
paper  stocks;  the  earnings  gains  could 
prove  a  surprise  helping  the  suxrks 
maintain  upward  momentum. 

Brian  C.  Oakes 

Vice  President 
Lehman  Brothers 

The  newspaper  industry  is  off  to  its 
strongest  start  since  the  mid-198()s.  A 
robust  advertising  envimnment,  coupled 
with  lower  newsprint  costs,  should  lead 
to  significant  operating  profit  gains  this 
year. 


However,  the  key  question  remains;  Is 
the  current  strength  cyclical  or  secular? 
We  believe  it  is  both. 

Much  of  the  strength  in  advertising 
has  been  a  function  of  the  current  busi¬ 
ness  cy'cle,  but  at  Lehman  Brothers  we 
also  think  there  is  a  secular  change 
imderway  in  national  advertising,  which 
can  be  profitable  to  those  who  can  cap¬ 
italize  on  it. 

In  the  past  year  and  a  half,  national 
advertising  has  been  the  stn)ngest  cate¬ 
gory  at  many  newspapers. 

While  a  healthy  economy  normally 
increases  the  prevalence  of  general 
brand  pn)motion  and  the  demand  for 
national  advertising,  a  key  driver  of  this 
category  is  the  tremendous  increase  in 
competition  within  previous  “monop¬ 
oly'”  industries. 

Firms  in  industries  such  as  telecom¬ 
munications,  health  care,  finance,  and 
s(K)n  utilities  need  to  advertise  to  a 
national  audience  because  their  grasp 
on  l(Kal  monopoly  markets  is  broken. 
As  national  and  global  competitiveness 
continues  tt)  increase,  we  think  national 


advertising  will  continue  to  see  tremen¬ 
dous  gn)wth. 

Those  that  will  benefit  the  most  from 
this  trend  will  be  the  national  newspa¬ 
pers,  such  as  the  New  York  Times. 
(iannett's  USA  Today,  and  Dow  Jones’ 
Wall  Street  Journal.  We  expect  these 
companies  to  reap  the  highest  rewards 
of  this  underly'ing  trend  going  forward. 


Papers 

merge 

The  daily  WHAII:,  Lewes,  Del.,  has 
merged  into  the  Delaware  State 
News,  Dover. 

The  dailies  merged  their  weekend  edi¬ 
tions  last  fall.  That  experiment  was  so  well- 
received  by  readers  and  advertisers  that 
the  decision  was  made  to  combine  the 
papers  on  all  days. 

Publisher  Tammy  Brittingham  said  some 
internal  assignments  would  change  as  a 
result  of  the  merger,  but  no  jobs  would  be 
lost. 
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Investigative 

Reunion 


IRE  celebrates 
20th  anniversary: 
Arizona  Project 
team  members 
reunited 


INVESTIGATIVE  REPORTERS  &  EDITORS 
recently  observed  its  2()th  anniversary  in 
Phoenix,  Ariz.,  where  its  journalism  first 
attained  national  prominence. 

About  1,200  members,  many  of  them 
young  reporters,  gathered  at  the  five-star  Ari¬ 
zona  Biltmore  and  spread  themselves  among  74 
panel  sessions,  ranging  fn)m  “Tracking  Ambulance 
Drivers  Who  Shouldn’t  Be  On  the  Road,”  to  “Cam¬ 
paign  Finance:  Following  the  Money.” 

Others  included  investigating  plane  crashes,  the 
juvenile  justice  system,  organized  crime,  using  the 
Internet  as  a  reporting  uhjI, 
and  managed  health  care  pro¬ 
grams. 

Also  on  hand  were  19  vet¬ 
erans  of  the  1976  Arizona  Pro 
ject,  in  which  40  journalists 
came  to  Phoenix  shortly  after 
the  car  bombing  that  fatally 
injured  reporter  Don  Holies  of 
the  Arizona  Republic. 

_  In  a  retrospective  of  the 

event.  Bob  Greene,  the  former 
Neu’sday  assistant  managing  editor  who  headed  the 
project,  noted  that  the  team  was  not  in  Phoenix  to 
solve  Holies’  slaying  but  to  “go  after  whatever  was 
corrupt  in  Arizona”  and  to  let  the  world  know  that 
"when  a  rept)rter  is  murdered,  fellow  journalists  will 
respond  and  multiply  the  reporter’s  work  by  10,  by 
20,  by  30,  by  a  thousand.” 

The  project’s  digging  pnxluced  a  2.3-part  series 
that  ran  in  newspapers  around  the  countr)'. 

A  handful  of  newsmen  and  women,  who  knew 
each  other,  founded  IRE  in  1975  and  held  their  first 
convention  in  Indianapolis  the  following  year 
shortly  after  BoUes,  a  fellow  member,  was  killed. 

Three  men  were  arrested  in  Holies’  death.  John 
Adamson,  who  ccx)perated  with  police,  got  a  20-year 
prison  sentence.  C^ontnictor  Max  Dunlap  received  a 
life  sentence,  and  James  Robinson,  a  plumber,  was 
convicted  of  murder  but  was  acquitted  in  a  retrial. 

Bob  Greene  and  other  Arizona  Project  “Desert 
Rats,”  as  they  called  themselves,  expressed  pride  in 
the  development  of  IRE. 

One  of  them,  Norman  Udevitz,  a  retired  Denfer 
Post  reporter,  asserted  that  IRE  “has  become  better 
than  ever.  I  am  in  awe  of  stories  1  see  today.  This  is 
the  only  organization  of  its  kind  in  the  world.” 

Jerry  Uhrhammer,  who  was  reporting  for  the 
Eugene,  Ore.,  Register-Guard  when  he  took  a  “vaca¬ 
tion”  to  join  the  project,  said  its  work  “has  had  a 
tremendous  impact  on  journalism  which  is  felt  to 


this  day. 

“We  placed  a  lot  of  emphasis  on  documents  — 
the  paper  trail  —  that  changed  the  face  of  reptming 
down  to  the  beat  level.  More  and  more  editors 
expect  reporters  to  know  where  the  dtxruments  are 
and  how  to  get  them.” 

Desert  Rat  Andrew  Hughes,  a  New  York  lawyer 
who  defended  the  project  against  legal  challenges 
(23  lawsuits  were  filed  against  the  group,  which 
won  them  all),  recommended  that  the  project’s  his¬ 
toid'  be  incorporated  into  the  curriculum  of  every 
journalism  school  “to  show  how  to  do  gtxxl  work 
and  get  published.” 

“I  believe  this  project  was 
the  pinnacle  of  journalistic 
achievement  in  this  century,” 
he  added.  “1  do  not  think  it 
will  ever  be  done  again,  or  as 
well,  if  attempted.  The  newer 
breed  does  not  seem  to  have 
the  same  training  or  desire  to 
find  truth.” 

Among  other  “Rats”  at  the 
convention  were  Myrta  Pul¬ 
liam,  Indianapolis  Star,  David 
Offer,  Neuport  (R.I.)  Daily 
Neu’s;  Charles  Kelly  and  Bob 
Y2rc\y,  Arizona  Republic, ]2vcS/i  Driscoll,  Globe\ 

Bill  Hume,  Albuquerque  Journal,  and  attorney  Ed 
Delaney. 

Project  participants  were  honored  at  a  luncheon 
at  which  Greene,  pointing  to  the  audience,  said  the 
reporters  and  editors  who  volunteered  their  ser¬ 
vices  in  the  endeavor  “were  speaking  for  you.  We 
must  stand  together.  When  one  of  us  is  killed  doing 
his  or  her  work,  we  must  always  show  solidarity.  If 
we  lose  that,  they  will  take  us  out  one  by  one.” 

Interviews  by  E&P  found  the  mtKxl  of  the  atten¬ 
dees  upbeat  about  IRE’s  future  and  enthusiastic  con¬ 
cerning  their  own  careers  as  investigative  reporters, 
whether  in  print  or  broadcast. 

INVESTIGATIVE  REPORTING: 

ALIVE  AND  WELL 

And  critics  who  complain  that  U.S.  investigative 
reporting  is  all  but  dead  would  have  found  reams  of 
evidence  to  prove  them  wrong  at  the  June  12-15 
convention. 

On  display  were  reprints  of  investigative  stories 
by  newspapers  big  and  small.  They  included  the 
Fort  Worth  Star-Telegram,  New  York  Daily  News, 
Omaha  World-Herald,  Indianapolis  Star-News, 
Dayton  Daily  News,  Cape  Cod  Times,  Arkansas 


One  of  IRE’s  latest 
projects  is  the 
establishment  of  a 
branch  in  Mexico, 
which  has  about 
80  members,  a  few 
of  whom  were  at 
the  Phoenix 
conference 
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FIGXQ,  would  we  do  It  again? 

Absolutely  Yes!.. 


Danny  Collins  on  Rexo 


...in  fact  we  would  go  flexo  on  a  new 
building  site.  We  have  had  a  nearly  perfect 
press  startup,  one  of  the  best  in  the  country. 
We  went  from  4  to  32  pages  of  process  color, 
no  ink  rub  off,  outstanding  color  reproduction- 
better  than  most  offset  sites,  less  manning  per 
couple,  no  ink  settings,  no  set  off,  no  VOC  con¬ 
cerns,  reduced  cut  off,  reduced  web  width  with 
no  trolley  marks,  and  the  CIC  design  gives  us 
perfect  color  registration  at  all  press  speeds. 
The  best  news  is  our  printed  waste.  We 
reduced  waste  from  4.65%  letterpress  to  2.5% 
flexo  running  lots  of  color.  The  move  to  flexo 
allowed  us  to  save  30  -  40  million  dollars  by 
staying  in  our  existing  downtown  facility. 

if  you  are  looking  to  replace  or  upgrade  your  let¬ 
terpress  equipment,  I  encourage  you  to  take  a 
look  at  flexo,  you  will  be  pleasantly  surprised." 


a 

Actively 
Promoting  & 
Encouraging 
Publication 
Rexography 


Danny  Collins  Director  of  Operations, 

The  News  &  Observer,  Raleigh,  NC 


■  BEK  Systems 

■  Bowater  Newsprint 

■  Coastline/ENVIRO-KLEEN 

■  CPS/INX 

■  Harper  Corporation  of  America 

■  Heritage  Inks 

■  KBA-Motter 

■  K&F  Printing  Systems 

■  MacDermid  Imaging  Technology,  Inc. 

■  NAPP  Systems  Inc. 

■  Pamarco/Dauphin  Graphics 

■  Polyfibron  Technologies/Letterflex  Systems 

■  Praxair  Surface  Technologies 

■  Western  Lithotech 

For  more  information  contact  Gary  Owen  @  800* 3^*1071  ext  251 

Visit  us  on  our  homepage:  flexovendors.com 


excerpt  from  a  speech  given  at  the  1997  SNRA,  Birmingham,  AL 


Gazette-Democrat,  Miami  Herald,  Milwaukee  Jour¬ 
nal,  Raleigh  News  &  Observer,  Cincinnati 
Enquirer,  Bellevile  (Ill.)  Neu's-Democrat,  Seattle 
Times,  and  the  Detroit  Free  Press. 

The  News  &  Observer  told  how  North  Carolina  is 
failing  to  enforce  its  program  for  reducing  auto 
emissions.  The  Journal  revealed  that  many  nursing 
home  patients  are  under  the  care  of  ex-convicts, 
some  with  violent  criminal  backgrounds.  The 
Wichita  Eagle  spent  four  months  evaluating  K)cal 
schools,  and  the  Enquirer  found  in  its  computer- 
assisted  reporting  that  trying  serious  juvenile 
offenders  in  adult  courts  frequently  results  in  their 
serving  little  or  no  prison  time.  The  investigative 
trend  appeared  to  stress  stories  and  series  involving 
social  and  consumer  issues  over  criminal  activity. 

All  this  means  that  IRE  is  in  an  “extremely  healthy 
condition,”  said  Brant  Houston,  executive  director  of 
the  University  of  Missouri-based  organization. 

A  former  Kansas  (Mo.)  City  Star  and  Hartford 
Courant  reporter,  Houston  is  assisted  by  a  full-time 
staff  of  12,  and  20  to  25  part-timers.  He  said  IRE 
operates  on  a  $  1 .4  million  budget  and  free  housing 
in  the  School  of  Journalism,  but  commented:  “Our 
financial  situation  is  still  tight  because  we  do  so 
many  things.” 

One  of  IRE’S  latest  projects  is  the  establishment  of 
a  branch  in  Mexico,  which  has  about  80  members,  a 
few  of  whom  were  at  the  Phoenix  conference. 

Houston’s  assessment  was  shared  by  a  number  of 
members. 

■I'w  found  IRE  to  be  a  real  ..j  belieVB 
benefit  to  my  career,  said 
David  Donald,  a  project  editor  WUS  thc  j 

at  the  Mom-  joumalistk 

mg  News.  The  best  part  of  •> 

these  conferences  is  sharing  itl  tJoiS  C6H\ 
information  and  learning  the 
latest  aspects  of  electronic 


One  arm  of  IRE  (NCAR) 
deals  with  computer-assisted 
reporting. 

“There’s  a  lot  of  value  here, 
particularly  for  young  peo¬ 
ple,”  observed  USA  Today 


“I  believe  this  project 
was  the  pinnacle  of 
journalistic  achievement 
in  this  century.  I  do  not 
think  it  will  ever  be  done 
again,  or  as  well,  if 
attempted.  The  newer 
breed  does  not  seem  to 
have  the  same  training  or 
desire  to  find  truth.” 


investigative  reporter  Peter  Eisler.  “’When  I  come  to 
these  meetings  I’m  always  surprised  about  how 
much  good  reporting  there  is  out  there.” 

IRE  board  member  Rose  Ciotta  of  the  Buffalo 
News  contended  that  it  has  brought  “the  winds  of 
change”  to  journalism. 

"We  have  instilled  the  idea  of  challenging  com¬ 
mon  assumptions,”  she  said.  “We  don’t  necessarily 
believe  what  politicians  are  telling  us  or  that  juve¬ 
nile  criminals  are  always  the  victims  of  their  envi¬ 
ronment.” 

Asked  about  the  scores  of  women  members  at 
the  convention,  Ciotta  replied: ‘When  I  joined  in  the 
mid-198()s,  I  felt  myself  in  a  minority,  but  female 
membership  is  no  longer  an  issue.  What  we  should 
be  looking  at  is  getting  even  more  younger  journal¬ 
ists  to  join.” 

One  newer  member,  Laura  Lorek,  a  business 
writer  for  the  Fort  Lauderdale  Sun-Sentinel,  said 
techniques  she  learned  from  IRE  helped  her 
develop  a  series  on  auto  leasing  scams. 

Jud)'  Nichols,  part  of  an  Arizona  Republic  civic 
affairs’  team,  credited  IRE  with  aiding  her  goal  of 
being  an  investigative  reporter. 

“I’m  now  doing  the  things  1  had  always  wanted  to 
do,”  she  remarked.  As  for  women  investigative 
reporters,  Nichols  shrugged,  saying,  “No  one  men¬ 
tions  gender  to  me.” 

Her  investigative  series  on  problems  in  the  state’s 
elder-care  system,  written  with  Victoria  Harker,  ran 
recently  in  the  Republic. 

bis  project  , 

^  -f  bemg  here  is  that  you  re  with 

innacle  of  people  who  care,”  exclaimed 

achievement  ^ 

Seattle. 

iry.  I  do  not  Tom  Honlg,  editor 

ho  rlrtno  *^he  Santa  Cruz  County 

.ue  ue  uune  sentinel,  said,  “We  re 

as  well,  if  not  doing  much  investigative 

The  newer  reporting,  but  IRE  provides 

smaller  newspapers  with 
aot  seem  to  methods  that  are  a  great  help 

e  training  or  everyday  reporting. 

®  Reporters  can  learn  how  to 
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j  Attending  the  recent  20th  anniversary  convention  of  IRE  were  19  veterans  of  the  1976  Arizona  Project,  in  which  40  journalists  came  | 
I  to  Phoenix  shortly  after  the  car  bomhing  that  fatally  injured  reporter  Don  Bolles  of  the  Arizona  Republic.  Among  them  were  Bob 
I  Greene,  former  Newsday  assistant  managing  editor,  who  headed  the  project;  Myrta  Pulliam,  Indianapolis  Star;  David  Offer,  now 
I  editor  of  the  Newport  (R.l.)  Daily  News;  and  Jack  Driscoll,  former  editor,  Boston  Globe.  | 
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BY  ROBERT  BUCKMAN 


Expose  Leads 
To  Indictment 


NEWSPAPER  EXPOSE  last  year  of 
abuses  in  the  locally’  administered 
housing  program  for  the  homeless  in 
Baton  Rouge,  La.,  has  led  to  the  feder¬ 
al  indictment  of  the  official  allegedly 


responsible. 

On  March  31, 1996,  the  AdiKKate  of  Baton 
Rouge  ran  a  two-page  investigative  report  alleging 
that  Lil  Barrow-Veal,  who  administered  foreclosed 
hou.ses  under  contract  with  the  United  States 
Department  of  Urban  Development,  had  leased  or 
purchased  51  houses  from  HUD  and  then  lea.sed  or 
sold  them  at  considerable 
profit. 

Some  houses  intended  for 
the  homeless  she  literally 
gave  to  relatives  and  affluent 
friends,  the  article  charged. 

After  a  14-month  federal 
investigation,  Batrow-Veal 
was  indicted  last  month  on 
38  counts  of  mail  fraud, 
money  laundering,  tax  eva¬ 
sion  and  other  charges  relat¬ 
ed  to  the  housing  program. 
Her  attorney  said  she  would 


pti/tcr’s 
investi}*{itive 
I’e/utrt  into 
l.mtisinf’ 

pro^raw  abuses 
Rets  action 


plea  not  guilty  . 

Greg  Garland,  the  reporter  who  investigated  the 
pntgram  she  administered,  recently  received  the 
Investigative  Reporters  &  Editors’  award  for  inves¬ 
tigative  reporting  by  a  newspaper  under  10(),(KX) 
circulation. 

“This  is  a  classic  investigative  story  that  really 
nails  it,”  read  his  award  citation,  written  before 
BaiTow-Veal’s  indictment.  “A  sensational  story  that 
documented  the  widespread  abuse  of  a  major 
HUD  program.  Both  HUD  and  the  kxral  official  did 
everything  possible  to  block  access  to  the  informa¬ 
tion.  The  reporter  overcame  major  obstacles  in 
.seeking  to  detail  major  abuse  and  corruption  in  a 
federal  homeless  pmgram  at  the  expen,se  of  the 
poor." 

Garland’s  .story  was  one  of  13  winners  out  of 
450  entries. 

Barrow-Veal,  57,  a  colorful,  local  figure,  is  a  politi¬ 
cal  protege  of  four-term  Gov.  Edwin  Edwards,  who 
appointed  her  Lousiana’s  gtxxl-will  ambassador  to 
China.  In  1995,  she  legally  changed  her  first  name 
to  “Ambassador.” 


Buckman  is  a  journalism  professor  at  the 
University  of  Southwestern  Louisiana. 


(iarland  said  he  had  stumbled  onto  the  housing 
story  while  investigating  suspected  fraudulent 
claims  by  private  contractors  to  the  state’s 
Medicaid  pntgram. 

He  said  he  was  overwhelmed  by  the  amount  of 
material  and  decided  to  focus  on  individual  con¬ 
tractors,  including  Batrow-Veal,  with  whom  he  was 
familiar  fntm  an  earlier,  unrelated  story. 

“Her  name  cnipped  up,  so  1  went  in  and  started 
digging  thn)ugh  dtxruments,”  he  said. 

He  learned  that  she  had  been  terminated  as  a 
Medicaid  pn)vider  the  day  after  the  inauguration  of 
Gov.  Murphy  J.  “Mike”  Foster 
in  January  1996. 

"Once  I  found  out  she  had 
been  kicked  out,  I  found 
about  all  the  companies  she 
owned,  including  one  called 
Safety  Net,”  he  said.  "When  1 
ran  Safety  Net  through  our 
newspaper  database,  1  found 
all  these  real  estate  tran.sac- 
tions  in  which  she  bought  a 
home  fn)m  HUD  and  sold  it 
the  same  day.” 

(iarland  .s(K)n  found  this  was  “one  little  sliver  of 
the  picture,”  that  she  had  leased  or  purchased  51 
homes.  She  paid  $  1  a  year  for  the  leased  homes, 
which  were  supposed  to  be  pnwided  to  families 
with  incomes  below  about  $22,(KX)  a  year,  but  she 
was  renting  them  to  unqualified  persons  with 
incomes  of  more  than  $45,(XX)  a  year  for  about 
$.300  a  month,  which  was  “purely’  gravy  ”  for  her, 
(iarland  .said. 

Other  houses,  he  said,  she  apparently  had  given 
rent-free  to  her  bmther  and  the  widow  of  another 
bn)ther. 

"You  can’t  possibly’  know  how  difficult  this 
was,”  he  said. 

He  had  to  research  the  complex  regulations  of 
HUD’s  homeless  pn)gram,  then  he  found  that  the 
sales  transactions  had  not  been  filed  at  the  l<K'al 
courthou.se.  When  he  attempted  to  find  out  fn)m 
HUD  who  was  living  in  the  5 1  homes,  he  was  told 
the  information  is  privileged  under  the  Privacy  Act. 

By  g(KKl  luck,  he  found  that  Bairow-Veal  had 
filed  the  names  with  the  parish  tax  a.s.sessor  and 
was  thus  public  record.  He  then  went  to  the  indi¬ 
vidual  houses,  where  in  mo.st  cases  the  residents 
were  reluctant  to  talk. 

"She  had  put  the  word  out,  and  they  weren’t 

(See  Expose  on  page  54) 


“This  is  a  classic 
investigative  story 
that  really  nails 
it" read  his  award 
citation,  written 
before  Barrow- 
Veal’s  indictment 
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NEWSPEOPLE  IN  THE  NEWS 


Gannett  Co.  Inc. 


BILL  OSBORNE, 

director  of  adver¬ 
tising  training  for 
Gannett  Co.  Inc., 
has  been  named 
director  of  human 
resources  and 
training  at  Strategic 
Publications  LLC, 
owner  of  the 
Maryland  Pennysaver  Group  Inc. 


STEPHEN  M. 
HART,  36,  an 
online  producer 
for  “The  Wire,”  the 
multimedia  ser¬ 
vice  for  newspa¬ 
pers  and  broad¬ 
casters  provided 
by  the  AsstKiated  Press,  has  been 
named  AP’s  corporate  Web  site  man¬ 
ager. 

FRANK  BASS,  a  Pulitzer  Prize-win¬ 
ning  journalist  currently  working  at  the 
Wall  Street  JoumaF s  Texas  Journal,  was 
appointed  director  of  computer-assisted 
reporting  at  AE 

FRANK  BAKER,  31,  correspondent 
in  Providence,  was  named  news  editor 
in  Nashville. 


JIMMY  BRVMBELOW  WILLIAM  HERBERT  :  CARROLL  CAMPBELL 


BILL  OSBORNE 


ELAINE  BRADY,  publisher  of 
Comprint  Military  Publications,  has 
added  the  additional  responsibilities  of 
director  of  administration  for  parent 
company  Gazette  Newspapers, 
Gaithersburg,  Md. 


JIMMY  BRVMBELOW,  circulation 
director  at  the  Gwinnett  (Ga.)  Daily  Post 
and  Rockdale  (Ga.)  Citizen,  has  been 
appointed  director  of  operations  for  pro¬ 
duction  and  distribution  functions  of 
both  newspapers. 

WILLIAM  HERBERT,  distribution 
manager  for  both  newspapers,  was 
named  circulation  director  of  the  Citizen. 

CAFtROLL  (LEE)  C4MPBEIX.  circu¬ 
lation  sales  manager  for  both  newspa¬ 
pers,  becomes  circulation  director  of  the 
Daily  Post. 


ELLEN  M.  LFJFELD,  president  and 
publisher  at  the  Ithaca  (N.Y.)  Journal, 
has  been  named  president  and  publish¬ 
er  at  the  Battle  Creek  (Mich.)  Enquirer. 

BARRY  ROTHFIELD,  editor  at  the 
Binghamton,  N.Y.,  Press  &  Sun-Bulletin, 
takes  over  in  Ithaca. 

All  three  newspapers  are  owned  by 


JACQUELINE  THOMAS,  44, 

Washington  bureau  chief  at  the  Detroit 
News,  has  been  appointed  editorial 
page  editor  at  the  Baltimore  Sun. 

She  succeeds  JOSEPH  R.L 
STERNE,  who  retired  this  spring  after 
a  43-year  career  with  the  Sun. 


RONALD  L  RICKMAN,  president  and 
publisher  at  the  Battle  Creek  (Mich.) 
Enquirer,  has  been  named  director  of 
newspaper  operations  and  planning  at 
Lee  Enterprises,  Davenport,  Iowa. 


PAUL  M.  BONAIVTO,  46,  chief  finan¬ 
cial  officer  at  Journal  Communications, 
and  DOUGLAS  G.  KIEL,  48,  president 
of  the  Journal  Broadca.st  Gn>up  Inc.,  a 
Journal  Communications  company  that 
operates  three  television  stations  and 
10  radio  stations  in  six  states,  have  both 
been  named  executive  vice  president  of 
Journal  Communications  Inc.,  Milwaukee, 
Wis. 

JIM  SPANGLER,  55,  director  of 
human  resources  and  labt^r  relations, 
was  elected  to  the  Journal  Sentinel 
board  of  directors  and  named  a  vice 
president. 

GEORGE  STANLEY,  39,  managing 
editor  at  the  Milwaukee  Journal 
^ntinel,  also  was  elected  to  the  board 
of  directors. 


FJYPF,  LLC 

has  sold 

Biddeford  (ME)  Journal  Tribune 

(12,700  daily  circulation) 
to 

Beacon  Press 

owned  by  (Jeorge  Sample  and  Dan  Alexander 

We  are  proud  to  have  represented 
FNPF,  LLC  in  this  transaction. 

Dirks,  Van  Essen  &  Associates 

1 19  East  Marcy  St.  -  Suite  100,  Santa  Fe.  NM  87501 

(505)  820-2700 


ELIZABETH  TRIMBLE,  a  reporter  at 
theWorchester,  iMa,ss.,  Telegram  & 
Gazette,  has  been  named  online  manag¬ 
er  at  the  paper. 
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J.  OLIVER  AMOS,  87,  former  editor 
and  publisher  at  the  Sidney  (Ohio) 

Daily  Neivs  and  also  chairman  emeritus 
of  Amos  Press  Inc.,  died  May  19  in 
Sidney. 

ALLYN  ZELTON  BAUM,  72,  a  retired 
editor,  writer  and  news  photographer 
whose  articles  and  photographs  of 
Antarctica  were  published  worldwide, 
died  of  cancer  May  17  in  New  York. 

Baum  started  his  career  with 
International  News  Photos  and  United 
Press  and  was  based  in  Berlin.  Frankfurt 
and  Paris. 

He  was  a  staff  photographer  at  the 
New  York  Times  from  1957  to  1967, 
contributing  articles  on  special  assign¬ 
ments  in  places  like  Antarctica,  South 
Africa  and  Peru. 

JIM  BOLUS,  54,  a  sports  journalist  who 
covered  horse  racing,  died  of  a  heart 
attack  May  14  in  Louisville,  Ky. 

He  was  secretary'-treasurer  of  the 
National  Turf  Writers  Ass<x:iation. 

RAYMONBA.  BRIGHTON,  82,  former 
editor  at  the  Portsmouth  (N.H.)  Herald, 
died  May  18  in  Peabody',  Ma.ss. 

TOM  CASEY,  41,  managing  editor  at 
the  Portland,  Ind.,  Commercial  Retieiv, 
died  of  a  heart  attack  May  18  in 
Ponland. 

TYRVS  R.  “TY”  COBB,  81 ,  a  columnist 
at  the  Reno  (Nev.)  Gazette-Journal 
whose  career  spanned  60  years,  died  of 
congestive  heart  failure  May  25  in  Reno. 

BARBARA  C.  HOPKINS,  who  wn)te 
a  column  in  the  Cbicagf)  Sun-Times 
titled  “Being  Black”  in  the  196()s,  died 
May  17  in  Chicago. 

JUAN  MORENA  FRANCA,  64,  who 

was  editor  of  the  Chicago  Spanish-lan- 
guage  weekly  La  Raza  during  the  1970s, 
died  April  23  in  Houston, Texas. 

HOWARD  HUNTZINGER.  '4,  retired 
political  reporter  and  editorial  writer  at 
the  Columbus  (Ohio)  Dispatch,  died 
April  10  in  Columbus. 

ELEANOR  KRATZER,  84,  longtime 
woman’s  editor  at  the  McKeesport,  Pa., 
Daily  News,  died  April  27  in  McKeev 
port. 


She  was  of  the  old  schtx)!  that  dictat¬ 
ed  names  were  important  and  she 
always,  in  any  story,  made  certain  she 
printed  them  all. 

MARY  HUNTER  MANSFIELD,  86,  a 

longtime  executive  at  the  McKeesport, 
Yu.,  Daily  Netvs  and  a  driving  force 
behind  the  newspaper's  gn)wth  and 
pn)gress,  died  April  18  in  McKeesport 
after  a  brief  illness. 

She  served  as  vice  chairman  of  the 
newspaper’s  Board  of  Trustees  for  many 
years. 

BRUCE  E.  ^SCOOP*^  MATHEW,  92,  a 

longtime  sports  editor  at  the  Oskaloosa 
(Iowa)  Herald,  died  after  a  stroke  May 
21  in  Oskakxjsa. 

MARY  McGAREY,  75,  the  first  female 
beat  reporter  at  the  Columbus  (Ohio) 
Dispatch  who  had  a  44-ycar  career  at 
the  paper  that  included  stints  as  a.ssi,st- 
ant  city’  editor  and  editorial  page  editor, 
died  May  24  in  ('olumbus. 

ROBERT  R.  ROPELEWSKI,  54,  an 

aviation  journalist,  died  of  a  heart  attack 
April  5  in  Washington. 

A  public  affairs  official  with  the 
Federal  Aviation  Administration,  he  had 
served  as  editor  in  chief  of  Interavia 
magazine  fmm  1992  to  1996. 

JOHN  H.  SENGSTACKE,  84,  the  out¬ 
spoken  longtime  owner  of  the  Chicago 
Daily  Defender  and  tight-lipped  peren¬ 
nial  power  in  (Chicago  and  national  poli¬ 
tics,  died  of  complications  of  a  stroke 
May  28. 

He  was  instrumental  in  founding  the 
Negn)  Newspapers  Ass(x:iation,  now 
known  as  the  National  Newspaper 
Publishers’  A.ss(H:iation. 

HAROLD  MINTON  SLATER.  90,  who 

wnrte  about  politics  and  daily  events  for 
the  St.  Joseph  (Mo.)  News-Press,  died 
May  26  after  a  long  illness. 

F.  AL  TOTTER,  (i6,  publisher  of  the  San 
Gabriel  Valley  Tribune  in  West  Covina, 
Calif.,  for  nearly  24  years,  died  May  19  in 
West  Covina. 

ALF  VAN  HOOSE  JR.,  76,  sports  editor 
at  the  Birmingham  (Ala.)  News  for  21 
years  before  his  retirement  in  1990,  died 
April  30  in  Birmingham. 


IN  BRIEF 


Newspaper 
company  to 
match  401  (k) 

NDEPENDENT  NEWSPAPERS  INC.  of 
Dover,  Del.,  reported  that  it  will 
match  lOtyX)  of  the  first  $250  each 
employee  contributes  to  the  company 
401(k)  plan  beginning  July  1, 1997. 

The  board’s  decision  to  offer  this 
incentive  is  to  get  more  employees 
(only'  34%  of  employees  that  are  eligible 
participate)  to  take  advantage  of  the 
opportunity  to  invest  in  their  own 
retirement. 

Employment 
paper  adds 
Dallas  edition 

The  employment  news,  the 

weekly  help-wanted  newspaper, 
will  add  a  Dallas  edition  to  its  chain. 

This  will  be  its  first  edition  outside  of 
Ohio.  The  three  other  free  newspapers 
are  in  Cincinnati,  C-olumbus  and  Dayton. 

Employment  News  founder  John 
Allen  said:  “Unemployment  is  very  low 
in  the  Dallas  metropolitan  area,  as  well 
as  much  of  the  nation,  so  employers  are 
eager  for  an  effective  alternative  to  tradi¬ 
tional  recruitment  sources.” 

Each  issue  will  be  distributed  to 
almost  (>(X)  kK'ations. 

J-R  stock 

JOURNAL  RECilSTER  CO.  announced 
that  the  underwriters  of  its  initial 
public  offering  of  common  sUK'k  exer¬ 
cised  the  full  allotment  option  of 
1,406,250  shares. 

Quebecor  to 
print  TV  mag 

Quebecor  printing  (usa)  corp. 

signed  a  long-term  contract  with 
the  New  York  Daily  News  to  print  the 
newspaper’s  weekly’  New  York  Vue  tele¬ 
vision  and  entertainment  magazine. 

Quebecor  will  produce  approximate¬ 
ly  1 . 1  million  copies  of  the  magazine 
each  week  into  the  next  century’.  The 
value  of  the  contract  is  valued  at  mugh- 
ly  $35  million. 
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BY  M.L.  STEIN 


Reporter  Tossed 
From  High  School 


HEN  ANN  GRIFFITH,  a  reporter 
for  the  AnticK'h,  Calif.,  Ledger 
Dispatch,  went  on  a  high  school 
campus  to  interview  students 
about  the  dismissal  of  a  security' 
guard,  a  policeman  forced  her  to 
leave  in  violation  of  state  law. 

The  violation  was  pointed  out  by  Tom  Newton, 
general  counsel  for  the  California  Newspaper  Pub¬ 
lishers  Association,  who  stated:  “The  intent  of  the 
existing  law  is  that  reporters 
can  walk  in  or  out  of  cam¬ 
puses  without  checking  in  or 
going  through  screening  in 
order  to  monitor  public 
seh(K)ls  in  an  unfettered  way.” 

In  California,  he  noted, 
media  access  to  schools  is  lim¬ 
ited  only  if  it  is  shown  that 
that  the  media  would  be  a  dis¬ 
ruptive  factor  or  if  they  are 
likely  to  destroy  property'. 

A  CNPA  statement  said 
sch(K)l  officials  frequently  misinterpret  the  law 
because  they  are  wary  of  having  journalists  on  cam¬ 
pus. 

Griffith  was  getting  student  reaction  to  the  firing 


of  the  guard,  who  was  found  to  have  a  criminal 
record.  The  story  was  particularly  timely  because  a 
sch(X)l  custodian  in  a  town  near  Sacramento  had 
been  charged  with  the  murder  of  a  high  school 
senior.  The  suspect  is  a  former  gang  member  with  a 
police  record. 

The  reporter  said  she  had  checked  in  at  the  prin¬ 
cipal’s  office  before  going  on 
campus,  but  a  secretary,  who 
had  spotted  her  interviewing 
students,  apparently  called 
police. 

“When  I  told  the  officer  I 
had  a  right  to  be  there  he 
seemed  hesitant,”  she 
recalled.  “Then,  because  the 
school  day  was  about  to  end, 
he  said  I  could  continue  my 
interviewing  on  the  sidewalk 
outside  the  campus.” 

She  said  she  managed  to 
talk  to  enough  students  for  a 
story'  but  said  she  planned  on 
returning  to  the  campus  —  this  time  without  check¬ 
ing  in,  which  is  not  required  by  law. 

“My  editors  talked  to  school  officials  and  I  think 
now  they  understand  my  rights,”  Griffith  said. 


Police  force  her  to 
stop  interviewing 
students  about 
security  guard's 
dismissal 


The  reporter  said 
she  had  checked  in 
at  the  principal’s 
office  before  going 
on  campus  but 
a  secretary,  who 
had  spotted  her 
interviewing 
students,  apparently 
called  police 
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Hollinger  extends 
Southam  offer 

HOLUNGER  INC.  ANNOUNCED  on 
June  24  that  the  company  is 
extending  its  offer  for  the  shares  of 
Southam  Inc.  it  does  not  own  to  July  7, 
after  minority  shareholders  voted  down 


Issues  in  tribute  to  the  late  publisher  of 
the  Providettce  Journal-Bulletin. 

The  institute’s  program  will  give 
reporters  the  opportunity  to  work  with 
URI’s  Graduate  School  of  Oceanography 
scientists.  The  endowment  will  pay  the 
tuition  for  the  first  eight  students  to 
attend  the  biennial  program. 


The  Providence  Journal  Charitable 
Foundation  pledged  $250,000  to  the 
school’s  capital  campaign  in  1995 
before  it  was  bought  by  Belo,  the  Dallas 
Morning  News  owner,  earlier  this  year. 

The  Washington  Post’s  Philip  L. 
Graham  Fund  ^so  contributed  to  the 
institute. 


Hollinger’s  recent  revised  offer  of  $923 
million  (Canadian). 

As  a  result,  Hollinger  waived  condi¬ 
tions  to  allow  it  to  take  up  any  of  the 
shares  (6  million  out  of  a  possible  26 
million  minority  shares)  that  were  ten¬ 
dered  to  the  failed  bid. 

Minority  shareholders  of  Southam 
rejected  Hollinger  Inc.’s  revised  bid  for 
the  rest  of  Southam  at  a  meeting  of  spie- 
cial  shareholders  after  the  market 
closed  on  June  23. 

There  were  enough  minority  share¬ 
holders  who  voted  against  the  new  offer 
to  doom  it.  But  although  Hollinger  is 
extending  its  offer,  it  is  not  increasing 
the  offer. 

Under  the  terms  of  the  offer,  at  least 
33. 3%  of  the  minority  shareholders  had 
to  reject  the  bid  (valued  at  between 
C$23.55  and  C$23.95  a  share)  in  order 
for  it  to  fail. 

An  independent  Southam  board  rec¬ 
ommended  shareholders  to  accept  the 
offer,  in  light  of  Hollinger  changing  the 
$10  (Canadian)  special  share  into  a  $10 
U.S.  share  that  would  have  conversion 
privileges  effective  after  six  months. 

But  on  June  18,  Franklin  Mutual 
Advisers  Inc.,  a  unit  of  Franklin 
Resources  Inc.,  announced  that  they 
would  not  tender  their  7.8  million 
shares  of  Southam,  giving  strength  to 
the  other  minority  shareholders. 

Hollinger,  which  is  controlled  by  media 
baron  Conrad  Black,  currently  owns 
50.45%  of  Toronto-based  Southam, 
Canada’s  largest  newspaper  chain  by 
circulation. 

Hollinger  made  its  original  bid  to  ac¬ 
quire  the  remainder  of  Southam  on 
April  30. 

Belo  donates  to 
marine  program 

Dallas-based  a.h.  Belo  corp. 

gave  the  University  of  Rhode 
Island  (UM)  $725,0(X)  to  fund  the 
Michael  P  Metcalf  Institute  for 
Reporting  Marine  and  Environmental 
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BY  STACY  JONES 


Fired  Columnist 
Sues  Village  Voice 


Hugh  PEARSONS  tenure  at  the 
Village  Voice  was  brief,  only  two 
months,  but  his  legacy  remains  in 
the  form  of  a  lawsuit  filed  against 
his  former  employer. 

Pearson,  hired  Nov.  25, 1996,  as  a  $60,000-a-year 
columnist,  was  fired  Jan.  16  for  reasons  the  Voice 
would  not  disclose. 

All  Voice  legal  counsel,  Barbara  Cohen,  would 
say  was  that  Pearson  “was  fired  during  his  proba¬ 
tionary  period”  and  that  his  lawsuit  was  “meriUess 
and  frivolous.” 

In  his  lawsuit,  Pearson  is 
alleging  that  after  entering 
into  the  one-year  contract, 
the  Voice  intentionally 
engaged  in  conduct  contrary 
to  the  agreement. 

Pearson  charges  that  the 
Voice:  unreasonably  inter¬ 
fered  with  the  content  of  his 
column  by  subjecting  him  to 
“excessive  editing”;  refused  to  allow  him  to  control 
the  content  of  his  column;  prevented  him  from 
completing  his  column;  refused  to  cooperate  with 
him  in  resolving  problems  relating  to  his  column; 
made  it  difficult  for  him  to  write  about  topics 
other  than  race;  and  subjected  him  to  humiliation 
and  ridicule  in  the  editing  of  his  column. 

According  to  Pearson,  his  dismissal  followed  a 
heated  telephone  discussion  with  editor  Miles 
Seligman  over  the  content  of  one  of  Pearson’s 
columns. 

Far  from  the  first  disagreement  between  the 
two,  Pearson  said  the  argument  was  the  culmina¬ 
tion  of  tensions  that  had  simmered  almost  since  he 
started  at  the  Voice. 

“Miles  was  nasty  from  day  one,”  chaiged 
Pearson,  who  also  claimed  to  have  editorial  difficul¬ 
ties  with  another  Voice  editor,  Angela  Ards. 

“They  gave  me  two  novices,”  said  Pearson  who 
claimed  both  Seligman  and  Ards  had  only  recently 
been  promoted  to  senior  editors  when  they  began 
editing  his  articles. 

Voice  associate  editor  Ronald  Plotkin  had  been 
assigned  to  work  with  Pearson  in  the  beginning, 
but  when  Plotkin  left  for  an  extended  vacation, 
Seligman  took  his  place,  said  Pearson. 

“I  had  an  excellent  working  relationship  with 
Ron,”  Pearson  added. 

The  showdown  with  Seligman  occurred  after 
the  editor  made  changes  to  one  of  Pearson’s 
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columns. 

“He  totally  mutilated  the  piece,”  said  Pearson, 
who  alleges  that  when  he  signed  his  contract  he 
was  given  creative  control  over  his  column. 

Given  that  understanding,  Pearson  ignored 
Seligman ’s  edits  and  “restored  everything  to  the 
way  I  had  it.” 

During  the  telephone  argument,  Pearson  does 
admit  threatening  to  beat  up  Seligman. 

A  few  hours  after  the  dispute  with  Seligman, 

Pearson  said  he  went  to  the  Voice  offices  to  check 
on  his  column. 

He  met  with  managing  editor  Doug  Simmons 
who  Pearson  said  berated  him  for  his  behavior 
toward  Seligman. 

Pearson  then  left  to  do  a  radio  show.  When  he 
returned  to  the  Voice  offices  later  that  day,  he  said, 
editor  in  chief  Don  Forst  told  him  he  was  fired  for 
telling  Seligman  he  would  “kick  his  white  ass”. 

“He  didn’t  even  give  me  the  courtesy  of  asking 
my  side,”  said  Pearson,  who  claims  he  didn’t  use 
the  word  “white.” 

Voice  attorney  Cohen  would  neither  confirm 
nor  deny  any  of  Pearson’s  accusations. 

ABC  Appeals 
Damage  Award 

ABC  NETWORK  HAS  returned  to  federal  court  to 
challenge  the  $5.5  million  jury  punitive  dam¬ 
ages  award  against  it  in  the  Food  Lion  supermarket 
case. 

The  jury  ordered  ABC  to  pay  Food  Lion  after  it 
found  the  news  program  “PrimeTime  Live”  guilty  of 
fraud,  trespass  and  breach  of  loyalty  after  it  had 
employees  go  undercover  and  use  hidden  cameras 
and  recorders  to  expose  unhealthy  food  practices  at 
some  of  the  supermarket  chain’s  stores. 

Two  ABC  producers  also  did  not  reveal  their  true 
identities  when  they  applied  for  the  entry-level  jobs. 

“Making  false  representations  in  order  to  get  into 
position  to  see,  report,  or  photograph  what  has  been 
concealed  has  been  an  integral  part  of  investigative 
journalism  for  centuries,”  said  ABC  attorney  Nat 
Lewin. 

Lewin  argued  before  U.S.  District  Judge  Carlton 
Tilley  that  large  monetary  penalties  should  not  be 
imposed  on  the  media  for  using  deception  to  gath¬ 
er  information  unless  it  results  in  bodily  harm. 
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BY  MARK  FITZGERALD 


Detroit  Strikers 
Win  Ruling 

Buoyed  by  an  administrative  law 
judge’s  ruling  that  the  Detroit  news¬ 
paper  strike  was  caused  by  manage¬ 
ments’  unMr  labor  practices,  the  remain¬ 
ing  strikers  are  increasingly  hopeful  they 
will  quickly  win  an  injunction  that  could 
force  the  papers  to  put  them  back  to 
wotk  within  a  matter  of  weeks. 

Nancy  Dunn,  a  Detroit  Free  Press  copy 
editor  who  is  a  spokeswoman  for  the 
Metropolitan  Council  of  Newspaper 
Unions,  said  the  National  Labor  Relations 
Board  was  sending  “strong  signals”  that  it 
might  issue  a  so-called  lOJ  injunction 
within  as  soon  as  a  week. 

Under  federal  labor  law,  these  injunc¬ 
tions  are  not  so  easily  stayed  during  the 
appeals  process. 

In  his  June  20  ruling,  NLRB  administra¬ 
tive  law  judge  Thomas  Wilks  ordered  the 
newspapers  and  the  joint  operating 
agency  to  rehire  the  strikers  still  not 
working.  However,  the  order  was  stayed 
during  the  appeals  process  —  which  is 
often  very  lengthy. 

“We  haven’t  won  until  we  have  all  the 
people  hack  to  work  with  contracts  — 
but  it’s  a  sweeping  vindication  of  what 
we’ve  said  all  along,”  Dunn  said.  “Our 
lawyers  are  ecstatic  and  the  NLRB 
lawyers  seem  very  encouraged  that ...  a 
10-J  injunction  should  be  ordered.” 

In  his  decision,  Wilks  ruled  the  strike 
was  caused  by  unfair  labor  practices  by 
the  ncwspap)ers  —  Knight-Ridder’s  Free 
Press  and  Gannett’s  Detroit  Neu’s  —  and 
their  joint  operating  agency,  Detroit 
Newspapers. 

Among  the  findings  Wilks  cited  for  his 
ruling;  The  papers  reneged  on  their 
promise  to  bargain  jointly  with  the  six 
unions;  bargained  in  bad  faith  on  eco¬ 
nomic  issues,  improperly  threatened 
workers  with  permanent  replacement 
and  unilaterally  imposed  merit  pay 
changes  without  previous  bargaining. 

Detroit  Newspap)ers  officials  said  the 
sweeping  ruling  was  not  unexpected  — 
and  may  provide  a  good  basis  for  fighting 
a  10-J  injunction. 

“We’re  obviously  prepared  to  fight  that 
court  battle.  We  think  we  have  got  a  really 
good  case  against  the  need  for  a  10-J.  And 
fWilks’l  decision  even  strengthens  that 
case:  It  shows  the  court  process  is  work¬ 
ing  and  that  the  strikers  have  a  remedy 
through  the  courts,”  said  Susie  EUwood, 
(See  Ruling  on  page  54) 
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ADVERTISING/PROMOTION 


BY  DORI  PERRUCCI 


Slice  Of  Life 
Campaign  A  Success 


However 

quirky  and  off¬ 
beat  the  transit 
ads  in  the 
Milwaukee 

Journal  Sentinel's  new 
advertising  campaign  may 
appear  to  outsiders,  they 
have  contributed  to  a  signifi¬ 
cant  increase  in  retail  ad  sales 
and  a  modest,  and  growing,  gain  in  daily  circula¬ 
tion. 

The  new  ads,  which  debuted  in  April  and  will 
run  on  city  buses  for  the  rest  of  this  year,  were 
shot  in  black  and  white  to  evoke  the  “Norman 
Rockwell  slices  of  life”  that  reflect  Milwaukee’s 
unique  style,  said  Steven  Wold,  Creative  Director  at 
Bender,  Browning,  Dolby  &  Sanderson  Advertis- 
ing/Milwaukce.  They  are  part  of  a  $1  million  dollar 


multimedia  campaign  created 
and  produced  by  the  agency 
that  began  in  January  and 
includes  TV,  radio,  cable, 
newspaper  print  and  direct 
mail. 

The  campaign  positions 
the  Journal  Sentinel  as  the 
more  relevant  and  reliable 
source  of  information  by  pic¬ 
turing  Milwaukeans  exchanging  news  on  a  park 
bench,  in  a  barbershop,  and  over  a  luncheonette 
counter,  with  the  message  reading,  “Or  you  could 
get  your  news  from  us,”  followed  by  the  tagline,  “If 
it  happens.  It’s  here.” 

The  ads  arc  doing  their  job,  said  the  creative 
team  at  the  Journal  Sentinel  responsible  for  direct¬ 
ing  the  campaign.  After  the  merger  of  the 
Milwaukee  Journal  and  Sentinel  in  April  1995, 
management  realized  that  the  paper 
“had  no  distinct  image,”  said  Tom  Pierce, 
the  Journal  Sentinel's  marketing  direc¬ 
tor. 

The  campaign  began  to  take  shape 
after  a  series  of  focus  groups  conducted 
last  summer  with  current  and  lapsed 
subscribers  revealed  that  “people  saw  us 
as  the  primary  source  of  local  news  and 
information  in  our  market.” 

Since  the  campaign  began,  “We’ve 
seen  some  growth  in  daily  home  deliv¬ 
ery,”  added  Pierce. 

The  Audit  Bureau  of  Circulations’  Fas 
Fax  reported  296,434  on  March  31, 

1997,  up  from  287,270  for  the  same 
period  a  year  earlier. 

“Jim  Clark  [vice  president  for  circula¬ 
tion,  who  was  unavailable  for  comment] 
is  attesting  to  the  campaign  as  a  factor 
in  that  growth.  We  haven’t  seen  as  much 
with  the  Sunday  due  to  a  price  increase 
last  year,”  Pierce  said.  (Sunday  circulation 
numbers,  in  fact,  dropped,  from  462,830, 
to  455,246.) 

Advertisers,  meanwhile,  received 
advance  information  about  the  cam¬ 
paign  last  fall,  when  the  Journal 
Sentinel  mailed  a  direct-mail  package  to 
3,500  retail  customers,  in  step  with  sev¬ 
eral  news  services  developed  and  mar¬ 
keted  by  the  paper’s  advertising  depart¬ 
ment,  headed  by  Richard  Dobson. 


Some  sample  ads  from  the  Milwaukee  Journal  Sentinel's  "slice  of  life"  ad 
campaign 


Mihvaukee  Jimrnat 
Sentinel  sitys  its  netf' 
ads  have  helped 
increase  revenues, 
circtilalian 
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These  include  an  online  newsletter 
targeted  to  advertising  agencies,  to  help 
them  promote  advertising  opportunity 
days  to  their  clients,  and  a  “repackaging 
of  our  rates,  in  order  to  give  advertisers 
more  frequency.  We  did  a  survey  and 
found  that  most  of  our  advertisers  run 
with  us  only  two  times  a  week.  I  creat¬ 
ed  a  ‘Most  Valuable  Package’  rate  to  get 
them  to  run  with  us  three  times  a  week. 
We  already  had  a  discount  of  35%  on  a 
third  ad;  we  just  discounted  it  5%  more.” 

While  he  doesn’t  credit  the  campaign 
exclusively  for  the  surge  in  ad  sales, 
Dobson  reported  that  retail  sales  perfor¬ 
mance  has  increased  “better  than 
expected,”  to  8%  above  goal,  and  gener¬ 
ated  “several  million  since  we  started 
breaking  with  this  information  last 


October.  The  [brand]  campaign  has 
helped  enhance  our  image  and  taken  it 
to  another  level  to  our  customers.  It’s 
all  about  getting  closer  to  our  cus¬ 
tomers.” 

Research  is  an  ongoing  part  of  that 
process,  said  Pierce,  with  a  follow-up 
study  being  conducted  this  month  and 
into  July  that  will  track  consumers 
about  their  awareness  of,  and  attitude 
to,  the  campaign. 

“For  the  money  we’re  spending 
[close  to  a  million  dollars  annually],  we 
want  to  make  sure  we  are  maximizing 
our  investment,”  Pierce  said.  “We’re  see¬ 
ing  growth  in  the  raw  numbers,  but  we 
want  to  make  sure  we  are  seeing  some 
positive  changes  in  the  image  our  read¬ 
ers  have  of  us.” 


BY  DORI  PERRUCCI 


Rosy  Ad  Prediction 


Thanks  to  the  continuing  eco¬ 
nomic  recovery,  and  consumer 
confidence  along  with  it,  U.S. 
advertising  revenues  are  growing  some¬ 
what  faster  than  expected  in  1997. 

Robert  J.  Coen,  senior  vice  president 
and  director  of  forecasting  at  McCann- 
Erickson,  who  originally  projected  1997 
U.S.  ad  revenue  to  rise  5.6%,  has  revised 
his  estimate  upward  to  a  6.2%  increase 
over  1996  —  to  reach  $186  billion. 

In  his  semi-annual  Advertising/Media 
Outlook  Seminar  in  New  York  City,  Coen 
said  the  U.S.  economic  climate  suggests 
that  1997  could  be  a  lot  like  1994,  when 
lagging  advertising  spending  caught  up 
with  the  economic  recovery. 

“We’ve  had  two  very  strong  quarters 
in  ’97,  much  more  than  we  thought  back 
in  December,”  said  Coen.  He  also  project¬ 
ed  a  moderate  increase  of  6.3%  for  over¬ 
seas  ad  spending,  up  from  6.1%  —  to 
reach  $225  billion. 

Overall,  U.S.  newspaper  ad  revenues 
for  the  first  quarter  were  up  8.3%,  the 
best  quarterly  showing  since  the  early 
’90s. 

U.S.  newspapers  showed  a  sizable 
12.7%  increase  in  national  ad  revenues  in 
the  first  quarter  of  1997,  second  only  to 
cable  TV  and  spot  radio.  For  the  entire 
year,  newspaper  national  ad  revenues  are 
projected  to  be  up  7.5%,  reaching  $4.7 
billion. 

Retail  newspaper  ad  revenues  were  up 
7.1%  for  the  first  quarter,  the  industry’s 
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best  showing  in  the  past  few  years. 

“A  lot  of  that  is  in  pre-prints,  due  to 
lower  newsprint  prices,”  noted  Coen. 

Newspaper  classified  revenues  were 
up  9.8%  for  the  first  quarter. 

Overall  newspaper  ad  revenues  are 
now  projected  to  reach  $36.2  billion,  an 
increase  of  6.5%,  which  would  be  slight¬ 
ly  better  than  combined  media  ad  rev¬ 
enue  growth. 

In  response  to  one  question  about  the 
impact  of  inter-media  competition  — 
and  noting  an  increase  of  only  2.7%  for 
national  spot  TV  in  the  first  quarter  of 
1997  —  Coen  admitted  “a  lot  of  local 
radio  may  be  stealing”  revenue  from 
national  spot  TV. 

While  advertising  on  the  Internet,  cur¬ 
rently  included  in  the  figures  that  track 
TV  advertising,  is  an  “emerging”  market,  it 
has  yet  to  be  broken  out  separately,  he 
said. 

The  good  news  about  overall  U.S. 
advertising,  which  has  risen  steadily 
since  1994  when  the  economic  recovery 
began  and  spending  reached  3  5%  of  the 
GDP  (Gross  Domestic  Product),  is  that  it 
is  expected  to  increase  to  3  3%  of  the 
GDP  this  year  —  suggesting  that  1997 
could  be  a  lot  like  1994. 

Coen,  however,  remains  cautious 
about  1998,  pointing  to  an  expected 
change  in  f>ostal  rates  as  a  fiictor  influ¬ 
encing  his  prediction  that  next  year  will 
be  “not  quite  as  strong,  but  still  very 
good.” 
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"As  a  Cal  State  graduate  student, 
I  use  VCR  Plus -I-  to  tape  my 
classes  on  the  university  net¬ 
work.  VCR  Plus-i-  makes  a  great 
study  tool!" 

-  Peggy  Lance, 
Los  Angeles  Times  reader 
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Grin  and  bear  it!  An  MBA 
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VCR  Plus -I-  and  The  Los  Angeles 
Times:  making  taping  easier. 

For  more  VCR  Plus-i-  information, 
please  call  Lisa  Klem  Wilson  at 
800-221-4816  or  212-293-8500. 
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BY  JIM  ROSENBERG 


Press  Makers  Move 
On  All  Fronts 


Through  lean  years  for  pubUshers 
and  press  makers  alike,  the  former  put 
money  into  post-press  equipment  or 
no-press  Web  sites  while  the  latter  per¬ 
sisted  in  research  and  development. 
Now  that  publishers  have  loosened  their  purse 
strings,  press  makers  present  them  with  an  array  of 
new  choices;  keyless  offset,  shaftless  and  keyless 
shaftless,  tubular  and  two-around  semicommercial, 
shaftless  semicommercial,  shaftless  flexo. 

And  publishers  are  buying  them  all. 

Still,  in  this  new  iron  age  of  newspapers,  manu¬ 
facturers  are  preparing  to 
make  the  transition,  in  the 
very  near  future,  from  digital 
controls  to  digital  imaging. 

GOSS 

Shortly  before  Nexpo, 

Goss  Graphic  Systems  com¬ 
pleted  work  to  retrofit  an 
eight-couple  Colorliner 
tower  to  ColorFlow  keyless 
inking  at  the  Cleveland  Plain  Dealer,  then  reached 
agreement  to  supply  a  Newsliner  with  a  distrib¬ 
uted  drive  system  to  the  Chicago  Sun-Times  iE&P, 
June  21). 

In  its  Nexpo  booth  it  erected  an  eight-couple 
tower  of  its  Universal  70  in  a  shaftless  version  of 
the  newest  member  of  its  fast-selling  family  of 
semicommercial  single-wide  presses.  Before  the 
show’s  first  day  was  over,  it  logged  another 
Universal  70  sale:  seven  towers  to  an  as-yet-undis- 
closed  Central  American  daily. 

That  sale,  the  first  Universal  70  for  Latin 
America,  pushed  the  number  of  Goss  shaftless  cou¬ 
ples  sold  over  the  700  mark  (more  than  400  on 
Universal  presses),  for  what  Goss  CEO  Robert 
Kuhn  calculates  as  a  32%  share  of  that  market. 

In  all,  says  Kuhn,  Goss  has  sold  more  than  2,500 
couples  of  all  models  in  the  Universal  family,  and 
the  Sun-Times  order  pushed  the  number  of 
Newsliner  couples  sold  beyond  1,0(X). 

Success  of  the  Universals,  according  to  Kuhn, 
persuaded  Goss  to  add  U.S.  production  of  the 
presses  next  spring  (at  the  Reading,  Pa.,  plant)  to 
that  from  the  original  plant  in  France.  Moreover, 
similar  production  may  well  gear  up  a  year  later  in 
Asia. 

“Because  it’s  selling  so  well,  1  can’t  hold  deliver¬ 
ies,”  said  Kuhn. 

Goss  marketing  chief  Barbara  Gora  said  the  latest 


"  Mdmifacturers 
slnming  their 
Uitiist  machines, 
^  crowing*  about 
their  latest  sales 


Universal’s  70,000<:ph  sp>eed 
has  been  attracting  current 
users  of  double-wide  presses 
—  an  observation  shared  by 
other  press  makers.  All  noted 
that  the  two-around  semi¬ 
commercials  —  and  for  some 
customers,  one-around  ver¬ 
sions  —  offer  the  speed  and 
quality  needed  for  both  news¬ 
paper  work  and  newspapers 
and  to  take  advantage  of 
other  printing  opportunities. 

The  Universal  is  available 
with  main  shaft  or  in  shaft¬ 
less  versions,  with  digital 
injector,  open  fountain  or 
keyless  inking,  with  a  choice 
of  three  levels  of  controls, 
and  as  towers,  satellite  units, 
six<ylinder  or  four-cylinder 
horizontal  web  units. 

Cleveland’s  keyless  retro¬ 
fit,  which  involved  software 
to  allow  the  converted  tower 
to  communicate  with  the 
existing  press  controls,  was  possible  because  the 
Colorliner  family  uses  a  dampener  much  like  that 
in  the  Newsliner. 

Asked  what  keyless  might  mean  for  the  first  U.S 
daily  admitted  to  IFRA’s  Color  Quality  Club,  Gora 
expected  the  Plain  Dealer's  color  wouldn’t  suffer. 
“If  you’ve  got  a  good  [prepress]  baseline,”  she  main¬ 
tained,  keyed  ink  control  diminishes  in  importance. 

More  generally,  Gora  suggested  that  the  consis¬ 
tent  color  quality  possible  with  keyless  inking 
“would  make  selling  national  advertising  easier” 
across  all  the  major  maricets  where  it  appears  and 
in  which  the  Colorliner  is  often  found. 

ColorFlow  also  is  the  inking  system  chosen  for 
more  than  90%  of  all  Newsliner  orders,  the  latest  of 
which,  from  O  Dia,  in  Rio  de  Janeiro,  consists  of 
two  presses,  each  with  six  four-high  towers,  six 
RTFs  and  a  double-delivery  2:3:3  jaw  folder. 

As  Kuhn  suggested  last  year,  Go.ss  is  focusing  on 
its  printing  technology  and  giving  greater  latitude 
to  customers’  preferences  for  drives  and  controls, 
reelstands  and  web  controls,  and  serving  as  some¬ 
thing  of  an  integrator  for  the  full  printing  system 
—  much  the  way  many  prepress  vendors  have 
moved  in  recent  years. 

For  instance,  to  recognize  regional  preferences. 


Success  of  the  Universals, 
according  to  Goss  CEO  Robert 
Kuhn,  persuaded  the  company 
to  add  U.S.  production  of  the 
presses  next  spring  (at  the 
Reading,  Pa.,  plant)  to  that 
from  the  original  plant  in 
France.  Moreover,  similar 
production  may  well  gear  up  a 
year  later  in  Asia. 
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said  Gora,“we  changed  our  strategy  in 
controls.” 

While  U.S.  newspafjers  may  use 
Allen-Bradley  drives  and  controls, 
Harland  Simon  appears  on  Goss  presses 
in  the  U.K.,  and  Honeywell  is  often  the 
preferred  supplier  in  Scandinavia. 

“We’re  handing  it  off  to  the  customer, 
and  saying, ‘we’ll  coach  you  through  it,’ 
though  the  choice  is  ultimately  the 
buyer’s.  Goss  develops  the  overall  archi¬ 
tecture,  then  certifies  controls  suppliers 
who  meet  its  baseline  functionality,”  said 
Gora. 

Allen-Bradley,  she  said,  is  supporting 
existing  Meridian  installations,  while 
others  in  the  future  will  offer  their  own 
versions  of  the  PC-based  controls,  each 
with  various  optional  features. 

Goss  alone,  said  Gora,  could  not  hope 
to  keep  its  controls  state  of  the  art  by 
returning  to  development  only  once 
every  few  years.  This,  she  continued, 
was  the  reason  for  layoffs  on  the  com¬ 
pany’s  software  side;  from  about  80  to 
the  30  needed  to  support  its  older  pro¬ 
prietary  systems.  Many  of  the  approxi¬ 
mately  50  employees  it  let  go  were 
hired  by  Allen-Bradley,  she  added. 

Later,  Gora  remarked  that  many  of 
Meridian’s  problems  at  its  initial  installa¬ 
tions  represent  a  good  example  of  why 
the  press  maker  should  not  be  in  the 
controls  business. 

Eight  months  after  it  was  bought 
from  Rockwell  International  as  an  inde¬ 
pendent  company,  Goss  has  reorga¬ 
nized,  creating  an  Americas  Newspaper 
Division. 

While  Mike  Kienzle  remains  North 
American  sales  vice  president,  George 
Mishos  was  appointed  Latin  American 
operations  vice  president,  based  in 
Miami,  where  Goss  set  up  a  new  parts 


and  service  network. 

Project  management  and  after  market 
services  groups  were  created,  the  for¬ 
mer  managed  by  Greg  Blue  and  func¬ 
tioning  as  the  single  contact  for  cus¬ 
tomers  early  in  the  order  process 
through  installation,  and  the  latter,  under 
Mickey  Bella,  responsible  for  press  com¬ 
missioning,  acceptance,  service,  mainte¬ 
nance,  parts  and  used  equipment. 

Operations  vice  president  Frank 
Jurenka  continues  to  direct  manufactur¬ 
ing  in  coordination  with  sales,  project 
management  and  after  market  services. 

MAN  ROLAND 

The  U.S.  unit  of  MAN  Roland  arrived 
at  Nexpo  following  announcements  by 
two  newspapers  that  they  intended  to 
install  Geoman  offset  presses:  a  large 
shaftless  (one  motor  per  four  couples) 
press  line  for  the  Des  Moines  Register 
and  what  will  probably  be  the  first 
MAN  order  from  Newhouse 
Newspapers,  for  its  Patriot-News  Co., 
Harrisburg,  Pa.  (£’6?f',June  21). 

On  the  show  floor,  MAN  was  busy 
promoting  its  own  new  70,00()-cph  sin¬ 
gle-wide  Uniset  semicommercial  and 
showing  off  displays  of  a  variety  of 
press  installations  in  North  and  South 
America,  from  a  small  semicommercial 
to  its  top-of-the-line  Colorman. 

The  two-around  Uniset  can  be 
equipped  with  shaftless  drive  and  fea¬ 
tures  quick-color<hange  swing-down 
fountains,  a  new  reel  splicer  compatible 
with  Aurosys  automatic  reel  loading  and 
automatic  webbing  up  capability. 

At  the  show,  MAN  armounced  the 
press’s  first  sale:  two  eight<ouple  towers 
and  two  H-type  units  to  Regio  7,  Barce 
Iona,  Spain. 

While  MAN  continues  to  emphasize 
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trainiitg  and  the  use  of  its  SIR  web  off¬ 
set  simulation,  as  well  as  its  Drivesys 
shaftless  designs,  material-handling  auto¬ 
mation  modules  and  maintenance  sys¬ 
tem,  it,  too,  is  undergoing  reorganization. 

Since  the  decision  to  relocate  all  man¬ 
ufacturing  to  Germany,  MAN  Roland  Inc. 
in  the  U.S.  will  consolidate  its  opera¬ 
tions  at  a  new  “House  of  Excellence” 
headquarters  in  suburban  Chicago,  site 
of  its  current  sheetfed  division  offices. 
The  change,  announced  several  months 
ago  and  now  in  the  planning  stages,  is 
expected  to  result  in  completion  of  the 
facility  next  year. 

Less  than  a  month  after  Nexpo  packs 
up  for  another  year,  MAN’S  huge  (18- 
tower)  Colorman  S  installation  at  Pacific 
Press  is  slated  to  go  into  production  of 
the  Vancouver  Sun  and  the  Province, 
which  will  be  soft-proofed  on  two  dozen 
monitors,  with  presetting  and  page  track¬ 
ing  performed  by  a  Parascan  system  that 
downloads  prepress  systems  data. 

Vancouver  availed  itself  of  MAN’S 
Aurosys  materials-handling  system  (the 
first  in  North  America),  simulator  train¬ 
ing  (also  used  for  the  Wilkes-Barre,  Pa., 
Times  Leader’s  Geoman)  and  North 
America’s  first  concrete  press  table 
(now  also  specified  for  other  recent 
projects). 

For  its  Drivesys  shaftless,  MAN  empha¬ 
sized  the  directly  driven  cylinders  in  its 
motor-per<ouple  design.  Utilizing  “hol¬ 
low-shaft”  AC  motors,  the  shaft  from  the 
blanket  cylinder  fits  within  the  motor, 
according  to  newspaper  sales  vice  presi¬ 
dent  Vince  Lapinski.  Drivesys  can  incor¬ 
porate  on-the-fly  Dynaplate  plate  chang¬ 
ing,  Dynapage  pagination  changes  and 
Dynacolor  spot  color  changes. 

In  addition  to  the  Des  Moines  order, 
MAN  is  already  installing  per-couple 
shaftless  presses  in  Luxembourg 
(Colorman)  and  Holland  (Geoman)  and 
is  removing  shafts  from  Henke 
Printing’s  Geoman  in  Berlin. 

In  the  area  of  keyless  offset,  Lapinski 
reported  Finland’s  Aamulehti  continues 
to  satisfactorily  run  the  original 
Colorman  A  press.  He  said  keyless 
accounts  for  about  8%  of  offset  orders, 
most  of  them  in  Europe. 

Lapinski  said  MAN  does  not  promote 
its  keyless  inking  for  purposes  of  differ¬ 
entiating  itself,  but  instead  will  supply  it 
only  where  it  is  identified  as  a  sensible 
option  for  the  customer. 

Reasons  for  caution  in  not  overselling 
the  technology,  he  says,  are  the  greater 
importance  of  maintenance  in  keyless 
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operation  and  the  fact  that  operational 
savings  may  not  always  be  matched  by 
consumables. 

MAN  employs  an  anilox  keyless 
design,  and  for  its  maintenance,  said 
Lapinski,“the  consumables  cost  is  a  lot 
higher  than  anyone  anticipated.” 

Last  fall,  Lapinski  said  MAN  adopted 
short-train  anilox  inking  as  the  “quickest 
way  to  change  inks  with  the  least  waste 
. . .  and  clean  up.” 

At  the  same  time,  he  sounded  the 
same  cautions  heard  from  Goss  at 
Nexpo,  saying  the  best  prepress  work 
“becomes  extremely  important”  because 
little  or  no  on-press  adjustment  is  possi¬ 
ble  —  something  that  anilox-inking 
flexo  operations  learned  some  time  ago. 

Controlling  temperature  also  is 
imperative,  he  said,  to  avoid  viscosity 
changes  that  affect  ink-film  density. 

Furthermore,  “dampening  becomes 
even  more  critical”  in  keyless  operation, 
where  too  much  water  can  cause  star¬ 
vation  and  ghosting. 

Overall,  the  oprerating  window  “is 
much  narrower,”  he  said,  stressing  that 
benefits  of  the  process  are  derived  only 
through  control  of  the  process,  includ¬ 
ing  standardization  of  the  procedures. 

Much  of  what  MAN  has  learned  of 
anilox  keyless  has  come  from 
Aamulehti’s  experience,  including  the 
need  for  the  right  (possibly  more 
expensive)  inks  and  “more  cleanliness.” 

KBA 

In  a  deal  inked  only  the  week  before, 
the  U.S.  arm  of  Koenig  &  Bauer-Albert’s 
biggest  news  at  Nexpo  was  its  selection 
to  provide  keyless  shaftless  offset  press¬ 
es  for  what  may  well  be  the  most  mod¬ 
em  newspaper  printing  plant  going  up 
in  the  U.S.  (complete  details  in  next 
week’s  E&P). 

Cox  Newspaper’s  Dayton  Daily 
News  ordered  81  Anilox  Colora  couples 
—  a  huge,  three-folder,  per-couple  shaft¬ 
less  version  of  the  keyless  presses  that 
print  the  South  Bend  Gnd.)  Tribune 
and  Windsor  (Ontario)  Star. 

A  third  of  the  18  reelstands  will  have 
split  arms.  Space  is  provided  for  anoth¬ 
er  six  reelstands,  and  printing  units  in 
every  position  are  expandable. 

Drives  for  Dayton  will  come  from 
Indramat,  KBA’s  principal  supplier. 

(Exhibiting  adjacent  to  the  press 
maker’s  booth,  Indramat,  a  division  of 
Rexroth  Corp.,  showed  its  Synax  digital 
control  system  for  shaftless  presses. 
Synax  employs  redundant  fiber-optic 
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synchronizing  communications  lines,  is 
designed  specifically  for  printing  opera¬ 
tions  and  functions  with  servo,  induc¬ 
tion  and  frameless  motors.) 

Though  this  is  KBA’s  first  contract 
with  Cox  Newspapers  in  the  U.S.,  KBA 
marketing  and  newspaper  sales  vice 
president  Gary  Owen  said  Cox  has  pub¬ 
lishing  interests  in  Poland  with  which 
his  company  has  worked. 

KBA-Motter  also  had  a  major  flexo  sale 
announcement  just  prior  to  Nexpo  (see 
story  on  page  34),  but  the  booth’s  most 
prominent  display  was  stacked  shaftless 
couples  of  KBA’s  widely  in-stalled  Comet 
single-wide,  two-around  press,  sold  to 
numerous  papers  in  Europe  and  Africa 
and  making  its  U.S.  debut. 

KBA  also  promoted  its  automatic 
plate-changing  unit  to  assist  in  produc¬ 
tion  of  multiple  zoned  edition  changes. 
Available  with  three  levels  of  automa¬ 
tion,  it  was  originally  developed  for  use 
on  arch-type  units  stacked  four  high. 

The  modular  system,  operated  from  a 
console,  is  promoted  as  a  simpler  alter¬ 
native  to  robotic  plate  mounting  and  fol¬ 
lowing  the  same  sequence  as  manual 
plate  changing. 

wmG 

The  company  that  sold  the  first 
entirely  shaftless  press  —  well  into  pro¬ 
duction  in  France  —  and  predicted  that 
“all  presses  will  be  built  that  way,”  is 
seeing  that  prediction  come  true, 
according  to  Noel  McEvoy. 

The  Wifag  vice  president  said  his 
firm  has  sold  614  shaftless  couples  to 
date,  with  much  recent  activity  in 
Finland  and  Norway.  The  Swiss  press 
maker  also  was  the  first  to  sell  shaftless 
in  the  U.S.  (£’(S'P,June  22, 1996,  p.  18). 

McEvoy  said  he  thinks  other  prospec¬ 


tive  U.S.  customers  may  be  waiting  to 
see  how  the  Tulsa  World  fares  upon 
start-up  of  its  OF  370  Gearless  Transmis¬ 
sion  Drive  press  early  next  year. 

As  for  those  already  in  production, 
add-on  units  to  a  Harris  press  in  Brest, 
France,  and  to  a  MAN  press  in  Freiburg, 
Germany,  have  “reached  beyond  what 
we  expected”  of  the  application,  espe¬ 
cially  in  terms  of  waste  reduction,  said 
McEvoy.  Savings  on  printed  waste,  he 
reported,  have  come  in  as  high  as  70%. 

With  use  of  page<hange  and  page- 
count  units,  he  added,  newsrooms 
should  gain  more  time  and  advertising 
should  see  increases  with  what  effec¬ 
tively  amounts  to  greater  capacity. 

By  year-end,  McEvoy  said  he  hopes  to 
be  able  to  have  some  history  of  results 
from  the  big  installation  of  the  shaftless 
OF  370  with  plate  and  page<ount 
change  capability  at  Midi  Libre, 
Montpellier,  Fiance. 

“You  actually  invest  less”  to  get  page 
changeover,  said  McEvoy,  because  less 
total  capacity  is  required  when  on-the- 
fly  changes  are  possible. 

The  idea  is  to  keep  the  presses  run¬ 
ning  and  do  with  two  presses  what  m^t 
otherwise  only  be  accomplished  with 
three  presses.  In  feet,  where  Midi  Libre 
thought  it  would  require  three  presses, 
said  McEvoy,  a  single  370  wath  PCU/-H 
options  can  manage  full  production. 

Wifeg’s  first  OF  570  GTD,  its  ultra- 
short-inking  shaftless  press,  is  expected 
to  be  in  production  in  France  before 
next  year’s  World  Cup  matches. 

While  McEvoy  said  he  expected  to 
see  more  of  a  move  to  keyless,  he  stat¬ 
ed,  “I  don’t  know  if  it’s  really  going  to 
prove  true.”  So  fer,  he  added,  he  doesn’t 
see  that  move. 

(See  Presses  on  page  56) 
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New  And  Bigger 
Flexo  Sites 


North 

America’s 
small  commu¬ 
nity  of  flexo- 
printed  news¬ 
papers  has  regained  its  for¬ 
mer  size  with  the  sales  of 
presses  to  two  papters,  in 
cities  lai^e  and  small. 

The  modest  growth  was 
announced  shortly  before  the  opening  of  the  annu¬ 
al  Nexpo  newspapter  technology  conference  and 
exposition  in  New  Orleans,  June  21.  Word  of  the 
sales  came  soon  after  the  overall  capacity  saw  an 
increase  owing  to  expansion  at  two  Knight-Ridder 
dailies. 

And  on  the  Nexpxj  show  floor  appeared  an  illus¬ 
tration  of  yet  another  expansion:  two  more  sizable 
sections  for  the  alread)'  large  installation  at  the 
Daily  Mail  in  the  United  Kingdom. 

Though  not  as  large  as  the  lost  lines  in  Miami 
and  Vancouver,  British  Columbia,  orders  from  the 
Boston  Herald  and  Chattanooga  Free  Press  restore 
flexo  users’  numbers. 

I'he  Herald's  five  KBA-Motter  Colormax  five- 
couple  units,  one  by  each  folder,  will  put  flexo 


KBA  counts  51  Colormax  units  sold  to  date 


color  into  a  competitive 
major-market  tabloid. 

At  last  fall’s  Newspapx;r 
Flexo  Users  Group  meeting, 
Goss’  Henry  Cobb  said  that  at 
one  promt,  the  tabloid 
Chicago  Sun-Times  had  at 
least  considered  buying 
flexo.  Gt  finally  chose  Goss 
offset  —  probably  some  form 
of  distributed  drive,  but,  unlike  flexo,  probably  not 
a  keyless  inker.) 

According  to  KBA,  the  first  two  units  should  be 
oprerating  next  January,  with  the  remaining  ma¬ 
chines  running  in  the  second  or  third  quarter. 

In  all,  the  additions  to  the  Hoe  Color  Convertible 
letterpress  equipment  will  add  16  pages  of  process 
color  to  the  286,000-circulation  Herald's  eight 
pages  of  sprot  color.  Its  broadsheet  compretitor,  the 
466,000-circulation  Boston  Globe,  runs  offset  color. 

In  the  announcement,  publisher  Patrick  Purcell 
said  that  although  he  was  a  hard  sell  on  the 
process,  he  recognized  the  advantage  of  good  regis¬ 
tration  for  f  lexo’s  crisp  color  printing,  as  well  as  its 
rub-free  ink. 

The  Colormax  ordinarily  puts  process  colors 
around  a  common  impression  cylinder  above  and 
two  separate  black  couples  below.  The  close  regis¬ 
ter  around  the  CIC  also  helps  minimize  printed 
waste. 

The  Herald  order  will  be  similar  to  the  last  big 
Colormax  installation,  in  which  seven  units  were 
added  to  the  Pittsburgh  Post-Gazette's  letterpress. 
The  paper  now  prints  daily  flexo  color  section 
fronts. 

KBA  counts  51  Colormax  units  sold  to  date. 

The  company,  the  U.S.  division  of  Germany’s 
Koenig  &  Bauer-Albert  Group,  took  the  opp>ortuni- 
ty  to  repmrt  its  fourth  consecutive  year  of  prof¬ 
itable  op)eration.  It  attributed  the  results  to  lower 
manufacturing  and  overhead  costs  and  efforts  in 
the  commercial  printing  market. 

BUMPS  SMOOTHED 

In  a  related  matter,  KBA-Motter  sales  and  mar¬ 
keting  vice  president  Gary  Owen  identified  the 
folder  as  the  cause  of  certain  “bumps”  in  produc¬ 
tion  in  Mason  City,  Iowa,  where  the  Globe-Gazette 
prints  on  a  Colormax  SW. 

The  single-wide  version  of  the  Colormax,  origi¬ 
nally  developx;d  for  Lee  Enterprises,  has  been  print¬ 
ing  fine,  according  to  Owen.  But  for  the  then-new 
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July  31  -  August  2, 1 997 
Sheraton  New  York  Hotel  &  Towers 


Here’s  what  past  attendees  say  about  the  conference: 


CC 


The  speakers  covered  pertinent 
issues,  the  most  important  of  which 
deals  with  brinsing  journalistic 
ethics  from  print  to  cyberspace. 


Julie  M.  Fidler 
Web  Master 
Guard  Online 


u 


...  it  was  most  fulfilling  for  me  to  talk 
with  Web  directors  from  newspapers 
large  and  small  to  borrow  their  ideas, 
if  not  steal  them  altogether,  and  feed 
off  their  enthusiasm. 


Paul  Briand 
Director  of  New  Media 
Essex  County  Newspapers 


u 


The  message  for  Journalism  schools 
is  to  get  ready  for  curricular  change 
similar  to  that  in  the  late  ’40s  when 
television  news  began  to  influence 
the  content  of  all  other  media. 

James  A.  Crook 
Professor  and  Director 
School  of  Journalism,  University  of  Tennessee 


The  way  in  which  news  is  being 
transmitted  to  the  public  is 
evolving.  Immediacy  is  increasingly 
important,  and  the  dissemination  of 
news  online  is  the  wave  of  the 
future.  Today,  television  and  radio 
stations,  newspapers,  magazines 
and  information  companies  have  all 
gotten  into  the  act.  Their  online  ven¬ 
tures  are  in  various  stages  of  organi¬ 
zation;  some  have  established 
interactive  nevYs  operations  that  are 
sophisticated  and  multifaceted, 
others  are  just  in  the  fledgling 
stages.  But  regardless  of  the  degree 
of  development,  the  challenges  fac¬ 
ing  online  newsrcxjms  are  diverse 
and  complicated.  The  standards  are 
being  set  now.  Join  industry  fore¬ 
runners  and  help  define  the  future 
of  cybernewsrooms  by  attending 
this  two-day  event  designed  for 
professionals  from  across  all  media 
to  amass  the  latest  information  on 
the  interactive  news  business. 
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comprise  58  couples.  K&F  Printing 
Systems  international  will  equip  them 
with  four-pin,  no-bend  magnetic  lock¬ 
ups,  as  well  as  an  Automatic  Optical 
Punch  for  the  color  plates’  negatives. 

As  for  the  production  chief,  he  and 
the  rest  of  the  LUGs  are  invited  to 
NFUG’s  next  annual  meeting,  slated  for 
early  fall  in  Raleigh,  N.C. 

Vancouver’s  aren’t  the  only  older 
MAN  units  to  hit  the  road.  Five  others 
(totaling  115  couples)  headed  north  to 
the  Akron  Beacon  Journal,  when  the 
Charlotte  Observer  got  four  28couple 
presses  with  MAN  Roland’s  own  com¬ 
pact  five-color  Flexoman  MLP  units.  The 
upgrade  and  expansion  boosted  the 
245,000-circulation  Observer's  possible 
page  count  by  14%  and  color  availability 
by  25%. 

MAN  refurbished  the  units  for  Akron, 
sold  it  several  MLP  units  and  put  in 
angle  bars  on  the  three  reconfigured 
and  identical  presses. 

The  first,  26  couples  in  seven  units 
(five  refurbished,  two  MLPs),  was 
installed  in  April.  Sole  plates  for  another 
press  were  just  going  down  in  late 


spring;  the  third  line  goes  in  early  next 
year. 

The  Beacon  Journal,  circulation 
155,(XX),  will  be  able  to  print  eight 
pages  of  process  color,  running  straight, 
and  24  pages  of  spot  color. 

Joseph  Winnicki,  MAN  Roland  Inc. 
chief  engineer  for  newspaper  presses, 
explained  that  Charlotte’s  older  units 
first  visited  Groton,  Conn.,  where  MAN 
tested  them  for  vibration  to  identify  and 
distinguish  areas  of  possible  wear.  Units 
and  components  were  then  physically 
examined  where  statistical  test  compar¬ 
isons  indicated  bearings,  rollers  or  other 
components  were  out  of  tolerance 
ranges 

Winnicki  said  factory  refurbishing, 
when  “we  go  through  these  extra  steps,” 
carries  a  six-month  as-new  functional 
warranty.  He  added  that  a  certain 
amount  of  woik  is  built  into  such  con¬ 
tracts,  while  anything  more  discovered 
“once  the  hood  is  up”  is  subject  to 
negotiation. 

In  such  circumstances,  said  Winnicki, 
the  press  maker  ordinarily  makes  most 
of  its  profit  on  any  reels  and/or  folders 
sold  that  may  go  with  the  older  units, 
not  on  the  units’  refurbishing,  because 
the  parent  company  insists  on  the  quali¬ 
ty  of  any  installed  machines. 

Other,  earlier  expansions  have  includ¬ 
ed  the  Reading  (Pa.)  Eagle,  where  the 
Eagleflex  retrofit  performed  in  conjunc¬ 
tion  with  KBA  made  the  pressroom 
100%  flexo;  the  Evansville  Ond.) 
Courier's  three-color  slip-in  and  the 
Duluth  (Minn.)  News-Tribune,  also 
entirely  flexo,  with  a  Colormax  and  the 
further  addition  of  an  older  Motter  FX4 
unit  from  Portland  (Maine)  Newspapers. 

A  bigger,  newer  and  different  expan¬ 
sion  is  the  extension  of  London’s  Daily 
Mail  presses  with  two  96-page  flexo 
Courier  press  sections  in  shaftless  and 
gearless  design,  with  a  motor  on  each 
anilox,  plate  and  impression  cylinder. 

Affording  on-the-fly  plateehanges, 
each  section  consists  of  a  pair  of  four- 
over-one  towers  on  each  side  of  a  fold¬ 
er,  with  an  added  twoover-two  (shown 
printing  two  black-only  webs)  on  the 
right  side. 

With  the  number  of  flexo  users  still 
stuck  at  around  three  dozen,  attendees 
at  the  second  annual  meeting  of  the 
Flexo  Vendors’  Alliance  nevertheless 
kept  an  upbeat  mood.  Earlier  in  the  day 
(the  meeting  was  convened  again  dur¬ 
ing  Nexpo),  Owen  cited  completed, 
ongoing  and  upcoming  work  and  said 


press,  he  said,  “we  sourced  an  offset 
folder”  from  a  third  party. 

Owen  said  he  believes  Lee  would 
agree  that  a  new,  more-suitable  folder 
should  have  been  purchased. 

“The  complete  press  [with  folder] 
was  never  tested  in  the  fectory,”  he  said, 
and  has  since  been  “tweaked”  on  site. 


CHATTANOOGA  PLANS 

A  founder  of  the  Letterpress  Users 
Group  and  former  offset  printer,  Frank 
Anthony  will  likely  become  a  News- 
papier  Flexo  User  Group  member,  now 
that  Chattanooga  has  broken  ground  for 
a  phased  project  that  will  move  half  of 
its  presses  at  a  time. 

Sometime  next  year,  the  Free  Press 
and  Chattanooga  Times  (both  41,000- 
plus  circulations)  will  be  printed  on 
flexo  presses  formerly  used  by 
Southam’s  Pacific  Press,  in  Vancouver. 

The  printing  units  were  new  MAN 
Roland  machines  installed  on  reels 
obtained,  along  with  folders,  from  the 
Riverside,  Calif.,  Press-Enterprise  in 
1989. 

Chattanooga’s  two  press  lines  will 
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the  outlook  for  f lexo  remained  “very 
briglit.” 

His  counterpart  at  MAN,  however, 
vice  president  Vince  Lapinski,  said  that 
although  he  remains  convinced  it  is  a 
“very  gtxxl”  process  for  newspapers, 
flexo  is  still  saddled  with  a  “somewhat 
questionable  infrastructure”  in  terms  of 
consumables  suppliers. 

Last  year,  Lapinski  cited  a  half-billion- 
dollar  press-conversion  market  for  U.S. 
nev/spapcrs,  with  a  potential  200% 
annual  increase  in  consumables  volume. 

At  the  vendor  alliance  meeting. 
Western  Lithotech’sTony  Peterson 
offered  a  ray  of  hope  when  he  men¬ 
tioned  his  firm’s  new  automated  letter- 
press  exposure. 

“We  hope  to  have  this  unit  be  able  to 
run  flexo  plates  eventually,”  he  said. 

Lapinski  also  expressed  concern  that 
while  slip-in  unit  sales  will  probably 
continue,  there  seems  to  be  far  fewer 
opportunities  to  sell  new  units. 

In  this  connection,  he  worried  about 
seeing  a  healthy  return  on  the  research 
and  development  that  went  into  design 
of  the  low-profile  MLR 

And  wliile  KBA’s  stackable  tubular 
Colormax  SW  may  have  revived  hopes 
that  flexo  would  find  a  home  in  the  sin¬ 
gle-wide  market.  Mason  City’s  press 
remains  unique,  and  an  economical  fold¬ 
er  that  won’t  restrain  the  press’  speed 
would  be  a  big  plus. 

Eight  or  nine  Nexpos  ago,  MAN’S 
two-around  single-wide  flexo  mock-up 
never  caught  on  for  semicommercial  or 
insert  work. 

At  last  fall’s  NFUG  meeting  in 
Charlotte,  one  manager  remarked, “Flexo 
would  be  a  hell  of  a  lot  better  off  today 
if  it  had  started  out  with  single-width 
users.” 

At  MAN,Winnicki  said  he  thinks  that 
if  a  market  for  single-wide  flexo  exists, 
it  will  want  a  twoantund  press  able  to 
quickly  turn  out  inserts  and  news¬ 
papers.  “Even  our  commercial  side  talks 
about  that  kind  of  unit,”  he  said. 

But  MAN,  he  added,  is  market  oriented 
and  isn’t  likely  to  move  ahead  on  such  a 
model  without  customer  demand. 

At  that  last  NFUG  meeting,  Cobb 
related  that  Goss  had  been  considering 
a  new  flexo  tower  design  for  back-to- 
back  color  —  an  idea  it  shared  early  on 
with  Pittsburgh,  which  could  not  fit 
such  towers  in  its  pressroom. 

In  the  meantime:  the  vendors’  alliance 
has  its  own  Web  site  for  sharing  infor¬ 
mation  year-round,  courtesy  of 


Reading’s  Joe  Reddy;  Publicitias’  Hosien 
Seki  hopes  to  have  his  two-year  project 
available  in  print  this  summer  as  the 
Flexo  Quality  Standards  Atlantic 
City’s  John  Rodney  is  heading  up  the 
ink  standards  committee  —  still  in  the 
very  early  stages,  so  the  Guide  won’t 
reflect  its  work. 


Fishing  For  Traffic 

COMPARED  TO  THE  past  several 
shows,  traffic  was  up  noticeably  at 
this  year’s  Nexpo  conference  and  exposi¬ 
tion  —  but  some  exhibitors  weren’t  tak¬ 
ing  any  chances.  They  followed  the  old 
show-biz  maxim:Ya  gotta  have  a  gimmick. 

One  of  the  most  popular  was  the  vir¬ 
tual  fishing  screen  at  Quipp’s  booth. 
Nexpo-goers  could  battle  a  sailfish  or  a 
bass  by  tugging  on  a  rod  and  reel  hooked 
into  a  video  simulator. 

Running  the  demonstrations  was 
Lehmann  Huff,  a  former  Quipp  installer 
and  Daytona  Beach  (Fla.)  Neu’s-Joumed 
production  woiker  who  left  newspaper- 


ing  to  run  Virtual  Sports  Fishing 
Unlimited  in  Daytona  Beach. 

Huff  normally  works  the  boat  show 
circuit,  but  said  he  has  wanted  to  bring 
the  virtual  fishing  presentation  to  other 
venues. 

So  did  Huff  find  any  Babe  Winkelmans 
among  the  production  executives  who 
troll  Nexpo? 

“They’ve  been  doing  an  excellent  job,” 
Huff  said,  diplomatically. 

A  few  booths  away,  Gammerler  was 
offering  free  haircuts  and  serenading  vis¬ 
itors  with  a  barbershop  quartet. 

Marketing  manager  C.  Barb  Woodruff 
explained  the  barber  theme:  “We’re  try¬ 
ing  to  do  anything  we  can, to  get  the 
newspaper  industry  to  associate 
Gammerler  with  trimming.  No  matter 
how  obnoxious.” 

Actually  the  quartet  members  were  not 
obnoxious  at  all.  They  were  four  friendly 
guys  who  on  their  own  even  composed 
a  song  especially  for  the  occasion. 

Sample  lyrics:  “When  you  need  a  great 
trim/don’t  go  off  on  a  limb/go  to  the 
(See  Traffic  on  page  33) 
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was  held  in  Harrisburg,  Pa.,  in  1927.  It  was 
attended  by  83  people  while  the  1997 
conference  hosted  more  than  10,000. 

The  conference  was  suspended  once  in 
its  history  —  during  the  Worid  War  n  year 
of  1945  —  and  was  conducted  only  by 

Satisfying  readers  and  advertisers  i  mail  in  1943.  —  Mark  Fit^erald 

is  a  job  newfspapers  do  in  the  press-  j 
room  as  much  as  in  the  executive  suites,  i  Tniitiifia 

the  Newspaper  Association  of  America’s  j  niLLllC  IClloC 

chairman  said.  'XU  ApnillTP 

David  C.  Cox,  president  and  chief  exec-  j  ^  C 

utiveofflcerofCowl«M^&,open«)  j  MiSSiOO  ClltiCal 
the  first  general  session  of  the  Nexpo  con-  j 

lerence  in  New  Orieans  with  a  call  for  the  i  TVT ISSION  CRITICAL  TECHNOLOGIES, 
industry  to  satisfy  the  reader’s  desire  to  I  IVAthe  5-year-old  maker  of  systems 
read  content  “that  fits  their  unique  person-  i  allowing  newspapers  to  process  &xed 
al  agenda”  and  the  advertiser’s  desire  to  j  advertising,  has  agreed  to  be  acquired  by 
reach  “those  customers  they  most  want  to  i  Future  Tense  Inc.,  a  developer  of  Web  pub- 
reach  —  and  not  someone  else.”  !  lishing  software. 

“I  know,  1  know,”  he  said,  “Some  of  you  j  Terms  were  not  disclosed,  but  sources 
are  saying  to  yourself, ‘Why  is  the  guy  talk-  j  said  it  was  a  cash  and  stock  transaction, 
ing  to  this  group  about  customers.  That’s  j  Mission  Critical,  based  in  Concord, 
for  the  maiketing  types  or  the  ad  group.’  j  Mass.,  has  systems  at  over  30  major  U.S. 
Well,  I’m  talking  to  you  about  customers  j  papers,  double  the  year-earlier  number, 
because  once  we  all  decide  that  our  future  1  With  Mission  Critical  providing  remote 
depiends  on  delivering  what  our  cus-  j  entiy'  and  management  of  classified  and 
tomers  want  and  need,  then  our  ability'  to  j  display  ads  to  new  spapers.  Future  Tense 
do  it  depends  almost  entirely  on  our  wtU-  j  president  and  CEO  Ron  Matros  said, 
ingness  to  invest  in  the  processes,  systems  I  “Integrating  systems  for  receiving,  process- 
and  equipment  to  do  it  —  and  tliat’s  what  j  ing,  formatting  and  displaying  ads  —  both 
Nexpo  is  all  about.”  j  for  the  Web  and  in  print  —  can  bring  a 

Cox  said  the  solutions  to  the  newspaper  i  great  deal  of  value  to  this  maiket.” 
industry’s  problem  of  keeping  its  preferred  j  Richard  Rosmarin,  chairman  and  a 
position  in  marketing  plans  nationwide  i  founder  of  Mission  Critical,  said  that 
“must  come  from  here  —  today.”  i  together  the  companies  will  pnxluce 

This  year’s  Nexpo  arrangements  chair-  j  products  to  satisfy  newspaper  demand  foi 
man,  St.  Petersburg  (Fla.)  Times  vice  presi-  j  systems  that  move  newspaper  advertising 
dent  of  operations  Louis  J.  Franconeri,  j  to  the  Internet. 

briefly  retraced  the  equipment  show’s  his-  j  Mission  Critical,  founded  by  former  Atea 
tory.  j  executives  and  funded  by  venture  capital 

The  first  show  —  known  as  the  \  first  mariceted  systems  for  processing  clas 
American  Newspaper  Publishers  Associa-  1  sified  ads  received  by  fax. 
tion  Industrial  Production  Conference  —  I  —  George  Gameai 


International 
Colour  Quality 
Club  Forming 

I  FRA,  THE  INTERNATIONAL  newspaper 
research  organization,  and  the 
Newspaper  Association  of  America  are 
forming  a  club  for  newspapers  with  the 
best  color  quality  in  the  world. 

The  International  Newspaper  Colour 
Quality  Club  will  open  its  membership 
every  two  years  to  papers  wTiose  color 
reproduction  meet  the  high  standards  set 
by  a  panel  of  international  experts. 

IFRA  has  operated  a  similar  club  for 
European  newspapers  for  the  past  several 
years.  The  joint  NAA/IFRA  efforts  is  intend¬ 
ed  to  get  North  American,  Asian  and  other 
international  newspapers  involved  in  a  for¬ 
mal  color  excellence  program. 

“The  IFRA  Colour  Quality  Club  has  set 
well-accepted  quality  benchmarks  in  the 
past.  Together  with  our  American  friends 
from  NAA,  we  will  be  able  to  promote 
high-quality  newspaper  color  worlds,”  said 
Gunther  W.  Bottcher,  managing  director  of 
IFRA. 

“The  International  Newspaper  Colour 
Quality  Club  provides  a  forum  to  raise 
color  quality  standards  and  promote  good 
reproduction  at  newspapers.  Membership 
in  this  club  will  give  newspapers  interna¬ 
tional  recognition,”  said  Eric  Wolferman, 
NAA’s  senior  vice  president/technology. 

The  first  call  for  entries  will  take  place 
in  September. 


Advice  For 
Production 
Directors 


Two  Papers  Buy 
Windab  Systems 

CRAFTSMAN  NEWSPAPER  Production 
Systems  announced  the  sale  of  a  com¬ 
plete  palletizing  system  to  the  Atlanta 
Journal  and  Constitution. 

Included  in  the  system  are  three  Windab 
AP2001  palletizers  that  will  be  fed  from  a 
GMA  2000  inserter  with  two  stackers  via 
Wmdab  bundle  conveyors,  diverters  and 
curves.Two  Windab  PSW2001  pallet 
stretch  film  wrappers  are  included  in  the 
sale.  Craftsman  said. 

Craftsman  also  announced  at  Nexpo 
that  the  Buffalo  News  has  ordered  a 
Windab  mattop  bundle  conveyor  system 
with  two  Windab  AP2001  Fully  Automatic 
High-Speed  palletizers  with  personal  com¬ 
puter  control,  automatic  slip  sheet  and 
empty  pallet  dispensers.  The  system 
includes  a  Wmdab  pallet  labeler. 


Disorderly  Conduct 

by  The  Tribune  Chronicle 
of  Warren,  Ohio 

is  the  winner  of 

The 


1996  Fourth  Estate  Award 

for  Outstanding  Achievement  in  the  Field  of  foumalism 


Visit  The  American  Legion  at  http;//www.legion  .otg 
'Disorderly  Conduct"  is  available  on  the  Legion’s  web  page 
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Carving  Out 
A  Niche 


AMMERLER  CORP  VICE 
president  for  sales  and 
marketing  Mark  Legac 
sometimes  imagines  him¬ 
self  a  Ford  dealer  who 
has  found  himself  in  some  far-off  land 
where  they’ve  never  heard  of  that  brand 
of  car. 

“I’ll  say, ‘Hey,  we’re  Ford.  We  sell  a  lot 
of  cars  in  America.’ And  they  say, ‘Yeah, 
sure.  Ford,  huh?’  ”  Legac  said  the  other 
day  on  the  Nexpo  exhibition  floor. 

In  the  same  way,  Legac  said,  the  news¬ 
paper  industry  seems  to  be  “this  sort  of 
upside  down  world  for  me”  —  a  place 
where  Gammerler’s  huge  market  share 
in  rotary  trimmers  for  commercial  print¬ 
ers  counts  for  just  about  nothing  at  all. 

Gammerler  pulled  out  all  the  stops  at 
this  year’s  Nexpo  in  New  Orleans  to  get 
newspapers  to  associate  its  name  with 
rotary  trimmers. 

Flanked  by  barber  poles,  a  barber 
offered  free  “quality  trims”  to  Nexpo- 
goers  and  the  Gammerler  Barbershop 
Quartet  serenaded  on  the  hour. 

As  the  quartet  sang  a  song  they  com¬ 
posed  especially  for  the  occasion  — 
with  lyrics  such  as  “When  you  need  a 
great  trim/don’t  go  off  on  a  limb/go  to 
the  Gamm-errr-lerrr  product  line.” 

Marketing  manager  C.  Barb  Woodruff 
explained,  “We’re  trying  to  do  anything 
we  can  to  get  the  newspaper  industry 


(iiiitnncrlev  finds 
cfnnnicrciid  success  , 
ctnnils  fur  little  with 
neics/Ht/)ers  i 


to  associate  Gammerler  with  trimming. 
No  matter  how  obnoxious.” 

Gammerler’s  marketing  campaign  is 
rooted  in  a  big  frustration:  Even  as  more 
newspapers  take  on  commercial-like 
print  jobs,  they  are  most  likely  to  turn 
to  traditional  newspaper  suppliers  of 
trimmers,  such  as  Rock-Built,  Heidelberg 
or  GMA. 

In  the  commercial  printing  market, 
however,  the  situation  is  just  the 
reverse;  With  a  market  share  of  about 
70%  of  the  trimmers  sold  to  commercial 
printers,  Gammerler  is  the  go-to  name. 

“When  you  are  talking  about  big  com¬ 
mercial  printers  doing  multiple-shift, 
365-days-a-year  work  —  that  is  almost 
exclusively  done  on  Gammerler  equip¬ 
ment,”  Legac  said. 

But  the  perception  was  —  and  largely 
remains,  company  officials  say  —  that 
Gammerler  products  were  simply 
overkill  for  newspapers. 

At  Nexpo,  Gammerler  showed  its 
RSI  1 1  rotary  trimmer,  which,  Legac 
said,  “is  scaled  down  for  the  newspaper 


Rock-Built  Offers  Compensating  Stacker 


Rock-built  in-line  Finishing 

Systems,  known  for  its  conveyor 
and  in-line  trimming  systems,  is  now 
making  stackers  as  well. 

At  this  year’s  Nexpo  in  New  Orleans, 
Rock-Built  introduced  its  first  stacker, 
the  Uni-Stack  100  compensating  stack¬ 
er. 

President  Rock  Ferrone  said  Rock- 
Built  is  positioning  the  Uni-Stack  as  a 
“missing  link”  product  between  exjjen- 
sive,  sophisticated  stackers  with  big 
footprints  and  low-end  systems. 


Uni-Stack  100  features  on-the-fly 
product  size  adjustments  from  three 
handles,  and  includes  what  Ferrone 
describes  as  a  “mini-totalizer”  of  pro¬ 
duction  information. 

The  stacker  does  not  use  a  spinning 
bucket  or  turntable  in  its  compensating 
method.  The  intention  was  to  keep  the 
mechanics  simple,  Ferrone  said. 

“Take  the  cover  off,”  Ferrone  told 
one  visitor  to  his  Nexpo  booth,  “and 
you  would  be  surprised  by  what  is  not 
there.” 


market.” 

At  the  same  time,  it  retains  the  fea¬ 
tures  of  its  commercial  printing  prod¬ 
ucts,  such  as  a  segmented  rotary  knifing 
design  which  Gammerler  said  cuts  with 
a  scissoring  action  rather  than  the 
“grinding”  of  conventional  rotary  knives. 

Gammerler  said  the  design  allows  for 
15  million  trimmings  between  sharpen¬ 
ing.  And  since  the  knife  segments  can 
be  resharpened  more  than  50  times, 
newspapers  can  save  as  much  as 
$25,000  annually  in  knife  maintenance 
and  replacement  costs. 

Even  as  it  is  trying  to  bring  out  news¬ 
paper-friendly  equipment,  however, 

(See  Niche  on  page  53) 
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Combines 
resources  of 
Chicago 
Sun-Times  and 
its  three 
suburban 
Chicago  chains 


BY  STEVE  OUTING 


that  provides  sites  for  each  of  its  small  papers.  The 
Daily  Southtmvn  and  Star  newspajjers  got  their 
Web  sites  running  as  of  June  19,  as  part  of  the 
CNNO  launch. 


Holunger  international  has 

the  Chicago  region  well  covered.  It 
owns  the  Chicago  Sun-Times  metro 
daily  plus  three  suburban  newspa¬ 
per  chains,  wltich  gives  it  about  70 
print  titles  covering  the  region  from  the  VCisconsin 
border  down  through  the  northern  tip  of  Indiana. 

Now  Hollinger  is  taking  its  newspaper  proper¬ 
ties  and  combining  their  resources  in  cyberspace, 
in  what  is  a  serious  challenge  to  the  cyber-sawy 
Chicago  Tribune  and  its  Chicago  area  Digital  City 
online  community  guide  sites. 

The  regional  Web  effort, 
which  formally  launched 
today,  is  called  the  Chicago 
Newspaper  Netwoik  Online 
|i■■H  (CNNO),  located  at  http;// 

www.chicago-news.com. 

It  combines  the  Web  site 
of  the  Sun-Times  with  Web 
sites  of  all  the  Hollinger  sub- 
urban  papers.  Hollinger 
owns  Pioneer  Press  (48 
newspapers  covering  the 
north/northwest/west  sub¬ 
urbs),  the  Daily  Southtown  (covering  south/south¬ 
west  Chicago  and  suburbs),  and  Star  Newspapers 
(20  papers  covering  the  south/southwest  suburbs). 

Pioneer  Press  already  has  a  cen-  ^ 

tral  Web  operation  — 


SUES  REMAIN  INDEPENDENT 

Heading  up  the  project  is  Fred  Lebolt,  director 
of  online  publications  for  the  Sun-Times  and  vice 
president  of  Hollinger  Digital.  He  explains  that  the 
“newspaper  network”  concept  adds  a  regional  layer 
on  top  of  individual  newspapers’  own  Web  sites, 
which  continue  to  operate  independently. 

Visitors  to  an  individual  newspaper’s  site  will  see 
a  navigation  interface  to  take  them  to  other  mem¬ 
bers  of  the  netwoik. 

A  central  CNNO  site  (chicago-news.com)  initially 
points  visitors  to  the  four  main  Hollinger  compa¬ 
nies  —  the  Sun-Times  and  the  three  suburban 
newspaper  companies.  Users  see  a  map  of  the 
eight-county  Chicago  region  covered  by  Hollinger 
properties,  and  when  they  click  on  a  city  or  town 
they  will  go  to  the  individual  paper  that  covers 
that  location. 

CNNO  Web  visitors  can  click  on  links  for  general 
topic  areas,  such  as  breaking  headlines,  business  or 
sports,  and  the  system  will  generate  a  page  of 
appropriate  headline  links  from  papers  within  the 
network.  This  is  a  way  to  see  the  top  sto- 
ties  from  all  the  regional  papers,  for 

E  example. 

A  “powersearch”  function  lets  the  Web 
site  visitor  search  for  a  topic  within  any 
S  combination  of  the  70  newspaper  sites. 
■  And  there’s  a  free,  customizable  e-mail 
V  edition  with  which  subscribers  can  iden- 
■'  tify  topic  areas  of  interest  to  them,  then 

‘1  have  matching  articles  from  the  papers 

'  'sent  to  them. 

Content  on  the  Web  sites  does  not 
j  I  [include  everything  from  the  newspa¬ 

pers.  Some  syndicated  content  and  free- 
■'  lance  material  is  not  posted  on  the  Web. 


scsyiM  TK  art 


iKsiNlfs; 


REGIDNWIDE  CLASSIFIEDS  INTERFACE 

In  what  may  be  the  online  newspa¬ 
per  network’s  most  compelling  feature, 
CNNO  combines  the  classified  ads  of  all 
70  paners  into  a  searchable  database. 
Lebolt  says  that  this  allows  a  person 


The  stories  u 
delivered 

«e»>y  to  uour 

screen, 

^heck  out  IK. 
Eauian  * 


computer 


Chicago  Newspaper  Network 

Online  combines  the  classified  ads  of  the  Chicago 

Sun-Times  and  all  of  the  other  Hollinger  suburban  Chicago  newspapers 

into  one  searchable  database. 


Outing  is  a  writer  and  columnist  for 
E&P  Interactive. 
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looking  for  a  car  the  ability  to  search 
through  the  autos  for  sale  ads  for  each 
paper,  but  then  narrow  the  search 
down  to  a  particular  region  of  the 
Chicago  area. 

Conversely,  you  can  start  with  a  nar¬ 
row  search  of  one  or  a  few  papers, 
then  expand  outward  to  search 
through  more  papers  if  the  search 
doesn’t  turn  up  what  you’re  seeking. 

In  another  example  of  e-mail  push, 
the  system  allows  classifieds  users  to 
“subscribe”  to  a  search  if  a  Web  search 
turns  up  empty.  When  a  matching  ad 
enters  one  of  the  newspapers’  classi¬ 
fieds  databases,  the  subscriber  receives 
an  e-mail  message  with  the  ad.  E-mail 
searches  expire  after  30  days  unless  the 
consumer  opts  to  resubscribe.  This  was 
a  home-grown  system  developed  with 
help  from  an  outside  vendor. 

Lebolt  emphasizes  that  Hollinger  “is 
not  homogenizing”  its  papers’  Web 
sites,  each  will  continue  to  have  its  own 
personality. 

“The  idea  is  not  to  make  them  look 
alike.  The  idea  is  to  give  people  a 
chance  to  move  easily  among  the  sites,” 
he  says. 

Each  site  employs  universal  page 
footers  that  steer  visitors  to  the  net¬ 
work.  And  the  sports  section  of  the 
Sun-Times,  for  instance,  includes  but¬ 
tons  linking  to  other  Hollinger  papers’ 
sports  Web  pages. 

ADVERTISING  MODEL 

The  network  is  supported  primarily 
by  advertising  banners,  and  Hollinger  is 
able  to  offer  targeted  Web  site  banners 
covering  specific  regions  of  the 
Chicago  metro  market. 

Online-only  ads  are  offered,  and  a 
rate  card  is  being  worked  up  with  pric¬ 
ing  for  the  various  areas  of  coverage. 

Lebolt  says  his  company  also  has  had 
some  success  in  bundling  advertising, 
offering  print,  online  and  audiotex 
placements. 

“We  do  not  use  the  Internet  as  a 
giveaway,”  he  says,  but  rather  when 
making  an  Internet  sale  we  also  try  to 
sell  a  bundle  including  print  and  audio¬ 
tex. 

For  national  advertising,  Hollinger  is 
woridng  with  New  York-based  Web 
advertising  network  Real  Media. 

Hollinger’s  Chicago  papers  are  not 
part  of  New  Century  Network  or  its 
national  advertising  program.  Rival 
Tribune  Co.  is  a  co-founder  of  NCN. 

Lebolt  says  that  regional  telephone 
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company  Ameritech  pre-purchased  five 
home  pages  before  CNNO  launched. 
Most  of  the  Web  ads  sold  so  fer  have 
been  to  companies  that  wanted  a  spe¬ 
cific  regional  reach  or  who  wanted  to 
advertise  in  a  particular  topic  area 
throughout  the  region. 

CNNO  has  meant  only  a  mtxlest 
increase  in  staff  for  Hollinger.  Lebolt 
says  he  will  be  getting  one  new  staff 
member,  and  the  Daily  Southtoum  and 
Star  Newspapers  had  to  each  hire  a 
Webmaster. 

The  5M«-r/twes/Hoilinger  and  the 
Tribune  Co.  compete  aggressively  in 
print  —  now  the  newspaper  war  enters 
cyberspace  in  a  big  way. 

Tribune  already  is  building  its  cyber¬ 
space  regional  online  community  guide 
network  by  setting  up  Digital  City  sites 
covering  the  metro  area.  (Tribune  owns 
20%  of  America  Online  spinoff  Digital 
City.) 

But  Hollinger  may  have  an  edge  by 
already  having  locked  up  media  part¬ 
ners  in  nearly  every  town  in  the 
Chicago  metro  market. 


Yahoo!  Says  It’s 
Not  A  Content 
Developer  Either 

Add  YAHOO!  TO  the  menu  of  Web 
service  providers  who  refuse  to 
compete  with  newspapers  in  the  local 
online  information  business. 

“Rather  than  trying  to  build  liKal  con¬ 
tent  from  the  ground  up  like  other  peo¬ 
ple  are  trying  to  do,  we’ve  always  felt 
that  should  be  done  by  local  people,” 
Yahoo!  co-founder  Jerry  Yang  said  at  a 
June  18  press  conference  —  making  a 
pointed  reference  to  Microsoft’s  Sidewalk 
city  guides. 

Yang  was  in  Chicago  to  announce  a 
partnership  between  Yahoo!  and  the 
Chicago  Sun-Times.  In  the  arrangement, 
the  Sun-Times  will  become  a  content 
provider  for  Yahoo!  Chicago,  one  of  a 
series  of  1 1  Yahoo!  Metro  guides. 

(See  Yahoo!  on  page  54) 


Three  new  on-line  products  from  Stauffer  can  help  your  newspaper  command  an 
information  presence  on  the  Internet. 

Interconnect  provides  a  low  cost  solution  to  Internet  publication  of  your  existing 
Stauffer  Gold  Library  archives. 

Quadrant  is  an  on-line  classified  service  that  drives  revenue  while  maintaining 
your  newspaper's  branded  identity,  all  at  a  very  reasonable  cost. 

Voyager,  our  newest  product,  creates  a  powerful  archiving  system  for  text,  photos, 
and  graphics  on  a  relational  data  base.  With  HTML 
formatting.  Voyager  archives  are  inherently  Web 
ready. 

Talk  to  a  Stauffer  sales  representative  to  learn  how 
your  newspaper  can  launch  into  the  electronic  future. 


P.O.  Box  1330  Joplin  MO  64802 
(417)782-0280 
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Regional  Web 
Ad  Program 


IN  THE  NEW  York  tri-state  area  (New  Jersey, 
metro/suburban  New  York  and  Connecticut) 
are  many  businesses  that  want  to  advertise 
to  the  entire  region.  Also  within  the  tri-state 
area  are  numerous  media  property  Web  sites 
that  cover  only  part  of  the  region. 

As  sales  reps  for  the  individual  Web  sites  ap¬ 
proached  certain  advertisers,  they’d  find  that  the 
companies  would  be  more  willing  to  buy  online  ad 
placements  if  they  had  a  way  to  cover  the  region 
as  a  whole. 

Thus  was  bom  NYRAP,  the  New  York  Regional 
Advertising  Program  for  the 
Web.  The  program  brings 
together  the  Web  sites  of 
Neu’sday  (Long  Island),  the 
Village  Voice  (New  Yoik 
City),  New  Jersey  Online, 
WCBS  Radio  News  88, 
Garmett’s  Westchester 
Newspapers  (north  suburban 
New  York),  and  the  Southern 
Connecticut  Newspaper 
Group.  As  sales  reps  for  these  sites  make  their 
rounds,  they  can  sell  not  only  their  own  Web  sites 
but  also  placements  on  the  sites  of  fellow  NYRAP 
members  to  create  a  regional  buy. 

Deborah  Gallant,  general  manager  of  Journal 
Square  Interactive,  which  operates  New  Jersey  On¬ 
line,  explains  that  NYRAP  was  created  because  big 
regional  advertisers  wanted  to  cover  the  entire  area, 
or  parts  of  it,  and  they  were  reluctant  to  deal  with 
multiple  Web  sites  in  order  to  get  that  coverage. 

For  a  regional  auto  dealers  association  to  adver¬ 
tise  to  the  entire  area,  for  example,  would  require 
placing  ads  on  several  Web  sites,  dealing  with  mul¬ 
tiple  billing  procedures,  and  supporting  several  dif¬ 
ferent  size  ad  banners. 

The  program  is  aimed  at  attracting  regional 
advertisers  to  the  Web.  Other  examples  might 
include  department  store  chains  like  Blooming- 
dales,  which  has  stores  throughout  the  tri-state 
region,  sports  teams,  entertainment  producers,  or 
regional  banks. 

NYRAP’s  first,  and  so  far  only,  client  is  Microsoft, 
which  purchased  Web  ads  for  a  regional  recruit¬ 
ment  campaign.  The  NYRAP  program  has  been 
operating  for  only  tw'o  weeks,  so  it’s  ttx)  early  to 
gauge  its  success. 

Regional  advertisers  spend  most  of  their  money 
on  broadcast,  and  the  intent  of  the  program  is  to 
steer  some  of  those  dollars  to  the  online  medium. 


Netv  York 
tri-state  area 
seri'ice  goes 
after  broadcast 
ad  spenders 


Print  media  have  had  some  success  forming  similar 
networks  to  attract  regional  advertisers  away  from 
relying  solely  on  broadcast  and  cable  television,  so 
online  is  a  natural  extension  of  that  trend. 

The  NYRAP  program  is  nonexclusive  to  the  part¬ 
ner  Web  sites,  and  the  regional  ad  placement  ability 
is  just  another  tool  in  the  salesperson’s  tool  bag, 
says  Gallant. 

At  the  advice  of  lawyers  for  New  Jersey  Online 
and  Newsday,  the  lead  organizations  in  forming 
NYRAP,  New  York-based  Real  Media  has  been  named 
as  the  third-party  rate  verifier  for  the  program. 

The  partners  could  not  set 
their  own  rates,  explains  Real 
Media  senior  vice  president 
Charles  Smith,  without  run¬ 
ning  afoul  of  federal  antitrust 
laws  and  potentially  being 
accused  of  collusion,  so  Real 
Media  sets  the  regional  rates 
based  on  the  individual  sites’ 
existing  rates. 

The  partner  Web  sites  sell 
their  own  ads,  although  Real 
Media  also  may  do  some  sell¬ 
ing  of  NYRAP  Web  ad  placements. 

Real  Media  operates  a  national  Web  advertising 
network  for  newspaper  sites,  and  develops  Web  ad 
management  software. 


The  partner  Web 
sites  sell  their  own 
ads,  although 
Real  Media  also 
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Press  Group 
Partners  With  AdOne 

The  TEXAS  PRESS  Association  will  partner  with 
AdOne  Classified  Network  of  New  York  to  pro¬ 
vide  online  classified  ad  engines  and  services  to  its 
member  newspapers. 

TPA,  which  is  headquartered  in  Austin  and  repre¬ 
sents  520  daily  and  weekly  newspapers  throughout 
Texas,  frequently  acts  as  a  central  broker  providing 
its  members  with  various  promotional,  manage¬ 
ment,  advertising  and  legal  services.  TPA  advertising 
director  Mike  Hodges  said  the  organization  hopes  to 
use  AdOne  Web  technology  to  assist  even  its  small¬ 
er  newspaper  members  in  generating  “multiple  rev¬ 
enue  streams  from  their  online  classifieds.” 

AdOne  provides  online  classified  technology'  and 
services  to  more  than  400  publications  operating 
Web  sites  throughout  the  U.S.  The  firm  has  also 
established  a  regional  office  in  Abilene,Texas. 


42  Editor  &  PiJBUSHER 


http://www.mediainfo.com 


June  28, 1997 


NO  FREE  PUBLICATION, 

NO  ASSOCIATION  MAGAZINE 
OR  NEWSLETTER, 

NO  MONTHLY,  WEEKLY  OR  DAILY 
REACHES  THE  NEWSPAPER  INDUSTRY 
AS  WELL  AS  EDITOR  &  PUBLISHER. 


Fixir-lssue/Four-Week  Audience 


Editor  &  Publisher  74.3% 


USA  Today*  65.7% 


Wall  Street  Journal*  54.7% 


Presstime  53.1%^ 


Newsweek  45.1% 


American  Journalism  Review  42.3% 


Newspapers  &  Technology  40.3% 
New  York  Times*  38.4%  — i 


Columbia  Journalism  Review  29.5% 


Publisher’s  Auxiliary  21.4% 


Technews  15.4% 


Interactive  Week  5.4% 


*Fcxir'week  cumulative  audience 


Percentage  of  newspaper  industry  professionals  reading  at  least  one  of  the  last  four  issues  (weekly/monthly).  Sample 
includes  executives  and  managers  in  the  following  occupational  groups  at  daily  and  Sunday  newspapers:  Advertising,  Circu¬ 
lation,  Corporate  Officers,  Editors  &  Managers,  General  Management,  Marketing  &  Promotion,  MIS/Telecommunications, 
News  Executives,  Production.  From  the  U.S.  Newspaper  Industry  Survey  hy  Scarborough,  1997. 


Everbody  in  the  Newspaper  Industry  Knows  It. 
Scarborough  Just  Proved  It. 

Ml  THI;  rtH  ITH  F>TATfc 

To  learn  more  about  this  industry  study  contact  E&P  at  1 1  W.  19th  St..  NY,  NY  1001 1-4234  •  212-675-4380  •  Fax:  212-929-1259 
•  E-mail:  edpub@mediainfo.com  •  Web  site:  www.mediainfo.com 


INTERACTIVE  COMMUNICATIONS 
BY  HOAG  LEVINS 

Attitude 

Adjustment 


EWSPAPER  EXECUTIVES  HAVE  dra¬ 
matically  changed  their  attitudes 
about  Internet  advertising  ventures 
since  last  year’s  Nexpo  exposition, 
according  to  officials  of  the  six 
major  classified  companies  exhibiting  at  this  year’s 
event. 

Online  classifieds  have  emerged  as  one  of  the 
few  areas  of  Internet  commercial  activity  that  rou¬ 
tinely  produce  revenues  for  Web  publishers.  The 
technical  business  of  providing  the  digital  database 
structures,  server  hosting,  and  support  services 

required  to  mount  and  main¬ 
tain  a  searchable  classified  ad 
Web  site  is  one  of  the  indus¬ 
try’s  fastest-growing  seg¬ 
ments. 

Online  classifieds  have 
been  widely  f)erceived  as 
one  of  the  Internet’s  most 
potent  threats  to  newspapers 
that  have  traditionally 
derived  about  37%  of  their 
revenue  from  print  classified 
ads. 

Newspapers’  sense  of 
unease  about  the  World  Wide 
Web  has  been  further  exacer¬ 
bated  by  the  rise  of  a  grow¬ 
ing  number  of  independent.  Net-only  advertising 
companies  offering  sophisticated  Web-based  classi¬ 
fied  advertising  for  local  job  want  ads,  used  cars 
and  home  sales. 

Now,  according  to  the  people  selling  online  clas¬ 
sified  systems  at  Nexpo,  hundreds  of  newspapers 
are  rushing  to  purchase  the  heavy  artillery  they 
need  to  meet  non-traditional  advertising  competi¬ 
tors  head-on  in  cyberspace. 

“There  is  a  real  difference  between  the  newspa¬ 
per  people  who  came  to  our  booth  during  last 
year’s  Nexpo  and  diose  we’re  seeing  this  year,” 
explained  Steve  Brotman,  CEO  of  AdOne  Classified 
Network.  “Last  year,  they  were  just  curious.  This 
year,  they’re  a.sking  what  I  would  call  ‘closing  ques¬ 
tions.’  They’re  very  serious  and  in  a  buying  mood.” 

Brotman  said  his  business  has  nearly  doubled  in 
the  past  year. 

Established  three  years  ago,  AdOne  now  pro¬ 
vides  online  classified  services  to  467  newspapers 
throughout  the  U.S.,  including  dailies  such  as 
California’s  Santa  Rosa  Press  Democrat, 
Washington’s  Spokane  Spokesman-Review  and  the 
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Manchester  Union  Leader  in  New  Hampshire. 

AdQuest  Classifieds  Inc.  has  experienced  the 
same  thing.  The  Wisconsin-based  company,  which 
provides  online  classified  advertising  structures 
and  .services  to  347  newspaper  clients,  signed  up 
75  of  those  within  the  last  10  weeks  —  or  an  aver¬ 
age  of  one  new  customer  every  day. 

“And  we’re  in  serious  talks  with  nearly  50  more 
right  now,”  said  Lamonte  Rhoades,  AdQuest  manag¬ 
er.  “Last  year,  there  was  a  lot  more  cynicism  about 
the  Internet  among  the  newspaper  people  here  at 
Nexpo,”  explained  Rhoades.  “This  year  there’s 
much  more  of  a  sense  of 
focused  corporate  mission; 
that  ‘our  newspaper  has  to 
be  in  online  classifieds.’  Last 
year,  people  were  asking  us 
What  is  your  product?’This 
year,  they’re  very  targeted  on 
comparing  specific  product 
benefits.  They’re  clearly  in 
the  purchase-decision  mode.” 

“There  are  gotxl  business¬ 
men  at  the  core  of  most 
newspaper  companies  and 
they’ve  seen  that  the  Internet 
market  is  really  starting  to 
come  together,  ”  said  Jerry 
Butz,  business  development 
manager  of  Electric 
Classifieds  Inc.  (ECI)  of  San  Francisco. 

“They  see  advertisers  starting  to  spend  real 
dollars  to  promote  the  sale  of  cars,  real  estate 
and  employment  on  the  Internet  at  a  local  level. 

As  newspapers,  they  can’t  ignore  that.  It’s  that  sim¬ 
ple. 

“We’re  getting  a  steady  flow  of  newspaper  vice 
presidents  and  managers  who  come  into  the 
booth,  spend  a  lot  of  time,  ask  really  detailed  ques¬ 
tions,  and  pay  very  close  attention  to  the  demon¬ 
strations,”  said  Butz. 

ECI  has  only  been  in  existence  for  six  months, 
but  earlier  this  month  signed  two  major  clients  — 
the  118-newspaper  Community  Newspaper  Co.  of 
eastern  Massachusetts,  which  is  owned  by  Fidelity 
Investments,  and  Ass(x:iated  Newspapers  of  the 
United  Kingdom. 

ONLINE  AUTO  CLASSIFIEOS 

“This  is  one  of  the  best  shows  we’ve  ever  had,” 
said  Jan  R.  McDonald,  president  of  Associated 
Information  Systems  International  of  Auburn, 


'‘Last  year,  there 
was  a  lot  more 
cynicism  about 
the  Internet  among 
the  newspaper 
people  here  at 
Nexpo.  This  year, 
there's  much  more 
of  a  sense  of 
focused  corporate 
mission.” 
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Calif.,  at  a  booth  that  was  “TPi ' 

five  people  deep  during  ^  ^ 

demonstrations.  “It’s  made  us  ShOWS  W€’V€ 
decide  to  do  a  larger  booth  .  . 

next  year.”  maue  US  Ui 

AISl  has  long  integrated  IcirgBV  boOt 

software  systems  from  type¬ 
setters  to  Internet  input  for 

newspapers.  Its  latest  pnxl-  Associated  lnf( 

uct,  the  WebPub  online  classi-  International 

fied  ad  system,  was  intro¬ 
duced  at  Nexpo.  One  system  has  already  been 
sold  to  the  Denton  (Texas)  Record-Chronicle. 

Another  of  its  systems,  AutoBase,  is  an  online 
classified  advertising  system  developed  as  part  of  a 
joint  marketing  agreement  with  the  Albany,  N.Y., 
Times  Union  and  its  parent,  the  Hearst  Corp. 

AutoBase  directly  links  auto  dealers  who  main¬ 
tain  their  own  inventory-  and  advertising  databases 
to  a  newspaper’s  online  advertising  site. 

“Newspapers  are  suddenly  understanding  that 
these  new  kinds  of  online  advertising  systems  can 
be  used  to  tighten  up  the  relationship  with  the 
paper’s  largest  advertisers,  like  local  auto  dealers,” 
said  McDonald. 

At  Gannett  Media  Technologies  Inc.,  vice  presi¬ 
dent  of  new  technology  Steve  Bums  said  that  “the 
Internet  piece”  is  the  driving  force  for  sales  of  the 
company’s  broad  suite  of  newspaper  software  sys¬ 
tems  that  automatically  convert  an  ad  into  print, 
HTML,  kiosk,  faxback  and  audiotex  format.  The 
Cincinnati  company’s  best-known  client  is  the 
Cincinnati  Enquirer. 

“We’ve  seen  a  fivefold  increase  in  interest  from 
newspapers  for  our  online  product  in  the  last  year,” 
said  Bums.  “It’s  been  dramatic  for  us,”  he  said. 
“We’ve  know  there’s  a  real  shift  going  on,  just  from 
the  f>ersonnel  changes  we  see  inside  the  newspa¬ 
pers  we  visit. 

“A  year  ago,”  he  continued,  “when  you  went  into 
a  paper,  if  it  even  had  an  ‘online  manager,’  that  per¬ 
son  was  usually  someone  who  had  been  given 
those  duties  in  addition  to  their  real  job  and  did 
them  halfway.  Now,  we  regularly  go  into  newspa¬ 
per  meetings  to  find  the  classified  ad  manager  and 
ad  director  at  one  end  of  the  table  in  suits  and  ties 
and  these  people  in  jeans  at  the  other  end  —  the 
online  group.  They  used  to  be  sheepish  and  quiet 
in  corporate  meetings  because  they  were  just  over¬ 
head.  But  now  we’re  seeing  these  online  managers 
rising  to  positions  of  real  power  within  these  cor¬ 
porations.  And,  the  same  online  managers  arc  start¬ 
ing  to  get  substantial  funding  and  purchasing 
authority,  which  they  are  using  to  buy  better  online 
systems,  like  ours.” 

SHOPPING  FOR  UPGRAOES 

Others  reported  that  some  newspaper  compa¬ 
nies  that  previously  created  and  launched  their 
own  online  classified  advertising  systems  were 
shopping  Nexpo  to  identify  the  best  way  to 
upgrade  to  larger  and  more  sophisticated  systems. 


“This  is  one  of  the  best 
shows  we’ve  ever  had.  It’s 
made  us  decide  to  do  a 
larger  booth  next  year!’ 

—  Jan  R.  McDonald,  president  of 
Associated  Information  Systems 
International,  Auburn,  Calif. 


of  thp  number  of  papers 

uj  irjK  decided  to  get  into 

Wer  had.  It’s  online  classifieds  initially 

idetodoa 

m-house  do-it-yourself  pro- 
next  year!’  gramming  experiment,”  said 

Linda  Gordon,  vice  president 

i  d,  president  of 

lation  Systems  Inc. 

luburn,  Calif.  “Now  they’re  here  talking 

to  us  because  they’ve  decid¬ 
ed  that  if  they’re  going  to  be  in  this  Internet  busi¬ 
ness,  they  have  to  do  it  right.  They’re  shopping 
Nexpo  to  find  the  best  way  to  take  that  next  step.” 

Edgil  is  a  Massachusetts  software  and  Web  ser¬ 
vices  firm  with  26  newspaper  clients,  including 
the  Fort  Lauderdale  Sun-Sentinel,  Orlando  Sentinel 
and  the  Boston  Herald. 

“The  other  change  we  see,”  said  Gordon,  “is  in 
newspapers’  perceptions  of  the  Web.  Before,  many 
established  a  presence  because  they  felt  they  had 
to  have  one  as  a  defensive  measure,  but  they  didn’t 
expect  much  from  it.  Now,  more  are  beginning  to 
realize  that  there  really  is  a  revenue  opportunity 
out  there  and  they’re  going  for  it.” 


BY  HOAG  LEVINS 

Hackers 
Devastate  Texas 
Newspaper’s  Servers 

The  SAN  ANTONIO  Express-News’ Weh  site 
server  systems  were  severely  damaged  by  a 
hack-attack  in  mid-April,  according  to  a 
company  official  who  addressed  an  open¬ 
ing  day  Nexpo  New  Media  workshop  in  New 
Orleans. 

Although  scheduled  to  give  a  relatively  dry  tech¬ 
nical  .speech  about  how  to  set  up  and  operate 
equipment  for  an  Internet  Service  Provider  OSP) 
business,  Express-News  online  managing  editor  Jon 
Donley  revealed  that  his  newspaper’s  ISP,  as  well  as 
eight  other  regional  ISPs,  suffered  majtir  hack-attacks 
seven  weeks  ago. 

He  said  none  of  the  other  eight  ISP  companies 
have  publicly  acknowledged  being  hacked  and  that 
the  newspaper  had  learned  the  details  of  those  inci¬ 
dents  “from  the  FBI ’’with  whom  it’s  cooperating.  He 
declined  to  provide  further  details  about  the  other 
companies  or  the  FBI  activities. 

Donley  indicated  that  investigations  underway  by 
the  San  Antonio  police,  as  well  as  the  FBI,  have  iden¬ 
tified  suspects  and  that  “arrests  are  expected  soon.” 

He  declined  to  provide  further  details  about  the 
investigations  or  identities  of  the  suspects  except 
to  say  they  included  a  high  school  student  and  an 
(See  Hackers  on  page  53) 
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PROJFXTIONS  ON  TARGET  AGAIN! 

Latest  figures  are  proving  the  19%  Market  Guide  pro-^ 
jections  to  be  accurate  within  2  percentage  points! 
That’s  a  remarkable  record!  Put  these  accurate  figures  to 
work  for  you! 


BEST  VALUE! 


Corporate  planning,  franchise  site  selection,  test  market  selection. 

media  buys,  sales  forecasts  ...  the  E&P  Market  Guide  helps  mar¬ 
keters  in  a  lot  of  ways  because  of  its  unique  combination  of  both  quanti¬ 
tative  AND  qualitative  data  for  newspaper  markets  PLUS  its  accurate 
economic  and  demographic  forecasts. 

Market  surveys  of  every  newspaper  market  in  the  U.S.  and  Canada  pro¬ 
vide  quality  of  life  data  including:  principal  industries,  shopping  centers 
and  retail  outlets,  climate,  transportation  data,  auto  registrations,  col¬ 
leges/universities/military  installations  ....  16  categories  of  data  that  can 
demonstrate  ideal  market  conditions. 

And  for  decisions  ba.sed  purely  on  numbers,  the  Market  Guide  includes 
tables  of  economic  and  demographic  data  presented  by  state/province. 
MSA/NECMA.  county  and  city.  Actuals  are  compared  to  exclusive 
annual  E&P  foreca.sts  which  have  earned  the  trust  of  marketers  through 
consistently  remarkable  accuracy  (+/-2%).  These  include  forecasts  of 
population,  income,  ages,  ethnicities,  households  and  retail  sales. 

Data  that  SELLS  Your  Newspaper  Market! 

When  you’re  selling  your  market,  as  well  as  your  newspaper  advertising 
products  to  reach  it.  use  the  Market  Guide  as  a  source.  The  E&P  Market 
Guide  can  help  you  tell  your  full  marketing  story  with  authority! 

Quantitative  data  PLUS  qualitative  data ...  all  in  one  book!  And  it’s  only  $100. 


TO  ORDER  OR  FOR  MORE 
^  INFORMATION,  CALL: 

(212)  675-4380  •  Fax:  (212)  691-6939 
E-mail:  edpub@mediainfo.cum 
Oder  through  our  Web  site  store:  http://www.mediainfo.com 

Mail  your  order  with  check  (U.S.  funds  drawn  on  U.S.  biink),  made  payable  to 
Editor  &  Publisher,  and  shipping  instructions  (strtx:t  address,  no  P.O.  boxes)  to: 

Fxiitor  &  Publisher,  11 W.  19*  SL,  New  York,  NY  10011-4234 

CA,  DC.  NY  and  OH  residents  must  add  applicable  tax.  Canada  residents  please  add  GST. 
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BY  M.L.  STEIN 

Criticism 
From  Within 


The  SEATTLE  CONVENTION  of  the 
National  Association  of  Hispanic 
Journalists  (NAHJ)  was  jolted  by 
stinging  criticism  of  the  organization 
from  an  unexpected  source:  a  former 
member  writing  in  Hispanic,  a  national 

magazine. 

“NAHJ  takes  lashing  from  Hispanic  magazine,” 
was  the  headline  on  a  prominentl>'  played  story  in 
the  Latino  Reporter,  a  convention  tabloid  published 
by  students  under  professional  supervision. 

The  story  dealt  with  a  Hispanic  article  by 
Octavio  Nuiry,  owner  of  a 
Long  Beach,  Calif.,  public 
relations  firm  and  co¬ 
author  of  the  Complete 
Hispanic  Media  Direc¬ 
tory,  a  widely  used  refer¬ 
ence  source. 

Using  an  American  Soci¬ 
ety  Newspaper  Editors  fig¬ 
ure  that  only  three  percent 
of  reporters  on  U.S.  news¬ 
papers  are  Latino  and  that 
44%  of  the  papers  have  no 
Latinos  in  the  newsroom, 
Nuir>’  heaped  a  hefty  share 
of  the  blame  on  NAHJ. 
“Many  Latino  writers, 
both  current  and  former  NAHJ  members,  say  the 
association  has  done  little  to  expose  the  Fourth 
Estate’s  dirty'  little  secret:  American  journalism  is  a 
segregated  industry,”  he  wrote  in  the  magazine’s 
May  issue. 

Nuiry,  who  uses  some  anonymous  sources  in  his 
article,  quoted  one  of  them  “with  close  ties  to  NAHJ” 
as  saying,  “The  NAHJ  has  sold  out  to  the  mainstream 
media  giants,  who  have  a  terrible  record  of  hiring 
and  promoting  Hispanic  journalists,  and  even  worse 
record  of  covering  Latino  issues.  The  NAHJ  leader¬ 
ship  is  out  of  touch  with  both  its  members  and  the 
Hispanic  community.” 

Another  source,  described  only  as  a  Hispanic  jour¬ 
nalist,  lamented  that  NAHJ  “has  progressively  gone 
down  hill.” 

Among  the  identified  sources,  Eddie  Escobedo, 
president  of  the  National  Association  of  Hispanic 
Publications  (NAHP)  and  publisher  of  El  Mundo  in 
Las  Vegas,  was  reported  as  charging  NAHJ  with  “lack¬ 
ing  leadership,”  adding,  “It’s  too  bad  we  don’t  have 
leaders  in  the  English-language  press.” 

Nuiry  noted  NAHJ  ’s  contention  of  progress  in  hir¬ 
ing  Latinos  into  the  mainstream  media,  but  com¬ 


mented:  “Although  NAHJ  has  pixjtested  news  cover¬ 
age  and  hiring  in  the  past,  it  has  generally  followed 
a  low-key  approach,  firing  off  letters  and  issuing 
statements.” 

He  unfavorably  compared  NAHJ’s  efforts  in 
achieving  diversity  with  those  of  National  Associa¬ 
tion  of  Black  Journalists,  which  gives  a  “Thumbs 
Down  Award”  to  stories  that  denigrate  or  discrimi¬ 
nate  against  blacks. 

“The  NAHJ  chooses  to  emphasize  the  positive 
rather  than  the  negative,  recognizing  only  excel¬ 
lence  in  writing  and  reporting,  not  exclusively  by  a 
Latino,  with  its  annual 
Guillermo  Martinez-Marquez 
Award,”  Nuiry'  observed. 

The  author  conceded  that 
NAHJ  campaigns  to  integrate 
mainstream  newspapers,  but 
added:  “Sadly,  these  efforts  are 
undocumentable.  No  one 
knows  how  many  Latino  jour¬ 
nalists  simply  cannot  get  a  job 
in  a  newsroom  anywhere. 

While  the  percentage  of 
Latino  and  other  minority 
journalists  has  grown  slightly 
in  the  past  15  years,  the  higher  representation 
comes  in  the  lower  and  middle  ranks.  Hispanics, 
however,  are  largely  shut  out  of  top  executive  jobs.” 

Some  40  mainstream  newspapers,  which  set  up 
recruiting  b<x)ths  at  the  convention,  generally  had  a 
low  turnout  of  applicants. 

NAHJ  President  Dino  Chiecchi  expressed  outrage 
at  the  article,  terming  it  “terribly,  terribly  shoddy 
journalism.” 

He  complained  that  his  response  to  the  criticism 
was  not  included  in  the  Hispanic  piece. 

Chiecchi,  newsroom  manager  and  metro  editor  of 
the  San  Antonio  Express-Neu’s,a.  mainstream  news¬ 
paper,  tt)ld  E&PM  have  absolutely  no  problem  with 
anybody'  taking  a  critical  look  and  shining  a  light  on 
NAHJ.  I  welcome  that  kind  of  scrutiny.  However,  I 
was  interviewed  in  excess  of  an  hour  [by  Nuiry],  yet 
my  comments  never  appeared  in  print.  Even  the 
most  elementary  journalism  would  not  allow  that  to 
take  place.  On  my  newspaper,  we  would  never  run 
allegations  like  that  against  an  organization  and  not 
give  it  the  opportunity  to  respond  and  printing  its 
comments.” 

Chiecchi  took  special  exception  to  Nuiry’s  view 
that  that  Latinos  are  making  poor  progress  in 
advancing  on  newspa|x;rs. 

(See  Criticism  on  page  55) 


Former  NAHJ 
member  says 
organization 
does  little  to 
promote  the 
cause  of  Hispanic 
journalists 
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BY  CAROLYN  MAGNUSON 


Riding  The  Wave  Of 
‘Ocean’  And  ‘Oprah’ 


Although  she  may  have  knocked 
Tom  Clancy  off  the  top  spot  of  best¬ 
seller  lists,  Jacquely  n  Mitchard  still 
copes  with  the  struggles  of  daily  life 
as  a  working  mother.  Mitchard  likes 
being  one  of  “The  Rest  of  Us,”  as  her  Tribune 
Media  Services  feature  is  called. 

The  columnist  has  no  favorite  topic.  “I've  writ¬ 
ten  about  everything,  including  my  cork  board,”  she 
said  during  a  recent  interview.  “This  is  not  Molly 
Ivins.  One  thing  I  don’t  write  about  is  straight  poli¬ 
tics.” 

_  Indeed,  her  colunm  is  just 

as  likely  to  focus  on  polli- 
wogs  as  politics.  She  tackles 
the  subjects  readers  face 
every  day,  including  the 
chronic  dilemma  of  packing 
school  lunches  and  coping  as 
a  single,  working  mother  in  a 
world  with  the  likes  of 
Martha  Stewart. 

Mitchard’s  column  was 
launched  10  years  ago  in  the 
Milwaukee  Journal  Sentinel, 
and  has  run  there  ever  since. 
Syndication  came  on  the  heels  of  the  phenomenal 
success  of  her  1996  b<x)k.  The  Deep  End  of  the 
Ocean,  which  tells  the  gut-wrenching  story  of  a 
family'  coping  with  the  kidnapping  of  a  child.  After 
the  first  novel  became  the  first  book  featured  on 
Oprah  Winfrey’s  on-air  reading  club,  it  hit  the  top 
of  bestseller  lists. 

WTien  asked  what  it  was  like  to  succeed  veteran 
bestselling  author  Clanc7  on  these  lists,  Mitchard 
responded  in  like-the-rest-of-us  fashion, “It  was  way 
cool.” 

Mitchard’s  rise  to  famous  novelist  reads  like  a 
rags-to-riches  story'.  She  was  a  widow  at  the  age  of 
40  when  her  husband  of  13  years,  newspaper  edi¬ 
tor  Dan  Allegretti,  died  of  colon  cancer.  Left  with 
four  children  to  raise  on  her  own,  Mitchard  consid¬ 
ered  leaving  life  as  a  writer  for  a  corporate  job.  But 
she  took  a  gamble  instead.  The  columnist  went  to 
a  writer’s  colony  for  three  weeks  in  the  fall  of  1994 
and  produced  the  first  70  pages  of  Jhe  Deep  End 
of  the  Ocean.  She  sent  the  book  off  to  her  agent 
and,  within  weeks,  had  a  $500,0(K)  offer  from 
Viking  Press. 

Carolyn  Magnuson  is  a  freelance  writer  and 
attorney  in  Worcester,  Mass. 


Columnist 
Jacquelyn 
Mitchard 
discusses  life 
after  her  first 
novel  rocketed 
to  the  top  of 
bestseller  lists 


Allegretti,  whom  Mitchard  has  called  the  one 
constant  in  her  adult  life,  gave  her  a  pep  talk 
before  he  lapsed  into  a  coma  and  died.  In  two 
years,  he  said,  “you’re  going  to  be  so  far  from  here” 
in  terms  of  success.  It  was  two  years  to  the  day 
after  that  talk,  recalled  Mitchard,  that  she  finished 
her  novel. 

While  the  extraordinary  success  of  that  book  has 
changed  her  life  in  many  ways,  much  of  life  as  a 
single  mother  has  remained  the  same.  A  short  time 
after  her  publisher  called  to  tell  her  the  novel  had 
reached  number  one,  Mitchard  said, “My  kid  told 
me  he  didn’t  have  all  the 
books  for  his  school  report 
on  vertebrates,  so  I  was 
yelling  at  him  and  running 
up  and  down  the  stairs  try¬ 
ing  to  pull  things  together.” 

Now,  Mitchard  is  raising 
five  children  —  three  daugh¬ 
ters  and  two  sons,  with  four 
under  the  age  of  13  —  while 
juggling  a  busy  work  sched¬ 
ule.  She  adopted  her  fifth 
child  after  her  husband’s 
death. 

“There  are  days  when  I 
just  feel  like  a  human  type-  Jacquelyn  Mitchard 
writer,”  said  the  44-year-old 
Mitchard.  “It’s  not  that  I  use  the  typewriter,  that  I 
am  the  typewriter.” 

She  has  explained  to  her  children  her  need  to 
work  and  further  her  career  as  a  writer.  They,  in 
turn,  express  their  views  —  particularly  when 
faced  with  the  prospect  of  actually  being  men¬ 
tioned  in  a  column. 

“It’s  annoying  to  them,”  Mitchard  said.  “They 
want  me  to  stop  writing  entirely'  and  go  to  work  at 
the  Dairy  Queen  because  they  have  four-hour 
shifts.” 

Mitchard  makes  no  claim  to  emulate  Martha 
Stewart,  and  has  no  desire  to.  After  her  husband 
died,  she  made  it  known  to  her  children  that  “if 
things  got  so  bad  that  we  had  to  live  in  the  car.  I’d 
still  have  someone  come  in  to  clean  the  car.” 

The  columnist  said  in  an  interview,  “Martha 
Stewart  is  the  anti-Christ.  She  makes  work  for 
women  that  is  specious.  She  makes  women 
responsible  for  the  decoration  of  life.” 

Her  disdain  was  voiced  in  a  column  about 
Stewart’s  ideas  for  decorating  school  lunches. 
Mitchard,  who  has  packed  numerous  lunches  in  L 
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her  time,  dismissed  the  suggestion  as 
ridiculous. 

“Well,  you  already  suspect  the  truth,” 
Mitchard  wrote  in  her  column.  “Either 
Martha  Stewart  never  packed  a  school 
lunch  in  her  life  or  she’s  having  a  big 
jolly  joke  on  all  of  us.” 

She  also  points  to  other  ironies  relat¬ 
ed  to  how-to  gurus.  Writing  about  Jane 
Fonda’s  cookbook,  Mitchard  observed, 
“It’s  kind  of  hard  to  take  the  book  too 
seriously,  now  knowing  that  Fonda  was 
repeatedly  treated  for  bulimia.” 

Mitchard  has  the  type  of  easygoing 
personality  that  makes  people  feel  com¬ 
fortable  speaking  to  her  and  attracts 
comments,  kind  or  otherwise,  from  col¬ 
leagues  and  strangers.  That  itself  has 
been  the  topic  of  a  column,  in  which 
she  shared  some  of  the  rather  unthink¬ 
ing  and  bizarre  comments  that  have 
been  thrust  upon  her. 

The  writer  feels  national  syndication 
of  her  feature  will  expand  her  base  of 
topics,  but  she  doesn’t  foresee  much 
change  in  her  theme. 

“If  Erma  Bombeck  were  starting 
now,”  Mitchard  said,  “.she’d  be  writing 
about  what  I’m  writing.  She  would  have 
been  a  working  mom.” 


I  ‘The  Rest  Of  Us’ 
Column  Sampler 

from  a  1996 Jacquelyn  Mitchard 
piece  about  tfje  alleged  increase  in 
ordiruirylooking  female  moiie  stars: 

“TJ*  MMA THOMPSON  IS  often 

XL  described  as  the  standard-bear¬ 
er  of  the  new  breed  of  ‘intellectual- 
but-plain’  actors.  All  because  she  has 
a  slightly  (very  slightly)  less  than  per¬ 
fect  nose  and  approaches,  barely,  nor¬ 
mal  weight. 

“Ditto  Janeane  Garofalo,  the  ‘dog’ 
in  The  Truth  About  Cats  and  Dogs 
who  can’t  even  get  a  shallow  guy 
interested.  The  truth  about  Garofalo 
I  is  that  she  really  is  cuter  than  three- 
quarters  of  people,  as  is  the  ugly’  girl 
(Toni  ColletttO  in  Muriel’s  Wedding. 

“Signing  on  for  movie-pretty  truths 
should  only  be  silly.  But  the  situation 
gets  sorry  when  so  many  of  us  carry 
that  unrealizable  size-6  ideal  around 
in  real  life,  as  we  search  for  fulfill¬ 
ment.” 


BY  DAVID  ASTOR 


Reaction  To  End  Of 
Exclusivity  Lawsuit 


A  SUBURBAN  PAPER  is  disappoint¬ 
ed  and  two  Chicago  dailies  are 
relieved,  but  how  do  syndicates 
and  news  services  feel  about  the  end  of 
a  long-running  exclusivity  law.suit? 

The  U.S.  Supreme  Court  this  month 
declined  to  hear  the  suit  brought  by  the 
Arlington  Heights,  Ill.,£^i/>'  Herald 
agaimst  the  Chicago  Tribune,  Chicago 
Sun-Times  and  eight  major  syndicates 
and  supplemental  services  (£6?P,June 
14,  p.  42). 

The  high  court’s  lack  of  action  was 
the  final  setback  for  the  Daily  Herald  in 
its  four-year  effort  to  overturn  the  prac¬ 
tice  that  often  allows  the  biggest  papers 
to  get  first  crack  at  features  and  prevent 
their  smaller  competitors  from  running 
them. 

Obviously,  the  eight  sy  ndicates  and 
supplementals  are  happy  that  the 
Supreme  Court  opted  not  to  consider 
the  case.  After  all,  they  were  spending 
money  and  time  defending  themselves 
against  the  Tfaily  Herald  and  its  owner, 
Padd«x:k  Publications. 

Indeed,  an  executive  at  one  feature 
distributor  told  E&P  that  his  company 
spent  “between  $100,(XX)  and 
$200,000”  on  legal  fees  since  PaddcKk 
filed  the  suit. 

But,  while  they  are  glad  the  case  is 
over,  syndicate  and  supplemental  execs 
are  not  all  unabashed  fans  of  exclusivity. 


Some  mostly  like  it,  while  others  have 
mixed  feelings. 

One  supporter  of  exclusivity  is  Los 
Angeles  Times- Washington  Post  News 
Service  President  Al  Leeds. 

“1  think  it’s  a  good  thing,”  he  said,  not¬ 
ing  that  the  Sun-Times  and  other  LAT- 
WP  clients  are  more  likeK'  to  consistent¬ 
ly’  publish  and  prominently  feature  the 
news  service’s  material  if  they  have  it 
on  an  exclusive  basis. 

"The  reader  is  best  served  that  way,” 
stated  Leeds,  whose  company  was  one 
of  the  defendants  in  the  Paddock  case. 

But  Lisa  Klem  Wilson,  .vice  presi¬ 
dent/sales  and  maiReting  for  United 
Media,  another  defendant,  sees  exclusivi¬ 
ty’  as  more  of  a  “mixed  bag.” 

She  said  one  positive  aspect  is  that 
bigger  papers  —  the  clients  that  often 
ask  for  exclusivity’  —  are  usually  more 
willing  than  smaller  papers  to  take  a 
chance  with  new  features. 

In  addition,  large  papers  pay  more 
than  smaller  ones  for  features  (which 
have  prices  tied  to  circulation  levels) 
and  also  pay  a  premium  on  top  of  that 
for  exclusivity'  rights. 

Wilson  did  observe  that  if  a  syndicate 
could  sell  a  feature  to  several  smaller 
papers  rather  than  just  one  big  paper  in 
a  particular  market,  the  revenue  might 
be  about  the  same. 

All  in  all,  she  added,  “I  wish  I  could 


oday’s  women  are  educated 
professionaLs  who  lead  active  lives 
and  are  aware  of  health  issues  for 
both  themselves  and  their  families. 
They  feel  that  market  trends  are  as 
important  as  fashion  trends. 

Copley  News  Service’s  special 
feature  packa$;e.  Today’s  Woman,  is 
j^eared  for  the  modem  woman  and 
her  lifestyle.  These  up-to-the-minute 
stories  could  run  as  features  or  in 
your  special  sections. 
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sell  to  everybody.” 

Wilson  doesn’t 
think  this  would 
make  newspapers 
look  too  much 
alike.  She 
observed  that 
even  if  several 
papers  in  a  market 
ran  many  of  the 
same  syndicated 
features,  they 
would  still  have  local  stories  and  other 
content  that  differed. 

Leeds  did  note  that  comics  pages 
would  probably  be  “very  homogenous” 
if  there  was  more  exclusivity. 

“Everybody  would  have  ‘Peanuts’  and 
‘Doonesbury’  and,  when  they  were 
around, ‘Calvin  and  Hobbes’  and  ‘Bloom 
County,’”  he  said,  adding  that  this  would 
make  it  harder  for  new  cartoonists  to 
break  in. 

But  syndicate  and  supplemental  execs 
are  aware  of  how  frustrating  it  can  be 
for  smaller  papers  to  not  have  access  to 
many  popular  comics  and  columns. 

“1  do  feel  for  Paddock,”  said  President 
Rick  Newcombe  of  Creators  Syndicate, 
another  defendant.  “1  understand  where 
they  were  coming  from.  But  if  they 
invested  the  same  money  in  syndicated 
features  as  they  did  in  legal  fees,  they 
would  have  a  much  better  chance  of 
finding  the  next  ‘Dilbert,’  Ann  Landers 
or ‘B.C.’” 

He  explained  that  the  biggest  papers 
don’t  buy  every  new  feature,  meaning 
smaller  papers  have  a  chance  to  get 
some  good  ones. 

But  if  a  new  feature  eventually 
becomes  popular,  wouldn’t  the  big 
paper  then  yank  it  away  from  the  small¬ 
er  one?  Newcombe  said  this  scenario  is 
rare.  What  often  happens  is  that  the  big 
paper  gets  to  run  it  along  with  the 
smaller  paper,  unless  the  smaller  paper 
pays  an  exclusivity  premium. 

Newcombe  noted  that,  all  things 
being  equal,  a  syndicate  salesperson 
would  probably  first  bring  a  new  fea¬ 
ture  to  the  biggest  paper  in  a  market. 
But  if  a  smaller  paper  has  purchased  a 
lot  of  features  from  that  syndicate  in  the 
past,  he  said,  the  salesperson  might 
approach  the  smaller  pajier  first. 

“I  think  it’s  human  nature  for  sales¬ 
people  to  give  preferential  treatment  to 
their  best  customers,”  Newcombe  com¬ 
mented. 

Those  interviewed  said  exclusivity 
exists  because  bigger  papers,  not  syndi- 


Lisa  Klem  Wilson 

cates  or  supplemental,  ask  for  it.  So 
why  did  Paddock  sue  feature  distribu¬ 
tors,  too? 

“Syndicates  go  along  with  exclusivity,” 
explained  Newcombe,  who  added  that 
being  in  bigger  papers  benefits  feature 
creators  by  giving  them  more  income 
and  exposure. 

Newcombe  noted  that  some  newspa¬ 
per  editors  support  or  oppose  exclusivi¬ 
ty  on  the  grounds  of  self-interest  rather 
than  principle.  “I’ve  seen  an  editor  on  a 
big  paper  be  a  great  champion  of  exclu¬ 
sivity,”  he  said.  “Then  he  moves  to  a 
smaller  paper,  and  he  becomes  the  most 
impassioned  critic  of  it!” 

Although  exclusivity  definitely  still 
exists  (and  may  even  Ixr  expanding  in 
certain  markets),  there  is  less  of  it  than 
decades  ago.  Back  then,  some  major 
dailies  even  bought  exclusivity  for  their 
entire  state  —  and  surrounding  ones, 
too.  But  factors  such  as  the  increase  in 
monopoly  markets  and  the  1976  con¬ 
sent  decree  involving  the  Boston  Globe 
narrowed  things  considerably. 

In  the  Globe  case,  syndicates  agreed 
not  to  grant  exclusivity  to  a  central  city 
paper  in  any  county  where  its  market 
penetration  was  under  20%. 

Leeds  noted  that,  in  recent  years,  a 
number  of  big  papers  have  lost  and/or 
cut  back  on  some  of  their  distribution 
outside  of  their  main  circulation  areas. 

What  about  the  future?  Newcombe 
said  the  rapid  growth  of  the  Internet  — 
from  which  syndicated  material  running 
on  newspaper  Web  sites  and  other 
online  entities  can  be  accessed  from 
anywhere  —  could  further  dilute  exclu¬ 
sivity. 


Charen  Column 
Gets  Response 

The  ALEXIS  DE  Tocqueville  Institu¬ 
tion  received  more  than  1,000  calls 
after  Mona  Charen  mentioned  its  pam¬ 


phlet  for  teachers  in  a  Creators  Syndicate 
column  critical  of  the  National  Education 
Association. 

The  Arlington,  Va.-based  institution’s 
pamphlet  is  entitled  “What  Teachers 
Don’t  Know  About  the  NEA.” 

Alumni  Prize  For 
Syndicate  Head 

UNIVERSAL  PRESS  SYNDICATE 
President  John  McMeel  has  received 
the  Sorin  Award,  given  annually  to  a 
Notre  Dame  graduate  who  has  provided 
distinguished  ser¬ 
vice  to  the  univer¬ 
sity. 

McMeel,  a  1957 
Notre  Dame  gradu¬ 
ate,  helped  estab¬ 
lish  the  universi¬ 
ty’s  Andrew's 
Scholars  Program 
and  has  also  aided 
Notre  Dame  in 
other  ways. 

Was  The  Creator 
Of  ‘Love  Is . . .’ 

“T  OVE  IS . . .”  CREATOR  Kim  Casali 
has  died  at  her  home  in  England  of 
undisclosed  causes.  She  was  55. 

The  New  Zealand  native’s  cartoon, 
which  started  in 
1970,  grew  out  of 
drawings  she 
made  on  letters 
and  notes  to  her 
husband. 

One  of  her  sons, 

Stefano  Casali,  will 
continue  “Love 
Is  . . .”  for  the  Los 
Angeles  Times 
Syndicate. 

Package  Covers 
Hong  Kong  Shift 

A  FOUR-STORY  package  about  the 
future  of  Hong  Kong  after  China 
takes  it  over  at  the  end  of  this  month  is 
being  offered  by  the  New  York  Times 
Syndicate. 

On  a  lighter  note,  NYTS  is  also  distrib¬ 
uting  a  “Weddings”  package  containing 
four  articles  and  art.  It  covers  everything 
from  etiquette  to  bridal  shop  scams. 


Al  Leeds 


John  McMeel 


Kim  Casali 
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INCLUDES  EXCLUSIVE  INDUSTRY  OVERVIEW!! 

AT  LAST!  THE 
COMPREHENSIVE 
DIRECTORY  THE 
INDUSTRY  HAS 
ASKED  FOR! 

More  than  10,000  publications  listed! 


Community  Weeklies 


FROISTT  PAGES  -  EXCIT  SIVE 


LI  31  k.«J 


•  Niche  Publications  {Parenting,  Seniors,  Real  Estate) 

•  Specialty  Publications  (Alternative,  Black,  Ethnic, 
Gay/Leshian,  Hispanic,  Jewish,  Military,  Religious) 


The  Ready  Reckoner  This  authoritative  summary  is  the  first  available 
overview  of  the  community,  specialty  aixl  free  publicatioas  industry.  The 
revealing  charts  analyzing  publications  and  circulation  totals  by  state,  day 
of  publication,  tree  vs.  paid  -  and  more  -  defines  this  dynamic  indu-stry. 


*  Shoppers 

*  TMC  Publications 

The  data,  gathered  and  verified  by  the  Editor  &  Publisher  research 
department,  has  the  same  detail  accuracy  that  has  been  the  hallmark  of 
the  Editor  &  Publisher  International  Year  Book  now  in  its  76th  annu¬ 
al  edition.  Comprehensive  data  for  each  publication  answers  your 
every  need,  from  advertising  specifications  to  editorial  contacts  to 
equipment/commodity  use.  And  the  industry  overview  includes  inter¬ 
esting  compilations  about  the  non-daily  and  free  publications  industry 
that  may  surprise  you. 


SECmON  I -PAID  AND  FREE  COMMUNITY  WEEKLIES 

U.S.  and  Canadian.  Includes  contact  names,  newspaper  address, 
phone/fax  numbers,  e-mail  address.  Web  site  URL.  circulation, 
regional  editions,  mechanical  specifications,  ad  rates,  insert  rates, 
installed  equipment  and  more. 

SECTTOIM  II  -  SHOPPERS/TMC  PUBLICATIONS 

U.S.  and  Canadian.  Includes  contact  names,  newspaper  address, 
phone/fax  numbers,  e-mail  address.  Web  site  URL.  circulation, 
regional  editions,  mechanical  specifications,  ad  rates,  insert  rates, 
installed  equipment  and  more. 


This  amazing  compilation  of  data  provides 
easy  access  to  remarkably  helpful  data  for: 

Media  Buyers.  Newspaper  arxl  Other  Publication  Executives.  Public- 
Relations  Pros.  Industry  Suppliers/Service  Providers.  Writers, 
Photographers.  Syndicate  Marketers.  Community  Ijcaders.  Advertisers. 
Investment  Bankets.  Indu.stry  As.sociation  Executives.  Franchisers. 
Ciovemment  Officials ...  and  others! 

This  is  the  most  comprehensive 
data  on  this  growing  industry. 

Place  your  order  today! 


SECnOIM  III  -  SPECIALTY  AND  NICHE  PUBLICATIONS 

U.S.  and  Canadian.  Includes  contact  names,  newspaper  address, 
phone/fax  numbers,  e-mail  address.  Web  site  URL.  circulation, 
regional  editions,  mechanical  specifications,  ad  rates,  insert  rates, 
installed  equipment  and  more. 

SECTION  IV-  NON-DAILY  NEWSPAPER  (JROUPS, 
ASSOCIATIONS,  ETC. 

Includes  contact  names,  address,  phone/fax  numbers,  newspapers  in 
group.  This  section  also  includes  As,sociations.  Brokers.  Representa¬ 
tives,  Alternate  Delivery  Services,  and  TMC  Syndicated  Products. 


EorroRtSPuBLiSHER/FREE  Paper  Publisher 

COMMUNITY,  SPECIALTY  &  FREE 
PUBLICATIONS  YEAR  BOO 


TO  ORDER  OR  FOR  MORE  INFORMATION 

CALL:  (212)  675-4380  •  FAX:  (212)  691-6939  •  E-MAIL:  edpub@inediainfo.com 
Order  through  our  WEB  SITE:  http://www.mediainfo.com  (click  on  “Store”  icon) 

MAIL  your  order  and  check  (U.S.  funds  drawn  on  U.S.  bank)  made  payable  to  Editor  &  Publisher,  and  shipping 
instructions  (street  address,  no  P.O.  boxes),  to:  Editor  &  Publisher  11  W.  19th  St.,  New  York,  NY  UK)1 1-4234 


Orders  shipped  outside  the  U.S.  and  Canada  must  add  $25  per  shipment.  California.  District  of  Columbia. 
New  York  and  Ohio  residents  must  add  applicable  tax.  Canada  residents  please  add  GST. 


Vendors 

Continued  from  page  10 

spend  on  new  technology,  Miller  said,  creating 
opportunities  for  Atex.  After  some  weak  product 
showings  in  recent  years,  Atex’s  current  approach 
is  “rock  solid,”  he  said,  pointing  to  recent  upgrades. 

Sales  announced  at  Nexpo  included  Enterprise 
ad  systems  to  the  Seattle  Times  (160  seats),  Neu’ 
Strait  Times  (100  seats)  and  an  Advantage  system  to 
the  Colorado  Springs  Gazette. 

sn 

Also  relaunching  in  January  was  SIl,  rebounding 
from  a  bankruptcy  brought  on  by  debt  from  a  lever¬ 
aged  buyout.  Since  January  it  has  announced  sales 
worth  at  least  $2  million  at  five  major  papers, 
including  the  Washington  Post. 

More  than  140  deals,  valued  at  over  $6  million, 
signed  since  January,  were  about  double  projec¬ 
tions,  the  company  said,  and  included  more  than  $2 
million  worth  of  Coyote/3  systems. 

Business  development  manager  George  Salidas 
said  Sll  was  emphasizing  openness.  For  example,  a 
FaxAction  component  allows  systems  to  accept 
news  or  advertising  text  by  Internet,  e-mail,  fax,  or 
file  transfer.  It  also  includes  more  components  from 
third  parties. 

Further  opening  to  the  Internet,  SII’s  Gateway 
Java  scripting  tools  allow  remote  access  to  editorial 
and  ad  systems.  And  using  Pantheon  software,  SII 
automatically  formats  news  for  Web  distribution. 

UNISYS 

In  its  second  Nexpo,  Unisys  showed  its  Hermes 
editorial  and  pagination  system,  based  on  DEC’S  64- 
bit  AlphaServer  running  Windows  NT,  along  with 
the  WireCenter  wire  management  system,  DocCen- 
ter  multimedia  archive,  and  a  new  page  transmis¬ 
sion  system  PageCast,  allowing  pages  in  PDF,  Post¬ 
Script  or  pre-RIPped  to  move  to  remote  sites. 

A  prototype  Web  Editor  module  allows  editors  to 
produce  Web  pages  just  like  newspaper  pages. 
Another  Internet  tie  allows  journalists  to  browse 
wire  services  or  archives  at  headquarters  and 
download  information  using  a  Web  browser,  and 
then  to  file  stories  via  e-mail. 

Developed  in  Italy  the  system  for  medium-size  to 
large  papers  has  over  50  worldwide  installations, 
including  one  U.S.  site,  the  Gazette  in  Colorado 
Springs,  said  Gabriella  Franzini,  publishing  market¬ 
ing  director. 

CKP 

Rising  from  the  leftovers  of  corporate  departure, 
CKP  Newspaper  Systems  has  quietly  completed  the 
former  DuPont  Whirlwind  system,  itself  created  by 
several  system  vendors  acquired  by  DuPont. 

Using  a  $2  million  commitment  from  five  users 
of  the  unfinished  system  —  including  the  Houston 
Chronicle  —  former  DuPont  employees  Dick 
Mooney  and  Pat  Stewart  formed  CKP  in  Bedford, 
N.H.,  and  finished  the  final  25%  of  the  work. 

Now  with  13  employees  and  50  newspaper  cus¬ 
tomers,  CKP  took  the  system  to  the  market  at 
Nexpo,  where  it  demonstrated  the  Millenium  edito¬ 


rial  and  pagination  system  in  place  at  the  Chronicle 
and  papers  in  Australia,  Italy  and  Finland.  It  also 
showed  its  classified  pagination  system,  in  u.se  at  15 
sites,  including  the  Atlanta  Journal  and  Constitu¬ 
tion.  Both  are  for  sale. 

Perhaps  more  significant  for  the  future  of  news¬ 
paper  systems,  CKP  showed  a  prototype  classified 
system  that  mimics  the  Internet.  Based  on  Web 
browser  software,  Wmdows  and  Java,  the  system  is 
billed  as  “the  first  truly  new  classified  system”  in  the 
last  20  years. 

A  client-server  system  running  Unix,  its  system 
combines  Internet  and  intranet  functions  with  a  fire 
wall  between  them. 

“It  has  all  the  richness  of  the  Web  without  creat¬ 
ing  all  the  interfaces,”  Mooney  said. 

The  point  is  for  classified  reps  to  serve  customers 
better  by,  for  example,  composing  ads  on  the  fly  and 
faxing  or  e-mailing  mock-ups  to  advertisers. 

The  system  is  80%  finished  and  wasn’t  expected 
to  be  offered  for  sale  until  the  second  quarter  of 
1S>98  —  after  making  it  at  two  undisclosed  newspa¬ 
per  test  sites. 

LINOPRESS 

Linotype-Hell,  two  venerable 
names  in  German  prepress, 
parted  ways  under  the  Heidel¬ 
berg  family  with  the  launch  of 
Linopress  Publishing  Systems. 

Along  with  the  organizational 
change,  Heidelberg  has  made  a 
“full,  long-term  commitment”  to 
aggressively  pursue  North  Ameri¬ 
can  systems  business. 

Linopress  will  be  based  in  Ger¬ 
many  but  plans  call  for  incorpo¬ 
ration  of  a  U.S.  subsidiary  to  mar¬ 
ket  and  support  the  Linopress 
system,  now  at  five  U.S.  sites. 

Ken  Pond,  director  of  North 
American  operations,  described 
business  as  excellent  and  the 
company  profitable  with  105 
employees,  including  1 2  in  sales 
and  support  based  in  Haup- 
pague,  N.Y. 

At  Nexpo,  Linopress  demon¬ 
strated  a  new  archive  system  and  production  man¬ 
agement  and  tracking  from  a  major  European  sup)- 
plier.  It  also  has  licensed  its  color  management  sys¬ 
tem  to  Microsoft. 


Ken  Pond,  director  of  North 
American  operations  for 
Linopress,  stressed  his 
company’s  "full,  long-term 
commitment"  to 
aggressively  pursue  the 
systems  business  in 
the  U.S. 


AP  Selects  16 
Minority  Interns 

Associated  press  selected  i6  coUege  stu¬ 
dents  for  its  13th  annual  Minority  Internship  pro¬ 
gram. 

The  winners,  chosen  from  a  field  of  more  than  100, 
will  learn  all  aspects  of  the  newspaper  business  while 
they  work  in  the  wire  service’s  bureaus  for  13  weeks. 

The  program  is  open  to  African-American,  Latino, 
Asian  and  Native-American  students. 
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Traffic 

Continued  from  page  37 
Gamm-enT-lenT  product  line.” 

No  snickering  at  the  lyrics  —  you  try 
to  write  a  song  around  the  word  “Gam- 
merler." 

At  a  show  that  still  has  a  huge  per¬ 
centage  of  middle-aged  males,  one  traffic¬ 
building  gimmick  was  a  no-brainer:  Golf. 

Ryder  Transportation  Services  and 
Anitec  both  maintained  putting  greens. 

One  gimmick  Nexpo  exhibitors  did 
not  use  this  year  was  professional  mod¬ 
els.  Once  upon  a  time,  no  equipment 
show  in  New  Orleans  was  complete 
without  a  bevy  of  models,  often  dressed 
in  antebellum  costume. 

Times  change  and  now  even  the 
perennial  Kansa  “girls”  are  a  distant  mem¬ 
ory.  As  it  has  for  several  years  now,  Kansa 
featured  its  inserters  and  stackers  as  the 
main  attraction  at  its  booth  in  New 
Orleans. 

“This  inserter  always  shows  nice,” 
Kansa  vice  president  Ron  Swint  said. 


Niche 

Continued  from  page  39 

Hanover  Park,  Ill.-based  Gammerler  is 
clearly  hoping  the  surge  in  newspapers 
doing  commercial  work  will  convince 
papers  to  turn  to  products  used  by  com¬ 
mercial  printers. 

Demonstrating  the  KL503  compensat¬ 
ing  stacker,  marketing  manager  Woodruff 
pointed  out  the  precise  squaring  of  the 
bundle. 

“Obviously,  this  is  a  bimdle  the  news¬ 
paper  industry  is  not  used  to,”  she  said. 

“Everybody  is  learning  —  including 
us,”Woodruff  added.  “We  have  two  things 
to  do.  A:  We  have  to  build  a  lot  of  name 
recognition.  And  B:We  have  to  do  a  lot  of 
educating  of  our  customers.” 


Hackers 

Continued  from  page  45 

unspecified  group  of  adults  who  were 
part  of  what  he  described  as  an  “elite” 
group  of  Unix-knowledgeable  pnigram- 
mers. 

Donley  said  a  “Unix  security  confer¬ 
ence”  was  held  in  San  Antonio  the  same 
week  the  first  hack-attack  occurred  and 
that  investigators  are  pursuing  the  possi¬ 
bility  that  some  confe'cnce  participants 
may  have  engineered  the  attack  on  local 
ISP  servers  as  “an  object  lesson”  in  server 
security  flaws. 

He  said  that  shortly  after  the  newspa¬ 
per  was  certain  it  had  been  hacked,  it 
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offered  a  reward  of  $25,000  for  informa¬ 
tion  leading  to  the  arrest  of  the  culprits. 

He  said  “we  expect  to  pay  it,”  indicat¬ 
ing  that  the  reward  offer  had  already  pro¬ 
duced  information  useful  to  local  police 
and  the  FBI. 

Donley  said  that  seven  weeks  after  the 
Express-Neu’s’  service  suffered  the  attack 
that  closed  down  both  its  ISP  business 
and  its  Web  site,  its  systems  were  still  not 
fully  repaired.  “We  have  300,000  pages 
on  our  Web  site  and  as  far  as  we  can 
determine,  every  one  of  them  was 
screwed  up  so  that  we’ve  had  to  go 
through  it  level  by  level,”  he  explained. 
He  said  a  complete  financial  assessment 
of  the  total  financial  damages  and  losses 
caused  by  the  disaster  was  underway. 

The  newspaper  has  taken  emergency' 
measures  to  install  new,  high-level  fire 
wall  systems  to  insulate  its  online  opera¬ 
tions  from  other  internal  computer  net¬ 
works,  including  the  one  that  connects 
to  the  headquarters  of  its  parent,  Hearst 
Newspapers. 

He  said  investigations  determined  that 
hackers  inserted  the  first  destructive  pro¬ 
grams  into  the  ISP’s  Unix  server  on  April 
13-  The  corrupting  cixle  scxin  spread 
throughout  the  Unix  Web  site  files  as 
well. 

But  the  event  he  characterized  as 
“explosion  day”  didn’t  happen  for 
another  week.  Then,  suddenly,  none  of 
the  assigned  system’s  passwords  worked 
for  either  inside  operators  or  the  ISP’s 
customers.  Attempts  to  use  ISP  accounts 
resulted  in  a  notice  that  the  user  had 
entered  an  invalid  password.  Then  other 
functions  began  to  go  haywire. 

“At  first,  we  thought  MIS  had  screwed 
up  again  —  that  it  was  an  internal  prob¬ 
lem,”  said  Donley.  However,  technicians 
soon  discovered  havix:  throughout  the 
system’s  ctxle  structures  and  responses. 
Crucial  functions  had  been  diabolically 
reprogrammed  by  the  invaders.  For 
instance,  whenever  the  command  to  call 
up  an  individual  Unix  file  was  entered, 
that  file  was  actually'  deleted.  Both  the 
ISP  and  Web  site  sixin  crashed,  their 
structures  destniyed. 


Mortgage  Info  At 
Newspaper  Sites 

Four  newspapers  will  cooperate 
to  provide  home  buyers  with  mort¬ 
gage  information  on  their  Web  sites. 

The  Daily  Herald  in  Chicago,  the 
Philadelphia  Inquirer,  Minneapolis  Star- 
Tribune  and  the  Las  Vegas  Retiew-Jour- 
nal,  will  be  offering  daily  national  and 
local  mortgage  news  via  Mortgage  Mar- 
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ket  Information  Services  Inc.  of  Chicago, 
a  private  company  specializing  in  provid¬ 
ing  timeh'  home  finance  information. 

One  of  the  features  of  the  Daily  Her¬ 
ald's  mortgage  information  page  is  a 
“mortgage  calculator,”  which  allows 
users  to  find  out  answers  to  home  loan 
questions. 

The  Inquirer's  mortgage  page 
includes  a  glossary  of  commonly  used 
mortgage  terms  and  the  Star-Tribune 
provides  a  feature  that  allows  people  to 
explore  what  mortgage  terms  would 
best  suit  their  needs;  from  a  30-year  fixed 
rate  down  to  a  one-year  adjustable  rate. 
There  is  an  easy-to-read  chart  that  lists 
and  defines  10  of  the  most  popular  types 
of  mortgages. 

The  Revieu'-JoumaTs  online  mort¬ 
gage  section  will  provide  past  and  pre¬ 
sent  mortgage  trends  that  can  be  tracked 
by  way  of  a  “mortgage  news”  section, 
which  features  charts  and  graphs.  Index 
histories  for  15  and  3<>year  adjustable  and 
fixed-rate  mortgages  are  also  available. 

Reuters  To 
Supply  Lycos 

The  move  by  internet  search 
engines  and  indexes  to  become 
major  news  suppliers  has  taken  another 
step  forward  with  Reuters  NewMedia 
Inc.  agreeing  to  supply  a  wide  range  of 
news  and  picture  services  to  Lycos  Inc., 
for  display  on  the  Lycos  Web  site. 

Lycos  is  a  Web  navigation  area  where 
Internet  users  go  to  start  a  search  for 
information  on  the  World  Wide  Web. 
Users  can  search  through  millions  ofWeb 
sites  to  find  various  types  of  information, 
such  as  news,  picture  and  sound  files, 
addresses  and  telephone  numbers,  clas.si- 
fied  advertisements,  yellow  and  white 
page  listings,  stock  quotes,  road  maps 
and  driving  directions. 

Reuters  NewMedia  will  provide  Lycos 
with  its:  Online  News  Service,  a  package 
of  the  top  10  news  stories,  updated 
throughout  the  day; Variety  Online  Enter¬ 
tainment  Report,  a  real-time  news  service 
edited  in  Hollywixxl  covering  the  enter¬ 
tainment  industry';  News  Pictures  Ser¬ 
vice,  which  will  provide  a  daily  feed  of 
news  pictures  from  the  United  States  and 
overseas;  the  Oddly  Enough  Report,  a 
daily  collection  of  1 5-U>20  short  humor¬ 
ous  and  quirky  stories;  Health  eLine,  a 
service  providing  about  10  daily  con¬ 
sumer-related  stories  on  health  issues; 
and  States  News  Service,  which  will  offer 
daily'  summaries  of  top  l(x;al  and  regional 
stories  from  44  states,  provided  by  States 
News  Service  in  Washington,  D.C.,  and 
distributed  by  Reuters. 
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Knight-Ridder 

Continued  from  page  12 

Knight-Ridder  intends  to  concentrate 
its  efforts  in  larger  markets,  Ridder 
added. 

Knight-Ridder  had  already  announced 
it  was  putting  up  for  sale  its  online  infor¬ 
mation  service,  Knight-Ridder  Informa¬ 
tion,  to  draw  down  the  debt. 

Ridder  said  the  chain  also  w'ants  cash 
to  repurchase  more  than  17  million 
shares  of  its  own  stock  within  the  next 
year. 

Lee  Dirks  of  Dirks,  Van  Essen  &  Associ¬ 
ates  has  been  engaged  to  handle  the  sale, 
which  the  chain  said  it  would  like  to 
close  by  the  fall. 


Expose 

Continued  from  page  21 

going  to  ruin  a  good  thing,”  Garland 
explained.  “But  a  few  people  did  tell 
me.” 

Garland  next  telephoned  Barrow-Veal 
and  asked  her  for  Safety  Net’s  IRS  Form 
990,  the  tax  form  for  nonprofit  corpora¬ 
tions,  which  is  a  public  record. 

“That  was  the  one  and  only  time  1  got 
her  on  the  phone,”  he  recalled.  “It  lasted 
about  five  minutes,  and  basically'  she 
refused.” 

Garland  said  he  played  phone  tag  with 
her  for  the  next  several  weeks,  until 
finally  he  decided  to  report  the  story 
with  what  he  had,  complete  with  photos 
of  the  comfortable,  middle-class  homes. 
The  response  was  immediate  and  over¬ 
whelming. 

“I  heard  through  the  grapevine  she 
was  shocked  by  how  much  I  knew,”  he 
said. 

As  for  the  public,  he  said,  “there  was  a 
lot  of  outrage  from  people  who  saw  how 
their  tax  money  was  being  wasted  — 
again.” 

Higlier  up,  U.S.  Sen.  John  Breaux  sent 
a  letter  to  Attorney  General  Janet  Reno 
asking  for  an  investigation,  and  the  day 
after  the  story  appeared  the  U.S.  attorney 
in  Baton  Rouge  announced  he  would 
undertake  just  that. 

“It  was  a  very  satisfying  story  in  a  lot 
of  ways  because  there  were  a  lot  of  sharp 
edges;  there  were  no  gray  areas;  there 
was  no  reasonable  explanation,”  Garland 
said. 

On  the  other  hand,  he  added,  “there 
were  a  lot  of  regular  people  who  got 
caught  up  in  this  thing  who  were  inno¬ 
cent.  Now  they’re  being  forced  to  move 
out.  That’s  hard  to  deal  with.  But  by  and 
targe,  they  were  people  who  didn’t  qual¬ 
ify.” 
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Ruling 

Continued  from  page  27 

Detroit  Newspapers  vice  president  of 
market  development  and  the  agency’s 
chief  spokeswoman  during  the  strike. 

Ellwood  said  the  papers  were  not  sur¬ 
prised  by  the  ruling,  except  for  Wilks’ 
contention  that  they  committed  an 
unfair  labor  practice  by  not  bargaining 
jointly.  She  said  the  agency’s  understand¬ 
ing  was  always  that  both  sides  had 
agreed  to  defer  joint  bargaining  until 
they  were  ready  to  discuss  economic 
issues. 

“Obviously,  we  expect  to  move  for¬ 
ward  with  an  appeal,”  Ellwood  said. 

When  2,500  workers  from  five  pro 
duction,  circulation  and  editorial  unions 
walked  off  their  jobs  July  13,  1995,  they 
began  the  longest  and  most  costly  news¬ 
paper  strike  in  the  turbulent  history'  of 
Detroit  newspaper  labor  relations. 

And  when  the  woikers  called  off  their 
strike  last  Valentine’s  Day  —  after  having 
failed  to  stop  publication  of  the  papers 
for  even  a  single  one  of  the  strike’s  584 
days  —  they  said  they  were  betting  their 
fates  on  exactly  the  ruling  Wilks  made 
last  week. 

Wilks  ordered  the  newspapers  and 
JOA  strikers  back  to  work  —  even  if  per¬ 
manent  replacement  workers  have  to  be 
laid  off  to  make  room  for  them. 

At  the  time  the  unions  made  an 
unconditional  offer  to  return  to  work,  the 
newspapers  and  JOA  were  emphatic  that 
they  would  not  replace  the  1,300  new 
employees  hired  during  the  strike.  The 
great  majority'  of  those  new  employees 
were  hired  for  production  or  circulation 
positions. 

In  addition,  about  half  of  the  news¬ 
room  employees  represented  by  the 
Guild  crossed  union  picket  lines  to 
return  to  work  during  the  strike. 

In  the  months  since  the  strike  was  for¬ 
mally  ended,  about  225  former  strikers 
have  returned  to  work,  Detroit  Newspa¬ 
pers  said.  And  the  papers  and  its  agency 
have  repeatedly  argued  their  is  no  room 
for  more. 

Under  federal  labor  law,  the  compa¬ 
nies  need  to  take  back  only  enough 
woikers  to  meet  their  production  needs. 
Detroit  Newspapers  executives  have 
continually  claimed  the  strike  helped 
them  eliminate  egregious  featherbed¬ 
ding,  and  that  the  replacement  workers 
are  more  productive  than  the  strikers 
were. 

The  newsrooms,  too,  are  operating  at 
about  capacity,  the  papers  said.  Indeed, 
in  the  four  months  since  the  strike 
ended,  the  Detroit  News  has  not  rehired 
a  single  journalist. 
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Between  rehires  and  workers  who 
crossed  picket  lines, there  arc  l4l  former 
strikers  at  the  Free  Press.  At  the  News,  83 
Guild  members  went  back  to  work  dur¬ 
ing  the  strike. 

“The  total  number  of  people  who 
went  on  strike  and  who  are  now  back  to 
work  is  about  600,”  the  Detroit  Newspa¬ 
pers  Ellwood  said.  “At  the  same  time,  142 
people  retired  and  about  100  resigned. 

At  the  same  time,  the  strike  has  left 
both  papers  smaller;  Circulations  have 
plummeted  by  about  a  third.” 

Complicating  any  return  is  the  issue  of 
striking  employees  who  have  been  fired 
since  the  walkout.  Ellwcxx!  said  215  have 
been  terminated,  almost  all  for  alleged 
misconduct  during  the  strike,  such  as  vio¬ 
lence  or  disobeying  NLRB  agreements  on 
picketing  proux:ol.  The  unions  said  300 
of  their  members  have  been  fired. 

Having  won  a  big  victory  before  the 
administrative  law  judge,  the  unions  are 
now  hoping  that  the  lOJ  injunction  will 
speed  the  process  of  rehiring. 

A1  Derey  —  chairman  of  the  union 
umbrella  group  and  head  of  the  biggest 
Teamster  local,  372,  representing  1,150 
circulation  district  managers,  customer- 
service  employees  and  truck  drivers  — 
asserted  last  February  that  back  pay  and 
penalties  could  cost  the  papers  $250,000 
a  day.  Detroit  Newspapers  officials,  how¬ 
ever,  scoffed  at  that  number,  which  they 
say  is  far  higher  than  even  the  pre-strike 
payroll. 


Yahoo! 

Continued  from  page  4 1 

“We  know  we  could  never  know 
Chicago  as  well  as  the  Sun-Times  does,” 
Yang  said.  Our  job  is  to  build  the  traffic. 

In  the  arrangement  between  the  news¬ 
paper  and  Internet  indexer,  the  Yahoo! 
Chicago  online  city  guide  will  carry 
news  and  sports  headlines  pnwided  by 
the  tabloid.  Yahoo!  Chicago  (www.chi. 
yahoo.com)  and  the  Sun-Times  Web  site 
(www.suntimes.com)  will  direct  traffic 
to  each  other's  site. 

“We’re  very  pleased  about  our  deal 
with  Yahoo!  Chicago,  since  we  believe  it 
will  showcase  the  great  work  done  in  the 
Sun-Times  each  day  and  direct  even 
more  readers  to  our  Web  site,”  said  Fred 
Lebolt,  director  of  online  publications  for 
the  Sun-Times  and  vice  president  of 
Hollinger  Digital  Inc.,  the  New  York  City- 
based  new  media  subsidiary  of  Hollinger 
Inc. 

For  his  part,  Yahoo! ’s  Yang  said  the 
company  was  pleased  to  be  partnering 
with  one  of  the  premier  brands  in  the 
newspaper  space. 
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Criticism 

Continued  from  page  47 

“I  gave  him  a  long  laundry  list  of  our 
members  in  very  successful  promotions 
and  hiring,”  the  president  stated. 

He  listed  Gilbert  H.  Bailon,  executive 
editor  of  the  Dallas  Morning  News', 
Albor  Ruiz,  op<d  editor  of  the  New  York 
Daily  News',  Don  Flores,  editor  and  pub¬ 
lisher  of  the  El  Paso  Times,  and  Ricardo 
Pimentel,  editor  of  <he  San  Bernardino, 
Calif.,  Sun. 

“1  could  go  on  and  on,”  Chieccchi  said. 
“At  the  Miami  Herald  there  are  a  num¬ 
ber  of  members  in  high-ranking  posi¬ 
tions.  And  yet  he  didn’t  use  any  of  this 
information  in  the  story.” 

Among  the  conference  attendees  were 
Frank  del  Olmo,  assistant  to  the  editor  of 
the  Los  Angeles  Times',  Carolina  Garcia, 
city  editor  of  the  Milwaukee  Journal', 
and  Ronnie  Ramos,  deputy  sports  editor 
of  the  Miami  Herald. 

Chiecchi  also  disputed  an  inference 
in  Nuiry’s  article  that  NAHJ  is  not  pro¬ 
viding  members  with  midcareer  oppor¬ 
tunities. 

“That’s  patently  incorrect,”  he  coun¬ 
tered.  “I  gave  him  a  long  list  of  seminars, 
scholarships,  fellowships  and  other 


opportunities  for  our  members  to  con¬ 
tinue  their  education.” 

In  an  interview,  Nuiry  said  he  would 
have  to  sift  through  his  notes  to  deter¬ 
mine  why  he  did  not  use  any  of  Chiec- 
chi’s  comments. 

“But  don’t  shoot  the  messenger,”  he 
pleaded.  “Several  members  and  former 
NAHJ  members  expressed  to  me  frustra¬ 
tions  they  say  are  not  being  dealt  with  by 
the  board  of  directors.  Although  scholar¬ 
ships  are  fine,  they  do  not  address  the 
problem  as  a  whole  in  getting  more  Lati¬ 
nos  in  journalism.” 

Nuiry’s  article  did  quote  NAHJ  execu¬ 
tive  director  Patrick  Salazar  as  worrying 
about  the  slow  pace  of  change  in  the 
press,  causing  the  “growing  frustration  of 
Hispanic  journalists .” 

The  NAHJ  student  paper,  the  Latino 
Reporter,  reported  that  Valerie  Menard, 
associate  editor  of  the  Austin,  Texas- 
based  Hispanic,  stood  by  the  article, 
insisting  that  it  “struck  a  cord  [sic].” 

“We  have  a  lot  of  Latino  journalists 
that  were  glad  it  ran,”  she  went  on.  “This 
was  a  wake-up  call  and  we’re  holding 
NAHJ  accountable  for  not  being  an  advo¬ 
cacy  group.” 

The  article,  Menard  said,  was  not 
meant  to  denounce  NAHJ  but  to  “ques¬ 


tion  its  mission  and  goals.” 

Founded  in  1984,  NAHJ  claims  about 
1,700  members.  Registration  table 
staffers  said  820  attended  its  1 5th  annual 
convention. 


Belo  Sells 
Health  Network 

H.  BELO  ANNOUNCED  that  it 
reached  an  agreement  in  principle  to 
sell  its  interest  in  America’s  Health 
Network  (AHN)  in  a  transaction  that 
will  result  in  Columbia/H(L\  Healthcare 
Corp.  holding  a  majority  interest  in 
AHN. 

AHN  was  launched  by  the  Protndence 
Journal  in  March  1996,  which  was 
acquired  by  Belo  in  February  1997. 

Bek)  also  priced  $250  million  6.875% 
senior  notes  due  2002,  $300  million 
7.125%  senior  notes  due  2(X)7  and  $200 
million  senior  debentures  dtie  2027. 

The  issues  have  been  rated  “Baa2”  by 
Moody’s  Investors  Service,  “BBB-”  by  Stan¬ 
dard  &  Poor’s  and  “BBB”  by  Rtch  Investors 
Service. 

Belo  plans  to  use  the  net  proceeds  to 
repay  bank  indebtedness. 


http://www.careerpath.com  C9CM0 

The  most  visited  job-related  site  on  the  Internet, 
CareerPath.com  posts  more  than  500,000  jobs  per 
month  from  Help  Wanted  Classified  ad  listings  of  the 
nation’s  major  newspapers. 

For  advertising  information  cail 
(213)  237-6658  or  send 
emaii  to  advertising@careerpath.com 


Your  single  soiirce  for  tools  to  increase  your  ad  revenue. 


Ad-Builder*  &  SCAN”-Timely  art,  photos  and  ideas  for 
newspapers  ♦  Multi-Ad  Creatoi*-The  industry  standard 
for  efficient  ad  layout  ♦  ReCAS*  &  Cashline-Marketing 
information  &  co-op  recovery 


Bringing  you  the  future  of  advertising  today. 


Services,  Inc. 

ler  Drive,  Peoria,  IL  61615-1695 
1-800-245-9278  •  Visit  our  Web  site  at  http://www.multi-ad.com 


^Multi-Ad 
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Presses 

Continued  from  page  33 

With  all  the  digital  presetting  now 
available,  he  explained,  pressrooms  can 
start  up  conventionally  inked  units  “at 
least  as  fast”  as  keyless  —  which  was  pro¬ 
moted  for  its  fast  start-up.  Nevertheless, 
McEvoy  said  he  saw  a  continuing  oppor¬ 
tunity  for  keyless. 

The  newest  member  of  Wifag’s  stable 
of  shaftless  machines  is  its  OF  470  GTD. 
The  10-cylinder  design  —  sold  in 
Germany  and  Norway  —  adds  the 
dependable  register  of  a  satellite  unit  to 
the  fine  control  of  register  that  shaftless 
design  itself  can  provide. 

While  always  a  “strong  promoter”  of 
the  satellite  design,  said  McEvoy,  Wifag 
was  pleasantly  surprised  by  the  results  of 
the  shaftless  four-high  tower  that  it 
builds.  The  470,  however,  satisfies  those 
customers  who  are  convinced  that  the 
satellite  will  add  a  noticeable,  if  fraction¬ 
al,  further  improvement  to  the  quality 
achievable  with  shaftless. 

TKS 

Unlike  its  principal  domestic  com- 
petitor,TKS  was  back  at  Nexpo,  and  with 
all  the  current  competitive  technologies. 
Perhaps  most  notable  was  the  keyless 
pioneer’s  return  to  that  technology  for 
color  offset  printing  with  the  Color  Top 
6500.  The  press  can  run  high-viscosity 
ink  and  requires  no  roller  cooling, 
according  to  TKS.  While  it  has  a  compar¬ 
atively  short  ink  train,  the  new  design 
now  puts  pickup  and  transfer  rollers 
between  the  fountain  and  TAK  rollers. 

At  the  same  time,  TKS  vice  president 
Jesse  Strong  pointed  out  that  the  com¬ 
pany’s  highly  successful  digital  ink 
pumps  provide  the  finer  control  of  ink 
film  thickness  that  allows  good  repro¬ 
duction  while  reducing  rub-off  and  ink 
consumption. 

Known  for  its  quality  color  reproduc¬ 
tion,  the  Tampa  Tribune  reported  that 
ruboff  complaints  ceased  after  it  in¬ 
stalled  the  new  pumps,  according  to 
Strong. 

Though  Japan’s  papers,  which  typical¬ 
ly  employed  open  fountain  presses,  are 
now  moving  to  the  TKS  digital  ink 
pumps.  Strong  said  his  company’s  persis¬ 
tence  in  color  keyless  has  been  driven  by 
demand  in  the  Japanese  market. 

Development  of  a  shaftless  design, 
however,  was  aimed  at  the  North 
American  market. 

TKS  shaftless  puts  a  motor  at  each  of 
the  four  levels  on  a  tower,  at  the  infeed 
and  outfeed  and  folder.  Its  first  unit  is  to 
be  run  at  the  JANPS  newspaper  technol¬ 
ogy  show  in  Japan  in  November  as  a 
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color  keyless  tower.  TKS  also  offers  a 
2:5;5  jaw  folder  and  2:3:3-3:2  combina¬ 
tion  jaw  and  rotary  folder. 

Jaw  folders  were  developed  primarily 
for  the  U.S.  maiket,  said  TKS  national 
sales  manager  Mike  Shafer.  Without  col¬ 
lect  runs,  Japanese  newspapers  have  tra¬ 
ditionally  relied  on  a  2:2  folder,  he  said. 

Shafer  said  TKS  is  in  the  market- 
research  stage  for  a  single-wide  press  in 
the  U.S.  —  while  it  builds  such  a  press  in 
Japan. 

The  Color  Top  3000  will  be  a  one- 
around  machine  rated  at  50,000  cph. 
Designed  for  semicommercial  applica¬ 
tions,  the  press  will  be  equipped  with 
TKS  digital  ink  pumps. 

“TKS  in  Japan  has  had  the  best  two 
years  in  120-plus  years  of  business,  and 
mostly  in  tower  presses  for  newspapers,” 
said  Strong. 

Shafer  said  the  U.S.  market  remains 
very  important  to  the  company  — 
where,  in  terms  of  installed  units,  it  has 
the  second-largest  customer  base  for 
double-wide  newspaper  presses,  accord¬ 
ing  to  Strong. 

While  Mitsubishi  sat  out  this  year’s 
Nexpo  after  shrinking  its  U.S.  staff  fol¬ 
lowing  last  year’s  adverse  dumping 
determination  by  the  U.S.  International 
Trade  Commission,TKS  was  not  the  only 
Japanese  press  maker  at  the  show. 

Seiken  Graphics  returned  to  promote 
its  equipment  and  services,  which 
include  two  double-  and  two  single¬ 
width  offset  presses,  slip-in  units,  letter- 
press-offset  hybrid  presses  and  conver¬ 
sions  to  offset  and  to  keyless  inking. 

DIRECT  IMAGING 

“At  DRUPA  20(K)  we’ll  actually  be 
showing  a  web  press”  for  DicoWeb 
Litho,  said  MAN’S  Lapinski,  although  he 
could  not  specify  the  application. 

At  Goss,  Gora  said  an  Automated 
Image  Makeready  (AIM)  concept  press 
will  be  shown  at  the  Print  97  show  in 
Chicago  in  early  September  —  showing 
on  a  small  scale  how  the  press  will  work. 
She,  too,  said  Goss  hopes  to  have  a  prod¬ 
uct  ready  for  DRUPA  2060. 

Another  goal  is  to  have  a  newspaper 
press  at  DRUPA  that  utilizes  single-fluid 
lithography,  which  the  company  has 
been  testing  on  a  Newsliner  in  its  labs. 
Gora  said  Goss  wants  to  find  a  newspa¬ 
per  beta  site  for  such  a  press  within  the 
next  12  months. 

Gora  called  single-fluid  litho  a  “natur¬ 
al”  evolution  of  her  company’s  Color- 
Flow  keyless,  and  that  those  with  the 
keyless  inking  will  have  the  first  shot  at 
trying  the  new  technology. 

MAN  said  its  DicoWeb  will  combine 
data  communication  and  printing  in  a 
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single  system  capable  of  plateless,  on- 
cylinder  imaging  and  erasure.  A  proto¬ 
type  was  shown  at  DRUPA  95. 

Unlike  DicoWeb  Gravure’s  sleeve  and 
anilox-like  inker  for  water-based  inks, 
the  litho  version  will  employ  a  direct  or 
two-stage  thermal  transfer  process,  with 
a  blanket  c)'linder  washing  device  that 
uses  no  environmentally  harmful  sol¬ 
vents  and  employs  a  sleeve  on  an  air 
cushion  over  a  cylinder  carrier. 

In  the  direct  process,  heat  from  a  laser 
transfers  images  at  2,400  spots  per  inch 
from  a  ribbon  onto  the  sleeve. 

Much  of  the  technology  was  devel¬ 
oped  for  MAN  by  Creo,  supplier  of  com- 
puter-to-plate  imagers.  The  two-phase 
process  relies  on  off-press  laser  expo¬ 
sure  of  a  polymer  foil  that  is  fed  into  a 
printing  unit  from  a  cassette.  The  image 
is  then  transferred  within  seconds  to  the 
printing  form,  according  to  a  briefing 
MAN  executives  gave  late  last  year. 

Goss  said  its  AIM  web  press  will  com¬ 
bine  shaftless  design,  single-fluid  lithog¬ 
raphy,  direct-to-cylinder  imaging  and 
some  version  of  variable  cutoff  capability. 

Showing  the  concept  press,  said  Ciora, 
should  help  Goss  to  “understand  its  mar¬ 
ket  application.” 

She  concluded:“If  we’re  lucky  enough 
to  get  AIM  into  the  newspaper  maricet, 
we’re  going  to  need  a  whole  new  phi¬ 
losophy  regarding  controls.” 

Ultimately,  according  to  Goss  technol¬ 
ogy  and  global  development  vice  presi¬ 
dent  A1  Sheng,  Goss’  goal  is  to  develop 
on-cylinder  erasable  imaging  for  litho 
printing  on  a  press  faster  than  the  cur¬ 
rent  crop  of  digital  presses. 

In  his  remarks  to  the  NAA  Super- 
Conference  early  this  year,  Sheng  said  the 
press  should  produce  litho  quality  with 
higher  resolution,  low-cost  consumables, 
no  plates,  a  simpler  production  flow, 
faster  makeready  and  gapless  cylinders. 

Another  major  benefit,  he  said,  should 
be  its  suitability  for  short  runs.  “We  want 
it  to  become  economical  in  about  a  cou¬ 
ple-hundred  copies”  —  far  sooner  than 
web  offset  or  sheetfed  printing. 

The  press,  according  to  Sheng,  will 
have  hydrophilic  nickel  oxide  cylinder 
surfaces,  upon  which  a  laser  will  stimu¬ 
late  deposition  of  oleophilic  copper  in 
discrete  dots.  “The  beauty  of  it  is  that  if 
you  reverse  the  polarity,  the  image  just 
comes  off,”  said  Sheng. 

The  copper  can  be  deposited  as  ink- 
able  microdots,  many  of  which  together 
would  compose  a  single  halftone  dot,  for 
which  Goss  is  “woricing  on  getting  finer 
resolutions,”  said  Sheng. 

Calling  it  “environmentally  benign,” 
Sheng  said  the  process  reuses  the  cop¬ 
per. 
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DecLink 

Who  would  have  believed  pagination 
could  be  made  so  user  friendly? 

The  latest  innovation  coming  soon  from 


ENGINEERING, 


Publishing  Systems.  Inc. 

CONTACT  US  TODAY  FOR  MORE  INFORMATION 
1-800-526-5752  (USA)  /  +44  (0)  1634  291293  (Europe) 
_  Web  Site:  http://www.ceengineering.com 


Newspaper  Handling  Systems 


■  stacking  ■  Wrapping  ■  Strapping 
■  Conveying  ■  Controls 


For  The  Best  Call! 


Quipp  Systems,  Inc. 

4800  N.W.  157th  Street 
Miami,  FL  33014-6434 
Phone:  (305)  623-8700 
Fax:  (305)  623-0980 


numn 


Discover  the  Global  advantage. 

When  buying  or  selling  Quality  used 
newspaper  presses.  Global  has  solutions 
that  make  it  easy  and  affordable  •• 
from  planning  to  printing. 

GLOBAL  PRESS  SALES 


270  Davidson  Avenue  Somerset,  NJ  08873 
908  560  9364  fax  908  560  9422 


Integrated  editorial,  classified  and  pagination 
solutions  for  both  PC  and  Macintosh  platforms. 


*  *  Ff— dom  SysiMn  Initytef 

*•  •  •  •  wwwVrMutti«itnd.iwMsl  •  316-722-<100 


Your  single  source  for  tools  to  increase  your  ad  revenue. 


Ad-Buildef*  &  SCAN^-Timely  art,  photos  and  ideas  for 
newspapers  ♦  Multi-Ad  Creator*-The  industry  standard 
for  efficient  ad  layout  ♦  ReCAS”  &  Cashline-Marketing 
information  &  co-op  recovery 


Bringing  you  the  future  of  advertising  today. 


ijll^Multi-AcI  Services,  bic. 

1720  W.  Detweiller  Drive,  Peoria,  IL  61615-1695 
1-800-245-9278  •  Visit  our  Web  site  at  http://www.multi-ad.com 


OUTSOURCE  IT 


1.888.503.5400 


Juggling  varied  schednles.  Ti  ^  *  'M 

Managing  uneven  workflow.  l3  |vrK.re 

Eliminating  excessive  ad  rework.  (And  were  really  good  at  it.) 
Reducing  costs.  a  ■bbi 

AODuT 


NEWSPAPER  ADVERTISING  /  PRODUCTION  OUTSOURCING 


'a"'  f 


CIASSII  li:i)  AIWIIKTISING  ' 


1 1  W.  19th  Street  •  New  York,  NY  1001 1  •  Phone  (212)  6754380  •  Fax  (212)  929-1259 


FEATURES  AVAILABLE 


ANTIQUES 


Antique  Talk-The  'Calvin  &  Hobbes"  of 
wkly  antique  columns.  Wayne  Mattox, 
(203)263-2431  .www.antiquetalk.com. 

ASTROLOGY 

Weekly  -  Monthly  -  Camera  Ready 
Time  Data  Synd.  (800)  322-5101 
http://www.time-data.com 
e-mail;  star2020@time-data.com 


AUTOMOTIVE 

aft  FEATURES  are  our  business:  Col- 
umns  available  on  road  tests,  car  care, 
auto  trivia/history.  (810)  573-2755. 

FAX  YOUR  AD 
TO  US  @(212)  929-1259 


AUTOMOTIVE 


AUTOMOTIVE  COLUMNIST 
Freelance  Q  &  A/new  car  reviews 
from  a  certified  Master  Technician.  This 
refreshing,  entertaining  style  makes 
highly  technical  situations  comprehensi¬ 
ble  to  the  average  reader  while  adding 
realism  and  humor  to  enhance  the  sub¬ 
ject  motter.  Clips/credentials:  Alex 
Steele,  (972)  416-1702,  e-mail: 
autotech@vw3ns.net. 


ENTERTAINMENT 


"HOLLYWOOD-BEHIND-THE-SCENES" 
by  award-winning  columnist.  Gossip, 
news,  pictures  in  hot  format.  Camera- 
ready.  Competitive  rates.  Weekly. 

L.A.  Features  Syndicate  800-959-9977 


FOOTBALL 


NFL  PICKS:  Weekly,  column,  fun, 
informative  and  accurate.  Great  addi¬ 
tion  to  your  NFL  package.  For  sample 
coll  (860)  642-6625  or  e-mail: 
konrad@ctol.net. 


LOTTERY 


LOHERY  COLUMNIST  for  major  NY 
daily  offers  no-nonsense  customized 
QfkA  column.  Samples  available.  Call 
Barry  Miller,  (941 )  594-81 1 7 


POLITICAL  CARTOONS 


Political  Cartoons  with  a  LOCAL 
ANGLE.  Created  for  your  community  & 
your  readership.  (800)  778-7815. 


PUZZLES 


BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  pocket  with  sample  puzzles 
(409)  295-5794  •  fax  (409)  295-9624 
PO  Box  1 972,  Huntsville,  TX  77342 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  766-7617 


REUGION  NEWS 


FOR  AN  established  source  of  religion 
news  that  fits  your  audience  and  your 
budget,  turn  to  EP  News.  For  more 
information  and  a  free  sample,  call 
(800)  257-4972 


Call  us  about  our  low  contract  rates! 
(212)  675-4380,  ext.  170/171 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 

SUCCESSFUL  WEEKLY  covering  U.S.- 
Japan  business  news  seeks  acquisition 
or  joint  venture  investment  partner. 

(714)  249-8931  Fox:  (714)  249-3907 

NEWSPAPER  APPRAISERS 


74  YEARS  OF  EXPERIENCE 
See  Bolilho-Cribb  &  Assoc, 
display  ad  this  page. 


ANNUAL  REPORTS/APPRAISALS 
KAMEN  &  CO.  GROUP  SERVICES 
(51 6)  379-2797/(81 3)  786-5930 


Appraisals/Brokerage 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 

C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  *  Appraisals  *  Brokers 
(561)  368-4352 
1 23  NW  13th  St.,  Suite  21 4-7 
Boca  Raton,  FL  33432 


Confidential  Appraisals 
nationwide  since  1 959. 
W.B.  GRIMES  &  COMPANY 
(301)  540-0636 


DAVID  R.  STILL 

Box  895,  Lawrenceville,  GA  30246 
(770)  962-8399  FAX  (770)  962-8640 


NEWSPAPER  BROKERS 


MEL  HODELL  NEWSPAPER  BROKER 
51 96  Benito,  Montclair,  CA  91 763 
(909)  626-6440 
Fax  (909)  624-8852 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


700Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.-(301 )  540-0636 
Tom  Sexton,  NE  (800)  444-5297,  ext.  194 
Wren  Barnett,  South  (704)  698-0021 
Stephen  Klinger- SWest/West 
(505)  524-0122 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
tor  sale  and  purchase  af  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  properly,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.,  Troy,  AL  36081 
(334)566-7198 
Fax  (334)  566-0170. 


MEDIAAMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 
Lon  W.  Williams 


MICHAEL  D.  UNDSEY 
Experienced  --  Confidential 
6645-5  Redmont  Cr(,  Mesa,  AZ  85215 
(602)  807-7791  FAX  (602)  807-7795 


NEWSPAPER  BROKERS 


Bolitho-Cribb  Report:  http://www.cribb.coin 


Confidential  Appraisal  for 
Estate,  ESOP,  Partners, 
Bank  Tax,  Stock,  Assets 

Eatabllthed  In  1923 
1  Annette  Park  Drive,  Bozeman, 
MT  59715  e-mail;  |cribbeimt.net 


Bolitho-Cribb 
&  Associates 

Newspaper  Brokerage 
A  Appraisal 

406-586-6621 

Fax  406-586-6774 


NEWSPAPER  BROKERS 


PHILUPS  MEDIA  SERVICES,  INC. 
Consultants-Investments 
Management-Brokers 
P.O.  Box  3308 
Merrifield,  VA  221 16-3308 
(703)  846-8410  Fax  (703)  846-8406 


RICKENBACHER  MEDIA  CO. 
Your  broker  for  Southwest 
and  Middle  America. 

3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  Fox  (214)  520-6951 


Restructuring  &  Reorganization 
Cash  out.  Merger/ Acquisition. 
Joint  Venture.  Capitalization. 
JMPC.  Est.  1983,  (614)  889-9747. 


NEWSPAPERS  FOR  SALE 


CHICAGO  NORTH  Suburban  weekiv 
newspaper  for  sale.  40  years  old. 
$790,000  gross  sales.  P.O.  Box 
46025,  Chicago,  IL  60646. 


FLORIDA.  No  more  freezing  winters. 
Two  coastal  weeklies.  Year-round  sun¬ 
shine.  $400,000  revenues,  and  grow¬ 
ing.  $200,000.  Reply  to  Box  08180, 
Editor  &  Publisher. 


NO  CHARGE:  List  of  newspapers  for 
sale.  Bill  Berger,  Associated  Texas 
Newspapers,  Inc.,  1801  Exposition, 
Austin,  TX  78703,  (51 2)  476-3950. 


WEEKLY  NEWSPAPER 
IN  FAST  GROWING 
AREA  OF  NORTH  FLORIDA. 
GREAT  POTENTIAL. 
$60,000  080 
(904)  682-8223 


NEWSPAPER  BROKERS 


Bolitho-Taylor 
Media  Service 

☆  Newspaper  brokers 
Appraisers 
it  Consultants 
"iA  tradition  of  service'* 

(405)421-9600 


■ 


NEWSPAPERS  FOR  SALE 


WEEKLY  SERVING  beautiful  area  near 
Oregon  Coast.  A  good  solid  com¬ 
munity.  Priced  at  $180M.  Call  Jim 
Hicks,  Bolitho-Cribb  &  Associates, 
(307)  684-9407. 


NEWSPAPERS  WANTED 


AWARD-winning  Midwest  newspaper 
group  seeks  to  add  paid  newspapers 
to  its  group  of  fine  publications.  Larm 
down  payments  or  all-cash  available. 
Seeking  medium-sized  and  large 
circulation  quality  papers  and  groups. 
Management  wefcome  to  stay  in  place. 
All  replies  guaranteed  held  confiden¬ 
tial.  Reply  to  Box  07148,  Editor  &  Pub¬ 
lisher. 


PUBLICATIONS  WANTED 


WEEKLY/MONTHLY,  by  editorial  cou¬ 
ple.  $160,000  capital.  Prefer  Califor- 
nia/South-West.  Elsewhere  con¬ 
sidered.  Fax  (213)  939-7210. 


NEWS 

MAKES  THE  DIFFERENCE 

•  Editor  &  Publisher  is 
NOT  a  monthly  association 
house  organ. 

•  Editor  &  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering 
the  newspaper  industry. 

NEWS  mokes  the  difference 

EDITOR  &  PUBUSHER 
11  West  19th  Street 
New  York,  NY  10011 
(212)  675-4380 
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EQUIPMENT  &  SUPPLIES 


PREPRESS 


PRESSES 


PARTS  FOR  PREPRESS  EQUIPMENT 
•Agfa/Compugraphic  •Linolype/Hell 
•Autologic  •Varityper  ‘ECRM  •Screen 
'Hard  to  find  and  older  parts  including 
processor  ports  and  Hastech. 

Atlantic  Computer  Services 
(717)646-2526 
atlanticQepixinet 

•  PARTS  •  SERVICE  *  CONTRAaS  * 


FOR  SALE;  12-unit  Goss  Suburban 
press  with  two  folders,  a  Suburban 
991  and  Urbanite  763  with  second 
former.  Nine  units  are  1000  series, 
three  ore  900  series.  Two  suburban 
reelstands.  Both  folders  have  on-line 
tope  delivery  quarterfolders, 
Accumeter  gluer.  Console  with 
pneumatics,  two-highs  converted  to 
belt  drive.  Call  for  more  information 
(916)  774-7945  or  (619)  451-6200. 


CAMERA  &  DARKROOM 


MAILROOM 


SQUeeze  lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372. 


Refurbished  odd  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886. 


MAILROOM 


MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)273-5218  Fox  (407)  273-901 1 

PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe 

ALTA  GRAPHICS,  INC. 

(770)  428-5817 
Fox  (770)  590-7267 


NEWSPAPER  CONSULTANTS 


FACIUTIES/PRESS/OPERATIONS 
Small/Medium/Large  Newspapers 

Call  (800)  705-6433 
or  Phone/Fax 
(813)781-5550 
Walt  Hemplon 


PRESSES 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1 528  Fox  (770)  552-2669 


1989  HARRIS  VI 5D  21.5'  cutoff  press 
with  JF25B  folder,  brush  dampening, 
oil  both,  running  circ.  register,  sideloy, 
Martin  splicers,  Count-O-Veyer,  run¬ 
ning  daily  in  Oklahoma,  complete  with 
all  8  units  or  may  sell  as  a  5,  6  or  7 
unit  press,  (913)  362-0119. 


PRESSROOM 

2  UNIT  GOSS  METRO  22  3/4'  c.o. 
Available  immediately. 

MAN-Roland  Folders 

160  page  double  out  22  3/4'  with  3 
high  formers  arxf  angle  bars 

1  Urbanite  Folder.  22  3/4' 

1  Urbanite  Upper  Former 

GOSS  R.T.P's  42'  or  45'  vnth  Y  columns 
and  wall  brackets  10  AVAILABLE 

Goss  3-2  folders 

21  and  1/2  c.o.  and  22  3/4  c.a. 

1  folder,  baloon,  and  Engle-bars 
Harris  1650,  22  3/4'  c.o. 

Northeast  Industries  (800)  821  -6257 


MAILROOM 


MAILROOM 


PRESSES 


Quaitjr  tfiM  nukes  an  knpresskw  wortdwkte 

(  fb  ;  O  Comptnm  PrvMM 
\J  1^  O  Addrtiona  to  Exisbng  Pmeane  I  | 
O  y<otor  S«MMm 

“\  rn  O  44k  Afmngemnnu  ri_M 

^  a  Stocknd  Units  0^ 

\  O  Intograi  Ron  Stand  Units  hCVi 
®Ty  O  Htk  and  Quartor  Fotdars  !  ‘ 

r  \  O Cutoff  20" -21W-2r-22%* 

OfS.SOO  to  30.000  rH 

SALES  -  SERVICE  -  PARTS  A  I VA 
Phone:  (770)  552-1528  MLIM 
Fax:  (770)  552-2669  GRAPHCBX 


WANTED  TO  BUY 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
V^LL  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fox  (816)  887-2762. 

WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817  Fax  (770)  590-7267 


P  Bindery 

*2? UTOMATIONS 

^  ph  704-256-5434 
fx  704-256-4907 

e-mail  <bauto@twave.net> 
From  Pockets  to  Complete 
systems  On  site  or  Moved 


UTOMATIONS 


DON'T  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International  Web  Press  Sale 


'Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses' 


PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI 5D  or  845,  KING  Process 
Color  or  Daily;  GOSS  Community 
Urbanite  Metro;  SOINA  D30  C96 


Tel;  (913)  362-8888 
Fax:  (913)  362-8901 


INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 

CIRCULATION  SERVICES 

IMPROVE  YOUR  TELEPHONE  SALES 
RESULTS.  Call  (or  a  no  cost  meeting  at 
NAA  in  San  Francisco. 

Robert  T.  Bums 
(703)  356-6625 

PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FUU  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 

CIRCULATION  SERVICES 

TOM  ZGONC  (800)  776-6397 

CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/quality 
subscription  sales  and  guaranteed  col¬ 
lections.  Nationwide.  (800)  844-3581 

1 7  OFFICES  NATlONMflDE 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 

PLACE  YOUR  BET 

ON  E6?P  CLASSIFIEDS 

If  your  game  is  equipment,  products,  services  or  systems  used  in  newspaper 
production  (or  you’re  a  Publisher  with  surplus  equipment  on  your  hands) 
classifieds  are  your  best  bet  to  make  (or  save)  some  easy  money.  EdfP’s  Help 
Wanted  ads  reach  the  industry  people  you  are  looking  for  to  fill  that  open 
position  at  your  paper.  And,  Positions  Wanted  advertisers  tell  us  that  EdfP 
Classified  ads  get  results! 

Your  Best  Bet! 


aRCULATION  SERVICES 


36  YEARS  IN  TELEAAARKETING 
METRO  NEWS  SERVICE,  INC. 

"ResponseABIUTY' 
Nationwide  TELEMARKETING 
(800)  950-8475 
Horace  Southward 

BLENKARN 

Your  Telemarketing  Partner 
JEFF  BLENKARN  (61 6)  458-661 1 

CIRCULATION  2000  INC. 
Outside  Crew  Sales,  Turn-Key 
Alternative  Start  Pressure 
Storefronts  &  Seminars 
(800)  798-5667 
E-mail:  CIRC20(X)®ciol.com 

GROWING  NIE  &  HOME  DELIVERY 
CIRCULATION  IS  SPECTRUM'S 
BUSINESS  -  CALL  DOUG  REESE 
(800)  972-6778 

HEADUNE  PROMOTIONS  INC. 
Telemarketing  Programs 
Designed  to  respond  to  your  needs. 
Dennis  McQuillan  (800)  260-9823 
^oSlasielrialiesKie^ay'xTa^r. 

Andy  Warhol 


CIRCULATION  SERVICES 


LEVIS  NATIONAL,  INC. 

SINCE  1968 

■We  Deliver  More  Homes  to 
Your  Newspaper" 
Guaranteed  Quality  Telemarketing 
1  (800)  495-2688 

COMPUTER  SOFTWARE 

SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel:  (303)791-3301 
http://wvKw.fakebrains.com/ scout. 

DISTRIBUTION  SERVICES 

DISTRIBUTION  OF  PUBLICATIONS 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dave  Chilton  (800)487-6397 
AUSTIN  NEWS  SERVICES  (Notional) 

MARKET  RESEARCH 

QUALITY  Advertising,  Editorial,  Circula¬ 
tion  projects  with  training!  Professional 
&  experienced.  Let  us  bid  your  next 
project.  Call  Today. 

Market  Index,  Inc.  (91 3)  696-0909 

Call  (or  our  low  contract  rates. 
(212)  675-4380,  ext.  170 
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INDUSTRY  SERVICES 

E&P*s  Classified 


The  newspaper  industry’s 
meeting  place.  (212)  675*4380 


PRESSROOM  SERVICES 


PRESSRODM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  Floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 

ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experience! 

PRESSROOM  CLEANERS 
CALLTOa  FREE  (800)  657-21 10 


PRESSROOM  SERVICES 


DO  YOU  NEED  HELP  ON  YOUR 
ELECTR!CAL  DR!VE  SYSTEM? 

MASTHEAD  can  provide:  New  or  used 
drive  motors  and  consoles  for  single  or 
double  width  presses.  Also:  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 

(800)  545-6908,  24  hr.  line 
(505)  842-1357 

P.O.  Box  1952 
Albuquerque,  NM  87103 


HELP  WANTED 


ACADEMIC 


THE  E.W.  SCRIPPS 
SCHOOL  OF  XXJRNAUSM 
AT  OHIO  UNIVERSITY 
SEEKS  A  DIREaOR 

Starting  Date:  July  1 ,  1 998 

The  E.W.  Scripps  School  of  Journalism 
is  Fully  accredited  with  Five  sequences: 

•Advertising 
•Broadcast  News 
•Magazine 

•Newswriting  and  Editing 
•Public  Relations 

The  school  has  a  master's  program 
and  a  Ph.D.  in  mass  communication 
jointly  with  the  School  of  Telecom¬ 
munications.  There  are  800  under¬ 
graduates,  60  graduate  students  and 
26  faculty.  The  E.W.  Scripps  School  of 
JouiTKilism  is  one  of  five  schools  in  the 
College  of  Communication. 

You  can  find  more  information  about  the 
college  and  the  school  at  our  web  page: 
http://www.cats.ohiou.eclu/ -commcoll 

Duties  of  the  director  include  general 
administration,  teaching,  advising, 
fund-raising  and  serving  as  the 
school's  advocate  on  and  off  campus. 
Both  academic  and  professional  back¬ 
ground  are  important  ta  us.  Ohio  Uni¬ 
versity  is  an  Affirmative  Action,  equal 
opportunity  employer.  Applications 
from  women,  minorities  and  persons 
with  disabilities  are  strongly 
encouraged. 

We  will  begin  reviewing  applications 
on  September  1 5th. 

Send  resume,  a  cover  letter  stating  your 
vision  for  the  school  and  what  you  could 
contribute  as  director  of  the  school,  and 
three  references  to: 

Guido  H.  Stempel  III 
Chair,  Director  Search  Cammittee 
E.W.  Scripps  School  of  Journalism 
Ohio  University 
Athens,  OH  45701 
Phone:  (614)  593-2609 
FAX:  (614)  593-2592 
E-mail:  stempel@ohiou.edu 


ACADEMIC 


OUTSTANDING  EDITOR  AND 
DEDICATED  TEACHER  with  both 
excellent  language  skills  and  thorough 
proficiency  in  electronic  editing,  copy 
management,  information  gathering 
and  publication  design,  for  Knight 
Total  Editor  program  at  the  E.W. 
Scripps  School  of  Journalism,  Ohio 
University. 

Minimum  of  master's  degree  required,  in 
addition  to  extensive  professional 
experience. Evangelistic  zeal  for 
language  skills,  style,  accuracy; 
proficiency  in  both  Macintosh  and 
DOS/Windows;  expertise  in  editing 
technology,  computer  page  design; 
WWW  and  HTML,  and  computer- 
assisted  information  retrieval  needed. 
Appointee  will  head  the  school's  Total 
Editor  Program,  working  with  faculty, 
students  and  mid-career  professionals. 
Non-tenured  nine-month  appointment 
renewable  yeady  for  up  to  three  years, 
$50,000-$60,000.  Preferred  starting 
date,  September  1 997. 

Send  letter  of  interest,  resume  and 
information  on  three  references  to  Dru 
Riley  Evarts,  search  chair,  E.W.  Scripps 
School  of  Journalism,  Ohio  University, 
Athens,  OH  45701 . 

Women  and  minorities  especially 
encouraged.  Consideration  of  applicant 
will  begin  July  15  and  continue  until 
position  is  filled. 


ADMINISTRATIVE 


AGGRESSIVE  revenue-driven  publisher 
needed  for  Zone  9  daily  newspaper 
with  Sunday  edition.  Isolated  market. 
Must  be  prepared  to  Fight  strong 
shopper  and  win.  P&L  experience 
required.  Beautiful  area,  beautiful 
opportunity  for  someone  who  likes  to 
win  and  can  do  while  building  bottom- 
line.  Group-owned,  you  manage. 

Reply  to:  Box  08 1 95,  Editor  &  Publisher. 


ADMINISTRATIVE 


GENERAL  MANAGER  sought  for  five- 
day,  4,000  circulation  daily.  Booming 
economy,  thriving  property  in  com¬ 
munity  of  15,000.  This  job  requires 
strong  business  and  editorial  skills,  the 
ability  to  coordinate  17  special  sec- 
Hons  a  year  and  monitor  the  daily  out¬ 
put  of  the  product.  The  successful  appli¬ 
cant  must  have  strong  editorial,  orga¬ 
nizational  and  people  skills.  Starting 
salary  of  $45,000,  plus  bonuses.  Reply 
to  The  Western  News,  H.M.  McAAohon, 
P.O.  Box  1 377,  Libby,  MT  59923. 


ADVERTISING 


ADVERTISING  DIREaOR/ 
GENERAL  MANAGER 

Leave  the  crowded  city  life,  crime,  and 
traffic  jams  behind,  duality  family  life¬ 
style  is  what  this  central  Michigan  loca¬ 
tion  offers.  We  are  searching  for  an 
experienced  community  weekly  man¬ 
ager  who  can  sell,  hire,  train  and 
motivate.  Must  be  able  to  thrive  in  a  com¬ 
petitive  market.  Excellent  potential  for 
advancement  in  our  large  weekly 
shopper  group.  Attractive  salary,  incen¬ 
tives,  and  benefits.  Send  letter,  resume, 
and  salary  requirement  to  Marketing 
Director  at  Box  08189,  Editor  &  Pub¬ 
lisher. 


ADVERTISING  DIREQOR 

Six-day  daily  newspaper  with  1 7,500 
circulation  in  central  California  seeks 
praven  manager  to  serve  as  advertis¬ 
ing  director.  Seek  someone  with  a 
record  of  successful  growth,  great  pro¬ 
motional  ideas  and  ability  to  motivate 
great  mix  of  young  and  veteran  sales 
people.  The  Merced  Sun-Star  domi¬ 
nates  its  market  and  we  need  someone 
to  work  our  plan  for  progressive 
revenue  growth.  Fax  your  resume 
today  to  Tom  Schmitt,  publisher, 
Merced  Sun-Star  at  (209)  385-2495 
or  call  (209)  385-2400  to  sell  yourself. 
Don't  delay  we  move  fast  and  get 
results! 


It’s  A  Classified  Secret! 

We'll  never  reveal  the  identity  of  an  E&P  box  holder. 

If  you  don't  want  your  reply  to  go  to  certain  newspapers  (or  companies),  seal  your 
reply  in  an  envelope  addressed  to  the  E&P  Classified  Advertising  Department  with 
an  attached  note  listing  the  newspapers  or  companies  you  Ado  not  want  the  reply 
to  reach.  If  the  Box  Number  you're  answering  is  on  your  list.  We'll  discard  your 
reply. 


ADVERTISING 


ADVERTISING  DIREaOR 
Zone  9.  We  require  a  proven  team 
leader  with  a  .minimum  of  3  years 
experience  in  seniar  newspaper 
advertising  management.  Must  hove  a 
solid  track  record  of  creative 
approaches  to  expanding  the  newspa¬ 
per's  shore  of  market.  Send  complete 
resume,  cover  letter,  list  of  references, 
tear  sheets,  and  samples  of  successful 
programs  to  Box  08197,  Editor  &  Pub¬ 
lisher. 


ADVERTISING  DIREaOR 
Excellent  career  opportunity  in  north¬ 
ern  Michigan's  top  growth  market. 
Expanding  28,000  dally,  40,000  Sun¬ 
day  in  beautiful  Lake  Michigan  resort 
community.  We  seek  a  candidate  with 
exceptional  motivational,  training, 
communication,  planning  and  market¬ 
ing  know-how.  Reply  to  Zeke  Fleet,  The 
Record-Eagle,  1  20  W.  Front  Street, 
Traverse  City,  Ml  49684.  No  phone 
calls,  please. 


ADVERTISING  DIREaOR 
We  offer  a  small  daily  newspaper  in 
scenic  Southern  Indiana.  We  are  in  a 
growing  area  with  strong  retail  and 
low  unemployment.  This  is  an  excellent 
opportunity  to  come  in  and  grow  with 
us  while  you  grow  a  staff  into  top 
performers.  The  salary  will  be  above 
industry  averages  with  a  strong  incen¬ 
tive  package.  If  you  are  aggressive, 
results  ariented  and  ready  to  build  a 
dynamic  department,  please  respond 
in  confidence  to  Box  08205,  Editor  & 
Publisher. 


ADVERTISING  MANAGER  for  growing 
newspaper  in  competitive  Iowa  market 
to  manage  a  sales  team,  organize 
special  sections,  promotions  and 
strategic  planning.  A  hands-an  man¬ 
ager  with  the  ability  ta  motivate  is 
essential.  Send  resume  with  salary  his¬ 
tory  to  Box  08193,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING  MANAGER 

6-day  daily  in  suburban  Atlanta 
searching  for  CAM  to  supervise  four  to 
six  and  lead  a  team  in  selling  liners,  dis¬ 
plays  and  specialty  pages.  Manage¬ 
ment  experience  and  knowledge  of 
Macintosh  required.  Great  opportunity 
in  a  super  growth  market.  Salary,  com¬ 
mission,  401  (k),  benefits.  Send  resume 
to  Joel  Jenkins,  Gwinnett  Daily  Post, 
166  Buford  Drive,  Lawrenceville,  GA 
30245. 
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EDITOR  &  PUBLISHER  RESOURCE  ORDER  CARD 


Please  ship  the  following  publication(s)  to  the  name  and 
address  below.  My  credit  card  number  or  check  is  enclosed. 

Name _ 

Company _ 

Street  Address _ 

(Scxry.  no  deivenes  to  P.O.  boxes) 

City _ State _ Tip _ 


(In  case  \mi  have  questions  about  your  order) 


COLOR 

PUBLICATION 

RED 

1997  Interimatonal 
Year  Book 

BLUE 

1997  Edttor&Pubusher 
Market  Guide 

gkeen 

1997  E&P/FPP  COMMUNfTY, 
Specialty  and  Free 
PUBLICATX3NS  YEAR  BoOK 

#  COPIES 


COST/COPY 


*Orders  shipped  outside  the  US  and  Canada  must  add 
$25  per  shipment.  **Califbmia,  District  of  Columbia, 
New  YorV  arid  Ohio  residents  must  add  applicable  tax. 
Canada  residents  please  add  GST. 


SHIPPING 


TAX** 


MY  TOTAL  ORDER 


FREE^ 


{  )  My  check  is  enclosed  (payable  to  Editor  &  Publisher  Company). 

Payment  must  be  in  US  Dollars  drawn  on  a  US  bank 
(  )Chargemy(  )VISA(  )MC  (  )AMEX 
# _ 


Exp.  Date. 


.Signature. 


Your  Business  (Check  one  Category  Only) 

1.  J  Newspaper 

11.  J  Service  Industry 

2.  J  Newspaper  Equip.  Mfr. 

12.  J  UnversityAiblic  Library 

3.  J  SyrKlicate/News 

13.  J  Rnandal 

Service 

14.  J  Retail 

4.  J  Advertising  Agency 

15.  J  Public  Transportation 

5.  J  Public  Relations  Firm 

16.  -1  Individual 

6.  J  Legal  Firm 

17.  J  Publishing  Other  Than 

7.  J  Government 

Newspaper 

8.  J  Mfr. -General 

18.  J  Real  Estate 

9.  _l  Mfr.- Auto  &  Truck 

19.  J  Other 

10.  J  Mfr. -Food 

Mail  to;  Editor  &  Publisher  Company,  11  W.  19th  St, 
NYC,  NY  10011.  Fax  number  :(212)  601-6939. 
e-mail  us  at  edpub@mediainfo.com. 

VISIT  THE  E&P  WEB  SITE  AT  http://vvww.me(iainfb.oom 
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The  Powerhouse  Newspaper 
Directories  from  E&R 

Stock  your  library  with  the  indispensable  newspa¬ 
per  resources  available  ONLY  from  the 
researchers  at  Editor  &  Publisher 


RED!  Editor  &  Publisher  International 
Year  Book.  The  premier  US  & 
nternational  directory  of  daily 
nd  weekly  newspapers. 

Published  in  two 


WHO’S 

.WHIiKV- 


Editor*, 

PLBI-lsIlKK 


volumes,  the 
YEAR  BOOK 
includes  priceless 
newspaper  data, 
installed  equip¬ 
ment,  contacts, 
phone/fax  num¬ 
bers,  e-mail  and  Web  sites.  Continuously 
published  since  1924.  Also  available  on  CD- 
ROM  with  or  without  listing  capabilities.  Call 
for  details  and  FREE  demonstration  disk! 


BLUE!  1997  Editor  &  Publisher 
Market  Guide.  CIty-by-cIty  market  data 
for  over  1,600  US  &  Canadian  cities  with 
dally  newspapers.  Exclusive  E&P  rank¬ 
ings  for  all  MSAs,  top  250  _ 

daily  newspaper  counties 
and  cities.  Valuable  '97  eco- 
nomic  forecasts.  An  indispensable  ■BT  3  jH 
tool  for  your  marketing  needs.  Also 
available  on  CD-ROM.  Call  for  more 
information. 


GREIEIN!  ALL  NEW!! 

1997  Editor  &  Publisher/Free 
Paper  Publisher  Community, 
Specialty  &  Free  Publications 
Year  Book  Brand-new  directory 
of  US  &  Canadian  weekly,  com¬ 
munity,  free,  niche,  alternative 
and  TMC  publications.  Includes 
newspaper  data,  contacts, 
phone/fax  numbers,  Web  site 
URL,  e-mail  addresses  and  MORE! 


ORDER  YOUR  CX)PIES  TODAY!  USE 
THE  EASY-ORDER  FORM  IN  BACK,  OR 
CALL  212-675-4380. 
SATISFACTION  GUARANTEED! 


NO  POSTAGE 
NECESSARY 
IF  MAILED 
IN  THE 

UNITED  STATES 


BUSINESS  REPLY  MAIL 

FIRST-CLASS  MAIL  PERMIT  NO.20  NEW  YORK,  NY 
POSTAGE  WILL  BE  PAID  BY  ADDRESSEE 
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PUBLISHER 

CIRCULATION  DEPARTMENT 
11  W  19THST. 

NEW  YORK  NY  10114-0111 
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HELP  WANTED 


_ ADVERTISING _ 

ADVERTISING  DIRECTOR:  Richner 
Communications,  on  award-winning 
group  of  paid  community  newspapers 
and  TMC  shopping  guides  in  affluent 
Long  Island,  NY  market  seeks  a 
growth-oriented  professional  to 
coordinate  our  sales  management 
team.  You  will  work  closely  with  the 
publisher  and  lead  o  team  af  30+ 
managers  and  account  execs  responsi¬ 
ble  for  oil  display,  ESI  and  classified 
sales. 

Your  experience  should  include  staff 
development  and  training,  major 
accounts  management,  and  innovating 
strategies  for  growth  in  o  competitive 
market.  Experience  launching  new 
publicatians  a  plus.  Excellent  com- 
pensatian  package  including  401  (k) 
and  health  plans. 

Send  resume,  salary  history  to'  Richner 
Communications,  379  Central  Ave., 
Lawrence,  NY  11559,  Fax  (516)  569- 
4942,  Attn:  Lauise. 


ADVERTISING  DIREaOR 
Park  Record,  a  6,000  paid/circ.  twice 
weekly  community  newspaper  in  Pork 
City,  Utah  seeks  an  advertising  director 
wi  th  strong  management  skills. 
Manage  5  soles  people  with  port  time 
od  assistant  -  also  publishing  o  monthly 
special  section  and  weekly  real  estate 
tab.  Growing,  competitive  market. 
Resort  town  experience  a  plus.  Fox 
resume,  salary  history  and  availability 
to:  Andy  Bernhard,  The  Park  Record, 
(801)649-4942. 

ADVERTISING  MANAGER  for  award¬ 
winning  daily  newspaper  in  beautiful 
Southern  Oregon.  Competitive  market 
requires  energy  and  enthusiasm  to 
lead  young,  motivated  sales  staff.  Suc¬ 
cessful  candidate  must  be  organized,  a 
creative  thinker,  good  trainer  and  capa¬ 
ble  of  demonstrating  leadership  by 
example.  History  of  successful  man¬ 
agement  and  practical  sales/marketing 
experience  essential.  A  wonderful 
career  oppartunity  for  the  right  person. 
Excellent  salary  and  benefits  package 
available.  Contact  Greg  Taylor,  pub¬ 
lisher,  Medford  Mail  Tribune,  P.O.  Box 
1 108,  Medford,  OR  97501  or  fax 
resume  to  (541 )  776-4415. 

ENTHUSIASTIC,  sales-oriented 
classified  manager  to  locale  in  a  highly 
desirable  area  of  AZ.  Must  have  a  pro¬ 
ven  track  record  and  hove  excellent 
planning  and  managing  skills. 
Customer  service  is  a  top  priority  at 
this  midsize  daily.  Please  send  resume 
and  salary  history  to  Box  08191, 
Editor  &  Publisher. 


E&P*8  Classified 

- ►  - 

The  newspaper 
industry's  meeting 
place. 

(2U)  675*4380 


_ ADVERTISING _ 

MARKETING/ 
ADVERTISING  DIREaOR 
Award  winning  three  doy-per-week 
newspaper  se»s  o  sales/marketing 
manager,  representing  four  pub¬ 
lications,  plus  niche  products.  You  will 
train,  manage  and  manitor  sales  staff 
and  help  create  new  selling 
opportunities  A  successful  track  record 
in  newspaper  soles,  o  commitment  to 
excellence  and  college  degree  pre¬ 
ferred.  Beautiful  weather  near  the 
coast.  Zone  4.  Attractive  salary  and 
benefit  package.  Send  qualifications  to 
Mark  Griffin,  publisher,  the  Coastal 
Caurier,  P.O.  Bqx  498,  Hinesville,  GA 
31310.  E-mail:  Courier@infoave.net. 


ADVERTISING  SALES  MANAGER 
Due  to  a  recent  retirement  of  a  26-year 
veteran,  Evansville  Caurier  Company, 
Scripps  Haward  newspaper  (83M 
daily,  1 1 OM  Sun)  in  growth  market,  is 
seeking  energetic,  creative,  results- 
oriented  manager  ta  supervise  and 
motivate  efforts  of  our  self-directed 
soles  teams  (teams  are  typically  cam- 
prised  of  one  AE  and  one  graphic  art¬ 
ist  who  can  accept  full  responsibility  for 
oil  aspects  of  od  sales  and  campasi- 
tian).  Successful  candidate  will  have 
minimum  of  three  years  supervisory 
management  experience  in  advertising, 
BS  in  business  or  related  field,  and  pro¬ 
ven  track  record  in  advertising  sales. 
Position  offers  competitive  salary  and 
exceptional  employee  benefits 
package 

Reply  in  confidence  stating  salary 
requirements  and  date  available  to: 

Jack  Pate/ Advertising  Director 
Evansville  Courier  Company 
300  E.  Walnut  Street 
Evansville,  IN  4771 3 

Evansville  Courier  Company  is  an 
Equal  Opportunity  Emplgyer. 

CLASSIFIED  TELEMARKETING  SALES 
MANAGER 

A  mid-size  south  Texas  daily  currently 
has  an  oppartunity  for  a  candidate 
with  proven  sales  and  management 
experience  Responsibilities  include: 
growing  classified  advertising  revenues 
in  a  competitive  market;  developing 
and  implementing  sales  strategies; 
recruiting  and  nurturing  a  diverse 
workforce;  resolving  customer  concerns 
and  improving  departmental  quality 
and  customer  service  standards.  We're 
looking  for  on  individual  with  a 
Bachelor's  degree  or  equivalent  work 
experience;  5  years  of  proven  advertis¬ 
ing  sales  success;  2  years  of  proven 
managerial  success  in  a  sales  or 
customer  service  environment,  com¬ 
puter  literacy  and  outstanding 
interpersonal  and  motivational  skills. 
Our  position  provides  a  highly  com¬ 
petitive  salary  and  banus  plan,  on 
excellent  benefits  package,  sales  and 
leadership  training  opportunities,  a 
challenging,  customer  driven  work 
environment  and  relocation  assistance. 

Reply  in  confidence  to  Box  08207, 
Attn:  Classified  Telemarketing  Sales 
Manager,  Editor  &  Publisher. 


_ ADVERTISING _ 

INTERNET  CLASSIFIED  MANAGER 
The  Dayton  studio  of  Cox  Interactive 
Media  is  lookina  far  a  technalogy 
savvy  professianaT  ta  head  the  devel¬ 
opment  of  our  Web  classifieds  product. 
Responsibilities  include  budget,  promo¬ 
tion,  sales  suppart,  partner  relations 
and  site  evolution.  Bachelor's  degree 
arxl  five  years  af  advertising  or  market¬ 
ing  experience.  Salary  based  on  expe¬ 
rience.  Send  your  letter  and  resume  to 
Scott  Bateman,  Cax  Interactive  Media, 
45  S.  Ludlow  Street,  Dayton,  OH 
45402. 

E-mail:  scott.bateman@cimedia.cam 

ADVERTISING  SALES  MANAGER 
A  pasition  responsible  for  leading  and 
coordinating  our  advertising  ^one 
sales  efforts  and  inside  sales  staff.  This 
position  plays  much  of  the  role  of  the 
traditional  classified  ad  manager,  car¬ 
rying  many  af  the  challenges  and  con¬ 
cerns  that  position  does.  Plan, 
coordinate  and  implement  sales  events, 
revenue  budgets  and  services.  Develop 
and  provide  training  for  staff.  Develop 
and  implement  operational  and  capital 
plans.  Coordinate  deadlines  and 
production  flow.  Position  works  with 
the  retail  advertising  manager  and 
reports  directly  to  the  advertising  man¬ 
ager.  Must  have  solid  telemarketing 
and/or  classified  soles  experience, 
three  to  five  years  advertising  man¬ 
agement  experience.  Excellent  com¬ 
pensation  package.  Send  resume  to: 
John  Holmes 
Personnel  Manager 
Fayetteville  Observer-Times 
P.O.  Box  849 
Fayetteville,  NC  28302 


CLASSIFIED  SALES  MANAGER 

We  have  an  opportunity  for  a  sea¬ 
soned,  aggressive  professional  to  grow 
our  Real  Estate  sales  by  implementinq 
sales  and  marketing  strategies  and 
managing  our  soles  staff.  The  right 
candidate  should  have  a  minimum  of 
4-year  college  degree  or  equivalent 
experience,  2  years'  newspaper  expe¬ 
rience  including  excellent  managerial 
skills  and  demonstrated  advertising 
sales  success.  This  is  an  excellent 
opportunity  to  work  for  one  of  CT's 
oldest  and  most  respected  employers. 
We  offer  a  competitive  compensation 
and  benefits  package.  Reply  with 
resume,  cover  letter  and  salary  require¬ 
ments  to  The  Hartford  Couront, 
Employee  Services  Department,  285 
Broad  Street,  Hartford,  CT  061 1 5. 

RETAIL  ADVERTISING  MANAGER 

We  seek  an  aggressive  manager  to 
lead  a  progressive  retail  advertising 
team  of  21  reps  committed  to  success 
in  0  stable  market.  An  excellent 
opportunity  with  o  Gannett  Midwest 
mid-sized  newspaper  for  full  product 
line  and  financial  reporting 
responsibilities.  Qualified  applicants 
must  have  3+  years  direct  sales 
supervision  with  o  diversified  pro¬ 
fessional  staff  plus  solid  leadership, 
team  building,  organizational  and 
customer  service  skills.  Must  be 
innovative  in  new  account  development 
as  well  as  persuasive  in  leveraging 
existing  accounts.  Send  resume/salary 
to:  D.  Killion,  Rockford  Register  Star, 
99  East  State,  Rockford,  IL  61 104. 


_ ADVERTISING _ 

RETAIL  MANAGER 

The  award-winning  Corpus  Christi 
Coller-Tintes,  7  times  voted  Best  News¬ 
paper  in  Texas,  and  the  brgest  daily  in 
all  of  South  Texas,  currently  has  on 
oppartunity  for  a  RETAIL  MANAGER. 

This  position  is  responsible  for  devel¬ 
oping  initiatives  and  products  which 
grow  the  retail  and  key  accounts  busi¬ 
ness;  recruiting,  training  and  leading  a 
diverse  sales  staff;  and  developing  and 
managing  both  operating  and  revenue 
budgets. 

The  successful  candidate  will  hove  a  pro¬ 
ven  track  record  in  advertising/sales 
management  and  the  ability  to  think 
strategically.  This  individual  must  be  o 
proven  leoder  with  strong  project 
management  skills  as  well  os  outstand¬ 
ing  interpersonal  and  motivational 
skills.  Some  experience  using  data¬ 
bases  and  technology  to  further  soles/ 
productivity  goals  is  a  must. 

Boasting  a  year-round  tropical  climate. 
Corpus  Christi,  situated  on  the  Texas 
Gulf  Coast,  offers  an  outstanding  qual¬ 
ity  of  life.  At  the  Caller-Times,  we  offer 
a  competitive  salary,  an  excellent 
benefit  package  and  relocation 
assistance.  Reply  with  a  cover  letter 
and  resume  to: 

Corpus  Christi  Caller-Times 
Human  Resources  Department 
Attn:  Retail  Manager 
820  Lower  North  Broadway 
Corpus  Christi,  TX  78401 
FAX:  (512)  884-5357 
E-mail:  cthr@caller.com 
_ EOE _ _ 

OUTSIDE  SALES 

GENERAL  (NATIONAL)  ADVERTISING 

The  Oregonian,  Portland,  OR  has  a 
key  opening  for  an  autside  sales 
representative  in  the  General  Advertis¬ 
ing  Department.  Part  af  the  Newhouse 
Newspaper  Group,  The  Oregonian  is 
the  larqest  doily  newspaper  in  the 
Pacific  Northwest  and  serves  a  pre¬ 
mier,  expanding  grawth  market  with 
daily  circulation  of  349,193  and  Sun¬ 
day  circulation  of  445,293. 

Candidates  will  hove  minimum  four 
years  of  newspaper  outside  sales  expe¬ 
rience.  Major  Account  or  national 
advertising  experience  is  preferred. 
Requires  excellent  communication, 
negotiation,  customer  service,  formal 
presentation  and  proven  selling  skills. 
Competitive  salary,  banus,  excellent 
benefits.  Mail  cover  letter,  resume  and 
references  to: 

Gina  Meyer 

Human  Resources  Department 
THE  OREGONIAN 
1 320  SW  Broodwray 
Portland,  OR  97201 

WE'RE  LOOKING  for  on  experience 
executive  to  turn  our  advertising 
department  into  a  very  competitive 
marketing  team.  Respansibilities  will 
include  multiple  printed  and  ather 
products  including  oudiotext  and  web. 
The  Skagit  Valley  Herald  is  a  21,000 
circulation  daily  60  miles  north  of  Seat¬ 
tle.  We're  looking  for  proven  results 
building  an  advertising  department 
with  marketing  savvy  and  strong  selling 
skills.  This  is  on  excellent  position  for  o 
career  minded  pro  who  can  maximize 
our  potential  in  an  increasingly  com¬ 
petitive  market.  Position  pays  $80,000 
plus  incentives  and  benefits.  Send 
resume  to  Donna  Duvall,  P.O.  Box 
578,  Mount  Vernon,  WA  98273. 
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_ ADVERTISING _ 

RETAIL  SALES  MANAGER, 

MAJOR  ACCOUNTS 

The  Chicago  Tribune,  a  leader  in  the 
communications  industry,  is  seeking  a 
highly  motivated  manager  to  be 
responsible  for  the  initiation,  planning 
and  coordination  of  newspaper  sales 
activities  for  major  retail  accounts.  Posi¬ 
tion  provides  the  communication  link 
for  the  Chicago  Tribune  and  retail 
accounts  by  establishing  and  maintain¬ 
ing  key  contacts  and  relationships. 
Responsibilities  include  establishing 
action  plans,  securing  the  sale  of  the 
Chicago  Tribune  in  new  accounts, 
developing  and  coordinating  promo¬ 
tions  with  key  Tribune  personnel,  atten¬ 
ding  vendor  fairs,  and  serving  as  a 
representative  for  joint  promotions. 
Candidate  should  have  an  under¬ 
graduate  degree  with  an  emphasis  in 
business,  or  equivalent  work  experi¬ 
ence.  Preferably,  the  candidate  will 
have  a  working  knowledge  of  corpo¬ 
rate  and/or  franchise  retail  outlet 
structures.  In  addition,  candidate  must 
be  a  high  level  communicator,  acting 
as  liaison  to  several  internal  and 
external  positions,  with  sound  plan¬ 
ning,  creativity  and  follow-up-skills. 

In  return  we  offer  an  excellent  benefits 
and  compensation  package  including 
medical  and  dental  insurance,  free  life 
insurance,  401  (k),  tuition  reimburse¬ 
ment  and  much  more.  For  immediate 
consideration,  please  forward  your 
resume,  including  salary  history  to: 

Chicago  Tribune 
Human  Resources  (SCM) 

2000  York  Road,  Ste.  124 
Oak  Brook,  IL  60521 
Please  respond  via 
E-mail:  aguiterrez@tribune.com 
Fax:  (630)  368-4180 

We  are  an  Equal  Opportunity 
Employer.  We  do  not  discriminate  on 
the  basis  of  race,  religion,  color,  sex, 
age,  national  origin,  citizenship,  dis¬ 
ability,  or  any  protected  category. 

The  above  is  a  brief  description  that 
may  not  include  all  job  functions. 
Non-smoking  environment. 

SALES  REPRESENTATIVE:  Sell  business 
sponsors  on  newspaper  religious 
pages  for  50  year  old  company, 
largest  in  field.  Emphasis  on  newspa¬ 
per  account  management  and  tele¬ 
phone  sales.  Ideal  for  self-starter  in 
Minnesota,  Ohio,  Michigan  and  Indi¬ 
ana.  Established  customers.  Immediate 
opening.  Plan  work  schedule  with 
strong  support  from  home  office. 
Resume  to  P.O.  Box  8005,  Charlot¬ 
tesville,  VA  22906. 


_ ART/GRAPHICS _ 

GRAPHIC  ARTIST 

The  Courier-Post,  a  seven-day  AM 
metro  newspaper  in  the  competitive 
South  Jersey-Philadelphia  market,  is 
seeking  a  talented  g'-aphic  artist  to  join 
its  editorial  art  department  Qualified 
applicants  should  nave  a  portfolio  of 
work  and  at  least  five  years  experience 
doing  informational  graphics  and  illus¬ 
trations  for  a  newspapjr.  Proficiency  in 
Freehand,  Photoshop  and  QuarkXPress 
required.  The  ability  to  do  hand  drawn 
illustrations  a  plus.  Applicants  should 
be  able  to  produce  intricate  full  page 
info  graphics.  The  ability  to  read,  write 
and  speak  English  also  required. 
Please  submit  resume  and  salary 
requirements  to  William  C.  Hidloy, 
managing  editor,  Courier-Post,  P.O. 
Box  5300,  Cherry  Hill,  NJ  08034.  The 
Courier-Post  is  a  Gannett  Newspaper 
and  an  Equal  Opportunity  Employer. 

ART/NEWS 

NEWS  ARTIST:  The  Gainesville  Sun,  a 
New  York  Times  Regional  Newspaper 
Group  daily  in  North  Central  Florida, 
is  looking  for  a  strong  graphic  artist, 
highly  experienced  on  the  Macintosh, 
to  do  informational  graphics,  maps, 
charts,  page  design.  Hand  illustrating 
skills  a  tremendous  plus.  Please  contact 
AME  Jacki  Levine  at  (352)  374-5040 
or  fax  (352)  338-3128  or  send 
resumes  and  work  samples  to  The 
Gainesville  Sun,  P.O.  Box  147147, 
Gainesville,  FL  3261 4-71 47. 

BUSINESS  DESIGNER  -  The  Florida 
Times-Union  is  seeking  a  page 
designer  with  editing  skills.  The  job 
centers  on  producing  daily  and 
weekend  pages,  but  our  hire  will  also 
produce  centerpieces  off-deadline.  The 
centerpieces  involve  planning  and  edit¬ 
ing  along  with  the  creation  of  charts 
and  grafts  to  combine  with  assigned 
photos  and  text.  Qualified  candidates 
will  have  two  years  of  journalism  expe¬ 
rience  that  includes  the  ability  to  use 
QuarkXPress  and  Freehand.  The 
Times-Union  is  a  1 80,000  circulation 
daily  with  a  business  staff  of  1 2.  Please 
send  resume,  cover  letter  and  work 
samples  to  H.  Robinson  Clark,  business 
editor.  The  Florida  Times-Union,  P.Q. 
Box  1949,  Jacksonville,  FL  32231 . 

We  are  a  DRUG-FREE  WORKPLACE 
_ EOE _ 

_ CIRCULATION _ 

DISTRia  SALES  MANAGER/ 
SINGLE  COPY  SALES 
We  are  looking  for  a  proven  sales 
person  with  self  discipline  and 
intestinal  fortitude.  Someone  not  willing 
to  accept  no  as  an  answer.  Our  single 
copy  sales  are  floundering  and  routes 
have  stagnated.  We  neecT  someone  to 
lead  our  carriers  to  a  higher  level  of 
service.  NW  Arkansas  is  a  beautiful 
place  to  live,  low  crime,  low  cost  of  liv¬ 
ing,  with  high  earning  potential!  Reply 
to  Mark  Benz,  P.O.  Box  1607,  Fayet¬ 
teville,  AR  72702  or  fax  your  resume 
and  cover  letter  to  (501 )  442-5477. 


SEND  E&P  BOX  REPLIES  TO: 

Editor  &  Publisher 

Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 


SINGLE  COPY  MANAGER 
If  you  are  a  team  leader,  aggiessive, 
results-oriented  and  have  circulation 
experience,  Hilton  Head  Island,  SC  is 
the  place  for  you.  We  offer  a  com- 
etitive  salary  and  benefits  package, 
o  apply,  send  resume  with  salary 
i  requirements  to  Circulation  Director, 
:  P.O.  Box  5727,  Hilton  Head,  SC 
j  29938.  EOE. 


_ CIRCULATION _ 

CIRCULATION  DIREQOR 
Rapidly  growing,  24,000  daily  news¬ 
paper  in  Southern  Idaho  seeks  a  prog¬ 
ressive  "can-do"  manager  to  lead  its 
circulation  department. 

Candidates  should  have  experience  in 
growing  circulation,  managing  people 
and  independent  management  of  the 
department.  You'll  know  promotion, 
service,  accounting,  mail  room  opera¬ 
tions,  single-copy  sales  and  zoning. 
Your  attitude  will  be  positive,  your 
management  style,  congenial. 

The  Times-News  is  located  in  an  out¬ 
standing  community  with  a  high  quality 
of  life,  moderate  cost-of-living,  low 
crime  and  close  access  to  some  of  the 
best  recreation  in  the  Intermountain 
West. 

You'll  join  a  team  of  professional  man¬ 
agers  putting  out  one  of  the  best  mid¬ 
size  dailies  in  the  region.  Unlike  many 
dailies.  The  Times-News  has  experi¬ 
enced  healthy  circulation  growth  in 
recent  years,  with  more  projected. 

Send  applications  including  resumes, 
references,  cover  letter  to  Allen  Wilson, 
business  manager.  The  Times-News, 
P.O.  Box  548,  Twin  Falls,  ID  83303. 
You  may  also  fax  your  resume  to 
(208)  733-3727 


CIRCULATION  DIREQOR 
Seven-day  local  newspaper,  under 
40,000  circulation,  is  seeking  a  results- 
oriented  professional  to  manage  its 
circulation  division.  The  ideal  candi¬ 
date  has  demonstrated  ability  to  closely 
manage  home  delivery,  develop  a 
strong  single  copy  presence  and  imple¬ 
ment  effective  marketing  campaigns 
that  take  advantage  of  both.  A  mini¬ 
mum  of  five  years  circulation  man¬ 
agement  experience  is  required.  ASSIS¬ 
TANT  CD/HD  Manager  -  100,000 
daily,  seeking  hands-on,  results- 
oriented  circulator  to  assist  in  manag¬ 
ing  this  bustling  department.  Great 
opportunity  for  right  candidate.  Com¬ 
pany  offers  a  competitive  salary  and 
benefits  ixickage  with  unlimited  growth 
potential  within  our  parent  organiza¬ 
tion.  Reply  to  Box  07857,  Editor  & 
Publisher. 

REGIONAL  ZONE  MANAGER 

Major  midwestern  doily  has  an 
immediate  opening  for  a  Regional 
Zone  Manager  to  optimize  growth 
potential  in  its  state  area.  The  suc¬ 
cessful  candidate  will  supervise  seven 
district  managers  and  work  with  a 
network  of  independent  agents  and 
motor  routes  in  home  delivery  and 
single  copy  sales.  Qualified  candidate 
must  have  5+  years  of  progressively 
responsible  circulation  management 
experience,  preferably  in  a  union 
environment,  and  be  a  sales/service 
champion.  College  degree  preferred. 
We  offer  an  exciting  opportunity  with 
great  potential  and  a  chance  to  really 
moke  a  difference.  Very  generous 
salary  and  benefits.  Send  cover  letter, 
resume,  and  salary  requirements  in  con¬ 
fidence  to  Box  08198,  Editor  &  Pub¬ 
lisher.  EOE 


_ CIRCULATION _ 

ASSISTANT  CIRCULATION  DIREQOR 

The  Cape  Cod  Times,  a  growing  daily 
and  Sunday  paper  in  one  of  the  most 
desirous  markets  in  the  country,  is  seek¬ 
ing  a  dynamic  individual  to  join  it's 
award-winning  circulation  department. 
The  Cope  Cod  Times  is  a  50,000  daily 
and  60,000  Sunday  Ottaway  com¬ 
munity  newspaper. 

Reporting  to  the  circulation  director, 
the  assistant  circulation  director  will  be 
responsible  for  the  day  to  day  opera¬ 
tions  of  the  circulation  department 
including  customer  service,  sales  and 
marketing,  single  copy  and  distribu¬ 
tion. 

The  person  hired  for  this  position  will 
be  passionate  about  newspapers  and 
will  be  willing  to  work  the  hours 
required  to  continue  volumes  and 
revenue  growth.  This  is  a  key  man¬ 
agerial  position  that  will  require 
strategic  planning  and  organizational 
skills. 

The  person  hired  to  join  our  operation 
will  have  five  years  management  expe¬ 
rience  at  a  daily  newspaper  and  will 
be  knowledgeable  of  all  areas  of  a 
typical  circulation  operation.  Single 
copy  and  marketing  experience  will  be 
a  plus.  The  ability  to  work  successfully 
in  a  team-based  environment  and  to 
help  our  staff  grow  as  professionals 
will  be  qualities  possessed  by  the 
person  we  hire. 

Please  send  resume  INCLUDING  salary 
requirement  to: 

Leslie  Terry 

Human  Resources  Manager 
Cape  Cod  Times 
319  Main  Street 
Hyannis,  MA  02601 

An  equal  opportunity  employer 
CIRCULATION  MANAGER 

The  Rapid  City  Journal,  a  33,000 
circulation  daily  in  the  beautiful  Black 
Hills  of  South  Dakota,  is  seeking  a 
marketing-oriented  Circulation  Man¬ 
ager.  The  successful  candidate  will  be 
a  team-oriented  leader  with  a  solid 
grasp  of  newspaper  operations,  who 
can  embrace  cnange  and  is  willing  to 
innovate.  Applicants  must  have  a 
record  of  success  in  a  newspaper 
management  position  in  a  comparable 
competitive  market.  Rapid  City  has  a 
population  of  50,000  and  is  the 
gateway  to  a  prime  year-round  out¬ 
door  recreation  area.  Send  resume 
with  cover  letter  and  salary  require¬ 
ments  to: 

Rapid  City  Journal 
Human  Resources  Manager 
P.O.  Box  450 

Rapid  City,  SD  57709-0450 

The  Rapid  City  Journal  is  an 
equal  opportunity  employer 


Classified  Advertisers:  If  you  don't  see  a  category 
that  fits  your  needs,  please  call  us  at  (212)  675-4380 
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_ EDITORIAL _ 

ASSISTANT  METRO  EDITOR 

The  Corpus  Christ!  Caller-Times,  a 
70,000  circulation  doily  (95,000  Sun¬ 
day)  has  on  immediate  opening  for  an 
Assistant  Metro  Editor.  We  ore  looking 
for  on  individual  with  excellent  news 
judgment  and  the  ability  to  coach  and 
motivate  staff  towards  excellence.  Will 
work  closely  with  other  newsroom 
departments  to  produce  high  quality 
doily  and  longterm  projects.  Must  hove 
bachelor's  degree  and  at  least  5  years 
experience. 


_ CIRCULATION _ 

THE  LOS  ANGELES  TIMES  has  several 
exciting  opportunities  in  our  Consumer 
Marketing  Department.  The 
opportunities  include  Circulation  Man¬ 
ager,  San  Diego  (#97H054),  Circulo- 
tion  Manager,  Outside  the  Primary 
Marketing  Area-OPMA  (#97H055). 

Both  Circulation  Manager  positions  will 
develop  home  delivery  and  single  copy 
circulation  strategies,  tactics  and  goals 
for  their  assigned  areas.  Both  man¬ 
agers  will  establish  distribution 
networks  focused  on  customer  needs, 
negotiate  and  determine  independent 
contractor  rates,  and  evaluate  and 
respond  to  competitive  influences. 
Qualified  candidates  will  have  3-f 
years  demonstrated  success  in  manag¬ 
ing  sales  and  distribution,  competitive 
newspaper  market  experience  a  plus, 
strong  organizational,  analytical  and 
strategic  planning  skills,  demonstrated 
ability  to  develop  and  implement  supe¬ 
rior  customer  service  programs,  and  a 
Bachelor's  degree  preferred. 

The  Los  Angeles  Times  offers  a  com¬ 
petitive  compensation  and  benefits 
package.  Qualified  candidates  should 
send  a  resume  with  salary  history 
indicating  the  appropriate  position 
number  to  Los  Angeles  Times,  Employ¬ 
ment  Office,  Times  Mirror  Square,  Los 
Angeles,  CA  90053 

Fax:  (213)  237-4962 

_ EOE _ 

DISTRIBUTION 

MANAGER 

The  Son  Diego  Union-Tribune,  a  daily 
metropolitan  newspaper  with  a  circula¬ 
tion  of  380K  daily  and  460K  Sunday 
is  currently  seeking  o  Distribution 
Manager. 

Responsibilities  include  managing  the 
operation  of  the  Distribution  Dock  and 
Garage  Facility.  Insuring  receipt  and 
distribution  of  the  printed  product  to 
distribution  and  satellite  receiving  cen¬ 
ters.  This  position  will  develop  and 
maintain  budget  tracking  systems  and 
monitor  supply  consumption.  Oversee¬ 
ing  a  staff  of  approximately  60 
employees. 

Qualified  candidates  will  hove  a  mini¬ 
mum  of  5  years  management  experi¬ 
ence  in  the  operations  of  a  distribution 
facility,  experience  with  labor  unions, 
multiple  project  management,  detail 
orientated,  possess  strong 
interpersonal  skills,  team  player  and 
flexible.  Salary  commensurate  with 
experience. 

Please  send  resume  and  salary  history 
to: 

The  Union-Tribune  Publishing  Co. 

Human  Resources  Department 
Job  #60/97 
P.O.  Box  191 

San  Diego,  CA  921 12-4106 
AN 

EQUAL  OPPORTUNITY  EMPLOYER 


_ CIRCULATION _ 

THE  WENATCHEE  WORLD  is  seeking 
an  experienced  Single  Copy  Manager, 
responsible  for  the  supervision  of  all 
aspects  of  the  Single  Copy  operation. 

Applicants  should  possess  excellent 
people,  communication  and  time  man¬ 
agement  skills  as  well  as  marketing, 
sales  and  mechanical  skills-prefer  2-3 
years  as  Single  Copy  Manager  or 
circulation  supervision. 

We  offer  an  excellent  benefit  package 
and  a  competitive  salary. 

Please 

send  resume  and  cover  letter  to: 

The  Wenatchee  World 
ATTN:  Personnel  Department 
P.O.  Box  1511 

Wenatchee,  WA  98807-151 1 
An 

Equal  Opportunity  Employer 


CREATIVE  SERVICES 

CREATIVE  SERVICES  MANAGER  to 
lead  in-house  agency.  Supervise  group 
of  writers  and  artists.  Position  reports 
directly  to  VP.  Work  includes  a  brood 
range  of  collaterol,  print  advertising, 
multi-media  and  broadcast.  Need  min¬ 
imum  5  years  management  experi¬ 
ence.  7-10  years  advertising  experi- 
efKe  a  must.  Heavy  direct  conloct  with 
clients  and  staff.  Knowledge  of  Macin¬ 
tosh  hardware  essential.  Knowledge  of 
Word,  QuarkXPress,  Freehond, 
Filemaker  preferred.  Fox  resume  to 
(305)995-8021. 

Miami  Herald/El  Nuevo  Herald 

Equal  Opportunity  Employer 

DEVELOPER/SOFTWARE 

SOFTWARE  DEVELOPER:  Leading 
developer  of  business  applica¬ 
tions  for  the  publishing  industry  has 
immediate  openings  for  software 
developers.  B.S.  in  C.S.  or  M.I.S. 
required.  COBOL  and  C  experience 
preferred.  Citizenship  or  permanent 
residence  a  must.  Send  resume  in 
confidence  to:Human  Resource 
DMxsrtment,  Neasi-Weber  International 
8550  Balboa  Blvd.,  Suite  100, 
Northridge,  CA  91 325 


The  Caller-Times  has  been  awarded 
Best  Newspaper  in  Texas  below 
100,000  circulation,  seven  out  of  the 
past  eight  years. 

Competitive  salary  and  excellent  benefits. 

Send  resume  to: 

Corpus  Christ!  Caller-Times 
Human  Resource  Department 
P.O.  Box  91 36 
Corpus  Christ!,  TX  78469 
E-mail:  cthr@caller.com 


I  I  I  I  I  I  I  CIO  Connmunicationa 

^  ^ Inc.  la  the  producar  of  CIO,  the 

award-winning  national  magazina 
for  buainaaa  and  Information  tachnoi- 
ogy  loadera.  Thaaa  axacutivaa  ara  on  tha 
cutting  adge  of  changa  and  innovation 
through  tha  uaa  of  information  tachrtology.  You 
can  influanca  thair  thinking  by  Joining  our  challong- 
I  1 1  1 1  I  ■  ing,  collaborativa  work  anvironmant,  whara  tha  ampha- 

n  I  I  I  I  n  **  continuous  laaming  and  going  bayond  tha  ordinary. 

You  will  be  responsible  for  editing  copy  for  content,  organization,  clarity,  and  com- 
pleteness.  The  Features  Editor  will  work  closely  with  in-house  and  freelance  writers 
on  story  development,  direction,  and  focus;  participate  in  the  idea-generation 
process,  and  write  occasional  short  items.  3  years  of  feature  editing  experieme  is 
required.  Experience  with  business  and/or  technology  topics  preferred. 
Title  and  salary  will  be  commensurate  with  experience.  Code;  FE 

You  will  be  responsible  for  writing  feature  articles  and  other  shorter  items;  working  closely  with 
editors  on  story  development,  direction  and  focus;  participating  in  the  idea-generation  process 
mW  and  attending  media  events.  Ideal  candidates  will  possess  a  college  degree  and  2-5  years  of 

feature  writing  experience.  Experience  with  business  and/or  business  technology  writing  preferred. 
F  Title  and  salary  will  be  commensurate  with  experience.  Code:  FW 

Your  responsibilities  will  include:  editing  copy  for  style,  clarity  and  correctness;  proofreading  materials  at 
various  stages  of  production;  working  with  copy  chief  and  art  department  to  coordinate  copy  traffic  and  writ¬ 
ing  occasional  short  items.  Ideal  candidates  will  possess  2  years  of  copy-editing  experience,  preferably  at  a 
magazine;  the  ability  to  handle  multiple  tasks  at  once  and  excellent  prioritization  skills.  Efficiency  and  attention 
to  detail  a  must.  Familiarity  with  business  and  technology  issues  is  a  plus,  as  are  experience  with  Macintosh 

Word,  Quark,  e-mail  and  online  technologies.  Code:  CE 


EDITORIAL  ASSISTANTS 

You  will  be  responsible  for  providing  general  support  to  the  editorial  department  as  well  as  fact  checking  and 
research.  Requirements  include  excellent  communication  skills  as  well  as  the  ability  to  work  independently.  Code:  EA 

-  We  provide  generoue  growth  opportunities  for  those  with 

the  drive  to  pursue  excellence  as  well  as  the  compensation 
and  benefits  you'd  expect  from  a  global  leader.  To  apply  to 
this  IDG  business  unit,  please  send  your  resume,  cover  letter 
and  salary  requirements  to:  Alana  Jones,  IDG  Human 

Rasourcas,  Coda: _ ,  5  Spaan  Straat,  Framingham,  MA 

01701;  Fax:  (508)  935-4600;  amail:  alanaJonaaCldg.com. 
Visit  our  Web  Site  at  http://www.cio.com.  We  ara  an  equal 
opportunity  employer.. .by  choice. 
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EDITORIAL 


_ EDITORIAL _ 

ASSOCIATE  EDITOR 
Fast-growing  Chicago-area  news  and 
community  magazine  group  seeks  an 
experienced  leader.  Our  circulation  is 
increasing  rapidly  as  our  new,  high- 
quality  concept  in  journalism  is  gaining 
a  national  reputation.  Ideal  candidate 
should  have  at  least  three  years  lead¬ 
ership  experience  as  a  top-notch  daily 
news,  city,  features  or  managing  editor 
and  will  lead  up  to  four  publications 
here.  We  need  a  strong  and  creative 
idea  person  who  will  motivate  a  young 
and  energetic  staff  toward  excellence. 

Very  good  salary  and  benefits. 
Respond  to: 

Human  Resources  Department 
Sun  Publications 
9  West  Jackson  Street 
Naperville,  IL  60540 
Tel;  (630)416-5217 

MANAGING  EDITOR 
ASSISTANT  MANAGING  EDITOR/ 
PRESENTATION 

The  Times  Herald-Record,  (daily 
89,000,  Sunday  103,000  circ.)  is 
building  a  team  dedicated  to  reader- 
oriented,  dynamic  journalism.  Join 
other  new  managers  and  talented 
reporters  and  editors  on  the  ground 
floor  in  our  mission  to  further  meet 
readers  needs  and  to  build  a 
workplace  where  we  can  do  our  best 
work,  be  creative  and  have  fun. 

The  Managing  Editor  will  be  No.  2  in 
alio  person  newsroom  and  work  as 
a  close  team  with  the  executive  editor. 
Strong  people  and  organizational  skills 
and  attention  to  details  are  musts.  Also: 
the  ability  to  motivate  and  help  people 
realize  their  potential  through  respect 
and  coaching.  This  person  will  focus 
on  long-term  direction,  and  also 
oversee  the  execution  of  daily  plans. 

The  Assistant  Managing  Editor/ 
Presentation  will  build  a  design  team 
and  oversee  designers  and  photo¬ 
graphers.  He/she  will  help  in  the  con¬ 
version  of  a  front-end  system  and  be 
the  lead  person  in  a  redesign.  A  must: 
A  creative  person  who  works  well  with 
people  with  an  outstanding  knack  for 
merging  strong  content  and  pres¬ 
entation.  The  person  must  be  a  strong 
leader  with  good  planning  skills. 

Send  resume  and  cover  letter  with  work 
samples  to: 

Bill  Steinauer/Executive  Editor 
The  Times  Herald-Record 
40  Mulberry  Sh  eet 
P.O.  Box  2046 
Middletown,  NY  1 0940 
Equal  Opportunity  Employer 
COPY  EDITORS 

Learn  pagination  with  us!  Fast¬ 
growing,  award-winning  30,000  daily 
in  St.  Lucie  County  on  Florida's  beauti¬ 
ful  east  coast  seeks  new  copy  editors  to 
learn  with  us  as  we  tackle  pagination. 
Minimum  one-year  editing  experience. 
Resume,  samples  end  cover  letter  to 
Editor,  The  Tribune,  600  Edwards 
Road,  Fort  Pierce,  FL  34982. 


ASSISTANT  MANAGING  EDITOR;  We 
are  looking  for  an  assistant  ME  to  lead 
newsroom  production  for  Wyoming's 
Capitol  city  newspaper.  Work  with  a 
dynomic  staff  on  product  improvement, 
shape  the  production  desk,  and  live  in 
the  beautiful  Rocky  Mountains.  We 
need  someone  with  design  and  editing 
skills  who  wants  to  maxe  a  step  up. 
We  are  fully  paginated  using  Quarlr- 
XPress.  Please  send  resume  and 
references  to  Mary  Woolsey,  manag¬ 
ing  editor,  Wyoming  Tribune-Eagle, 
702  West  Lincolnway,  Cheyenne,  WY 
82001;  fax:  (307)  638-7330,  e-mail: 
maryw@wyomingnews.com. 

ASSOCIATE  EDITOR 
...for  national  equine  magazine 
devoted  to  dressage  and  combined 
training.  Duties  include  writing,  proof¬ 
reading,  research,  working  w/ 
freelancers,  assisting  in  all  phases  of 
editorial  and  production.  Must  be 
organized  &  detail-oriented.  BA  &  min¬ 
imum  2  years  editorial  experience 
rc-quired.  Knowledge  of  horse  yorts  a 
must.  Non-smoking  office.  EOE.  Send 
resume  and  cover  letter  to: 

Managing  Editor 
P.O.  Box  530 

Unionville,  PA  1 9375 


BUSINESS  EDITORS 
AND  REPORTERS 

Immediate  openings  in  Miami,  Ft. 
Lauderdale  and  West  Palm  Beach 
areas.  Minimum  2  years  in  the 
trenches.  REPORTERS:  Go-getters  with 
strong  basic  reporting  skills,  an  eye  for 
detail  and  desire  to  really  write. 
EDITORS:  Seasoned,  panic-proof 
supervisors  with  assigning,  reporting, 
production  and  copy  desk  know-how. 
Pluses:  Internet,  design,  photo,  art 
and/or  database  research  experience. 
Mac  nerds  go  to  the  front  of  the  line. 
Fax  resume  and  up  to  5  writing  sam- 
i  pies  to  (954)  359-21 37. 


BUSINESS  REPORTER 

The  Observer- Dispatch  in  Utica,  NY,  a 
51,000  daily/63,000  Sunday  Gannett 
paper,  is  seeking  an  experienced  busi¬ 
ness  reporter  to  cover  our  "changing 
ecanomy"  beat.  The  Utica  region  is  in 
an  ecanamic  transitian  and  we  want 
on  aggressive  and  passianate  reporter 
to  dig  up  hard-hitting  and  revealing 
staries,  track  trends  and  explain  how 
the  economy  is  affecting  readers.  Com¬ 
puter-assisted  reporting  knowledge  is  a 
plus.  Please  send  resume  and  six  sam¬ 
ples  to  Rick  Jensen,  editor,  Observer- 
Dispatch,  221  Oriskany  Plaza,  Utica, 
NY  1 3501 .  We  value  diversity. 

BUSINESS  REPORTER 
The  Des  Moines  Register,  Iowa's  lead¬ 
ing  newspaper,  is  looking  for  a  busi¬ 
ness  reporter  to  aggressively  pursue 
key  local  business  issues  affecting  our 
readers.  If  you're  an  innovative 
reporter  interested  in  becoming  a  part 
of  the  Register's  14-person  business 
and  farm  staff,  please  send  a  resume, 
work  samples  and  a  cover  letter  to 
Dennis  Ryerson,  editor.  The  Des 
Moines  Register,  P.O.  Box  957,  Des 
Moines,  lA  50304.  The  Des  Moines 
Register,  a  Gannett  newspaper,  is  cam- 
mitted  to  diversity  and  praud  to  be  an 
equal  apportunity  employer. 


_ EDITORIAL _ 

CITY  EDITOR 

The  Sun-Star  is  seeking  an  energetic 
person  with  proven  skills  to  leacT  our 
team  af  reporters  and  phatographers. 
Duties  include  assigning,  writing,  cam¬ 
piling  and  editing  stories  tor  the 
News/Region  sections  of  the  paper. 
Loyout  and  design  skills,  familiarity 
with  QuarkXPress  a  plus.  Amerced  Sun- 
Star,  P.O.  Box  739,  Merced,  CA 
95341 .  Attention:  Norman  Martin  Jr. 

PAGINATING  EDITOR 
Large  grawing  daily  in  Louisiana  is 
seeking  a  paginating  editor  responsi¬ 
ble  for  editing  stories  and  laying  out/ 
designing  news  pages.  Proficiency  in 
AP  style  is  critical  as  well  as  experience 
wi  th  QuarkXPress.  Other  duties 
include:  ensuring  spelling,  grammar, 
syntax  and  quotes  are  accurate  and  cor¬ 
rect,  monitoring  wire  services  and  app¬ 
lying  knawledge  af  news  to  make  judg¬ 
ments  an  stories  and  writing  staries 
when  warklaad  allows.  B.A.  or  B.S. 
degree  and  several  years  of  newspa¬ 
per  experience  required.  Send  resume 
and  work  samples  to  Paginating  Editor, 
P.O.  Box  5310,  Lafayette,  LA  70502. 

EEO 


COMMUNITY  WEB  EDITOR  -  The 
Naples  Daily  News,  a  Scripps  Howard 
newspaper,  has  an  immediate  opening 
for  a  community  editor  to  work  on  its 
online  service.  Duties  include  contact¬ 
ing  community  groups  and  editing  and 
overseeing  web  pages  that  will  link  to 
our  newspaper  site,  http:// 
www.naplesnews.cam.  The  successful 
applicant  will  have  strong  writing  and 
communicatian  skills,  including  public 
speaking,  plus  a  knowledge  of  com¬ 
puters,  HTML,  the  Web  and  the 
Internet.  We  are  an  award-winning 
50,000-circulation  daily  on  Florida's 
beautiful  sauthwest  coast.  Please  send 
resume,  plus  the  names  and  telephones 
of  three  references  to:  Bill  Blanton, 
deputy  managing  editor/presentatian, 
Naples  Daily  News,  1075  Central 
Ave.,  Naples,  FL  34102.  E-mail: 
whblanton@naplesnews.com.  For  more 
information  call,  (941 )  263-4852. 


COPY  EDITOR  &  PAGINATOR 
Freedom  Newspapers  af  New  Mexica 
seeks  a  skilled  copy  editor  capable  af 
frant-ta-back  paginatian  of  daily 
newspaper  sections.  Available  taals 
include  NewsEdit  Pra,  QuarkXPress 
and  Adabe  Phatashap.  We  use  colar 
daily.  Our  PM  &  Sunday  newspapers 
serve  communities  that  are  the  hub  of  a 
grain-and-livestock  region  on  the  Texas 
fine  in  central  New  Mexico.  Future 
possibilities  within  Freedom  Communi¬ 
cations,  which  publishes  26  newspa¬ 
pers  coast-ta-coast.  Benefits  include 
medical,  dental  and  401  (k).  Fax 
resume  to  Bob  Wright  at  (505)  762- 
3879. 

COPY  EDITOR 

If  you  are  a  master  of  the  language, 
can  write  sparkling  headlines,  know 
how  to  create  great  pages  and  yearn 
to  live  in  the  sun-splashed  tropics,  stop 
right  here.  Island  daily  needs  an 
eager,  smart  copy  editor  who  can 
PageMaker  and/or  QuarkXPress  and 
is  devoted  to  quality  journalism.  Good 
pay  and  all  benefits.  Fax  resume,  cover 
letter  and  any  clips  ta  Bob  Hoffman, 
The  Antigua  Sun,  (268)  480-5968. 


_ EDITORIAL _ 

COPY  EDITORS  &  PAGE  DESIGNERS 
The  Northern  Virginia  Daily,  a  six-doy- 
a-week  AM  paper  in  the  Shenandoah 
Valley  af  Virginia,  80  miles  of  west 
Washington,  DC,  is  expanding  its 
news  staff.  We  are  close  to  full  pagina¬ 
tion  and  need  more  people  on  desk  to 
maintain  the  standards  that  hove  mode 
us  the  most  honored  small  daily  in  the 
state  for  nearly  a  decade.  Copy  editors 
must  have  salid  knowledge  of  gram¬ 
mar  and  AP  style.  Recent  college  grad¬ 
uates  and  reporters  interested  in 
switching  to  desk  work  will  be  con¬ 
sidered;  intelligence  and  ability  more 
important  than  experience.  Design  posi¬ 
tions  involve  rotating  work  on  local, 
state,  national  and  international  pages. 
We're  looking  for  creativity,  flexibility, 
good  news  judgment  and  headline¬ 
writing  ability.  We  will  train  for  our 
style  of  design,  but  knowledge  of 
QuarkXPress  a  prerequisite.  Highly  com¬ 
petitive  salary  and  benefits.  Send 
resume  and  samples  of  work  to  Susan 
Loving,  assistant  managing  editor. 
Northern  Virginia  Daily,  P.O.  Box  69, 
Strasburg,  VA  22657;  or  fax  to  (540) 
465-9388. 


COPY  EDITOR 

Seasoned  copy  editor  with  manage¬ 
ment  experience  needed  to  lead  five- 
person  copy/design  team  on  25,000 
(30,000  Sunday)  daily.  Send  resume 
and  work  samples  to  Janet  Terry, 
Odessa  American,  222  E.  4th  Street, 
Odessa,  TX  79761. 


COPY/PAGINATION  EDITOR 
The  Albany  (NY)  Times  Union  is  look¬ 
ing  for  a  copy  editor  with  pagination 
experience  to  work  on  our  news/copy 
desk.  Strong  news  background  and 
page  design  skills  a  must.  Experience 
with  Sll  Interactive  News  Layout  a  plus. 
Contact  Mike  Spain,  assistant  manag¬ 
ing  editor.  The  Times  Union,  Box 
15000,  Albany,  NY  12212. 


DESIGN  AND  COPY  EDITORS 
SOUGHT 

Seeking  capy  desk  editors  with  strong 
news  and  feature  design  skills  for  an 
aggressive  105,000-circulation  Phoe¬ 
nix  area  daily.  Designers  and  capy 
editors  who  have  a  minimum  of  3 
years  erperience  and  v.'ha  thrive  in  an 
aggressive  and  competitive  market 
shauld  send  resume,  references,  and 
work  examples  ta  Bab  Netherton, 
executive  news  editar.  The  Tribune, 
1 20  W.  1  St  Avenue,  Mesa,  AZ  85210. 


DESIGNER  EDITOR/PAGINATOR 
For  Mac-paginated  newsraom  in  Las 
Vegas,  the  natian's  fastest  grawing 
and  most  exciting  city.  We  publish  a 
weekly  business  paper,  a  weekly 
alternative  paper  and  a  monthly 
seniors  magazine.  We  seek  someone 
with  versatility  to  design  and  paginate 
these  three  distinctive  papers  ancf  meet 
deadlines.  Both  an  artistic  and  prad- 
uction  pasition,  this  is  a  great 
opportunity  in  a  company  with  tremen¬ 
dous  growth  potential.  Resumes  and 
clips  to  Steve  Green,  the  Las  Vegas 
Press,  3335  Wynn  Road,  Las  Vegas, 
NV  89102.  Or  call  Steve  ar  Martin: 
(702)  871 -6780/citylife@vegas.infi.net 


WE  ACCEPT 
MASTERCARD/VISA 
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EDITOR  -  FEATURES 

The  Wisconsin  State  Journal  in 
Madison,  Wl,  one  of  the  best  places  to 
live  in  America,  is  seeking  a  Features 
editor  to  lead  its  staff  of  1 3  reporters 
and  editors.  Creativity,  innovation, 
resourcefulness,  strong  management 
skills  and  the  ability  to  foster  coopera¬ 
tion  among  departments  will  be  critical 
attributes  for  this  editor.  Applicants 
should  send  a  letter  of  application, 
resume  and  work  samples  to  Cliff 
Behnke,  editor,  Wisconsin  State 
Journal,  Box  8058,  Madison,  Wl 
53708.  AA/EOE 


EDITOR  -  Progressive  35,000  doily. 
We're  the  fastest  growing  doily  in 
South  Carolina,  located  one  hour  from 
Myrtle  Beach,  in  Florence.  We  have 
recently  installed  a  $750,000  front  end 
system  and  moved  into  a  new  facility. 
We  are  building  a  new  printing  and 
distribution  plant  for  the  roll  of  1998. 
Excellent  opportunity.  Mail  resume  to 
C.  Thomas  Marschef,  publisher.  Morn¬ 
ing  News,  P.O.  Box  100528,  Florence, 
SC  29501.  A  Thomson  Newspaper 
Company. 


EDITOR,  6,000  circulation,  located  in 
Southeast  Alaska.  Select  stories,  photos 
and  graphics  off  The  Associated  Press; 
paginate  pages.  Copy  editing  experi¬ 
ence  preferred.  Send  letter,  resume 
and  clips  to  Belindo  Chase,  Ketchikan 
Daily  News,  501  Dock  Street, 
Ketchikon,  AK  99901. 

EDITOR/METRO:  Need  dynamic, 
organized  local  news  mentor.  Must 
know:  storytelling,  sweating  details, 
working  beats,  motivating  reporters. 
Competitive  area.  Sell  us:  ME,  The 
Hour,  346  Main  Avenue,  Norwalk,  CT 
06851. _ 

EDITOR:  lATIN  AMERICA 

Senior  reporter/edilor  to  head  English- 
language  business  newsletter  on  Latin 
American  telecoms/media.  Requires 
Spanish  proficiency,  business  reporting 
skills,  travel.  Base  in  London  or  Los 
Angeles  bureau,  or  solo  elsewhere. 
Send  resume,  clips,  salary  history: 
BCC,  162-170  Wardour  Street, 
LoTKlon  W1V  3AT,  England. 

Fox:  oil  (44-171)437-0495 

IF  YOU'RE  GOOD  at  line  editing, 
thrive  on  competition,  value  aggressive 
reporting  and  taut  writing,  and  enjoy 
the  mix  of  suburbs  and  big  cities,  you 
should  apply  for  copy  editing  positions 
at  The  Home  News  &  Trioune,  an 
80,000  circulation  daily  between  New 
York  and  Philadelphia. 

We're  making  copy  editors  editors, 
paginotors  paginators  ond  designers 
designers,  and  we  ore  seeking  copy 
editors  who  get  satisfaction  from  making 
copy  better  and  who  see  the  copy  desk  as 
an  editing  career  track. 

Send  a  cover  letter,  resume  and  samples 
of  your  work  to  Teresa  Klink,  managing 
editor.  The  Home  News  &  Tribune,  35 
Kennedy  Boulevard,  East  Brunswick,  NJ 
08816. 


EDfTORIAL 

EDITORS  &  WRITERS  WANTED. 

Monthly  bulletin  lists  200-*'  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Bax 
40550,  5136  MacArthur,  Washing- 
ton,  DC  2001 6,  (703)  506-4400. 
EDITORS 

New  Times  is  Icwking  for  editors  at  oil 
levels  to  fill  Future  openings  at  our 
award-winning  weekly  newspapers  in 
Phoenix,  Denver,  Miami,  Dallas,  Hous¬ 
ton,  San  Francisco  and  Los  Angeles. 
There  are  immediate  openings  for 
associate  editors  at  the  Dallas 
Observer  and  Miami  New  Times.  Our 
new  paper  in  Fort  Lauderdale,  slated  to 
begin  in  the  fall  of  1997,  also  needs  o 
nranoging  editor. 

The  positions  require  fine  writing  and 
editing  skills  and  the  ability  to  help  staf¬ 
fers  generate  strong  stories.  Qualified 
applicants  will  have  at  least  two  years 
of  post-college  editing  experience.  The 
interview  process  includes  an  extensive 
editing  test. 

Send  a  cover  letter,  o  resume,  and 
your  best  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  802 1 7 
No  phone  calls,  please. 


EDITORIAL 


_ EDITORIAL _ 

EDITOR 

The  Edwordsville  (IL)  Intelligencer,  an 
award-winning  7,000  circulation  daily 
has  an  immediate  opening  for  its 
top  news  position.  The  successful  con- 
didate  must  possess  proven  leodership 
skills;  a  passion  for  success;  strong 
news  judgment,  page  design  and  edit¬ 
ing  skills.  Our  young,  but  talented 
news  team  needs  a  leader  that  has  the 
ability  to  direct  without  being  heavy- 
handed,  to  coach,  to  lead  them  onto 
successful  careers.  The  communities  we 
serve  needs  an  editor  that  brings  jour¬ 
nalism  excellence.  The  publisher  needs 
an  editor  that  is  not  afraid  to  analyze 
readers  appetites,  make  changes 
accordingly  and  take  risks.  Salary/ 
bonus  up  to  low  30's,  with  excellent 
benefits.  Send  thorough  resume  with 
your  goals  and  pay  history  to:  Bruce  E. 
Coury,  publisher.  The  Edwordsville 
Intelligencer,  P.O.  Box  70, 
Edwordsville,  IL  62025,  Edwordsville, 
IL  62025.  We  are  an  equal 
opportunity  employer  that  recognizes 
ond  oppreciotes  the  benefits  of 
diversity  in  the  workploce.  People  who 
share  this  belief  are  especially 
encouraged  to  apply. 

ENTERTAINMENT  and  HEALTH 
EDITOR  needed  to  join  award-winning 
Feature  department  of  The  Stuart  News, 
a  50,000  circulation  Scripps  Howard 
newspaper  in  south  Florida.  Strong 
writing,  loyout  and  editing  skills  a 
must.  Will  train  to  paginate  and  Mac 
design.  Need  editor  who  can  talk 
everything  From  Big  Bond  to  alternative 
music.  S^d  resume  to  Martha  Wilson, 
features  editor.  The  Stuart  News,  P.O. 
Box  9009,  Stuart,  FL  34995. 


EDITORIAL 


Technical 

Editor 


Eclipsys  Corporation,  a  newly  formed  world¬ 
wide  healthcare  information  technology  and  ser¬ 
vices  company  creates  breakthrough  information  man¬ 
agement  solutions  that  impact  the  IKes  of  millions.  Formed  by 
the  merger  of  Integrated  Healthcare  Solutions,  Inc.,  and  ALLTEL 
Information  Services  —  Healthcare  Division,  a  division  of 
ALLTEL  Corporation,  we  are  dedicated  to  utilizing  the  power  of  clinically- 
driven  information  solutions  to  optimize  the  quality  of  patient  care. 
Currently  we  offer  an  excellent  opportunity  lor  a  highly-motivated  Technical 
^itor  to  help  us  achieve  our  goals.The  successful  candidate  will  ensure  all 
written  material  contains  accurate  legal  information,  is  consistent  in  style  and 
format,  contains  correct  grammar  and  punctuation,  is  consistent  and  easy  to 
understand.This  position  requires  a  B.S.in  English  with  a  minimum  of  3  years’ 
experience  in  editing  technical  manuals  for  software  products,  and  must 
have  superior  knowl^ge  of  the  English  language.  Must  poss^  good  inter¬ 
personal  skills,  organizational  skills,  as  well  as  strong  communication  skills. 

We  offer  a  competitive  compensation  and  benefits  package,  including  com¬ 
prehensive  medical/dental,  life  and  disability  coverage,  along  with  a  retire¬ 
ment  program.  Excellent  opportunity  for  continued  professional  develop¬ 
ment  and  career  growth  also  offered.  For  prompt  consideration,  please  send 
resume  with  salary  history  and  requirements  to;  Departiiieiit-697. 

'  L  I  P^S  Y  S 

Int^grmttd  So/utfont  for  Hmithesn  PrDvMltfi 

2550  North  1st  St.,  Ste  200,  San  Jose,  CA  95131 

Equal  Opportunity  Employer  M/F/V/D  No  Phone  Calls  Please 
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FEATURES  EDITOR 

The  Democrat  and  Chronicle  in 
Rochester,  NY,  seeks  a  creative, 
energetic,  experienced,  hands-on 
features  editor. 

Responsibilities  include  directing  o  staff 
of  25  journalists  ranging  from  the  best 
and  brightest  recent  graduates  to 
national  award-winning  seasoned 
veterans.  The  Democrat  and  Chronicle 
has  a  rich  tradition  and  is  New  York's 
fastest-growing  newspaper  with  a 
circulation  of  170,000  doily  and 
250,000  Sunday. 

We  are  going  on  line  with  a  new  $65 
million  printing  plant  and  have  recently 
converted  to  all-digital  photography. 
Our  goal  is  to  match  that  state-of-the- 
art  technology  with  a  lively  ond  rele¬ 
vant  features  section  for  o  sophisticated 
readership. 

Rochester  is  home  to  10  universities, 
including  the  Rochester  Institute  of 
Technology  and  the  University  of 
Rochester's  famed  Eastman  School  of 
Music.  Rochester  is  a  major 
nKinufocturing/export  center,  including 
the  corporate  headquarters  of  Kodak 
and  Bausch  &  Lomb. 

This  would  be  a  wonderful  opportunity 
for  a  "pockage  deal"  involving  a  spouse 
or  significant  other  --  we  ore  con¬ 
tinually  on  the  lookout  for  talented 
journalists  at  all  levels  and  skills,  includ¬ 
ing  management,  reporting  and  writ¬ 
ing,  design  and  graphics  and  photog¬ 
raphy.  Our  goal  is  to  build  a  staff 
based  on  talent  and  potential  not 
limited  to  "current  openings".  Let's  talk 
about  the  options  and  making  some¬ 
thing  happen. 

The  Detnocrat  and  Chronicle  values  the 
benefits  of  diversity  in  the  workplace 
and  are  committed  to  equal 
opportunity  employment.  Candidates 
who  share  our  vision  are  especially 
encouraged  to  apply. 

Send  work  samples,  resume,  salary  his¬ 
tory  and  expectations  with  a  cover  let¬ 
ter  outlining  your  vision/thoughts  on 
what  makes  a  good  newspaper  to  Tom 
Callinan,  editor.  Democrat  and  Chroni¬ 
cle,  55  Exchange  Blvd.,  Rochester,  NY 
14614. _ 

EXPEL. JNCED,  talented  news  editor 
sought  by  30,000,  7-day  AM  with 
reputation  For  excellence.  People  skills 
as  important  as  design  flair,  editing 
ability  and  news  judgment.  Dewar 
and/or  Moc  skills  preferred.  We  serve 
a  huge,  news-rich  region  in  warm, 
sunny  West  Texas.  Good  pay  and 
benefits.  Send  resume  and  page  sam¬ 
ples  to  Janet  Terry,  Odessa  American, 
Box  2952,  Odessa,  TX  79760 _ 

FEATURE  WRITER  needed  to  cover 
anything  and  everything  of  interest  to 
1 8-to- 30-year-olds.  Our  "next"  page 
needs  a  creative,  tenacious  individual 
on  lop  of  trends  and  with  an  apprecia¬ 
tion  of  pop  culture.  Send  resume,  clips 
ond  1 0  story  ideas  to:  Valerie  Vinyard, 
next  editor.  The  Journal  Gazette,  600 
W.  Main  St.,  Fort  Wayne,  IN  46802. 
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INVESTIGATIVE  REPORTER  I  MUSIC  EDITORS 


Can  you  find  the  buried  bodies  and 
spin  a  great  yarn?  Do  you  know  the  dif¬ 
ference  between  shedding  light  and 
creating  heat?  Do  you  have  a  ourning 
desire  to  make  your  mark  in  one  of 
America's  best  news  towns?  If  so,  con¬ 
tact  Howard  Altman,  news  editor, 
Philadelphia  City  Paper,  206  S.  1 3th 
Street,  Philadelphia,  PA  19107,  or 
altman@;ityf)aper.net,  (215)  735-9782 
ext.  213. 

MANAGING  EDITOR 
We  are  seeking  an  experienced  editor 
with  high  standards  and  great  ideas 
who  can  produce  a  locally  flavored, 
exciting  newspaper  seven  days  a 
week.  This  will  be  the  top  position  for  a 
20,000  AM  daily  and  Sunday  which 
produces  a  variety  of  other  products. 
He  or  she  will  also  serve  as  senior 
editor  for  c  group  of  six  dailies  and 
Sundays  in  the  heart  of  South  Georgia 
with  combined  circulation  of  65,000. 
In  this  role,  he  or  she  will  provide 
editorial  guidance  and  leadership  for 
the  group  and  support  to  the  group 
ubiisher  The  successful  candidate  will 
ave  a  creative  flair,  design  skills  and 
the  ability  to  lead  by  example.  The 
ability  to  coach  and  mentor  new  as 
well  as  existing  staff  members  a  must. 
Community  participation  will  be 
expected  This  booming  area  offers  a 
high  quolity  of  life  with  good  schools,  a 
state  university,  abundant  recreational 
opportunities  and  friendly  people.  To 
apply,  send  a  resume,  along  with  a  let¬ 
ter  specifying  your  strengths  to  Robert 
F.  Morrell,  group  publisher,  Valdosta 
Daily  Times,  P.O.  Box  968,  Valdosta, 

GA  316C3-0968. _ 

METRO  EDITOR 

A  mid-size  Zone  2  daily  needs  experi¬ 
enced  editor  to  direct  and  motivate 
local  news  staff.  Candidates  must  be 
dedicated  to  local  news  coverage, 
organized,  able  to  handle  multiple 
tasks  simultaneously  and  know  how  to 
pursue  hard-news  stories  in  a  com¬ 
petitive  environment.  This  position  has 
great  career  advancement  possibilities 
with  growing  group.  Send  resume  with 
sala^  history  to  Box  08194,  Editor  & 
Publisher. 

METRO  EDITOR 

Do  you  want  to  prove  you  can  be  a 
newsroom  leader?  We  can  help  you 
become  the  reader-focused,  communi¬ 
ty-minded  editor  newspapers  have  to 
have.  We  need  a  metro  editor  who  can 
inspire  and  teach  a  stoff  of  eager 

Xrters  You  should  bring  good  text- 
ig  skills  and  at  least  5  to  7  years 
newsroom  seasoning.  Supervisory 
experience  and  familiarity  with  Great 
Plains  are  big  pluses,  if  interested, 
please  submit  a  letter  and  resume  to: 
Libby  Simes,  HR  Manager,  Bismarck 
Tribune,  P.O.  Box  1498,  Bismarck,  ND 
58502. _ 

THE  VIRGINIAN-PILOT,  a  mid-size  daily 
serving  Southeastern  Virginia  and 
Northeastern  North  Carolina,  is  seeking 
a  layout/copy  editor  for  its  sports  desk. 
Strong  news  judgment  and  editing  skills 
are  a  must;  experience  with  full 
pagination  and  QuarkXPress  would  be  a 
plus.  Applicants  should  send  a  resume 
and  work  samples  (no  calls,  please)  to  Joe 
Garvey,  sports  desk  team  leader.  The 
Virginian-Pilot,  1  SOW.  Brambleton  Ave., 
Norfolk,  VA  23510. 


New  Times  has  immediate  openings 
for  music  editors  at  its  weekly  newspa¬ 
pers  in  Los  Angeles  and  Miami,  and 
for  its  new  paper  in  Fort  Lauderdale 
starting  this  fall.  Strong  writing  skills 
essential.  Job  entails  planning/editing 
music  section,  hiring  freelance 
reviewers,  and  writing  a  local  music 
column  as  well  as  reviews  and  feature- 
length  pieces.  Send  cover  letter, 
resume  and  five  best  clips  to:  Christine 
Brennan,  P.O.  Box  5970,  Denver,  CO 
80217.  No  phone  calls,  please. 

MUTUAL  FUNDS  MAGAZINE 
Openings  for  experienced  financial 
writers,  full-time  (in  South  Florida)  or 
free  lance.  Fax  resume  and  samples  to 
Norman  Fosback  (954)  570-8200 

NEWS  AND  DESIGN  DESKS 

The  Fort  Worth  Star-Telegram,  a 
Knight-Ridder  newspaper,  has  several 
openings  in  the  newsroom: 

EDITOR/LA  ESTRELLA 
Experienced  journalist  to  lead  La 
Estrella,  our  twice-weekly  bilingual 
newspaper.  This  S-yeor-old  publication 
needs  an  energetic  person  with  strong 
understanding  of  Hispanic  issues  with 
a  cancentration  in  Mexican  culture. 
Editor  must  also  be  willing  to  represent 
the  newspaper  at  community  functions. 

NEWS  EDITOR 

Individual  with  3-h  years  of  experience 
capable  of  making  strong  news  editing 
and  design  decisions  for  section  covers 
and  inside  pages.  Ideal  candidate  is 
deadline  conscious  and  creative. 
Thorough  knowledge  of  QuarkXPress 
and  excellent  communication  skills 
required. 

DESIGN  EDITOR/FEATURES 
Editor  with  at  least  3  years  of  experi¬ 
ence  who  can  manage  concepts  and 
ideas  through  assigning  editors,  photo¬ 
graphers,  artists,  and  supervisors,  then 
design  a  colorful  and  dynamic  cover  or 
section.  Thorough  knowledge  of  Quark¬ 
XPress  required. 

Send  cover  letter  with  resume,  tear 
sheets  and  references  to  Kevin  Dale, 
managing  editor.  Fort  Worth  Star- 
Telegram,  400  W.  Seventh  Street,  Fort 
Worth,  TX  76102. 

NEWS  REPORTER 

Illinois  AgriNews  has  an  immediate 
full-time  opening  for  a  field  editor  to 
work  in  LaSalle,  IL.  Seeking  an  experi¬ 
enced  reporter,  or  recent  ag  communi¬ 
cations/journalism  grad.  Photo  experi¬ 
ence  a  plus.  Car  required.  Mail 
resume/clips  to:  Warren  T.  Pufahl, 
Illinois  AgriNews,  426  Second  Street, 
LaSalle,  IL61301. 

NEWS  REPORTERS:  2  positions  open. 
Background  in  sports,  education,  city 
hall,  police,  courts,  public  affairs  essen¬ 
tial,  as  are  photo  skills.  Send  cover  let¬ 
ter,  resume  and  examples  of  writing 
and  photography  to  Dan  Engler,  Verde 
Valley  Newspapers,  P.O.  Box  429,  Cot¬ 
tonwood,  AZ  86326. 


_ EDITORIAL _ 

NIGHT  MANAGING  EDITOR  -  50,000 
Zone  2  AM  daily  and  Sunday  seeks 
creative,  hands-on  editor  to  oversee 
copy  desk,  enforce  AP  stylebook,  write 
crisp,  witty  heads  and  insure  that 
deadlines  are  met.  Resume,  clips  ta 
Box  08203,  Editor  &  Publisher. 


REPORTER  needed  for  Crain  Commu¬ 
nications'  weekly  news  publication  cov- 
ering  the  waste  and  recycling 
industries.  Must  have  several  years  of 
previous  daily  newspaper  experience, 
strong  reporting  skills  and  a  desire  to 
be  part  of  a  growing  business  news¬ 
paper  team,  nease  send  cover  letter, 
resume  and  clips  to  Allan  Gerlat, 
editor.  Waste  News,  1725  Merriman 
Road,  Suite  300,  Akron,  OH  44313. 
EOE  M/F/D/V 


REPORTER:  We  put  out  both  the  best 
twice-weekly  in  Florida  and  the  zoned 
edition  of  the  60,000-circulation 
Naples  Daily  News.  We're  in  a  com¬ 
petitive  market  with  hard-core  news¬ 
paper  readers  so  we  need  an 
aggressive,  productive  reporter  with 
strong  writing  skills.  Send  letter,  resume 
and  clips  to  Todd  Pratt,  editor,  Bonita 
Banner,  P.O.  Box  40,  Bonita  Springs, 
FL  34133.  Banner  will  be  on-line  this 
fall;  Daily  news  can  be  viewed  at 
www.naplesnews.com.  E-mail  inquiries 
can  be  sent  to  tjpratt@naplesnews.com. 


REPORTER 

Aggressive  general  assignment 
reporter  sought  for  growing,  7-day 
daily  in  suburban  Chicago  market. 
Must  have  1-3  years  daily  experience. 
Send  resume,  clips  to  Karen  ^rensen, 
city  editor.  Herald  News,  300 
Caterpillar,  Joliet,  IL  60436. 

REPORTER 

Live,  work  and  play  in  unspoiled  St. 
Lucie  County  on  Florida's  east  coast. 
Our  fast-growing,  award-winning, 
30,000  daily,  seeks  a  skilled  reporter 
with  a  minimum  of  one  year's  experi¬ 
ence.  Resume,  clips  and  cover  letter  to 
Editor,  The  Tribune,  600  Edwards 
Road,  Fort  Pierce,  FL  34982. 

REPORTER 

Do  you  have  the  determination,  dog¬ 
gedness  and  skill  to  unearth  the  facts, 
as  well  as  the  finely-tuned  writing 
sense  to  then  craft  them  into  compelling 
stories?  That's  the  type  of  reporter  Euro¬ 
pean  Stars  &  Stripes,  a  50,000-daily 
based  in  Darmstadt,  Germany,  is  seek¬ 
ing  to  cover  the  U.S.  military  in 
Europe.  Must  be  versatile,  a  skilled 
reporter  and  writer,  willing  to  travel, 
and  able  to  produce  high-quality  jour¬ 
nalism.  Compensation  package  of  at 
least  $45,000  includes  salary  and  tax- 
free  housing  allowance.  Round-trip 
relocation  expenses  paid  under  three- 
year  transportation  contract.  Fax  or 
mail  resume,  cover  letter,  clips  to  Editor 
at  (01 1  -49)  6155-601  395  or  The 
Stars  &  Stripes,  Unit  29480,  APO  AE 
09211. 

WE  ARE  AN 

EQUAL  OPPORTUNITY  EMPLOYER. 

APPLICATIONS  MUST  BE 
RECEIVED  BY  JULY  1 5. 


_ EDITORIAL _ 

REPORTER 

Immediate  opening  for  a  general 
assignment  and  night  cops  reporter  for 
a  rapidly  growing  daily  in  south  Louis¬ 
iana.  Must  be  a  creative  self-starter 
able  to  generate  new  story  ideas  and 
write  on  a  variety  of  topics.  Quark¬ 
XPress  experience  is  a  plus;  ability  to 
work  flexible  hours  required.  B.A.  or 
B.S.  degree  and  several  years  of  writ¬ 
ing  experience  required.  Send  resume 
and  work  samples  to  Reporter,  P.O. 
Box  5310,  Lafayette,  LA  70502. 
_ EEO _ 

REPORTER 

The  American  Banker/Bond  Buyer 
Newsletter  Division  is  seeking  a 
reporter  with  1-3  years  daily  newspa¬ 
per  or  comparable  experience  to  cover 
the  emerging  debt  markets.  Must  be 
willing  to  dig  for  a  story  and  able  to 
write  under  weekly  deadline  pressure. 
Please  send  resume,  cover  letter  and  a 
few  clips  to  American  Banker/Bond 
Buyer  Newsletter  Group,  Dept.  DS, 
One  State  Street  Plaza,  New  York,  NY 
10004.  No  phone  colls,  please. 


REPORTER 

The  Charleston  (W.Va.)  Gazette  has 
an  opening  on  its  reporting  staff. 
We're  looTcing  for  an  energetic, 
aggressive  reporter  who  can  produce 
compelling  stories.  Experience  is  a 
plus.  The  Gazette  is  West  Virginia's 
largest  newspaper  with  a  52,000  daily 
circulation,  102,000  Sunday.  We're  a 
morning  newspaper  in  the  state  capi¬ 
tal.  Send  your  resume  and  clips  to 
Rosalie  Earle,  managing  editor.  The 
Charleston  Gazette,  1001  Virginia 
Street  East,  Charleston,  WV  25304. 

REPORTERS 

Front  page  stories.  If  you  know  where 
to  find  them,  come  work  with  us  at  The 
Evening  Sun.  We're  an  expanding 
22K  daily  looking  for  two  aggressive 
reporters.  Send  resume,  work  samples 
to  Stan  Hough,  editor.  The  Evening 
Sun,  1 35  Baltimore  St.,  Hanover,  PA 
17331  or  coll  (717)  637-3736. 

ZONE  8  daily  is  looking  for  a  few 
good  copy  editors.  Sharp  editing  skills, 
a  good  eye  for  award-winning  design 
and  the  ability  to  write  clear,  concise 
headlines  a  must.  Pagination  experi¬ 
ence  a  plus.  Competitive  salary  and 
great  benefits  in  a  beautiful,  outdoor- 
oriented  community.  Send  resume, 
page  design  samples,  references  and 
salary  requirements  to  Box  08179, 
Editor  &  Publisher. _ 

THE  SEATTLE  TIMES  is  looking  for  an 
inspirational  assignment  editor,  with  an 
ear  (or  language,  a  nose  for  news  and  an 
eye  for  stories  that  tell  readers  something 
they  didn't  know.  This  position  offers 
the  opportunity  to  work  with 
extraordinarily  talented,  seasoned 
reporters  and  requires  equal  talent  and 
experience.  The  successful  candidate 
will  hove  at  least  five  years  on  a  daily 
newspaper,  including  experience  as  an 
assigning  editor.  The  Times  is  seeking 
candidates  with  clear  potential  to 
become  a  senior  editor.  Send  cover  let¬ 
ter  and  resunrie  to  Millie  Quan,  AME, 
Seattle  Times,  P.O.  Box  70,  Seattle, 
WA  981 1 1 .  No  phone  calls,  please. 


Advertisers  who  want  only  local  applicants  for  their  ads  should 
consult  our  Zone  map  on  page  71. 
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EDITORIAL 


EDITORIAL 


REPORTER 

The  American  Banker,  the  leading 
daily  newspaper  on  financial  services, 
has  an  immediate  opening  for  a  sharp, 
seasoned  reporter.  The  position 
requires  4  to  6  years  journalism  expe¬ 
rience.  Business  writing  for  a  daily  pub¬ 
lication  strongly  preferred,  editing 
experience  a  plus.  Send  resume,  cover 
letter  and  your  three  best  clips  to 
Debra  Cope,  executive  editor.  Dept 
IPS,  American  Banker,  One  State  Street 
Plaza,  New  York,  NY  10004.  No 
phone  calls/faxes,  please. 

EOE  M/F/D/V 


SEASONED  COPY  EDITOR 

The  Lexington  Herald-Leader,  an  award¬ 
winning  1 24,000  daily  Knight-Ridder 
newspaper  in  the  heart  of  Kentucky's 
Bluegrass  region,  has  an  immediate 
opening  for  a  copy  editor  with  a 
passion  for  the  language  and  a  knock 
for  writing  bright  headlines. 

Three  to  five  years  experience  on  a  daily 
newspaper  an  absolute  must.  Knowledge 
of  QuarkXPress,  OPS  a  plus.  The  pre¬ 
ferred  candidate  will  also  have  worked 
as  wire  editor.  Our  benefits  include 
medical  and  dental  insurarKe,  optional 
401  (k)  and  a  competitive  salary. 

Send  cover  letter  and  resume  to  John 
Mueller,  copy  desk  chief,  Lexington 
Herald-Leader,  100  Midland  Avenue, 
Lexington,  KY  40508-1999. 

EOEM/F 


EDITORIAL 


EDITORIAL 


ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco  and  Los  Angeles.  We  publish 
in-depth,  well-crafted  stories  that 
explare  the  issues,  events  and 
personalities  that  make  our  com¬ 
munities  tick  Our  stories  inform  and 
entertain  readers,  provoke  strong  reac¬ 
tions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  ond 
the  hurried  fact-finding  of  doily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Denver,  Miami,  Dallas 
and  Houston.  Our  new  paper  in  Ft. 
Lauderdale,  starting  in  the  fall  of  1997, 
will  need  both  news  and  feature 
writers. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  802 1 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 


RESTAURANT  CRITICS 

New  Times  is  looking  for  restaurant 
critics  for  its  award-winning  weekly 
newspapers  in  Denver,  Houston  and 
Dallas  (100,000  circulation)  and  (or  a 
new  paper  in  Fort  Lauderdale 
beginning  in  the  (all  of  1 997.  We  wont 
stylish,  opinionated  columns  by  writers 
who  are  knowledgeable  and 
passionate  about  food,  both  up-scale 
and  down-home.  Fulltime  position  with 
benefits  requires  a  1,500-word  weekly 
restaurant  review,  plus  additional  writ¬ 
ing  and/or  editing  duties  based  on  the 
applicants  experience.  New  Times  pub¬ 
lishes  magazine-style  weeklies  -  cover¬ 
ing  local  news,  politics,  arts  and  music 
—  in  Phoenix,  Denver,  Miami,  Dallas, 
Houston,  San  Francisco  and  Los 
Angeles. 

To  apply,  send  youi  clips,  resume  and 
cover  letter  (plus  a  sample  review,  if 
you  haven't  reviewed  before)  to: 
Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  802 1 7 

To  learn  more  about  New  Times,  visit 
our  website  at  www.newtimes.com. 


REPORTER 

Suburban  Chicago  daily  newspaper 
seeks  an  experienced  reporter  to  cover 
beat  emphasizing  growth  and  the 
environment.  Excellent  writing  skills  a 
must.  Send  cover  letter,  resume  and 
five  clips  to  Mike  Chapin,  managing 
editor.  The  Beacon  News,  101  S.  River 
Street,  Aurora,  IL  60506. 


STAR  MAGAZINE 

America's  leading  tabloid  weekly  is 
looking  (or  hard-hitting,  aggressive 
reporters  to  join  its  news  team. 

Good  pay,  lots  of  travel. 

Write  to  Dick  Belsky,  news  editor.  Star 
Magazine,  660  White  Plains  Road, 
Tarrytown,  NY  1 0591 . 


SPORTS  EDITOR  needed  for  17,000- 
circulation  daily  in  seaport  town  near 
mountains.  Photo,  pagination  skills 
required. 

Send  resume,  up  to  5  work  samples  to: 
Roger  Morton/MANAGHMG  editor 
Peninsula  Daily  News 
P.O.  Box  1330 
Port  Angeles,  WA  98362 


EDITORIAL 


EDITORIAL 


EDITORIAL 


REPORTER 

The  Waterloo  Courier,  a  50,000  PM 
daily  in  Northeast  Iowa,  has  an  open¬ 
ing  (or  a  general  assignment  reporter 
to  cover  a  five-county  area  working  out 
of  our  main  office.  We're  looking  for 
an  entry-level  person  with  a  lot  of 
initiative  and  the  curiosity  to  see  stories 
others  don't.  Send  resume  and  clips  to 
Larry  Ballard,  regional  editor, 
Waterloo  Courier,  P.O.  Box  540, 
Waterloo,  lA  50704. 


REPORTING  INTERN 
The  Newport  Daily  News  will  hove  an 
opening  for  a  reporting  intern  during 
the  next  school  year.  The  position 
would  be  ideal  (or  a  new  grad  seeking 
experience  before  moving  to  a  career 
in  newspaper  reporting  or  for  a  student 
who  wants  to  take  off  a  semester 
before  returning  to  finish  a  degree. 
Send  a  letter  with  your  background, 
experience  and  goals,  a  resume  and 
six  non-returnable  clips  to:  David  B. 
Offer,  editor.  The  Newport  Daily 
News,  101  Malbone  Road,  Newport, 
Rl  02840.  No  phone  calls,  please. 


SKILLED,  HARD-WORKING  reporter 
needed  to  produce  clean,  crisp  copy 
and  quality  photographs  for  Carib¬ 
bean  Weekly.  Must  be  Mac  savvy  and 
able  to  fit  in  with  small  team.  Salary 
$250/week.  Rush  resume,  clips  to  Box 
08206,  Editor  &  Publisher. 


Interaction  is  constant.  Work  is  dynamic.  Training  is  continuous.  We  are 
Bloomberg  L.P.,  the  leading  financial  information  provider  that  spans  the 
globe.  Unparalleled  service  and  unsurpassed  products  have  made  us 
the  fastest-growing  company  in  the  information  industry.  Through  our 
combination  of  news,  programming,  data  collection,  service  and  sales, 
we  have  implemented  technology  to  deliver  instantaneous,  compre¬ 
hensive  financial  information  worldwide. 

SPORTS  REPORTERS 

Princeton,  NJ, 

BLOOMBERG  SPORTS  seeks  general  assignment  reporters  to 
work  from  its  headquarters  in  Princeton.  The  ideal  candidates  j 
are  self-starters,  take  direction  well  and  are  willing  and  able  N 

to  cover  everything  from  a  simple  injury  report  to  a  franchise  ^ 

acquisition.  Two  years  of  experience  preferred,  with  some  time 
spent  covering  professional  or  Division  I  college  sports. 


No  Titles.  No  Org  Charts. 

Just  Great  People 
Working  Hard  Together 
All  the  Time.  Bloomberg. 


Please  send  resume  and  writing  clips  to  Bloomberg  L.P., 
Attention:  Human  Resources,  Dept.  SR-SR,  100  Business 
Park  Drive,  P.O.  Box  888,  Princeton,  NJ  08542-0888: 

No  phone  calls,  no  faxes  please.  EOE  M/F/D/V. 


Bloomberg 
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_ EDITORIAL _ 

SPORTS  EDITOR 

Family  owned  mid-size  daily  in 
Western  PA  seeks  aggressive  leader, 
capable  of  continuing  to  build  on  o 
strong  local  sports  section.  Great 
career  move  for  a  small  market  veteran 
or  a  number  two  ready  to  move  up. 
High  school  sports  is  our  game.  Send 
resumes  in  confidence  to  Ron 
Vodenichar,  c/o  Butler  Eagle,  P.O. 
Box  271 ,  Butler,  PA  1 6003. 


SMALL  COMMUNITY  DAILY  (Zone  1 ) 
seeks  hard-working  "do  it  all"  managing 
editor.  This  is  an  ideal  position  for 
someone  who  has  been  2nd  or  3rd  in 
command  of  a  newsroom  and  would 
like  the  chance  to  run  the  whole  show. 
This  candidate  will  become  very  visible 
in  the  community  and  therefore  must 
possess  strong  moral  and  ethical  stan¬ 
dards,  and  enjoy  meeting  the  public. 
Strong  skills  in  editing,  page  design, 
and  management/developing  of  the 
news  staff  in  a  "deadline  is  a  must" 
atmosphere  will  be  required.  Please 
send  resume,  cover  letter,  clips,  and 
salary  reai.irements  to  Box  08183, 
Editor  &  Puolisher. 

SPORTS  EDITOR:  Freedom  Newspa¬ 
pers  of  New  Mexico  seeks  a  tireless, 
knowledgeable  and  well-organized 
sports  editor  to  cover  several  high 
schools  and  a  university  that  has  a  Div. 

II  football  program.  Position  requires 
ability  to  write  well  on  deadline,  edit 
copy  and  paginate  sports  pages  using 
NewsEdit  Pro  and  QuarkXPress.  Our 
PM  &  Sunday  newspapers  serve  com¬ 
munities  in  a  grain-ond-livestock 
region  on  the  Texas  line  in  central  New 
Mexico.  Future  possibilities  within 
Freedom  Communications,  which  pub¬ 
lishes  26  newspapers  coast-to-coast. 
Benefits  include  medical,  dental  and 
401  (k).  Fax  resume  to  Bob  Wright  at 
(505)  762-3879. 

SPORTS  EDITOR:  We're  a  good  little 
daily  in  the  Sierra  foothills,  and  we're 
looking  for  a  sports  editor  who  puts  the 
interests  of  readers  first.  Strong  dedica¬ 
tion  to  local  news  a  must;  interest  in  out¬ 
doors  coverage  a  plus.  Send  resume, 
three  clips,  salary  history  to  John 
Seelmeyer,  editor.  The  Union,  11464 
Sutton  Way,  Grass  Valley,  CA  95945. 

SPORTS  PAGINATOR 

The  Carlsbad,  NM,  Current-Argus,  a 
9,000  circulation  AM  daily,  has  an 
opening  for  a  sports  poginator.  Appli¬ 
cants  must  be  proficient  in  editing, 
layout  and  QuarkXPress.  Job  also 
entails  some  sports  writing.  Send 
resumes  to  Carlsbad  Current-Argus, 
editorial  department,  620  S.  Main 
Street,  Carlsbad,  NM  88220,  or  Fax  at 
(505)  885-1066. _ 

SPORTS  REPORTER-OUTDOORS 
needed  for  17,000-circulation  daily  in 
seaport  town  near  mountains.  Photo, 
pagination  experience  desired.  Send 
resume,  up  to  5  work  samples  to: 
Roger  Morton,  managing  editor. 
Peninsula  Daily  News,  P.O.  Box  1330, 
Port  Angeles,  WA  98362. 


_ EDITORIAL _ 

SUNDAY  BOOK  REVIEW  EDITOR 

The  San  Francisco  Chronicle  is  looking 
for  an  inspiring  book  editor  who's  not 
afraid  of  controversy  to  run  one  of  the 
country's  most  cutting-edge  Sunday  sec¬ 
tions. 

The  editor  of  our  free-standing  weekly 
Book  Review  will  manage  the  flow  of 
15,000  books  a  year,  recruit  and 
develop  freelance  writers,  assign  and 
edit  reviews,  and  work  closely  with  our 
book  critic  Patricia  Holt  and  an  assis¬ 
tant  -  with  the  goal  of  expanding  our 
position  as  Northern  California's  pre¬ 
eminent  literary  guide. 

We're  looking  for  an  innovative,  expe¬ 
rienced  book  editor  to  set  the  literary 
agenda  in  the  unique  Bay  Area 
market,  spice  up  the  section  and  retain 
our  high  standards  of  literary  criticism. 
This  manager  must  have  the  skills  to 
cultivate  a  lively  section,  develop  new 
departments  and  tap  into  the  energy  of 
the  Bay  Area's  thriving  book  com¬ 
munity  and  voracious  readership. 

The  ideal  candidate  will  have  estab¬ 
lished  contacts  within  the  publishing 
industry  and  literary  community,  strong 
organizational  skills;  the  ability  to  spot 
and  develop  new  talent;  and  interest  in 
pursuing  the  Book  Review's  presence 
on  The  Chronicle's  website.  The  Gate; 
and  experience  conceiving  and  execut¬ 
ing  special  projects,  such  as  the  annual 
Holiday  Guide,  as  well  as  Children's 
Books,  Mystery  Week,  Gay  Pride,  and 
paperback  sections.  Excellent  writing 
skills  are  required;  newspaper  or  book 
industry  experience  is  preferred. 

To  apply,  please  send  a  resume,  cover 
letter  and  writing  clips  to  Marianne 
Chin,  director  of  editorial  hiring  & 
development,  San  Francisco  Chronicle, 
901  Mission  Street,  San  Francisco,  CA 
94103. 


INFORMATION  SYSTEMS 


Can  you  do  it  all  -  from  the  school 
board,  to  human  interest  to  spot  news  - 
and  weave  it  into  an  engaging  story. 
If  so,  you're  the  reporter  we  want.  If 
you  can't,  keep  your  clips.  The  Citizen, 
an  award-winning  16,000  daily  with  a 
strong  writing  and  investigative  history 
seeks  a  reporter  who  wants  to  create 
high-quality  journalism  from  our  new 
bureau.  Cover  a  county  and  tell  all  the 
stories.  Experience  preferred,  but  out¬ 
standing  recent  graduates  with  drive 
encouraged  to  apply.  Send  resume, 
clips  and  10  local  story  ideas  to  Alan 
Vaughn,  city  editor.  The  Citizen,  25 
Dill  St.,  Auburn,  NY  13021. 

WHO  WE  ARE 

Tennessee's  oldest  newspaper,  7-day 
morning  publication,  25,000  circula¬ 
tion,  with  corporate  ownership  (Gan¬ 
nett)  providing  excellent  benefits  and 
career  opportunities. 

WHO  WE  NEED 

FEATURES  WRITER:  to  write  diverse 
stories  for  Living  section,  edit  local  col¬ 
umnists,  and  produce  weekend  tab. 
Must  be  able  to  interact  effectively  with 
the  public. 

GENERAL  ASSIGNMENT  REPORTER: 
with  beat  reporting  experience  or 
strong  internships.  Must  be  able  to 
cover  breaking  stories  on  any  beat  as 
needed. 

Both  positions  require  a  self-starter 
who  pays  attention  to  detail  and  pro¬ 
duces  a  good  volume  of  well-written, 
useful  and  interesting  copy  on  time. 
Submit  resume,  cover  letter  and  clips 
today  to  Doug  Roy,  The  Leaf-Chronicle, 
P.O.  Box  829,  Clarksville,  TN  37041 . 

THE  COURIER-JOURNAL  in  Louisville, 
Kentucky  is  seeking  candidates  for  the 
jobs  of  assistant  business  editor,  assis¬ 
tant  city  editor  nights  and  general 
assignment  reporter  with  at  least  five 
years  of  experience.  Send  letter, 
resume  and  clips  to  Executive  Editor 
Bennie  Ivory,  The  Courier-Journal,  525 
West  Broadway,  P.O.  Box  740031, 
Louisville,  KY  40201 -7431. 


INFORMATION  SYSTEMS 


I - 1 

I  HARDWARE  SYSTEMS  MANAGER  1 

j  Can  you  provide  cutting-edge  leadership?  | 

I  We  are  looking  for  a  seasoned  professional  to  manage  the  Data  Pro-  i 
I  oessing  hardware  group.  This  position  will  have  responsibility  for  ocan-  j 
j  puter  and  electronic  hardware  systems  support  at  multiple  locations.  [ 
I  We  are  looking  for  a  manager  with  strong  administrative  skills  and  i 
I  initiative  to  develop.  Top  candidates  will  have  several  years  of  | 
j  technical  management  experience,  ability  to  create  and  establish  a  j 
I  team  environment,  ability  to  facilitate  interdepartmental  cooperation  1 
j  and  proven  ability  to  motivate  and  develop  positive  attitudes  in  staff  j 
[  members.  It  is  vital  to  have  strong  interpersonal,  written  and  oral  com-  ' 
I  pensation  skills.  The  Dispatch  offers  a  pleasant,  positive  work  ! 
j  environment  with  a  competitive  compensation  package  including  an  j 
I  outstanding  benefit  package.  i 

I  Please  send  resume  with  salary  history  to:  j 

;  THE  COLUMBUS  DISPATCH  j 

I  Human  Resources  Department  1 


I  j  34  S.  Third  Street  j 

\  I  Columbus,  OH  432 1 5  i 

:  ■  > 

:  I - 1 


The  Billings  Gazette,  Montana's  largest 
daily  newspaper,  is  seeking  an  experi¬ 
enced  desk  editor  to  join  its  region 
desk.  The  region  editor  is  responsible 
for  motivating  and  directing  reporters. 
This  position  also  works  with  photo¬ 
graphers,  copy  editors  and  page 
designers  to  develop  daily  and  long- 
range  stories  of  high  interest  to  our 
readers.  Duties  incfude  ensuring  the 
Gazette  has  the  most  complete  cov¬ 
erage  for  its  four  editions  in  addition  to 
some  special  sections. 

The  editor  must  have  strong 
supervisory  skills  to  direct  the  reporting 
staff  and  develop  fresh  angles  to 
routine  and  ongoing  news  stories.  The 
ability  to  be  a  team  player  and  work 
well  with  others  is  essential.  Basic 
layout  and  design  skills  are  a  must. 
Strong  editing  skills  and  the  ability  to 
craft  reporters'  stories  so  they  are 
accurate,  clearly  and  concisely  written 
is  also  a  must. 

Centrally  located,  Billings  is  the  largest 
city  in  Montana.  It  has  a  strong,  stoole 
economy,  good  schools  and  is  a 
regional  medical  center  for  MT,  ND, 
SD,  and  northern  WY. 

Send  resumes  to:  Human  Resources-RE 
The  Billings  Gazette 
P.O.  Box  36300 
Billings,  MT  59107-6300 

Deadline  for  applications  is  August  1, 
1997. 

_ EOE _ 

THE  BILLINGS  GAZEHE,  Montana's 
largest  newspaper,  is  seeking  a  gen¬ 
eral  assignment  reporter  to  be  part  of 
the  state's  largest  and  most  pro¬ 
fessional,  award-winning  news  staff. 
Duties  will  include,  but  are  not  limited 
to,  coverage  of  Yellowstone  County's 
government  and  its  people,  the  most 
populated  and  economically  diverse 
county  in  Montana.  The  focus  of  the 
position  is  on  urban  and  rural  issues 
that  affect  and  are  of  interest  to  our 
readers.  The  successful  candidate  must 
hove  at  least  2  years  of  newspaper  or 
journalism  experience,  must  be  able  to 
tackle  complicated  issues;  and  write 
clearly,  concisely  under  tight  deadlines. 
Ability  to  write  for  other  media  and 
knowledge  of  computer  databases  is  a 
plus.  The  reporter  must  produce  daily 
news  stories  and  in-depth  news 
features  on  a  regular  basis.  Teamwork 
with  other  reporters,  photographers 
and  editors  is  a  must,  as  is  good  com¬ 
munication  and  time-management 
skills.  Deadline  for  applicants  is  July  7. 
Send  resume,  clips  of  previous  work  to: 
Human  Resources  Department,  Billings 
Gazette,  P.O.  Box  363CX),  Billings,  MT 

59107-6300.  bgozetteQbsw.net _ 

URBAN  AFFAIRS  AND 
GENERAL  ASSIGNMENT  REPORTERS 

We  are  looking  for  enterprising 
reporters  to  fill  urban  offairs  and  gen¬ 
eral  assignment  reporting  positions. 
The  Tribune  is  a  growing  105,000 
circulation  daily  serving  the  eastern 
part  of  the  greater  Phoenix  areo  If  you 
have  at  least  two  years  experience  and 
a  portfolio  that  proves  you  can  break 
stories  in  a  highly  competitive  market. 
Send  resume,  references  and  work 
examples  to  Jim  Ripley,  managing 
editor.  The  Tribune,  P.O.  Box  1547, 
Mesa,  AZ  85211. 
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EDITORIAL 


THE  ST.  LOUIS  POST-DISPATCH  is  look¬ 
ing  for  on  experienced  movie  critic  to 
join  its  features  staff.  Tfiis  person  must 
not  only  demonstrate  insight  and 
excellerKe  in  critiquing  movies  out  also 
must  skillfully  report  the  news  of  the 
movie  industry,  deliver  commentary 
about  trends  arKi  write  compelling  pro¬ 
files  about  personalities  in  the  busirwss 
as  well  as  full-length  feature  pieces  of 
both  a  national  and  local  scope.  An 
ideal  candidate  would  be  team  player 
who  can  inspire  colleagues  and  has  an 
interest  in  d^eloping  his  or  her  critical 
thinking  to  include  other  areas  of  arts 
and  entertainment.  Please  send 
resume,  clips  and  references  to  Ellen 
Futterman,  features  editor,  St.  Louis 
Post-Dispatch,  900  North  Tucker  Blvd., 
Saint  Louis,  MO  63101.  No  phone 
calls,  please. 


THE  DULUTH  NEWS-TRIBUNE,  an 
award-winning,  Knight-Ridder  news¬ 
paper  on  Lake  Superior,  serving 
northwestern  Wisconsin  and  northern 
Minnesota  with  a  circulation  of  54,000 
daily  and  83,000  Sunday,  is  currently 
accepting  applications  for  the  following 
positions: 

SPORTS  PAGE  DESIGNER/COPY 
EDITOR:  Requires  editing  local  and 
national  copy,  designing  pages,  writ¬ 
ing  headlines,  fashioning  graphics  and 
other  desk  duties,  possibly  including 
slot.  All  page  layout  is  pagination.  Posi¬ 
tion  may  be  full-time  or  part-time. 

NEWS  DESK  PAGE  DESIGNER:  Create 
lively,  reader-friendly  pages  that 
inform  and  inspire.  Strong  computer 
skills  a  plus,  with  Harris  pagination, 
Macintosh  and  AP  Leaf  experience 
helpful.  Must  be  able  to  write  great 
headlines,  tightly  edit  copy  and  work 
in  a  team  environment. 

NEWS  DESK  COPY  EDITOR:  Someone 
who  can  do  it  all  -  an  editor  with  solid 
news  judgment  who  can  design 
reader-friendly  pages,  write  great 
headlines,  tightly  edit  staff  ana  wire 
copy  and  show  enthusiasm  for  new 
challenges.  Strong  computer  skills  a 
plus,  with  Harris  pagination,  Mac  and 
AP  Leaf  experience  helpful. 

Send  sports  (^plications  to  Acting 
Sports  Editor,  Chris  Miller;  send  News 
Desk  applications  to  News  Editor, 
Holly  Gruber,  at;  Duluth  News-Tribune, 
424  West  First  Street,  Duluth,  MN 
55802.  Please  include  work  samples, 
resume  and  references. 


WEEKEND  EDITOR  needed  for 
Hernando  Tcxfay,  a  growing  daily  on 
Florida's  west  coast.  Prefer  weekly  or 
small  daily  staffer  who  is  currently 
working  in  Florida  or  southeast.  Entry 
level  editor  position  OK.  Reporters 
skilled  in  QuarkXPress  and  pagination 
process  get  priority  attention.  Writing 
stories  is  part  of  this  job.  Send  clips 
and  samples  of  layouts  to  Bob  Nolle, 
managing  editor,  Hernando  Today, 
15299  Cortez  Blvd.,  Brooksville,  FL 
3461 3.  EOE  DRIX5  FREE  Workplace. 


SPORTSWRITER 

The  Daily  Southtown  needs  an 
experienced,  versatile  sports  writer  to 
cover  major  league  and  big  college 
sports  in  the  Chicago  market.  Enterprise, 
drive  and  exceptional  writing  required. 
Respond  to  Michael  Deacon,  Daily 
Southtown,  6901  W.  1 59th  Street,  Tinley 
Park,  IL  60477. 


EDITORIAL 


THE  BRAZIL  TIMES,  a  5,300  daily,  is 
seeking  a  sports  editor  who  knows  the 
importance  of  local  sports,  likes  to 
write  and  can  paginate  and  a  versatile 
government  reporter.  Some  college 
newspaper  or  professional  experience 
helpful.  Contact  Jim  Dressier,  manag¬ 
ing  editor,  100  N.  Meridian  St.,  Brazil, 
IN  47834  or  call  (812)  446-2216. 


INFORAAATION  SYSTEMS 


EDITORIAL 


THE  BELLINGHAM  HERALD,  a  30,000- 
circulation  Gannett  morning  daily  in 
Northwest  Washington,  is  seeking  a 
lifestyle  reporter  to  round  out  an  eight- 
member  staff.  Demonstrated  abilities  to 
report  in-depth  stories  and  write 
snappy  copy  are  required.  Send  cover 
letter,  resume  and  clips  to  Ben  San- 
torris,  assistant  managing  editor.  The 
Bellingham  Herald,  P.O.  Box  1277, 
Bellin^am,  WA  98227. 


INFORMATION  SYSTEMS 


INFORMATION  SYSTEMS 


CCSI  CLASS/EDIT 
SYSTEM  MANAGER 

Immediate  opening  for  experienced 
CCSI  systems  manager.  Must  have 
hardware  and  software  experience. 
Send  resume  and  salary  history  to: 
Charles  Colby,  Los  Angeles  Doily 
News,  21221  Oxnord  St.,  Wcxxllond 
Hills,  CA  91 367. 

E-mail:  cecolby97@aol.cam 


INFORMATION  SYSTEMS 


JOIN  THE  SEATTLE  TIMES  YEAR  2000  TEAM!!!  In  anticipation  of  the  year  2000,  The  Seattle  Times 
will  be  initiating  replacement  projects  for  multiple  systems.  The  following  positions  are  available: 

SENIOR  PUBLISHING  SYSTEMS  ANALYST 

Design  and  implement  computer  systems  for  all  aspects  of  the  newsroom  and  prepress  production.  Develop 
new  applications  or  customize  vendor  code  to  meet  publishing  needs.  MINIMUM  REQUIREMENTS:  BA  degree 
in  computer  science  or  equivalent  work  experience;  demonstrated  knowledge  of  Solaris,  Windows  NT  or 
Macintosh,  SQL  databases  (Oracle,  Sybase),  C,  C-H-t-,  UNIX  shell  scripts,  HTML,  networking  concepts,  client 
server  issues:  proven  analytical  and  problem-solving  ability;  eight  plus  years  experience  in  a  large,  multiple- 
platform  publishing  environment  with  an  understanding  of  all  aspects  of  newspaper  production  preferred; 
strong  UNIX  background  and  strong  communication  skills  preferred.  Please  reference  code  #SPSA  in  your 
cover  letter. 

GRAPHIC  SYSTEMS  SUPPORT  SPECIALIST 

Install  or  create/customize  software  to  integrate  Macintosh  systems  into  a  large  multiple-platform  publishing 
environment.  MINIMUM  REQUIREMENTS:  BA  degree  in  computer  science  or  equivalent  work  experience; 
extensive  knowledge  of  Macintosh  computers,  desktop  publishing  applications,  image  formats,  PostScript, 
Macintosh  scripting  (Applescript,  Frontier),  SQL  databases,  HTML,  networking  concepts;  strong  analytical  and 
troubleshooting  skills;  and  strong  communication  skills;  five  plus  years  experience  in  a  large  publishing  environ¬ 
ment  preferred;  knowledge  of  Windows  NT,  C,  C-t-t-,  UNIX,  client-server  issues.  Plea.se  reference  code  #GSSS 
in  your  cover  letter. 

SENIOR  SYSTEMS  ANALYST 

Year  2000  investigation/reprogramming;  interface  work;  COBOL  reports  creation;  production  support  and 
other  duties.  MINIMUM  REQUIREMENTS:  Five  years  COBOL  and  mainframe  experience;  BA  or  equivalent 
degree;  and  familiarity  with  MVS,  JCL,  and  DYL  280.  Neasi-Weber  (ADMARC)  experience,  COBOL  report 
writing,  and  DYL  280  preferred.  Please  reference  code  #SSA  in  your  cover  letter. 

CLASSIFIED  SYSTEMS  ANALYST 

Specify,  configure  and  install  major  systems  in  various  departments.  MINIMUM  REQUIREMENTS:  Business 
analysis  and  programming  experience,  major  project  experience;  Oracle  system  and  Visual  basic  knowledge 
preferred;  team  project  participation  preferred;  and  scheduling  and  training  experience  preferred.  Please 
reference  code  #CSA  in  your  cover  letter. 

YEAR  2000  PROJECT  ANALYST 

Responsible  for  the  detail  planning,  coordinating  and  facilitating  of  multiple  systems  and  bperating  depart¬ 
ments  for  timely  completion  of  Year  2000  project  work.  Provide  the  multiple  systems  teams  with  Year  2000 
research,  methods,  tools  and  testing  expertise  while  tracking  Year  2000  compliance  status  across  all  projects. 
Support  business  managers  and  analysts  in  the  evaluation  of  third-party  suppliers  and  business  partners. 
MINIMUM  REQUIREMENTS:  Eight  -  Ten  years  of  systems  analysis  and  testing  experience  across  multiple 
complex  hardware  and  software  environments;  high-levels  of  creativity,  technical  project  management  and  systems 
testing  skills;  excellent  research,  technical  analysis,  problem-solving,  communications  and  facilitation  skills  are  also 
a  must;  prepress  and  production  systems  experience  preferred.  Plea.se  reference  code  #Y2PA  in  your  cover  let¬ 
ter. 

W'e  offer  excellent  compensation  and  benefits.  To  apply  for  positions  listed  above,  send  resumes  to: 

THE  SEATTLE  TIMES 
HR-  (Reference  #) 

P.O.  Box  70 
Seattle,  WA  98111 

No  phone  calls,  please.  Absolutely  no  exceptions.  Only  candidates  to  be  interviewed  will  be  contacted. 
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INFORMATION  SYSTEMS 

ATEX  MEDIA  SOLUTIONS  is  the  lead¬ 
ing  software  provider  to  the  newspaper 
industry.  We  ore  looking  for  pro¬ 
fessionals  with  editorial  and/or 
advertising  backgrounds  to  fill  posi¬ 
tions  os  Installation  Specialists  and  QA 
engineers.  Ideal  candidates  will  have  a 
background  in  using,  maintaining  and 
troubleshooting  PC-based  publishing 
systems  and  third-party  integration  solu¬ 
tions.  Knowledge  of  Windows  NT,  Win¬ 
dows  95,  and/or  AIX  is  required. 
Experience  with  QuarkXPress,  SQL, 
and  RS/6000  is  also  a  bonus. 

Candidates  must  be  able  to  work  both 
independently  and  os  part  of  a  team. 

Travel  is  required  50  to  70%  for  the 
installation  specialist  positions, 
occasional  travel  is  required  for  QA 
Engineers. 

Send  resume  to: 

Atex  Media  Solutions 
Bill  Gross 
1 5  Crosby  Drive 
Bedford,  MA  01 730 
Fax  (617)  276-1256 
or  E-mail:  bgross@atex.com 


MAILROOM 


MAILROOM  MANAGER 

Zone  1  seven  day  daily  is  seeking  an 
experienced  manager  to  supervise 
mailroom  operations.  We  operate 
Muller  227  inserters,  Cheshire  labeler, 
signode  tvers  and  Quipp  stacker. 
Responsibilities  include  machine  set-up 
and  operation,  strong  preventive  main¬ 
tenance,  scheduling  of  workflow  to 
meet  strict  deadline  goals,  cost  contain¬ 
ment  and  maintaining  a  clean,  safe 
working  environment. 

Qualified  candidates  must  hove  a  pro¬ 
ven  background  of  sound  personal 
management  skills  including  hiring  and 
training,  willing  to  work  flexible  hours 
and  be  hands-on  whenever  necessary. 

We  offer  a  competitive  salary  and 
comprehensive  benefits  package.  For 
consideration  please  send  resume  to 
Box  08200,  Editor  &  Publisher. 


PHOTOGRAPHY 


PHOTO  EDITOR 

Medium-sized  daily  newspaper  in 
Zone  5  seeks  photo  editor.  We  want 
you  to  transform  our  staff  into  photo- 
journalists  for  the  millennium.  We  want 
someone  who  can  direct  breaking 
news  photo  efforts  as  well  as  help  the 
staff  photographers  f  nd  newsworthy 
photos  on  a  daily  basis.  Knowledge  of 
AP  Leaf  Desk  and  Photoshop  required. 
Send  cover  letter/resume  by  August  1 
to  Box  08175,  Editor  &  Publisher. 


SEND  E&P  BOX  REPUES  TO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19  th  St. 
New  York,  NY  10011 


PHOTCXSRAPHY 


PHOTOGRAPHY  DIREaOR 

The  Courier-Post,  a  seven-day  Gannett 
metro  paper  in  the  competitive  Phila¬ 
delphia-South  Jersey  market,  is  seeking 
a  creative,  motivated,  high-energy 
leader  for  our  1  1 -member  photo 
department.  We  are  looking  for  a  pro¬ 
fessional  who  can  motivate  a  talented 
photo  staff,  edit  photos,  produce  a  com¬ 
pelling  photo  report,  and  serve  as  the 
department's  chief  administrator. 
Please  send  resume  and  work  samples 
to  William  C.  Hidloy,  managing  editor. 
The  Courier-Post,  P.Q.  Box  5300, 
Cherry  Hill,  NJ  08034. 


PREPRESS 


COMPOSING  ROOM  MANAGER 
A  large  metropolitan  newspaper  has 
an  immediate  opening  for  an  experi¬ 
enced  composing  room  manager.  We 
are  looking  for  an  individual  com¬ 
mitted  to  top  quality  work  with  at  least 
3  years  of  supervisory  experience. 
Excellent  leadership  and  communica¬ 
tion  skills  required.  Experience  in 
typesetting,  ad  makeup  and  page  com¬ 
position  is  highly  desirable.  We  offer  a 
competitive  salary  and  a  comprehen¬ 
sive  benefits  package.  For  considera¬ 
tion,  please  mail  your  resume  stating 
salary  requirements  to  Box  08170, 
Editor  &  Publisher.  EOE. 


PRESSROOM 


PRESS  MANAGER  wanted  for  West 
Indies  daily.  Will  run  Goss  Community. 
Phone  Bob  Hoffman  at  (268)  480- 
5960  or  fax  480-5968. 


PRESSROOM  FOREMAN 

We  are  a  Zone  1 ,  seven  day  operation 
printing  two  daily  newspapers.  We  are 
looking  for  an  experienced  "hands  on" 
double  wide  pressroom  foreman  (Goss 
Metro). 


Responsibilities  include  staff  scheduling 
and  supervision,  equipment  operation, 
implementation  of  a  strong  preventive 
maintenance  program,  on-time 
performance,  quality  control,  supplies 
ordering/inventory  and  cost  contain¬ 
ment. 

Qualified  candidates  will  have  at  least 
5  years  double  wide  experience  in  a 
lead  position,  good  interpersonol  skills 
and  strong  problem  solving  abilities. 
Union  experience  would  be  a  plus. 

Send  resume  with  salary  requirements/ 
history  to  Box  08202,  Editor  &  Pub¬ 
lisher. 


PRESS  PERSONNEL 

We  are  seeking  quality  conscious  indi¬ 
viduals  to  expand  our  pressroom  staff. 
We'll  be  running  our  Urbanite  presses, 
so  you'll  need  a  strong  background  in 
web  offset  printing  and  four  color 
work.  We  are  a  USA  Today  print  site 
with  lots  of  commercial  work.  Fox  your 
resume  to  Dave  Wheelwright,  (602) 
961-0248  or  call  Chuck  Rathbun  for 
more  information  at  (602)  961-61 10. 

Gannett  Offset  -  Phoenix 
41 1  N.  Roosevelt  Avenue 
Chandler,  AZ  85226 


_ PRINT  SALES _ 

PRINTING  SALES 

Independent  sales  reps  wanted  for  one 
and  two  color  web  catalog  production 
facility  with  personalized  customer  ser¬ 
vice  support.  High-quality  on  uncoated 
papers.  Quick  Quotes.  Nationwide 
delivery  and  ink-jet  mailing  on  paste 
bound,  stitched  and  perfect  bound 
catalogs.  Send  confidential  letter  and 
resurr^  Attn:  President,  P.O.  Box  5184, 
Sioux  Falls,  SD  571 17-51 84. 

PRODUCTION/TECH 

DIREQOR  OF  OPERATIONS 
The  Duluth  (MN)  News-Tribune,  a 
Knight-Ridder  mid-size  daily/Sunday 
papei,  is  looking  for  a  proven  business 
leader  to  fill  the  position  of  Operations 
Director.  The  Director  is  responsible 
for: 

•Enhancing  and  fully  integrating  the 
technology  (IS)  team  into  all  functions 
of  the  newspaper,  including  on-line 
products 

•Developing  the  capabilities  of  all  prod¬ 
uction  functions 

•Working  effectively  with  strong  peer 
group  that  values  an  open  col¬ 
laborative  style. 

Salary  commensurate  with  accomplish¬ 
ments.  Top  level  MBO  plan  and  bene¬ 
fits.  To  apply,  send  your  resume  to 
Human  Resource  Director  Karen 
Rylander  Davis,  at:  Duluth  News- 
Tribune,  424  W.  First  Street,  Duluth, 
MN  55802. 

DESIGN/PRODUaiON 

COORDINATOR 

Farmington  Hills,  (Ml)  based  hockey 
publishing  company  is  looking  for 
creative  and  aggressive  design/ 
production  coordinator  with  an  interest 
in  hockey  (remember... we're  home  of 
the  STANLEY  CUP  CHAMPS!).  Must  have 
PC  knowledge  and  experience  working 
with  PageMaker,  Photoshop  and  the 
equivalent.  Intense,  but  fun,  working 
environment.  Send  resume  and  work 
samples  to  Tom  Anastos,  publisher.  Sub¬ 
urban  Sports  Communications,  23995 
Freeway  Park  Drive,  Farmington,  Ml 
48335  or  fax  (248)  478-1601. 
PRODUaiON  MANAGER 

National  Inserting  Systems,  Inc.  is  look¬ 
ing  for  a  highly  motivated  individual  to 
manage  its  Allentown  PA  inser'ing 
facility.  Candidate  should  possess  the 
following: 

•  Exceptional  organization  skills 

•  Able  to  manage  &  motivate  people 

•  Minimum  5-7  years  packaging/ 
n.ailroom  management  experience 

•  Mechanical  expertise,  including 
strong  knowledge  of  a  variety  of 
packaging/mailroom  equipment 

•  Ability  to  adhere  to  strict  deadlines 
while  providing  quality  customer 
service 

•  Strong  computer  skills 

•  Financial  planning  &  expense 
control  experience. 

Please  forward  resume,  including 
references  and  salary  history  to: 
Donald  Curley,  National  Inserting 
Systems,  Inc.,  734  Roble  Road, 
Allentown,  PA  18103. 

It  is  good  to  have  friends,  even  in  Hell. 

Spanish  proverb 


PRODUCnON/TECH 

PRODUaiON  MANAGER 

Suburban  Philadelphia  publisher  of  4 
weekly  newspapers  with  commercial 
printing  component  seeks  production 
manager  to  oversee  production 
through  to  camera.  Fluency  in  news¬ 
paper  production  processes  and  lead¬ 
ership  skills  combined  with  superior 
technical  knowledge  of  current  industry 
technology  are  needed.  Routine  duties 
include  direct  oversight  and  hands-on 
involvement  of  composing  and  camera 
personnel;  system  maintenance  of 
MAC  based  ad  production  systems 
and  proprietary  front  end  editorial 
network;  desktop  scanning  of  B/W,  4/ 
C,  CMYK,  Pantone,  EPS,  J-PEG.  Budget 
preparation  and  implementation,  plus 
accountability  for  monthly  expense  and 
inventory.  Experience  with  electronic 
ad  delivery  and  Internet  helpful. 
Excellent  safary/incentive  and  benefits 
package.  Resume  with  salary  history  to 
Publisher,  Acme  Newspapers,  31 1  E. 
Lancaster  Avenue,  Ardmore,  PA 
1 9003  or  Fax  to  (61 0)  642-691 1 . 

PRODUCTION  DIREQOR 

Zone  1  daily,  Sunday,  TMC,  Com¬ 
mercial  Print  operation  seeks  a  person 
with  strong  leadership  for  overall 
responsibilities  of  newspapers  prod¬ 
uction  operation.  Candidate  should 

Gossess  knowledge  of  pre-press  Goss 
rbanite  and  mailroom  operations, 
exceptional  managerial  and  organiza¬ 
tional  skills  are  required.  Competitive 
salary,  vacation,  insurance  and 
401  (k).  Reply  to  Box  08208,  Editor  & 
Publisher. 

PRODUa  MANAGER 

NEWSPAPER  PRODUa  MANAGER 
If  you  have  a  successful  track  record 
selling  content  to  managing  editors,  we 
want  to  talk  with  you.  We  are  looking 
for  an  aggressive  professional  with  4-6 
years'  experience  who  will  be  responsi¬ 
ble  for  developing  new  business,  creat¬ 
ing  new  products,  and  managing  exist¬ 
ing  clients.  Your  knowledge  of  the 
industry,  analytical,  presentation, 
communication  and  closing  skills  will 
be  a  valuable  asset  in  selling 
customized  weather  content  for  both 
print  and  online  at  newspapers,  both 
domestic  and  international,  ^nd  cover 
letter,  resume  and  salary  history  to: 
DIREaOR 

HUMAN  RESOURCES  DEPT.  EP  6/28 
WEATHER  SERVICES  CORPORATION 
420  BEDFORD  STREET 
LEXINGTON,  MA  02 173 
FAX:  (617)676-1001 
Equal  Opportunity  Employer 
e-mail:  hr@wx.com. 

For  more  information  about  WSC,  visit 
our  Web  site:  http://www.wx.com. 

SOFTWARE  SALES 

SOFTWARE  SALES  EXECUTIVE 
Company  specializing  in  software 
development  for  newspaper  and  mag- 
azine  publishing  industry  has 
immediate  opening.  Ideal  candidate 
will  have  minimum  of  5  years  experi¬ 
ence  in  software  sales  and  thorough 
knowledge  of  newspaper  advertising 
and  circulation. 

Resume  in  confidence  to: 

Human  Resource  Department 
NEASI-WEBER  INTERNATIONAL 
8550  Balboa  Blvd.,  Suite  100 
Northridge,  CA  91325 
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CLASSIFIED  ADVERTISING  RATES 

Foreign/Positions  Wanted  advertisers  must  pre-pay. 
Effective  January  1, 1997 


LiNE  ADS 

1  weel(-$9.05  p«r  Nne 

2  w«eks-$8.00  per  Nne,  per  issue. 

3  weeks-$7.00per  line,  per  issue. 

4  weeks-$6.05  per  line,  per  issue. 


POSITIONS  WANTED 

1  week-$4.S0  per  line 

2  weeks-$3.80  per  lirre,  per  issue. 

3  weeks-$3.15  per  line,  per  issue. 

4  weeks-  $2.90  per  lirre,  per  issue. 


Add  $12.00  per  insertion  for  box  senrice.  Add  $6.00  per  insertion  tor  box  senrice. 
Count  os  on  odditionol  iine  in  copv.  Count  os  an  additional  line  in  copy. 

SHAWN  OLSON/CAM/ext.170  HAZEL  PREUSS/ASST.CAM/ext.  171 

Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  1 2  noon  (ET)  for  Saturday's  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrafions.  logos,  etc.,  on  classified  ads  charged 
the  following  rotes  per  column  inch,  pjer  insertion:  1  time,  $106;  2  to  5  times.  $100 
6  to  1 3  times,  $95;  1 4  to  26  times  $90;  27  to  52  times  $85. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  os  they  are  received. 


Name  _ 

Company _ 

Address  - 

City _ 

State _ 

Zip _ 

Phone  _ 

Classification _ 

Authorized  Signature _ 

No.  of  Insertions: _ 

Copy: _ 


Amount  Enclosed:  $ 


POSITIONS  WANTED 

ADMINISTRATIVE 

EDITORIAL 

AVAILABLE  NOW!  Publisher/GM  ptp- 
fessional,  experienced.  Zones  1  &  2. 
Start-ups,  turnarounds,  linoge  gains, 
streamlining,  training.  Reply  to  Box 
08166,  Editor  &  Publisner. 

MAY  DAY!  Veteran  sparts  editor/ 
columnist  seeks  to  escape  metro  for 
small  daily  challenge.  Award-winner 

Jack  af  an  trades  plus  QuarkXPress. 

Box  08174,  Editor  &  Publisher. 

AWARD-WINNiNG,  PROFIT-MAKING 
Publisher  seeks  new  challenge.  BA 
Journalism,  experienced  in  all 
departments.  Prefer  Western  U.S.  near 
urban  area.  Reply  to  Box  08172,  Editor 

TOP  COPY/SENIOR  EDITOR,  28  years' 
experience,  seeks  job  sponsor  for  F/T 
post.  Will  relocate.  Excellent  US,  UK, 

Asia  references.  Goh  (212)  877-9773. 

&  Publisher. 

AGGRESSIVE  western  news  service 

ART/GRAPHICS 

seeks  projects.  Zones  7-9.  Web  site: 
http;//netnow. micron.net/-iinnews/ 

Contact  Dave  Gains,  Idaha  Indepen¬ 
dent  News,  (208)  336-2870  and/or 
iinnews@micron.net 

MAC-PROFICIENT  artist/editorial  car¬ 
toonist  will  put  some  pizazz  in  your 
newspaper  or  magazine.  Great  at 
badgering  politfeal  bad  guys.  Also  has 
considerable  editorial  ond  online  expe¬ 
rience. 

E-mail:  Heclwriterl@aol.com  or 
write  Box  08182,  Editor  &  Publisher 
for  details. 

COLUMBIA  J  93  graduate  seeks  GA 
reporting  job  at  mraium  daily/weekly. 

Any  Zone.  Editor  at  major  NYC  pub¬ 
lication  house  seeking  greener 
landscapes  &  honest  reporting  work 

NOT  driven  by  marketing  cofKems. 

Clips/resume:  Lisa  (516)  692-5828. 

CIRCULATION 

TIRED  OF  what  search  firms  can  come 
up  with? 

Tired  of  Circulation  Manager  chum? 

SPORTS  EDITOR/REPORTER  with  5 
years  experierKe  seeks  new  challenge. 

Call  Jerry  (814)  398-8638 

Tired  of  the  complaints  from  employees 
and  carriers? 

Experienced  Manager  who  has  the  peo¬ 
ple  skills,  the  sense  of  direction,  and 

EXPERIENCED  technology  business 
writer,  energy  expert  in  Southeast 
seeks  news,  stringer  or  conference 
assignments.  Accurate  and  reliable. 
dweaver@reporters.net 
(904)  767-5951 

the  passion  for  'turning  it  around"  is 
available  now.  Looking  for  a  small  to 
medium  size  daily  (or  group)  located 
in  a  city  or  town  that  Wally  and  the 
Beaver  would  be  proud  to  call  home. 
Reply  Box  08190,  Editor  &  Publisher. 

BROADCASTER  with  daily  experience 
seeking  position  reporting  on  the  rapidly- 
changing  radio  and  television  industry. 

1  also  know  sports  broadcasting. 

Call  Terry  at  (606)  266-0477. 

EXPERIENCED  &  ACCOMPLISHED 

NEW  MEDIA 

Circulation  Director  seeks  position  with 
progressive  quality  7-day  company  of 
25k  or  larger  for  Zones  4,  6,  /,  8,  9. 
Box  08196,  Editor  &  Publisher. 

A  SEASONED  executive  involved  in 
interactive  new  media  for  20+  years 
will  deliver  on-time,  on-budget  and 
high  tech  products  to  the  market. 

For  o  detailed  resume: 

EDITORIAL 

VERSATILE,  hardworking  editor  of 
alternative  weekly  seeks  greater 

http://www.erols.com/versals/mblake 

barker 

chollenge  in  writing/ editing  position  with 
larger,  mainstream  publication.  Resume, 

TRAVEL  WRITERS  WANTED 

references  and  writing  samples  available 
at  www.pond.com/~mjfowler  or  call 
Scott  Mallinger  at  (215)  790-1 179 

TRAVEL  photographer  seeks  writers! 

For  magazines,  newspapers,  boaks! 

Free  travel!  Jeff  (201)  575-1005. 

Editor^ 

PUBLISHER 

11  WEST  19TH  STREET.  NY.  NY  10011.  212)  675-4380.  FAX  (212)  929-1259. 
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W  E  VE  AU  YAWNED 
our  way  through 
stories  on  sewer 
rate  hikes,  school 
bond  referenda, 

business  openings  and  burglary  arraign¬ 
ments  —  reporting  them,  editing  them 
and  reading  them.  Routine  or  not,  they 
convey  information  some  of  our  read¬ 
ers  want  or  need. 

But  an  exclusive  diet  of  sewers, 
bonds,  ribbon<uttings  and  break-ins 
dampens  reporters’ 
enthusiasm  and  certain¬ 
ly  does  nothing  to  build 
reader  interest.  It 
makes  the  paper  overly 
predictable  as  well. 

That’s  why  I  advo¬ 
cate  self-selected  mini¬ 
beats  as  one  way  to 
liven  things  up  for  both 
staff  and  readers.  Remember,  reporters 
and  editors  have  outside  lives  too. 

Does  someone  on  your  staff  do  in¬ 
line  skating  or  enjoy  snowmobiling? 
Millions  of  American  do. 

Which  of  your  reporters  trains  with 
weights,  along  with  18  million  other 
Americans? 

The  possibilities  for  mini-beats  are  as 
vast  as  our  interests.  Journalists  belong 
to  quilting  clubs,  raise  tropical  fish,  train 
cairn  terriers  for  shows,  renovate 
Victorian  houses,  coach  gymnastics, 
canoe  and  camp  in  wilderness  areas, 
pilot  their  own  planes  and  lead  youth 
groups  and  think  of  trends  that  interest 
your  readers. 

Computers  and  the  Internet.  Physical 
fimess  and  diet.  Animals  and  pets. 
Travel  and  outdoor  recreation.  How 
about  country-western  music,  photogra¬ 
phy  and  gardening?  All  are  potential 
bases  for  a  mini-beat,  and  I’d  be 
shocked  if  nobody  on  your  staff  shares 
those  interests. 

A  staffer  who  currently  lacks  exper¬ 
tise  and  sources  in  a  potential  mini-beat 
can  develop  them  by  using  the  same 
reporting  and  writing  skills  necessary 

Pulitzer  Prize  winner  Freedman 
teaches  journalism  at  Michigan  State 
University. 
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Developing  Mini-Beats 
Pays  Off  In  Stories 


It  livens  the  phper 
up  and  gives 
readers  bonus 
information  - 


to  cover  public  education,  high  schtx)! 
sports,  city  government  and  crime. 

There  are  two  approaches  to  han¬ 
dling  mini-beats.  I’ve  done  both: 

♦  Let  your  reporter  write  a  regular 
column,  preferably  with  a  local  focus. 
Until  the  newspaper  strike  in  1S>95,  my 
weekly  column  for  the  sports  section  of 
the  Detroit  News  dealt  with  bicycling 
in  Michigan  —  events,  fitness,  tours, 
safety,  political  issues,  equipment  and 
personalities.  It  was  a  big  change  from 

_  my  principal  day-to-day 

responsibilities  cover¬ 
ing  legal  issues  and 
state  government  at  the 
Capitol  Bureau  in 
Lansing. 

For  10  years,  my  for¬ 
mer  colleague,  Robert 
Ankeny,  wrote  a  weekly 
column  on  stamps  and 
collecting,  frequently  incorporating 
news  specifically  of  interest  to 
Michigan  hobbyists. 

“I  went  to  a  lot  of  stamp  clubs  and 
auctions.  I  covered  it  like  a  beat,”  said 
Ankeny,  now  a  reporter  for  Crain’s 
Detroit  Business. 

Nor  did  all  Ankeny’s  stories  end  up 
on  the  hobby  page;  Some  earned  front¬ 
page  play.  When  the  Falklands  War 
erupted  between  Argentina  and  Great 
Britain,  for  example,  he  landed  on  lA 
with  a  feature  on  a  local  collector  who 
specialized  in  Falkland  Island  stamps 
and  believed  —  wrongly,  it  turned  out 
—  “they  would  become  incredibly  valu¬ 
able.” 

He  also  wrote  a  number  of  mini-beat 
stories  about  one  of  Michigan’s  best- 
known  collectors,  U.S.  Sen.  Carl  Levin, 
who  also  has  successfully  designed 
stamps. 

♦  Encourage  reporters  to  develop 
enterprise  stories  from  their  self-select¬ 
ed  mini-beaLs. 

I  frequently  wrote  features  and  news 
stories  on  state  history  and  historic 
preservation,  ranging  from  restoration 
of  railroad  depots  and  local  museum 
projects  to  history-related  tourism  and 
economic  development. 

That  arena  encompassed  a  wide 
array  of  enterprise  on  such  topics  as 

http;//ww^.mediainfo.com 


bam  preservation,  historic  site  designa¬ 
tions,  shipwrecks  and  fmntier  families. 

When  Steve  Klein  was  sports  editor 
at  the  Lansing  (Mich.)  State  Journal, 
his  mini-beat  was  folk  and  traditional 
music.  He  carried  that  interest  over 
from  his  previous  job  at  the  Stamford 
(Conn.)  AdiKKate. 

Wearing  that  hat,  he  wrote  adv-ances 
and  reviews  of  concerts  and  festivals 
and  interviewed  international  celebri¬ 
ties  such  as  Pete  Seeger  and  Judy 
Collins  and,  more  importantly  to  liis 
readers,  local  folk  musicians  —  st)me  on 
their  way  to  international  attention. 

“I  did  it  because  I  loved  it,”  says 
Klein,  now  the  online  sports  editor  for 
USA  Today.  “I  felt  it  had  benefits  to  the 
readership  and  enriched  my  life.  It 
allowed  me  a  wider  platform.” 

Sure,  some  readers  who  thought  of 
Klein  as  a  sportswriter  and  columnist 
thought  it  curious,  he  admits,  “but  it 
helped  explain  me  to  some  of  them  — 
and  you  don’t  want  to  be  too  pre¬ 
dictable” 

From  a  management  perspective, 
mini-beats  require  decisions. 

Do  you  pay  a  reporter  a  flat  fee  for 
each  column  —  as  you  w^ould  a  free¬ 
lancer  —  or  pay  overtime,  or  swap  the 
time  that  otherwise  would  go  to  a  rou¬ 
tine  school  board  meeting  story? 

How  do  you  deal  with  turf  battles  — 
say,  a  city  desk  or  business  reporter 
writing  a  “sports”  or  “entertainment”  or 
“lifestyle”  story? 

Will  readers  notice  a  broader,  richer 
mix  of  stories  in  your  paper? 

Indeed,  as  this  true  tale  shows: 

A  few  years  ago,  I  covered  Gov.  John 
Engler’s  annual  Labor  Day  morning 
walk  across  the  5-mile-long  Mackinac 
Bridge  linking  Michigan’s  Upper  and 
Lower  peninsulas.  Dawn  was  just  break¬ 
ing,  and  Engler  —  ever  the  flesh-press¬ 
ing  politician  —  was  working  the 
crowd  of  thousands  before  the  official 
star*  of  the  event. 

A  man  in  the  milling  crowd  recog- 
niz'^d  me  from  my  weekly  thumbnail 
mug  in  the  sports  section.  Ignoring  the 
governor,  the  stranger  thrust  his  hand 
out  and  shook  my  hand,  .saying,  “I  love 
your  bicycling  column.” 
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With  the  SCC-Conveying  System  from  FERAG. 

Controlled  flowline  processing  and  individual  gripping 
with  the  world's  first  SCC-Gripper.  Consistent,  even  product  pickup, 
fast,  accurate  product  release.  Maintenance-free;  long  service  life. 
Downline  processing  under  control.  Step  by  step. 


•F'E'RrAG’ 

FERAG  INC.,  CONVEYING  AND  PROCESSING  SYSTEMS 
190  RITTENHOUSE  CIRCLE,  P.O.  BOX  13;^  BRISTOL,  PA  19007-0137 
PHONE  215-788-0892;  FAX  215-788-7597 


Increase  Productivity  with  Heidelberg’s 
Total  Systems  Solutions 


Whether  your  need  is  a  complete 
mailroom  or  an  individual  piece  of 
equipment,  Heidelberg  Finishing 
Systems  provides  solutions. 
Heidelberg  designs  and 
manufactures  every  component 
needed  for  your  newspaper 
packaging  and  distribution  system. 
Each  machine  is  designed  to  work 
together  with  the  next  for  seamless 
integration.  It’s  a  total  system  by 
design,  not  chance.  All  backed  by 
Heidelberg’s  legendary  innovation, 
quality,  and  durability. 


*  Supervisory  Controls 

*  Machine  Controls 

*  Press  Gripper  Conveyors 

*  Inserters 

*  Hoppers 

*  Loaders 

*  Delivery  Gripper  Conveyors 

*  Stackers 

*  Wrappers 

*  Inkjet 

*  Storage  and  Retrieval  Systems 

Profit  from  the  total  system 
integration  edge.  Call  today. 


Heidelberg  Finishing  Systems 
Phone:  937-278-2651 
Fax:  937-274-5719 


Heidelberg  Finishing  Systems  Inc. 
USA  Headquarters 
4900  Webster  Street 
Dayton,  Ohio  45414 

Heidelberg  Finishing  Systems  Ltd. 
Furopean  Headquarters 
Buckingham  Avenue 
Slough.  England  SLl  4NA 
Phone:  (44)  753  533366 
Fax:  (44)753  811274 


-HEIDELBERG- 

FINISHING  SYSTEMS 
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